—Poster by Anthony Muscio, New York City. 
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Beacon Vari-Lux takes New York by storm! 
New sign sales. ... Sells on sight! 

Hundreds of designs, colors and effects! 
Thousands of new sales. ... Big profits. 


It took ten years in Europe, and one year in the Labora- 
tories of Beacon and General Electric Company to perfect. 


VARI-LUX 
A Miracle of motion and lights. 


Manufactured and guaranteed by Beacon Neon Corporation of New York and 
General Electric Company. 
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Some choice territory still open for reputable 
advertising and sign organizations. Write to 


200 VARICK STREET, NEW YORK CITY 
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Quad rectangular angle re- 
flector No. 5015-H—100-150 
Watt, 8x10 Diameter—List 
$3.45. 


Below: Standard R-L-M 
Dome Reflector No. 114, 150 
Watt—List $3.50. 


The sign men of America have learned from much ex- 
perience to prefer QUAD equipment. Do not wait 
longer to discover for yourself the advantages of in- a 
built quality, quick. detachable and interchangeable Open Flood Light 
features and the sturdy durability of QUAD units. Quad Single Unit 


The ingenuity of QUAD engineers has kept abreast of 
every lighting development. Whatever your problem, 
there is a QUAD unit to meet it. Our service is in- 
stantly available to you not only in coping with emer- 
gencies but also in developing new lines of profitable 
business. 


Write today for information and samples. See the 
superiority of QUAD units and realize their profit pos- 
sibilities as well as their great economy in use on bulle- 
tins, emblem signs, service area lighting, outdoor sports 
illumination, etc. 


No. 608H 100 Watt 
8 inch Diameter— 
List $2.10. 


Your electrical wholesaler will supply you. New 
catalog on request. 


Quadrangle Manufacturing Co. 


28 So. Peoria Street, Chicago, Illinois 
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the Economical Quad Line 
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One Sure Way to 


Reduce Service Calls 


The transformers you use are of greater importance 
than their size or cost indicates. They are the vital 


parts that insure satisfactory luminous sign service. 


Good, dependable transformers save money for you 


because they reduce service calls. 


From the earliest application of luminous signs, Jef- 
ferson Transformers have proven their dependability, 
Jefferson engineers have kept in step with the ad- 
vances made in the use of signs—they developed the 
mid-point grounded balanced design—they have built 
into Jefferson Transformers care-free operation and 


long life. 
In the Jefferson Electric line you will find types of 


transformers to meet every luminous sign require- 
ment. 


NEW BULLETIN 


Send for new Bulletin 35-LT-2 which 
has complete information on _ the 


Jefferson Electric Transformer line. 


JEFFERSON ELECTRIC COMPANY 
Bellwood (Suburb of Chicago) Illinois 


Jefferson Type 724 — high- 
power factor Luminous Tube 
Transformer. Available with 
5,000, 7,500, 9,000, 12,000 and 
15,000 volt secondaries. 


Jefferson Indoor T 727 Trans- 
former with built-in electrode 
housings. Standing position, 
with extra set of brackets to 
prevent ti 


Jefferson Type 725 nar- 
row type Luminous Tube 
Transformer—supplied in 
all popular voltages. 


| EFFERSON 


Luminous lube 


TRANSFORMERS 
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~ Your SIGNS will defy 
any weather conditions? 


Blustery winter is just ahead, with its cold— 
snow — sleet — driving rains — and wind. 
With it comes the supreme test for every 


outdoor sign. 


Unless you are careful in your choice of 
primer and undercoating, the paint or lac- 
quer will peel and flake . . . leaving an ugly | 
looking sign—and a dissatisfied customer. 


These Underecoats prevent Peeling and Flaking! 
The sign trade has, for years, depended upon these RONAN products to add longer life to their 


outdoor metal and wood signs. 


METAL WASH 
(Plating Solution) 


STICK-TITE WHITE 
METAL PRIMER 


Contrary to many primers) METAL WASH does not 
remove the protective zinc coating from galvanized or 
galvannealed metal ... but ADDS a binding, metallic 
film that permanently holds paint and lacquer coats to 
the metal. 


Resists the attacks of heat, cold, rain, snow and weather 
conditions. Easy and economical to use. Mix a quart 
of METAL WASH to a gallon of water and you get 
a permanent priming coat. Dries in 10 minutes. Elimi- 


A solid-covering White Primer of Oil Paint base. May 
be applied with spray or brush. Dries for use under 
paint in 3 hours; under lacquer, overnight. Dries hard, 
will not raise under lacquer. Extremely durable. 


Ideal for *“Blocking-out’’ 


STICK-TITE White is unsurpassed for blocking out 
old jobs on large billboards. When finished blocking 
out, you can start new job at the first end. Extra 


nates peeling and flaking. 


hiding-power in one coat makes it ideal. 


JAPAN and OIL COLORS 


A wide range of strong, brilliant, easy-working colors in Japan or Oil, characterized by extreme 
fineness of grinding. Includes durable Bulletin colors and many standard chain store colors. — 
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' ‘TT. J. RONAN CO., INC. ; 
) : J. RONAN Co., INC. ' 749 . 135th St., New York City mae : 
t Gentlemen: | 
749 East 135th Street | Send details and prices on METAL WASH [] STICK-TITE PRIMER - 
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COMING 


The sign industry becomes more and more 
an industry of specialists. This is empha- 
sized as it never has been, by the various 
NRA codes of fair competition being pro- 
posed by each of most of the branches of 
the sign business. SIGNS of the Times, 
cognizant of this, is devoting considerable 
feature space in each issue to what might 
be termed specialty phases of the industry. 
In what are you most interested? Sand 
blasting? Screen process? Luminous tube 
plant operation? Air-brush poster work? 
Art and design? These are some of the 
feature topics of discussion in SIGNS of 
the Times, not only in a single issue, but 
from month to month. 


“The Exhaustion and Filling of Luminous 
Tubing,” by C. H. Bereman, in this issue, 
opens what promises to be the most authora- 
tive series of articles on operating the lumi- 
nous tube plant that SIGNS of the Times has 
yet presented. Mr. Bereman’s second article 
is scheduled for publication in the November 
number. It will deal with the filling of tub- 
ing for various colors, the repumping of blue 
tubes, and the choice of electrodes, with a 
pressure chart. 


Besides Mr. Bereman’s article, consider- 
able feature space in the November issue 
will be devoted to electrical advertising, par- 
ticularly in relation to outstanding activities 
in the field. 


Part III of “Process Printing on Various 
Surfaces,” the sixth consecutive article by 
Mr. Hiett, screen process expert, will appear 
in the November issue. It will take up in 
detail the methods of process printing on 
cloth materials, felt banners, wood, glass, 
and other surfaces. 


Then, there will be the fifth article about 
sand blasting in the sign studio, by C. E. 
Avery, to appear in the November number, 
discussing stencils, abrasives, and sand- 
blasting methods. This will be followed in 
the December issue by information on cost- 
finding for the sand-blast department. 


The second article on the making of the 
air-brushed poster, by Mr. Frazer, will be 
presented in the November issue, continuing 
his instructions in the step-by-step procedure 
of air-brushed poster production. 


Jack Murray, that plain-speaking gentle- 
man who manages to keep his tongue sharp- 
ened on that bitter subject of poster art as 
produced and not produced for American 
theatres, will discuss “technique” as the 
ninth article in his series. 


THIS IS THE FALL BUYING AND 
DIRECTORY NUMBER OF SIGNS OF 


THE TIMES. KEEP YOUR COPY 
FOR REFERENCE AND USE DURING 
THE FALL AND WINTER MONTHS. 
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It Costs Little to Make Any Tube Sign 
a HIGH-POWER-FACTOR Sign 
4 With G-E TRANSFORMERS 


WE DO OUR PART 


for Luminous-Tube Lighting 


HY worry about the power-factor of your luminous-tube sign 

when you can use a G-E Class C transformer at a very slight 
increase in cost? It combines the economies of high power-factor 
with a highly reliable source of voltage for tube lighting. It contains 
a capacitor connected to the primary supply for raising the power- 
factor of the load. 


Hundreds of trouble-free operating records recommend Class C 


Class C luminous-tube trans- : ; ie 
former rated 110/15,000 volts, transformers for new installations where public-utility power rates 


30 milliamperes, 60 cycles make it important to maintain high power-factor. 


The G-E capacitor-transformer provides the most economical 
method of raising the power-factor of luminous-tube signs already 
installed. It consists essentially of suitable capacitors economically 
combined in one housing with a step-up transformer. This provides 
maximum power-factor correction in minimum space. Designs are 
available for use on 110- or 220-volt circuits. 


Both of these transformers are carried in 
stock — available for immediate shipment 
— in a range of sizes that permits power- 
factor correction of either large or small 
installations with a single, compact unit. 


SEND. FOR THIS BUELETIEN 


Capacitor-transformer rated 
2.50 kv-a., 110 volts, 60 cycles ‘ 


General Electric Company, 
Dept. 6-201, 
Schenectady, N. Y. 


Gentlemen: 

I should like to have your new bulletin, 
GEA-1305B, describing G-E transformers for luminous- 
tube lighting. 


GENERAL 
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STOUFFER’S, downtown 
Cleveland restaurant, is famous for its 
food. But its location was not nearly so 
well known by thousands of Cleveland- 
ers, principally because it has no street 
entrance. The entrance is off a long 
lobby. 

Every day, scores of people used to 
ask the policeman at the corner, ‘“‘Where 
is Stouffer’s?’’ Obviously the situation 
called for an Electrical Advertisement, 
effective day and night. 

From Stouffer’s point of view, the ad- 
vertisement must be smart, eye-catching 
and economical. 


“But”, ruled the building owners, “it 


must harmonize with the architecture 
of the building”’. 

The problem was put up to a keen- 
witted sign manufacturer. In co-oper- 
ation with Nela Park engineers, he 


developed the dignified, attention- © 


compelling Electrical Advertisement 
illustrated. Its simple design, and its 
construction with materials to match the 
building, make it fit the entrance admir- 
ably. Edison MAZpDA lamps give it 
up-to-date advertising punch. 

But the sign manufacturer did not 
stop there. He added another luminous 
advertisement, similar in type, to go 
above the restaurant door in the building 
lobby. Both are now in operation... 
resulting in a doublé profit from the ap- 
plication of IDEAS and Edison MAZDA 
lamps. 


“Fine! Now I don’t have to 
TELL people where it is” 


POSSIBLY some of your prospects face a problem like 
Stouffer’s. Let the adaptability of Edison Mazpa lamps 
help you work out new ideas that will meet their needs 
and bring you new sales. General Electric Company, 


Nela Park, Cleveland, Ohio. 


General Electric invites you to visit its exhibit in the Electrical Building at the Century of Progress 


EDISON MAZDA LAMPS 


GENERAL ($6) ELECTRIC 


OC POBE RK +933 


WE DO OUR PART 


E. THOMAS KELLEY, Editor 


Embracing Outdoor and Electrical Advertising, Commercial, 
Metal and Processed Signs, 
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~ Business IS Better! 


sions of the National Industrial 
Recovery Act is having a stimu- 

lating effect upon all branches of the 
sign and outdoor advertising industry. 
Patriotic interest in the movement, re- 
sulting in many large civic parades, has 
created a lot of business in the prepara- 
tion of special banners and floats. Mer- 
chants have made use of signs and dis- 
plays telling how they do their part and 
the numerous changes in working hours 
and price schedules have required addi- 
tional signs in large quantities. 

Renewed confidence has caused the 
development of new business enterprises 
and established firms to broaden their 
activities, all of which has increased the 
demand for sign and outdoor advertis- 
ing. Firms that have been allowing 
their sign displays to become unattrac- 
tive through lack of maintenance during 
recent years are brightening up their 
places of business with fresh signs or 
are having the old ones reserviced. 

Rapid increases in the prices of raw 
materials and finished products have 
created a market for many additional 
signs and announcements and will con- 
tinue to provide a demand for sign ad- 
vertising. Those who are in a position 
to do so will buy now before prices are 
more greatly increased, with the result 
that there will be a concerted demand 
for all forms of sign and outdoor ad- 
vertising this fall. 


Beer with the provi- 
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Return of confidence brings general improvement 
to sign industry; NRA gives impetus to business; 
beer signs and outdoor displays for breweries in 
good demand; big quantity sign orders are closed; 
theatres regain sign consciousness in a big way. 


INCE the sale of beer became legal- 
ized, new breweries have continued 

to open with a growing demand for all 
types of signs and outdoor displays. 
Quantity sign concerns are now produc- 
ing as much as 95 per cent of their out- 
put for brewers, representing an entirely 
new market. This has stepped up the 
volume ‘of business for screen process 
sign manufacturers and makers of quan- 
tity signs by other processes. 

An example of the trend in other 
fields may be illustrated by Standard Oil 
Company’s purchase of 35,000 porcelain 
enamel signs from the Reliance Adver- 
tising Company of Milwaukee. The 
use of 130 construction trucks has been 
required to erect the signs sold on this 
contract, which includes orders from the 
Standard Oil companies of New Jersey, 
Pennsylvania and Louisiana, and Kes- 
bec, Inc., of New York and Colonial- 
Beacon Oil Company of Boston, asso- 
ciated Standard Oil companies. 

The return of vaudeville to large city 


theatres this season is causing many 
changes to be made in theatre front ad- 
vertising. The result will be a general 
renovation of most theatre fronts as the » 
leaders are followed. 

Organization activity in the sign in- 
dustry is stimulating thought on better 
merchandising and production methods 
which increase the sale of signs. At no 
time in the entire history of the sign 
industry has there been a greater effort 
toward organization than is taking place 
at the present time. This alone means 
advancement for the industry. The 
NRA program has created a new con- 
sciousness of the need for organized 
action for the self-regulation of indus- 
try. Government action has illuminated 
a fact that has always been known but 
persistently ignored. 

The ability of President Roosevelt 
and his able staff workers to act quickly 
and get things done is giving courage to 
business men in all fields. Fear that has 
made men hesitant about quick decisions 
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The Central Outdoor Advertising Company’s contribution to the NRA in Cleveland was 
this illuminated bulletin, on which were recorded company names of NRA members. 


is giving way to determination to break 
down the barriers that have retarded 
progress and broken faith in themselves. 


AN EXAMPLE of the general spirit 
now existing is shown herewith in 
the illustration of the Foster & Kleiser 
bulletin. Three imposing painted dis- 
plays like the one illustrated have been 
on display in strategic positions in the 
city of Los Angeles. They are the 
physical stamp of approval which Foster 
& Kleiser Company employees have 
placed upon their company’s operation 
under the NRA. Working on their own 
time, the employees created and exe- 
cuted the displays as a surprise for their 
executives, as well as an aid to the NRA 
program. 
| The bulletin pictured is located at the 
corner of Wilshire Boulevard and West- 
ern Avenue, claimed by engineers of the 


Los Angeles traffic bureau to be the 
busiest corner in the United States. A 
total of 4,378 automobiles pass through 
this intersection each hour during any 
normal day. 

In Cleveland, the Central Outdoor 
Advertising Company placed an illumi- 
nated painted bulletin on Public Square, 
in the heart of the city. The display 
had a capacity of 2,000 company names 
of Cleveland members of the NRA. 
Names of concerns were added daily as 
they subscribed to membership. 

The group of three people in front of 
the bulletin, reading from left to right 
are Ray T. Miller, mayor of Cleveland ; 
J. A. Zimmer, president of the Central 
Outdoor Advertising Company, and 
Rogers Hornsby, recently appointed 


manager of the St. Louis American 
League baseball team. 
The rapidity and flexibility of poster 
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advertising were amply demonstrated in 
the recent NRA campaign in and 
around Dallas, Texas, according to a 
report received from R. S. Halper of 
the General Advertising Company, of 
that city, manufacturers of oil print 
process posters. On Friday, August 25, 
the sectional NRA committee voted to 
appeal directly to the people through ad- 
vertising, using outdoor advertising as 
the principal medium. 

The General Advertising Company 
was commissioned to make a sketch and 
posters for immediate showing. The 
sketch was submitted and approved the 
same afternoon. Manufacture of the 
posters was completed the following 
Monday, August 28, special permission 
having been obtained from the NRA to 
work Sunday. A complete showing of 
fifty-four posters was delivered Mon- 
day, and by Monday evening a consid- 
erable number of posters conveyed 
President Roosevelt’s message to the 
citizens. | 


ROADWAY, in New York City, 

principal thoroughfare of the coun- 
try, which symbolizes conditions 
throughout the country generally, has 
taken on new life, vim and vigor. NRA 
banners, signs, posters and show cards 
are being shown in a profuse manner 
in retail, wholesale, amusement house 
and restaurant display windows. It has 
all the appearance of mid-winter activity 
when the rush and bustle are at their 
zenith. 

Immense outline letters studded with 
white and colored lamps are the reign- 
ing vogue on a number of new electric 
spectaculars on the Great White Way. 
One of the most attractive of these is 


Three Foster and Kleiser displays in Los Angeles keep Mr. and Mrs. American mindful of doing their part for the NRA. 
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Business is better on Broadway, too. 
tube display on that thoroughfare. 


’ 


the Marlene Dietrich “Song of Songs’ 
electric display on the Criterion Theatre, 
designed and erected by the United 
Signs Corporation of Long Island City, 
N. Y., headed by Harry Barr. It con- 
tains what is said to be the largest actual 
photograph of a movie star, painted in 
colors, ever placed in an electric sign. 
The frame is 28 feet in height and 26 
feet in width with a depth of 36 inches. 
The frame is illuminated by 400 50-watt 
lamps, built into the frame, resulting in 
a subdued indirect light. 

The Hollywood Restaurant at Forty- 
ninth Street and Broadway has officially 
unveiled a new huge combination tubing, 
lamp and opal glass letter display, ani- 
mated at the top with a number of danc- 
ing figures in colored tubing that give 
a pleasing and eye-riveting effect to the 
entire display. The display is a creation 
of Strauss Signs, Inc., and was engi- 
neered and wired by Robert T. Battle, 
sign maintenance specialist. It is claimed 
to be the largest tube display on Broad- 
way. 

The display is 32 feet tall and 30 feet 
wide. More than 2,300 feet of tubing 
were used, requiring seventy-four trans- 
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This is claimed to be the biggest animated 
It is 30 by 32 feet, with tubing in six colors. 


formers, sixty-eight of which are Jeffer- 
son make, and six of General Electric 
make. The animation equipment was 
provided by Sign Animation Corpora- 
tion. Electrodes were furnished by Out- 
door Lighting Controls; elevation posts 
and housings are of Kolux make, and 
the cable supports were provided by 
Porcelain Products. 

In animation of the dancing figures, 
each motion of the leg brings another 
feature in the copy, while the balloons 
rise. Red, blue, blue-green, olive green, 


gold and white tubes were used. The 
main copy illumination is powered by 
double intensity transformers. 

On the Gaiety Theatre, directly facing 
on Times Square at Forty-sixth Street, 
“The Power and the Glory” spectacular 
covers the entire front of the building 
and features immense outline letters that 
employ lamps exclusively. This was de- 
signed and erected for the Fox Film 
Corporation by the fast-growing firm of 
A. Graze, Inc. Due to its position on 
the Square, this installation captures 
great interest. 


AMONG the largest signs ever built is 

that for the new talking movie 
“Dinner At Eight,” erected on the front 
of the Astor Theatre at Forty-fifth 
Street and Broadway, New York. This 
features several of the formidable array 
of stars who were identified with the 
making of this picture, which had its 
premier showing August 23. This is 
a United Signs Corporation product 
and was erected in record time to meet 
the official opening date. At night a 
veritable sunburst of light is permeated 
from this structure, and by day it is a 
mass of colorful display. 

United Signs Corporation also is re- 
sponsible for the electrical display work 
on the Paramount Theatre, at Forty- 
third Street and Broadway, facing 
Times Square, which employs two col- 
ored luminous tube flashing grid signs 
on both the north and south ends atop. 
the marquee, featuring George Olsen 
and his band, and Ethel Shutta. 

Another lamp installation is on the 
Hollywood Theatre for the new Warner 
Bros. talkie movie, “Voltaire,” starring 
George Arliss, which is alive with color 
and flashing effects, and which recently 
had its initial showing. 

At the Rivoli Theatre, the United 

[Continued on page 27| 


Speedy production of processed posters aided the NRA campaign in Dallas, when the 
General Advertising Co. completed the printing of a showing in less than three days. 
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Proposed Code for 
Outdoor Advertising 


PROPOSED code of fair com- 

petition intended to carry out 

the objects and purposes of the 
National Recovery Administration was 
unanimously adopted at a caucus meet- 
ing of the outdoor advertising industry, 
in New York City. 

The committee in charge of this mat- 
ter for the Outdoor Advertising Asso- 
ciation of America, Inc., consisted of 
Chairman George W. Kleiser, president, 
Foster & Kleiser Co., San Francisco; 
K. H. Fulton, president, Outdoor Ad- 
vertising Incorporated, New York City; 
B. W. Robbins, president, General Out- 
door Advertising Co., Inc., of Chicago. 
In addition to this committee, J. A. 
Zimmer, president of the Central Out- 
door Advertising Company of Cleve- 
land, and Henry Posner, president of 
The Alpha Claude-Neon Company of 
Pittsburgh, acted as representatives for 
those outdoor advertising companies and 
interests not affiliated with the Outdoor 
Advertising Association. The code, 
which was filed at Washington August 
31, in addition to the customary labor 
provisions, establishes an administrative 
committee of four, and provides that all 
prices and terms are to be filed with 
this committee. It is made a violation 
of the code to offer prices other than 
those filed. 

The code sets out clearly what shall 
constitute fair competition in selling, as 
well as service rules and regulations in 
connection with the delivery of outdoor 
advertising service. 

The code contains regulations as to 
the placement of outdoor advertising 
structures in rural areas, which have 
for their purpose the preservation of 
natural scenic beauties of the landscape 
and the orderly conduct of the business 
in these areas. This provision will re- 
quire the carrying out of the voluntary 
regulations of the Outdoor Advertising 
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Association by all those engaged in the 
placement and servicing of outdoor ad- 
vertising, whether or not members of 
the association. 


Suggested code of fair competition for the Out- 
door Advertising Industry, submitted by The Out- 
door Advertising Association of America. 


PREAMBLE 

The Outdoor Advertising Association of America, 
Inc., submitting this code of fair competition, is a 
non-profit membership corporation, of the type 
usually known as a trade association; is organized 
under the exists by virtue of the laws of the State 
of New York; its offices are located at No. 165 
West Wacker Drive, Chicago, Illinois. The asso- 
ciation includes in its membership 1074 persons, 
firms, or corporations, owning and /or rendering 
service upon outdoor advertising display struc- 
tures in approximately 17,500 cities and towns 
throughout the United States. Represented among 
its members are approximately 85 per cent of the 
persons, firms or corporations who maintain out- 
door advertising displays or a standard character 
in the United States, and it is therefore truly 
representative of the investment in the entire out- 
door advertising industry. The Association im- 
poses no inequitable restrictions on admission to 
membership. 

The objects and purposes of the Outdoor Adver- 
tising Association of America, Inc., as stated in 
Article III, of its Constitution and By-Laws, are 
as follows: 

(1) To provide for the American business 
community an efficient and economical instru- 
ment of distributing, merchandising and ad- 


vertising. 
“(2) To insure, through standardization of 
practice, facilities and structures, a _ readily 


available and _ flexible, 

mediviu. 

*(3) To conduct the business with due con- 
sideration of the public interest and welfare. 
(4) To advance the common interests of 
those engaged in the business of advertising. 
A copy of the Constitution and By-Laws of the 
Outdoor Advertising Association of America, Inc., 
its standards of practice, structural specifications, 
membership requirements and service regulations, 
are hereto attached, marked Exhibits ‘“‘A,” “B” 

and “C” respectively. 

Any person owning and/or rendering service 
upon outdoor advertising display structures, who, 
though eligible for membership in the Outdoor Ad- 
vertising Association of America, Inc., finds it 
impractical to become a member of that Associa- 
tion, but who subscribes hereto, as well as any 
other person who, for himself or others, erects, 
places, maintains, or physically services any out- 
door advertising display of any nature, but who 
subscribes hereto, shall be considered as having 
accepted his share of responsibility and shall be 
entitled to the benefits of its provisions. Nothing 
herein contained, however, shall prohibit any sub- 
scriber from using, or continuing to use, any style, 
type of construction, or design of outdoor adver- 
tising display, as he may now be using or later 
may decide to use. 


scientific advertising 


ARTICLE I 
Purposes . 
Sec. 1. This code is adopted pursuant to Title I 
of the National Industrial Recovery Act. 


Sec. 2. The purposes of the code are to effec- 
tuate the policies of Title I of the National In- 


dustrial Recovery Act, as it is applicable to the 


business of outdoor advertising, as hereinafter 


defined. 


ARTICLE II 
Definitions 


As used in this code, unless otherwise specifically 
indicated. 

(a) The term ‘‘The President’? means the Presi- 
dent of the United States. ' 

(b) The term ‘‘Administrator”’ means the official 
designated by the President to administer the Na- 
tional Industrial Recovery Act. 

(c) The term ‘“‘person” includes any individual, 

partnership, association, trust or corporation. 
(d) The term “the industry” applies collectively 
to those persons who are engaged in the businness 
of erecting, placing, physically servicing, or main- 
taining outdoor advertising displays of any nature, 
including, but without limiting the generality of 
the foregoing, persons who engage in the general 
practice of erecting, placing, physically servicing, 
or maintaining outdoor advertising displays ad- 
vertising for their own accounts their own products 
or services; but excluding in every case the erec- 
tion or maintenance of signs or other outdoor ad- 
vertising displays advertising business conducted, 
services rendered, or products manufactured or 
sold, upon the premises upon which any such sign 
or display is located. 

(e) The term “subscriber” shall mean any per- 
son who shall have signed this code, including 
his agents and employees. 

(f) The term ‘“‘committee” shall mean the Ad- 
ministrative Committee, hereinafter defined in Ar- 
ticle VI. 


ARTICLE III 
Labor Provisions 


Sec. 1. As required by Section 7 (a), of Title I, 
of the National Industrial Recovery Act, the fol- 
lowing provisions are conditions of this code: 

(1) That employees shall have the right to organ- 
ize and bargain collectively through representatives 
of their own choosing, and shall be free from the 
interference, restraint, or coercion of employers 
of labor, or their agents, in the designation of 
such representatives or in self-organization or in 
their concerted activities for the purpose of col- 
lective bargaining or other mutual aid or protec- 
tion; (2) that no employee and no one seeking 
employment shall be required as a condition of 
employment to join any company union or to re- 
frain from joining, organizing, or assisting a labor 
organization of his own choosing; and (3) that em- 
ployers shall comply with the maximum hours of 
labor, minimum rates of pay, and other conditions 
of employment, approved or prescribed by the 
President. 

Without in any way attemping to qualify or 
modify, by interpretation, the foregoing require- 
ments of the Notional Industrial Recovery Act, 
employers in this industry may exercise their right 
to select, retain or advance employees on the basis 
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of individual merit, without regard to their mem- 
bership or non-membership in any organization. 

Sec. 2. No employer shall employ any person 
under sixteen years of age in the industry of out- 
door advertising. 

Sec. 3. The members of the industry shall adopt 
the minimum basic rate for labor (except office 
employees) of 40c per hour in cities of 25,000 popu- 
lation and over; and the minimum basic rate of 
35c per hour in cities of less than 25,000 popula- 
tion, in the following states and the District of 
Columbia: Maine, New Hampshire, Vermont, 
Rhode Island, Massachusetts, Connecticut, New 
York, New Jersey, Pennsylvania, Delaware, Mary- 
land, California, Nevada, Oregon, Washington, 
Idaho, Montana, Wyoming, Utah, Colorado, Min- 
nesota, North Dakota, South Dakota, Missouri, 
Kansas, Nebraska, Illinois, Wisconsin, Iowa, In- 
diana, Michigan and Ohio; and 35c per hour in 
cities of 25,000 population and over, and 30c per 
hour in cities of less than 25,000 population, in the 
following states: Virginia, North Carolina, South 
Carolina, Florida, Georgia, Mississippi, Tennessee, 
Texas, Alabama, West Virginia, Oklahoma, New 
Mexico, Kentucky, Louisiana and Arizona, pro- 
vided that beginners and apprentices for a period 
of six months, and casual or incidental labor; may 
be paid not less than eighty (80%) per cent of 
such minimum basic rates, provided however, that 
such casual or incidental labor shall at no time 
exceed five (5%) per cent of the total monthly 
payroll. This section shall apply regardless of 
whether the employee is compensated on the basis 
of a time rate or on a piece work performance. 

Sec. 4. Office employees shall be paid at the rate 
of (a) not less than $15.00 per week, or $3.00 per 
day, in any city of over 500,000 population, or in 
the immediate trade area of such city; (b) not 
less than $14.50 per week, or $2.90 per day, in any 
tity of between 250,000 and 500,000 population, or 
in the immediate trade area of such city; (c) not 
less than $14.00 per week, or $2.80 per day, in any 
city of between 2,500 and 250,000 population, or in 
the immediate trade area of such city; (d) in 
towns of less than 2,500 population, not less than 
$12.00 per week, or $2.40 per day. 

Sec. 5. Except as required by existing contracts 
with: labor or labor unions, no person shall employ 
any factory or mechanical worker or artisan more 
than a maximum week of forty hours when en- 
gaged in inside work, or more than a maximum 
week of forty-four hours when engaged in outside 
work, reserving the right, however, to work any 
such outside labor a maximum week of forty-eight 
hours during any twelve weekly periods in any 
consecutive twelve months period. 

In computing maximum hours of labor in this 
section, there may be excluded in each month not 
to exceed fifty-two hours of time during which such 
outside labor shall actually be in transit from oper- 
ating headquarters to the job, or from one job to 
another, for the purpose of providing a 25 per cent 
transportation time against the maximum produc- 
tive hours of such labor in any given monthly 
period. Employces engaged upon emergency, main- 
tenance and repair work, may work longer hours 
per day or per week within the maximum speci- 
fied in this paragraph. The maximum hours herein 
provided shall not apply to very special cases 
where restrictions of hours of workers on continu- 
ous processes would unavoidably reduce production, 
but in such cases, at least time and one-third 
shall be paid for hours worked in excess of the 
maximum herein provided. 

Sec. 6. No person shall work any accounting, 
clerical, office, inside service, or sales employees 
(except outside salesmen or other outside repre- 
sentatives) in any office, or department, for more 
than forty hours in any one week; the maximum 
hours fixed in this section shall not apply to em- 
ployees in a managerial or executive capacity, or 
traveling auditors who receive more than $35.00 
per week, watchman, janitors or cleaners. 

Sec. 7. The maximum hours provided in this arti- 
cle shall not apply to employers employing not 
more than two outside workmen in one or more 
towns of less than 2,500 population. 


ARTICLE IV 
Code of Fair Competition 
Part 1 


Open Prices and Terms 
Sec. 1. No subscriber shall contract for, or fur- 
nish any outdoor advertising display, or offer or 


SIGNS of the Times 


render any service in connection therewith, except 
upon such current prices and terms as he has 
theretofore established by filing with the com- 
mittee, as hereinafter provided. The prices and 
terms of such subscriber so established, shall re- 
main in effect in respect to such subscriber until 
changed, as hereinafter provided. 

In view of the fact that advertisers usually 
make appropriations for advertising with the 
various advertising media substantially in ad- 
vance of the actual delivery of the advertising 


service, no subscriber shall make any change in. 


rates, prices, terms, coverage allotments, or char- 
acter of service, to become effective earlier than 
ninety days in respect of poster advertising and 
painted display, and earlier than thirty days in 
the case of electric spectaculars, subsequent to the 
filing thereof with the committee. 

Sec. 2. Each subscriber, within thirty days after 
this code shall have become effective, shall file 
with the committee prices and terms as follows: 
(a) for poster advertising—prices, terms, coverage 
allotments and rates; (b) for painted displays— 
description of each unit offered for sale, and its 
location, including the individual base price and 
terms applicable thereto; (c) for electric spectacu- 
lars—description of each unit offered for sale and 
its location, including the individual base price 
and terms applicable thereto. Prior to the effec- 
tive date thereof, each subscriber shall file with 
the committee any changes in such prices or terms, 
and prices and terms for any additional or new 
units or types of service offered for sale. No 
change in any such prices or terms shall be given 
out to the trade, or otherwise announced, by any 
person except simultaneously with or after the 
filing thereof with the committee. 


PART 2 


Sales Practices 

Sec. 1. A commission on national business not 
to exceed 162-3%, computed upon the published 
prices and terms of subscribers, may be allowed to 
recognized sources of national business, and to no 
other person. 

Recognized sources of national business are 
those persons who conform to the standards of the 
industry as set forth in Exhibit A, or as they 
hereafter may be amended. 

A list of such recognized sources of national 
business shall be published by the committee and 
distributed to all subscribers to this code; and 
changes, if any, shall be published monthly. 

On strictly local business, subscribers may grant 
recognition upon such terms as may conform to 
local requirements, provided, however, that the 
commission paid on local business shall not ex- 
ceed, nor shall terms be more favorable than those 
granted to recognized sources of national business. 

Sec. 2. Equality in the character of advertising 
service shall be accorded by each subscriber to all 
users of the outdoor advertising medium, or their 
agents, purchasing outdoor advertising space, re- 
gardless of quantity or duration of display, pro- 
vided, however, that nothing herein contained shall 
prohibit any subscriber from granting discounts 
based solely on quantity purchases, provided such 
discounts are uniformly applied in any one city 
or town, and its immediate trading area. In case 
of controversy, the committee shall define the 
term “‘trading area” in any given case. Quantity 
discounts shall in no case exceed ten (10%) per 
cent. 

Sec. 3. With respect to poster showings, no 
discount in excess of five (5%) per cent shall be 
allowed on less than six representative showings, 
or their equivalent, to be used in any twelve 
months’ period in any one city or town; no dis- 
count in excess of ten (10%) per cent shall be al- 
lowed on less than twelve representative showings 
or their equivalent in any twelve months’ period, 
in any one city or town. 

Sec. 4. It shall constitute an unfair trade prac- 
tice for any subscriber, either directly or indi- 
rectly, to offer, promise or give secret rebates or 
discounts, free space or “overruns,” prizes, pre- 
miums, or gifts, as a special inducement for the 
purchase of the advertising facilities of any sub- 
scriber, or for any other reason; or perform any 
service, or give anything of value, which would, 
in any way, defeat, neutralize, or constitute a de- 
parture from the established price of such sub- 
scriber; provided, however, that nothing in this 
section contained shall prohibit any subscriber 
from making an equitable allotment of unsold 


space among current users of the poster advertising 
facilities of such subscriber in respect of posting 
upon regular posting dates in the months of No- 
vember, December, January, February, and March 
by posting extra posters for such current users; 
and provided, further, that such allotment of un- 
sold space shall in no case exceed in amount 25% 
of the poster advertising space in such towns as 
are under contract for display in any such month. 

Sec. 5. Any attempt to induce advertisers, or 
their agents, to breach their contracts with any 
subscriber, shall be deemed an act of unfair com- 
petition. 

Sec. 6. It shall be an unfair method of competi- 
tion for any subscriber knowingly and falsely to 
represent to advertisers, or their agents, that the 
quality or extent of service rendered, or to be 
rendered by a competitor of such subscriber, is 
inferior to that offered by such subscriber. 


PART 3 
Service Rules and Regulations 

Sec. 1. Poster Advertising. All posting shall be 
done in a workmanlike manner and maintained in 
first-class condition during the entire period it is 
on display. 

At the time of each posting, but not more often 
than once every thirty days, any space between 
the poster and the moulding of all panels shall 
be covered with a good grade of white blanking 
paper. 

The moulding and lattice shall be kept well 
painted and clean at all times. 

The grounds or premises occupied by panels or 
directly related thereto shall be kept in clean 
condition. 

Panels not under contract shall be kept in a 
neat, clean and presentable condition. 

All posting shall be done in accordance with 
the contract as accepted unless other mutually 
satisfactory arrangements have been made with 
the source of business prior to the posting date 
provided in the contract. 

All posters covered by contracts accepted for a 
given posting date shall be completely posted 
within five working days from that date; other- 
wise the posting shall be redated to accomplish 
this service requirement. All posters shall be 
covered or removed within ten working days from 
the contract expiration date. ° 

All contracts shall be accepted or rejected 
within ten days after receipt, unless a longer 
period of time is agreed to by the related source 
of business. 

After location lists (sized 8% inches x 11 inches) 
in duplicate accompanied by an invoice, have 
been furnished to the source of business any 
changes made in the service for any reason shall 
be promptly reported to the source of business. 

Sec. 2. Painted Display. All painted display 
design shall be faithfully reproduced in a work- 
manlike manner and maintained in first-class con- 
dition during the entire period of display. 

Paint of approval quality and of the color speci- 
fied in the contract shall be used. 

Ornamental frames of bulletins and lattice shall 
be kept well painted and clean at all times. 

The grounds or premises occupied by bulletins 
or directly related thereto shall be kept in clean 
condition. 

Bulletins not under contract for any period of 
time shall not be allowed to present an unkempt 
appearance. 

All painted display shall be executed in accord- 
ance with the related contract as accepted unless 
other mutually satisfactory arrangements have 
been made with the source of business. 

All painted display covered by contracts ac- 
cepted for a given completion date shall be so com- 
pleted; otherwise the billing date shall be ad- 
justed to the actual completion date. 

All contracts shall be accepted or rejected within 
ten days after receipt, unless a longer period of 
time is agreed to by the related source of business. 

After completion notices in duplicate, accom- 
panied by an invoice, have been furnished to the 
source of business any changes made in the service 
for any reason shall be promptly reported to the 
source of business. 

The advertising copy on each unit of painted 
display, owned or controlled by the subscriber, 
shall be coated out or removed within thirty days, 
in cities of 100,000 population and over, and within 
sixty days elsewhere, from the contract expiration 


[Continued on page 104] 
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The Exhaustion and Filling of 
Luminous Tubing 


tion of luminous tubes is depen- 

dent upon three primary factors: 
First, the use of good electrodes; sec- 
ond, glass work that is mechanically 
sound and of uniform quality, and third, 
proper exhaust and filling procedure. 

Assuming, for the present, that glass 
work and electrodes of a good standard 
are being used, the procedure of exhaust 
and filling will be discussed. With 
proper apparatus, process, and tubes of 
normal length (8 to 10 feet), the entire 
operation should not take more than 
twelve minutes a unit on a system not 
using a manifold, and tubes should not 
take more than fifteen minutes to be 
burned in. 

The importance of the apparatus used 
cannot be over-estimated and it is fully 
as important as the operator. The sys- 
tem should not be elaborate to the extent 
that it will demand exceptional care, or 
so crude that it is not adequate for the 
delicacy of the operation to be per- 
formed. 

Although omissions and improve- 
ments can be made as desired, the ap- 
paratus shown in Fig. 1 has been found 
exceptionally efficient, rugged, and en- 
tirely adequate for most plants. Two 
devices are shown which are not in 
common use—the mercury injector 
(Fig. 3) and the Dubrovin gauge. 


‘i consistent and rapid produc- 


Part: | 


By C. H. Bereman 


SIGNS of the Times here presents 
the first article in an important series 
covering technical subjects in lumin- 
ous tube sign manufacture, prepared 
by C. H. Bereman, luminous tube 
technician and one of this country’s 
pioneer authorities in the develop- 
ment of gaseous tube illumination for 
practical use in sign lighting. He will 
be remembered by regular readers of 
SIGNS of the Times for his valuable 


article, ‘‘Electrodes and Service,” in 


the August, 1931, issue. 


Regarding the mercury injector, it 
has been found that contrary to former 
practice it is not necessary to “burn in” 
blue tubes before admission of mercury. 
If the tube is properly washed, purged, 
and evacuated and if proper electrodes 
are used, the injection of mercury be- 
fore sealing-off the pump results in 
tubes of perfect quality and eliminates 


the nuisance and hazard in double-. 


sealing a mercury trap. 

The Dubrovin gauge was recently de- 
veloped and is particularly adaptable to 
this work. It is a direct reading gauge, 
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having a range of 0-20 mm. in divisions 
of .5 mm. Being direct reading with 
no manipulation, it has all the simplicity 
of a U-tube with the added advantage 
of fine reading and no danger of blow- 
ing the top out if a stop-cock is sud- 
denly opened. 

If any of the standard oil pumps 
specifying a low limit of .001 mm. are 
used, an ample state of vacuum for the 
purpose at hand can be developed with- 
out the use of an aspirator or condensa- 
tion pump. Although the check valves 
on most of the oil pumps prevent the 
back-flow of oil, it is good policy to 
mount an old gas flask directly above 
the pump as a matter of safety. The 
hose connection from glass to the pump 
should be kept constantly lubricated with 
castor oil to overcome the porosity of 
the rubber and prevent its hardening. 

The oil pump is mounted below the 
bench shown. The pump panel (Fig. 1) 
is of 3/16 transite 36”x48” mounted 
on 2x4’s on edge. All glassware is 
mounted on standard risers. Holes are 
cut in the panel at the rear of gas flasks 
in order that they will be in line with 
the rest of the system. The main line 
of the system is of 15 mm. glass, side 
limbs being 10 mm, 


IGURE 2 is a floor plan showing the 
relative position of pump bench, 


Figure 2. Pump 

bench, panel 

and bombarder 
assembly. 


panel, and bombarding transformer. 
High tension trolleys (No. 12 bare cop- 
per) are strung directly over the bench 
about nine feet from the floor and fast- 
ened at either end through strain insul- 
ators such as used for radio aerials. 
Leads of insulated flexible high-tension 
wire just long enough to reach the bench 
are fastened to the trolleys by means of 
small screw-eyes, permitting the drops 
to be slid the full length of the bench. 
The bombarder proper is mounted on a 
wall bracket on a level with the trolleys. 

The size of the bombarding trans- 
former is a factor of extreme impor- 
tance. The voltage should be high 
enough to break down long lengths of 
small tubing such as used in window 
_ signs, and the current output should be 
such to heat the glass to temperatures 
around 250 degrees C., rapidly. To ac- 
complish this, the output of the trans- 
former should be at least 4.5 kva—300 
milliamperes at 15,000 volts. Control 
for the bombarder is optional. In any 
case, there should be a magnetic switch 
mounted where it is accessible from a 
position directly in front of the pump 
panel. <A pilot light (two 110-volt 
lamps in series if 220-volt primaries are 
used) should be connected in parallel 
with the primary circuit and mounted 
in a conspicuous position to denote when 
the current is on. Several fatalities 
have occurred, caused by operators 
grasping live bombarder leads. If the 
transformer is so constructed that it will 
deliver only a given current, say 300 
ma., temperature can be controlled quite 
easily by manipulation of the pressure 
within the tube. If the transformer is 
of the type used for lighting distribu- 
tion, i. e., will blow a fuse when the 
secondaries are short circuited, a simple 
choke can be made with two pieces of 
fibre or bakelite tubing about 24 inches 
in length, one of which (about 1% 
inches diameter) telescopes within the 


other. The inner tube is tightly packed. 


with lengths of No. 14 or No. 16 iron 
wire, while the outer tube is wrapped 
with two layers of No. 8 cotton-covered 
copper wire. This tube is mounted in 
a stationary position and the terminals 
are connected in series with the pri- 
maries of the transformer. When the 
inner tube or core is pulled out the cur- 
- rent will increase and close regulation 
can thus be maintained. 

Before discussing pumping procedure, 
it might be well to note that glass which 
has been properly washed before bend- 
ing is far easier to pump than unwashed 
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glass. This applies particularly to blue 
and green tubing. Two wooden troughs, 
48”x10"x10”, puttied, and painted with 
rubberoid roofing paint, answer nicely 
for tanks. Both the tanks are filled with 
clear water, and one-half pint of con- 
centrated nitric acid is added to one 
tank. The glass is first thoroughly 
washed in this tank, then rinsed in the 
clear water, after which it is stood on 
end and permitted to drain and dry. 
Regarding electrodes, there are so 
many on the market that the choice is 
wide and opinions differ. The writer 
has found very satisfactory perform- 
ance, both in handling on the pump and 
longevity, in the use of two types of 
electrodes, one for red and the other 
for blue. The former is of 15 mm. 
glass with a 3”xl¥4” barium treated 
copper shell, having an insulator to 
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1. Main stop-cock (8 mm. 
bore). 


2. Dubrovin gauge. 

3. Station stop-cock (8 mm.). 
4. Mercury injector. 

- Blue tube cut-off. 

. Wash-bottle and mouth 


5 
6 
ose. 
if Flushing hydrogen flask. 


. Pilot lights. 


10. No. 50 gas flask. 

11. Helium flask. 

12. Oil trap. 

13. Oil pump and motor. 
14. Bombarder switch. 


Figure 1. Pump panel. 


space it from the wall of the glass. The 
electrode for blues is of like dimensions 
but the shell is of SVEA iron. The 
purpose of this difference is that, while 
the voltage drop of the treated copper 
electrode is lower than that of the iron, 
pronounced darkening of the tube and 
adhesion of the mercury occurs when 
the treated electrode is used in blue 
tubes. The iron electrode eleminates 
this. 


[TN SEALING a unit to the pump, 6 

mm. standard wall glass is used. 
The constriction at the point of sealing 
off should be drawn down to about 
2 mm. internal for a length of about 
one-half inch. The wall of the tube. 
should be maintained uniform in thick- 
ness. The unit to be pumped should not 
be laid directly on the bench, but sup- 
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Figure 3. Mercury injector. 
ported on either wooden blocks or pads 
of the corrugated paper such as is used 
for transformer packing. This permits 
more uniform heating of the tube and 
eliminates the possibility of grounding 
to the bench. 

A small wash bottle partially filled 
with calcium chloride between the 
mouthpiece hose and the 2 mm. stop- 
cock is used for the admission of air, to 
prevent moisture and saliva from the 
hose entering the system. The dryer in 
this bottle should be changed frequently. 

The limbs for sealing-on are provided 
on the panel, one each for red and blue. 
Tabulations for red tubing are taken off 
at the back of the tube at an angle of 
about 45 degrees. For blue tubes the 
tabulations are vertical to permit the un- 
restricted flow of mercury from the in- 
jector. 

After: the unit has been sealed to the 
pump (small hand fires with No. 228 
tips are preferable for sealing-on and 
tipping-off) and the bombarder leads 
connected, stopcock 1 is opened and the 
system pulled down until the gauge reg- 
isters 0. Stopcock 3 is now opened and, 
if the unit is dry and free from leaks, 
the gauge will drop and quickly rise 
again. Many times when the pump will 
not pull down, moisture in the tube is 
mistaken for a leak. The difference can 
be distinguished, however, by closing 
stopcock 1 and if there is a leak in the 
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system the drop of the gauge will be 
steady, whereas with moisture present 
the gauge will drop to 15 or 20 mm. and 
stop. With a considerable amount of 
moisture in the tube, ice will be formed 
due to the lowering of the pressure. 
To expedite pumping, the tube should 
be torched with a Bunsen burner. When 
a pressure of about 5 mm. has been 
reached, close stopcock 1 and try the 
bombarder. If the tube does not light, 
turn the stopcock quickly and try again. 
Repeat this until the tube lights. Do not 
attempt to bombard at pressures below 
1 mm. If the transformer will not 
break down the tube above this pres- 
sure, open the stopcock (bombarder off) 
and pull down to 0. Close stopcock 
now and admit about 1 mm. of neon to 
the tube. After closing gas-cocks, ad- 
mit about 1 mm. of air. The neon will 
assist the transformer in breakdown and 
the air present will furnish sufficient 
heat for baking of the tube. 

As gas is evolved from the tube and 
electrodes, it will be necessary to open 
the pump, from time to time, to prevent 
the pressure building up too high within 
the tube. 

The pumping of tubes may be divided 
into four distinct operations, namely, the 
heating of the tube, the degassing of the 
electrodes, the exhaust of gases thrown 
off, and the filling of the tube. 


S IS shown by the curve in Fig. 4, 

the evolution of gases does not reach 
its maximum until temperatures in the 
neighborhood of 200 degrees C. are at- 
tained. Unless the tube is heated above 
this point, foreign gases will be evolved 
after sealing-off. The presence of these 
gases will be mani- 
fested by a pinkish 
cast in the tube when 
lighted, long periods © 
of aging, necessary 
to bring the tube to 
proper color, and 
shortness of life in 
later operation. Lack 
of reaching proper 
tube temperatures 
when bombarding is 
the cause of most 
premature tube fail- 
ures. Generally, the 
operator, discouraged 
by the long period 
necessary to age the 
tube, finds that this ty) 
period can be short- 
ened by filling the 
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tubes to a lower pressure, which results 
in electrode sputter and tube failure. 

For this reason, until the operator is 
sufficiently experienced to accurately 
judge the temperature of the tube by its 
appearance, an indicator, such as pure 
tin foil (M. P. 232 C.), should be 
placed about midway between the elec- 
trodes. Melting of the foil will indi- 
cate adequate temperature. 

After the tube has been properly 
heated, the electrodes are degassed by 
lowering the pressure within the tube 
until they are heated to a dull red. Elec- 
trodes, properly manufactured, are de- 
gassed and treated with hydrogen which 
is more readily evolved than the gases 
originally present. It should be noted 
here that by control of the pressure, the 
heat dissipated during bombardment can 
be directed either toward the electrodes 
or the glass. At higher pressures, heat 
is directed toward the tube walis, while 
at reduced pressures the electrodes dis- 
sipate more of the energy. 

After the electrodes have been heated, 
the bombarder switch is opened, the 
pump turned on, and the tube allowed 
to exhaust for about one minute. The 
pump is then turned off and about 2 
mm. of air admitted to the tube. The 
bombarder is again switched on and the 
electrodes again heated to a dull red, 
after which the bombarder is shut off, 
the pump opened, and the tube allowed 
to exhaust until it has cooled to a tem- 
perature at which it can be handled 
comfortably (about 50 degrees C.). 

More satisfactory results will be 
achieved by filling tubes when warm. 
Increased pressures should be used to 
compensate for gas contraction. 
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Figure 4. Gas evolved from lead glass. 
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HE three outstanding Canadian 


posters reproduced here were care- 

fully selected from among the 
many excellent ones which have been 
appearing on the boards this year, and 
each one has an interesting and educa- 
tional story connected with it. In each 
case contact was made with the company 
using the posters, after the selection had 
been made and some very interesting 


information was thus obtained. 

E. G. Skirrow, advertising manager 
for the Dunlop Tire & Rubber Goods 
Co., Limited, writes: ‘Naturally, with 
the introduction to Canada of the Dun- 
lop ‘Fort’ tires, we had to be very care- 
ful in the presentation of this tire to 
the public. More than six months were 
spent in developing this poster. Where 
originally it was intended to use two or 
three different types of posters, the 
spontaneous reaction across Canada was 
so overwhelmingly satisfactory that we 
used it for a second and third showing.” 

In C. W. Chamberlain, advertis- 
ing manager of the Shell Oil Company 
of Canada, outdoor advertising has a 
great booster. For seven months every 
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ree Outstanding 


Canadian Posters 


By The Maple Leaf 


Canadian Correspondent 


year Shell posters are on the boards. 
Every poster used in Canada is care- 
fully selected by Mr. Chamberlain, and 
we are not stretching a point when we 
add that “he knows posters.” 

Our committee selected the Shell pos- 
ter which appeared on the boards in 


OUT OF THE BLUE 


COMES THE WHITEST WASH. 


June as being most outstanding. This 
poster, like all other Shell posters, was 
printed in French for Quebec. 

L.. R. Howard, advertising manager 
of Reckitts (Overseas Ltd.) writes that 
their splendid poster has created a great 
deal of interest. We might enlarge on 
Mr. Howard’s comment in stating that, 
in our opinion, it has created something 
entirely new in advertising laundry sup- 
plies. 


HERE are the points of merit as de- 
cided upon by our committee. 
The Dunlop tire poster is unique. It 
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PRIMAL 


is a bold departure from the general run 


of tire posters, and it is well worthy of 
a high rating on this point alone. How- 
ever, apart from this, is can rate with 
the best on its own merits. The tire ob- 
viously predominates, but we would like 
to add how [Continued on page 105] 
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CUT YOUR WAY 
TO MORE PROFITS 


The aggressive sign shop of today must be able to furnish 
theatres, stores and other customers with large cutout settings 
combining lettering and illustrations. The New K9 Cutawl 
makes it possible for you to do cutout work rapidly, efficiently 
and profitably. There is no other tool obtainable that will do 
the work of this New Cutawl. 


THE NEW K9 


Just out—a new model of the Cutawl with two high speeds that will double 
your output. Its improved design and new style chisels make for more 
perfect work and greater ease in cutting. 


a GET MORE BUSINESS 
D With improved conditions there is business to be had. But you can’t turn 


Ips, »y ~ out the right kind of work unless you have adequate equipment. Now 
p- tab 2 Jp is the time to buy your CUTAWL. If you delay it means lost business 
Yep aa oo e and lost profits. : 
d e 
ee eS You'll want to know all about the New K9 Cutawl and its greater efficiency. 
““y %) All you need do is send us the coupon on this page. It will mean real 
“ . ne business for you. 
Se %, Oe 
“¢ eg 
ob we INTERNATIONAL REGISTER CO. 
ae 11 SOUTH THROOP STREET 
& O 
2A, & 


CHICAGO, ILL. 


MAIL THIS COUPON AT ONCE 
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Festive spirit of Christmastide as depicted by Duke Wellington, New York City. 


ART HINTS FOR THE HOLIDAYS 


CANDLES FOR CHRISTMAS TIME 


Whether the mode be modern or traditional, candles for backgrounds and 
decorative elements in Christmas display design can provide the needed 
touch when other ideas may fail. These displays are from the studios of 


Duke Wellington, Inc., New York. 


For decorative lighting, too, candle effects 


can give a dignified yet colorful display. 
This is the sales room of the Tennessee 
Electric Power Co., Chattanooga, as _ it 


looked last year. 
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THAT CHRISTMAS ATMOSPHERE 


Two more Duke Wellington sketches, proving that “atmosphere’s the thing” in Christmas display design, be the motif religous or otherwise. 


Left, a traditional setting of Santa and snow rendered a la continental by the display department of the Consolidated Gas Co. of New York. 


Right, how architectural design was utilized to depict the Christmas atmosphere in decorative lighting effects. 
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LSE OAL TOLL OLE RL LLL 


First and last letters of a four- 
letter word meaning Christmas, as 
represented in display settings for 
groups of four windows. Pro- 
duced by R. M. Martin’s display 
department of the Consolidated 


Gas Co. of New York. 
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Some of the great Garbo’s many moods as caught by pencil, 


Sign Shop, Evansville, Ind. 
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pen and brush 


of Artist Arthur DuVall, 


with The 
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A variety of exterior and interior sign art and design at the World’s Fair, Chicago. 


The bottom view show the “Porcelain Enamel 
Parade” of signs to identify exhibits of porcelain.enameling companies. 
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Dave Bisgeier, art director, Shea’s Theatres, Buffalo, provides a timely idea is this elaborate Hallowe’en lobby display produced 


in his department last year. 


” 


CHARLES L. H. WAGNER WADE CROSBY JAMES HARLEY MINTER 
(Self Portrait) Poster Artist Poster Artist 
Sign Artist and Instructor Los Angeles, Calif. Cleveland, Ohio 


Boston, Mass. | 
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Business IS Better! 

[Continued from page 11] 
Signs Corporation has fully exploited 
the new English musical drama picture 
“Bitter Sweet” with clear white bulbs 
and immense letters combined with 
rapid-fire flip-flop flasher effects fur. 
nished by Sign Animation Corporation, 
and which are kept burning day and 
night. 

Many restaurants have had new elec- 
trics installed, about one-half of which 
feature the name of beer on tap. Not- 
able among these are Roth’s Grill, 
Dave’s Blue Room, and the new 3.2 


Corner at Fifty-first and Seventh Ave- 


nue. 


HE tremendous NRA parade in New 

York, in which 254,000 people par- 
ticipated, was many hours in passing a 
given point as it moved up the full 
length of Fifth Avenue, providing the 
greatest demonstration since World 
War days. A large volume of the in- 
numerable signs, banners and_ posters 
carried in the parade were produced by 
the sign industry. 

Numerous parades have been held 
throughout the country.to develop pa- 
triotic interest in the NRA program 
with relative volumes of business for the 
sign industry. 

As the consumer programs get under 
way a keener interest will be shown by 
merchants and manufacturers in iden- 
tifying their status in relation to the 
NIRA. This will help to increase sign 
sales. 

One movement inspires another and 
the NRA activity added to the ordi- 
nary natural increase of business during 
the fall season should result in a healthy 
increase in sign and outdoor advertising 
sales this year. Business is improving 
and business is to be had by those who 
make a sincere effort to obtain it. 


WANTS SIGNS TAXED 

Samuel Untermyer, New York City’s vol- 
untary financial dictator, in making recom- 
mendations, designed to add $7,000,000 or 
more to the city’s revenues, recommended to 
the Board of Estimate taxation of electric 
signs and “billboards.” Mr. Untermyer’s 
recommendation estimated that revenue from 
electric signs in the boroughs of Manhattan, 


during normal times, should amount to at 


least $5,000,000. 


METROPOLITAN SIGN MAKERS 

Nathan Chusid is president of the Metro- 
politan Sign Makers Association, New York 
City, which has its headquarters in Hotel 
Pennsylvania. It is reported that this asso- 
ciation plans to do a real organization job. 
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ORDERS ARE 


POURING IN-- 


The 
ORIGINAL 


WATER- 
PROOF 


FADE- 
PROOF 


POSTER COLORS 


e LETTA-REIGN was perfected and announced last April. We 


anticipated quite a demand for it as it filled a definite need. 
Poster, Showcard and Sign Artists everywhere were quick to 
try it—then they ordered and re-ordered—and orders con- 
tinue to pour in. 


For signs, posters, showcards, displays, banners, etc., where 
the elements must be contended with, or where reuse or long 
showing demands washing to maintain snap and brilliance, 


LETTA-REIGN is ideal! 
LETTA-REIGN is a Waterproof, Fadeproof Poster Color. It 


is opaque—dquick-drying—covers with one stroke—will not 
work-up when applied one color over another—may be 
thinned with turpentine if necessary. 


LETTA-REIGN can be applied on paper, cardboard, wall- 


board, metal, glass, wood, cloth, oilcloth, plastics, velours, etc. 


LETTA-REIGN is available in 10 COLORS—Black, White, 
Light Yellow, Dark Yellow, Light Blue, Dark Blue, Light Red, 
Orange, Light Green, Dark Green. Color Card Upon Request. 


TRY LETTA-REIGN 
WATER-PROOF POSTER COLOR! 


@ If your dealer cannot supply you, send name, 
address and 25c and specify color wanted. A 
Full 2-0z. Jar will be sent you immediately. 


The Ault & Wiborg 


Carbon and Ribbon Company 
Specialt’es Division 
Subsidiary of The International Printing Ink Corp. 
417 East Seventh Street | 
CINCINNATI, OHIO 
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Illumination and Color Lend Life to 
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An unforgettable Parisian display by Jacopozzi. Apartment houses, too, are prospects. 


Festoons with bright stars and wreaths. Portraying “the old-fashioned Christmas.” 
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These Decorative Christmas Displays 
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Neat decorations like this for less than $40. General Electric’s Nela Park, Christmas, 1932. 
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A utility believes in taking its own medicine. 


Here is “complete coverage.” Cost, about $1,000. Lamp-lighted elements for the modern touch. 
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Code Proposed 


HE proposed code and constitu- 

tion and by-laws adopted by the 

board of governors of the National 
Electric Sign Association, at its meeting 
August 29 and 30, in the Commodore 
Hotel, New York City, were sent to 
electric sign manufacturers throughout 
the country on September 18, together 
with applications for membership in the 
association. Another session of the 


board was held at Buffalo, Septem- 


ber 11. 


Formation of the N. E. S. A. was 
authorized by a group of sixty electric 
sign manufacturers from various parts 
of the country who met at the Statler 
Hotel, Buffalo, N. Y., August 14. 


In the announcement accompanying 
the code, it is stated that the code, in 
accordance to a preliminary discussion 
with an assistant deputy administrator 
in Washington, will be revised to meet 
wishes of the members of the associa- 
tion and to contain revisions resulting 
from NRA hearings at Washington. 

An introductory statement in the pub- 
lished code being distributed declares 
that “the members of the board of gov- 
ernors submit this as a tentative code.” 
It is not regarded as final or perfect, and 
further modifications are expected to be 
made. 


However, speed was essential, and the 
governors believe that the code repre- 
sents a compromise which will tend to 
stabilize prices and improve competitive 
conditions without working an undue 
hardship on anyone. Amendments can 
be made later from experience after it 
is approved and put into effect. 


After making such modifications as 
seem to be desired by the trade, the code 
will be filed with the National Recovery 
Administration. | 


The constitution and thes of the 
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association state that the principal office 
of N. E. S. A., until further notice, will 
be at 79 Orange Street, Newark, N. J. 
Membership is open to individuals, firms 
or corporations engaged in the business 
of manufacturing, selling, leasing, in- 
stalling, or maintaining electric signs or 
neon tubing or electrodes intended for 
electric signs, who assume a proportion- 
ate share of financial and other obliga- 
tions of membership. 


HE constitution provides for a board 

of governors of twelve members, who 
shall be nominated and elected by the 
members at the annual meeting, and 
selected geographically as follows: Four 
from the district east of a north and 
south line through Pittsburgh, Pa., and 
including Pittsburgh in this district; 
four from the district west of this line 
and east of a north and south line 
through Denver, Colo., but not. includ- 
ing Denver in this. district, and four 
from the district west of the north and 
south line through Denver, Colo., and 
including Denver in this district. The 
governors shall elect a president, first 
vice-president and a secretary-treasurer 
of the association at its first meeting, 
which shall be within thirty days follow- 
ing the annual meeting. 

Initiation fee for membership is $10, 
$5 of which will be returned by N. E. 
S. A. to the recognized local association 
of which the applicant is a member. 
Dues are payable quarterly and at a rate 
not to exceed .5 per cent per Broduction 
labor hour for the preceding: Gt i 
Each member with 1,000 proc uctive 


hours monthly or fraction thereof as ah. 
y ah © prescribed by the President pursuant to the pro- 


average for the two preceding quarters,” visions of the National Industrial Recovery Act. 


has one vote, and one additional vote for*- 


each additional 1,000 production hours 
monthly as an average for the same pe- 
riod. (two preceding quarters). 
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TENTATIVE CODE OF FAIR COMPETITION 
AND TRADE PRACTICE 
for the~ 
ELECTRIC AND NEON SIGN INDUSTRY 


ARTICLE I 
PURPOSE 

To effectuate the policy of Title 1 of the Na- 
tional Industrial Recovery Act, the following pro- 
visions are established as a code of fair competi- 
tion for the electric and neon sign industry, and 
upon approval by the President, shall be the 
standard of fair competition for this industry. 

ARTICLE II 
DEFINITIONS 

The term “electric and neon sign industry” as 
used herein is defined to include the manufactur- 
ing or selling or leasing or installing or servicing 
of all types of electric signs and displays and 
luminescent tube products, or electrodes especially 
intended for such products, 

The term employée as used herein includes any 
person engaged in any phase of the industry in any 
capacity in the nature of employee irrespective of 
the method of payment of his compensation. 

The term employer as used herein includes any- 
one for whose benefit such an employee is. so 
engaged. 

The term “member of the industry” includes any 
employer who shall be subject to thi scode. 

The term “member of the code” includes any 
member of the industry who shall expressly sig- 
nify assent to this code. 

“Effective date’? as used herein means the first 
Monday after this code shall have been approved 
by the President of the United States. 

Population for the purposes of this code shall be 
determined by reference to the 1930 federal census. 

ARTICLE III 
CONDITIONS OF EMPLOYMENT 

(a) Employees shall have the right to organize 
and bargain collectively through representatives 
of their own choosing, and shall be free from 
interference, restraint or coercion of employers of 
labor, or their agents, in the designation of such 
representatives or in self-organization or in other 
concerted activities for the purpose of collective 
bargaining or other mutual aid or protection. 

(b) Employers in this industry may exercise 
their right to select, retain or advance employees 
on the basis of individual merit, without regard 
to their membership or non-membership in any 
organization. 

(c) No employee of the industry and no one 
seeking employment therein shall be required as 
a condition of employment to join any company 
union or to refrain from joining, organizing, or as- 
sisting a labor organization of his own choosing. 

(d) Employers agree to comply with the maxi- 
mum hours of labor, minimum rates of pay, and 
other conditions of employment, approved and 


ARTICLE IV 


WAGES AND HOURS 


(a) On-and after the effective date employers 


_shall not employ anyone under the age of sixteen 


years. 
(b) On and after ‘the effective date the mini- 
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mum wage that shall be paid by any employer to 
any employee engaged in the processing of the 
products of the electric and neon sign industry 
and in labor operations directly incident thereto 
shall be 40 cents per hour. 

(c) On and after the effective date the minimum 
wage that shall be paid by any employer to all 
other employees, except commission salespeople, 
shall be at the rate of $15 per week. 

(d) The minimum rate of wages provided in this 
article shall apply to all employees in all locali- 
ties unless the administrator or his representative 
shall fix a higher rate for particular localities 
upon petition to the administrator by a majority 
of the members of the industry of such locality. 

(e) Not later than ninety (90) days after the 
effective date the electric and neon sign industry 
shall report to the administrator through the board 
of governors of National Electrical Sign Associa- 
tion the action taken by all employers in adjust- 
ing the hourly wage rates for all employees re- 
ceiving more than the minimum rates provided in 
paragraph (b) of this article. 

(f) No employee engaged in the processing of 
products shall work or be permitted to work in 
the electric and neon sign industry to exceed 
forty (40) hours a week. The maximum time for 
employees engaged in the installation, mainte- 
nance, and repair of electrical displays shall not 
exceed forty-four (44) hours a week, excepting, 
however, these limitations shall not apply in an 
emergency, or peak production, when over-time 
may be worked as required, but not to exceed 
144 hours per man overtime in any one year, at 
one and one-third (1-1/3) times the prescribed 
rates of pay; also excepting that these provisions 
shall not apply to watchmen. 

(g) Office and clerical employees, except ad- 
ministrative and supervisory employees whose 
compensation exceeds thirty-five ($35) dollars a 
week, shall not work or be permitted to work 
more than forty (40) hours a week. 

(h) At the end of each calendar year, each 
manufacturer shall report to the board of gov- 
ernors of the National Electric Sign Association 
as provided herein, in such detail as may be re- 
quired, the number of man hours worked each 
month for.emergency reasons and the ratio which 
said emergency man hours bears to the _ total 
‘number of man howrs of labor during the said 
month. Copies of these reports shall be filed with 
the administrator of NRA. 

(i) When employees are engaged on piece work, 
the employer shall observe the minimum hourly 
wage and maximum weekly hours. In case work 
is contracted to an outside contractor such con- 
tractor shall be required to abide by the provisions 
of this code. Where an employer performs em- 
ployees work, he shall be bound to conform to 
maximum hours prescribed in this code, and at 
the rate of pay paid to an employee on similar 
work. 

ARTICLE V 
ADMINISTRATION 

TheNational Electric Sign Association is hereby 
designated the agency for administering, super- 
vising and promoting the performance of the pro- 
visions of this code by the members of the electric 
and neon sign industry; such agency to be active 


only as provided for in the National Industtial 


Recovery Act. 
ARTICLE VI ope Gig 
With a view to keeping the President of’ the 
United States and the administrator informed as 


to the observance or non-observance of this code: 


and as to whether the electric and neon sign 
industry is taking appropriate steps to effectuate 
in all respects the declared policy of the National 
Industrial Recovery Act, each employer shall pre- 


pare and file with such person or organization as. 
the board of governors or the executive committee 


of National Electric Sign Association may desig- 
nate and at such time and in such manner as may 
be prescribed, statistics of plant capacity, volume 
of production, volume of sales in units and dollars, 
number of employees, wage rates, employee earn- 
ings, hours of work, and such other data or in- 
formation as the National Electric Sign Association 
‘may from time to time require. 


ARTICLE VII 
DISCRIMINATION 


to This code is not designed to promote monop- 
lies. 


(b) The provisions of this code shall not be so 
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interpreted or administered as to eliminate or op- 


press small enterprises or to discriminate against 
them. 


ARTICLE VIII 


MODIFICATIONS 

(a) This code or any of its provisions. may be 
cancelled or modified and any approved rule issued 
thereunder shall be ineffective to the extent neces- 
sary to conform to any action by the President 
under Section 10 (b) of the National Industrial 
Recovery Act in cancellation or modification of 
any order, approval, license, rule or regulation 
pertaining thereto. 

(b) Such provisions under this code as are not 
required to be included therein, such as regulatory 


measures, approved rules issued thereunder to pre- | 
vent unfair competition in prices and other un- 
fair and destructive competitive practices may, 


with the approval of the President, be modified or 
eliminated as changes in circumstances or expe- 
rience may indicate. 


ARTICLE Ix 
FAIR TRADE PRACTICES 


1. Legal Requirements: All members of this in- 
dustry shall meet the requirements of local and 
state ordinances and regulations. 

2. Commissions: 
tions shall be paid to anyone other than regularly 
employed sales representatives, except that com- 
missions or compensations may be paid to recog- 
nized and established advertising agencies. 

3. Selling Prices: (a) No member of the indus- 
try shall sell or offer to sell his products or serv- 
ices below his estimated true cost thereof plus a 
fair profit as defined herein. The term ‘fair profit’ 
is defined as a minimum of ten per cent (10%) of 
the selling price. The term true cost is defined as: 

(1) Materials 

(2) Labor 

(3) Manufacturing expense which shall include 

(A) Indirect labor (salaries foremen, watch- 
men, storekeeper, etc.). (B) Factory rent 
and taxes. (C) Factory light, gas, heat 
and power. (D) Compensation, auto, fire, 
theft and liability insurance. (E) Depre- 
ciation on factory equipment, plant and 
automobiles. (F) Truck expense. (G) Fac- 
tory repairs and upkeep. (H) Factory 
supplies. (I) Inspections, permits and li- 
censes. (J) Loose and hand tools. (K) 
Moving. expense. (L) Defective merchan- 
dise. (M) Freight and express. (N) Ship- 
ping and packing expense. (O) Miscella- 
neous additions to manufacturing cost. 

(4) Selling expense : 

(A) Sales salaries and commissions. (B) 
Art department salaries. (C) Sales sup- 
plies and stationery. (D) Sales auto ex- 


pense. (E) Traveling and entertainment. 
(F) Advertising. (G) Sales telephone and 
telegraph. (H) Sales department rent. 


(I) Sales compensation and auto insurance. 
(J) Miscelloneous sales expense. 
(5) General expense 
(A) Rent of sign locations. 
current on rental signs. 
rental signs. (D) Depreciation on rental 
signs. (E) Miscellaneous general expense. 
(6) Administrative expense 
(A) Salaries of owners, officers and assist- 
ants. (B) Salaries other office employees. 
(C) Traveling and entertainment expense 
(other than sales). (D) Office supplies. 
(E) Telephone, telegraph and _ postage. 
(F) Corporate taxes. (G) Collection ex- 
_. pense. (H) Dues and subscriptions. (I) 
Office rent and light. (J) Legal services 
and patent expense. (K) Outside audits. 
(L) Experimental and research expense. 
(M) Compensation and all other insurance. 
(N) Royalties. (O) Surety bonds. (P) In- 
terest and discount. (Q) Finance charges. 
(R) Bad debt reserve. (S) Depreciation 
office furniture, fixtures and equipment. 
(T) Miscellaneous administrative expense. 
(7) Maintenance 
(A) Materials. 


(B) Electric 
(C) Insurance on 


(B) Labor. (C) All of the 


_ subdivisions under “manufacturing ex- 
_ pense” aboye which are applicable to 
maintenance work. (D) . Miscellaneous 


additions to maintenance cost. 
(b) As electric and neon signs are ordinarily 
custom built from individual designs or specifica- 
‘ \ 


No commissions or compensa- 


tions under widely varying conditions of manu- 
facture, location, installation, and maintenance 
over protracted periods, true costs are impossible 
of determination in advance and, therefore, must 
be computed from estimates based upon average 
experience. Pending the development of a uniform 
plan of cost accounting which may make possible 
consistent and accurate estimates of the costs in 
advance, and have the approval of the NRA, the 
various members of the industry in varticular 
localities may adopt a uniform schedule of mini-- 
mum selling prices and minimum terms for their 
respective localities which schedule shall be esti- 
mated at the average true cost of all manufacturers 
who are members of the code in the particular 
locality plus a fair profit as defined herein; such 
schedule to be filed with the NRA and to be 
effective when approved by the administrator. 

4. Secret Rebates: A secret rebate or allowance 
of rebates, commission, credits, or unearned dis- 
counts, whether in the form of money or otherwise, 
or secretly extending to certain purchasers special 
services or privileges not extended to all pur- 
chasers by all manufacturers under like terms or 
conditions, constitutes a violation of this code. 

5. Fraudulent and Deceptive: Practices such as: 
Misleading or deceiving customers with respect 
to the quality of material or workmanship, the size 
of letters, dimension of signs and amount and 
kind of service given with a sale constitutes a 
violation of this code. 

6. Defamation of Competitors: The defamation of 
competitors by falsely imputing to them dishonor- 
able conduct, liability to perform contracts, ques- 
tionable credit standing, or by other false state- 
ments or representations, or by false disparage- 
ment of the grade or quality of their products with 
the purpose of misleading or deceiving the pur- 
chaser or of injuriously affecting the business of 
such competitors constitutes a violation of this 
code. 

7.. Breach of Contract: Any attempt to avoid con- 
tractual obligations or maliciously inducing or at- 
tempting to induce the breach of existing contracts 
between competitors and their customers by any 
false or deceptive means whatsoever, or to inter- 
fere with or obstruct the performance of any such 
contractual duties or services by any such means, 
with the purpose of unduly hampering, injuring or 
embarrassing competitors in their business, consti- 
tutes a violation of this code. 

8. Competitors’ Employees: Maliciously enticing 
away the employees of competitors with the pur- 
pose and effect of unduly hampering, injuring or 
embarrassing competitors in their business, consti- 
tutes a violation of this code. 

9. Pirating of Designs: Pirating ideas, designs, 
drawings, sketches, models or copy of any product 
which have been submitted to a prospective cus- 
tomer by a competitor constitutes a violation of this 
code. It shall also constitute a violation of this code 
for any member of this industry to quote a price 
on a design, sketch or plan furnished by a com- 
petitor to a prospective customer unless the pur- 
chaser has made arrangements for compensation to 
the employer furnishing such design sketch or 
plan. 

10. Code Insignia: The unauthorized use by any 
member of the industry of any insignia, trade- 
marks, designs, or brands, established to identify 
persons who have entered into an agreement with 
the National Electric Sign Association to observe 
and conform to the provisions of this code and 
approved rules issued thereunder, or any false 
statement by any such person that he has entered 


_into any such agreement is a violation of this 


code. 

11. Patent Rights: Nothing contained in this 
code shall be construed as prohibiting any member 
of the industry from exercising all its and /or their 
lawful patent rights or as requiring any member 
of the industry to do any act in conflict with the 
terms of a patent licensing agreement legally bind- 
irig upon such member. 


ARTICLE X 
The necessary expenses in connection with the 
preparation and administration of this code by the 
National Electric Sign Association shall be as- 
sessed against all members of the industry and the 
National Electric Sign Association shall have the 
power to levy and collect these assessments. The 


_ basis of assessment shall be equitable and follow 
‘the procedure authorized by the contitution and 


by-laws of the National Electric Sign Association. 
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Sand Blasting 
‘In the Sign Studio 


Sign Materials--the Resistant 
Compounds---Designing--Cutting 


This is Mr. Avery’s fourth consecu- 
tive article to appear in SIGNS of the 
Times under the general subject of 
sand blasting in the sign studio. It 
enters into details regarding sign ma- 
terial, resistant compounds, design 
and cutting. 

With the increasing use of sand- 
blasted glass, wood, stone, metals, 
and other materials for signs, sign 
panels, decorative valances, and orna- 
mental architectural and display work, 
these articles are presented to aid the 
sign industry in meeting the growing 
demand for such products. 


LASS, wood, marble, polished 

(5 metals and other materials offer 

an infinite variety of mediums 

in the making of decorative sand-blasted 
signs. 

Quarter-inch, scratch-free plate glass 
lends itself best to process work, par- 
ticularly if the background is to be clear 
or lighted from the edge. Salvage 
plate can be used on work that is to have 
an obscured background; three-six- 
teenth-inch sheet glass for one or two- 
process work of a less particular nature. 
Even ordinary window glass has possi- 
bilities, provided it is not too deeply 
sand-blasted. Flashed opal glass and 
other opaque types of glass are also 
used. If edges are to be polished or 
holes drilled, that work should be done 
first. 
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By C. E. Avery 


One depth or process is usually done 
on materials other than glass. Varied 
effects can be obtained in wood, either 
clear cut lines or weather-worn and an- 
tique finishes. Woods such as redwood, 
with much contrast between hard and 
soft grain, sand-blast well, although 
any hard or soft wood can be used. 

On metal, either the background or 
design is sand-blasted, showing a con- 
trasting mat finish with the original, 
plated surface. Methods of prepara- 
tion and treatment are practically the 
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Store front and window backgrounds decorated with sand-blasted glass. 


Sho 


same on all materials, including marble, 
granite, sandstone, tile, vitreous mate- 
rials, composition, etc. 


ANUFACTURED sand - blast - re- 

sisting compounds, all with a glue 
base, can be procured in various forms. 
Some compounds are put up in cake 
form, others in dehydrated form, to be 
melted in a double boiler or glue pot; 
others come in sheets or rolls ready to 
apply by moistening. Compounds that 
are melted can be used many times and 


es 


The 


transoms, panels and valances are further decorated in five transparent colors. 
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are generally preferred because of their 
adhesive qualities, although more time 
is required for their application. Sheet 
compounds are ready for use within a 
few moments after application, but few 
shops have the equipment necessary to 
re-melt and re-flow these materials, 
which makes them useful but once. A 
few manufacturers of sheet compounds 
provide a rebate on the scrap material. 

Some shops prefer to make their own 
compounds, but their manufacture us- 
ually entails some experimenting with 
ingredients and proportions because of 
varying climatic conditions. Here are 
offered two formulas. They will afford 
a base from which to start experi- 
menting. 

The first: Soak a quantity of good 
hide glue in water overnight. Melt it 
in a double boiler or glue pot and add 
10 per cent of glycerine, and a dram of 
carbolic acid or formaldehyde as a pres- 
ervative. Then add enough water (dis- 
tilled is best), to bring the solution to 
the consistency of thick paint. 

The second: To fifty parts of glue 
(liquefied as in the first), add thirty 
drams of glycerine, a dram of preser- 
vative and 140 grams of talc. 

The experiments can be varied by 
using different grades and forms of 
glue. No compound, home-made or 
otherwise, should be heated to much 
more than 90 degrees Fahrenheit, or 
cooked for too long a time. If the ma- 
terial to which it is to be applied is first 
warmed to a similar temperature (it 
can be kept in a warm room), and 
cleaned of dust and grease, the com- 
pound will adhere better. Best results 
are obtained by applying a thin coat 
first and letting it dry for a few hours 
or until it is firm to the touch, then 
brushing on a second coat which should 
have several more hours for curing. 
The double coating avoids the possibility 
of thin spots caused by bubbles. The 
compound can be either brushed or 
flowed on the material. 

Temperature and humidity have much 
to do with the time required for curing. 
If the compound is not properly cured 
it will blow up from the sign while be- 
ing sand-blasted, leaving rough “burned”’ 
edges in the design. 

All materials except wood and marble 
are treated the same way. Wood should 
first be coated with shellac or lacquer to 
keep the compound from soaking into 
the soft grain. The coating can be re- 
moved after sand-blasting if the natural 
finish of the wood is wanted. Shellac 
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Mr. Avery with a modernistic design in 


- two-process sand-blast, later used as a 


sign, with copy on the white background. 
The black portion is clear glass. 


or a similar protective coating should 
also be used on polished marble. 


RAWINGS can be transferred to 

the resistant covering with carbon 
paper, or by pouncing. The latter meth- 
od requires that the drawing first be 
perforated with a wheel or electric per- 
forator. Ifa wheel is used, the reverse 
side of the design is smoothed down 
with sandpaper before transferring. 
Then a pounce bag—a cloth sack filled 
with powdered charcoal or chalk—is 
tapped over the lines and the design is 
ready for cutting. 


In cutting the design from the compound, 
the portions to receive the deepest sand- 
blasting are the first to be removed. 


Stencil knives should be hard, sharp 
and pointed. The part of the design 
to be sand-blasted is removed from the 
compound by carefully cutting along the 
lines and pulling out the part to be sand- 
blasted. Cutting beyond the line of de- 
sign leaves an unprotected spot that is 
quite likely to be etched by some of the 
abrasive. Over-cutting or under-cutting 
on curves leaves thin spots that may 
wear away before the rest of the de- 
sign is sand-blasted. Sharp, clean-cut 
lines are absolutely necessary for the 
production of sharp, clean-cut lines on 
the finished sign. 


When the cutting is finished, the 
backs of signs having clear backgrounds 
can be covered with heavy paper to pre- 
vent the sand-blast from getting around 
on the wrong side. Polished edges also 
require protection. 


Practice and experiment in design- 
ing will show the many and varied ef- 
fects obtainable with process work. 
Glass can be processed on one or both 
sides. Perhaps more can be learned 
quickly by using the example of the cut- 
ting of a three-process sign. Two, five 
or eight depths are cut in the same man- 
ner. The main thing to learn first is 
how the various depths are going to 
look on the finished piece. Perhaps the 
easiest way is to shade the sketch or 
drawing with pencil or water color, 
using dark gray or black for the lighter 
depths, on up to white for the deepest 
process. 


All depths or processes are trans- 
ferred at the same time. The part to 
be sand-blasted the deepest is cut and 
pulled from the compound first. Then 
it is sand-blasted to about one-third of 
the wanted depth. The medium, or 
second depth is then pulled out and 
sand-blasted to about one-half the 
wanted depth. The first depth, still ex- 
posed to the sand-blast, goes in a little 
deeper. Then the third, or lightest 
depth is removed and the entire ex- 
posed design is sand-blasted. The sec- 
ond and first depths, still exposed, are 
blasted in still more deeply. Variations 
to this process can be had by covering 
parts of the deeper depths with com- 
pound, but they require practice and ex- 
perimenting. 

For general purposes, most wanted 
effects in glass can be obtained with one 
or two processes. Three or more depths 
are rarely needed, except in elaborate 
examples of the artistic type of signs 
that are placed close to the viewer. 
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~ Pebbled P 


orcelain 


Increases Eftectiveness of 


New Luminous Tube Display 


enameled identification luminous 
tube facia display that follows a 
. European style in respect to design and 
manner of installation, has been erected 
at Thomas Street and Broadway in New 
‘York City to dominantly advertise a unit 
of the Towers cafeteria chain of that 
city. 

The display is considered to be one 
that combines in an effective manner 
those two famous elements of correct 
identification sign advertising—advertis- 
ing value and architectural design. 

The display and its design and con- 
struction involve several features of in- 
terest to the sign advertiser, the sign 
manufacturer and the sign designer. 
Outstanding among these is the employ- 
ment of a highly reflective pebbled por- 
-celain enameled surface, which catches 
and reflects the light rays from all di- 
rections, thus enhancing the general 
brightness of the sign by day and by 
night. 7 

Another interesting factor in connec- 
tion with the installation is that the 
contract for its erection was awarded by 
the Towers company only after con- 
siderable heated competition among sign 
manufacturers for the business, not com- 


A NEW pebbled effect porcelain 
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petition on the subject of price, as is 
usually the case, but competition on the 
basis of the display’s design and con- 
struction. 

‘A third feature of interest is that 
although the display in its entirety has 
an overall size of 100 feet in length by 
six feet in height, there are only three 
porcelain enamel seams appearing on the 
faces, and the porcelain enamel back- 
ground of the sign does not reveal a 
single screw. | 


HE Astor Neon Sign Company of 

New York City constructed the dis- 
play. Although that company has been 
organized for about only a year, it has 
succeeded in developing a number of 
novel designs in luminous tube adver- 
tising displays. Herman S. Sack, presi- 
dent of the Astor Neon Sign Company, 
said that his policy is to endeavor to 
create in each piece of work his com- 
pany produces, a design in keeping with 
good architectural harmony. He feels 
that instead of stressing low prices, as 
is too often the case, his policy of co- 
ordinating advertising value with archi- 
tectural harmony can do more to ele- 
vate a sign company’s good reputation 
than any other single factor. 


Brushed aluminum was used for the 
cornices above and below the letters. 
The cornice work was handled and 
placed on the building as a separate unit 
from the sign faces. At the same time, 
the angle iron hangers were set in place, 
and the actual sign faces were set in 
place several weeks later, giving the 
building contractor the opportunity to 
complete his work on the front without 
delaying the delivery of the sign. 

The letters are 7% inches deep, made 
of brushed aluminum, with pebbled por- 
celain enamel inlay and neon tube out- 
lining. Each letter is wired independ- 
ently and bears a separate Underwriters’ 
label. 

Twenty-five General Electric trans- 
formers were used in the entire display, 
which required approximately 370 feet 
of neon tubing. The housing and cable 
supports were made by the Kolux Cor- 
poration, Kokomo, Ind., and the pebbled 
‘porcelain enameling was furnished by 
Porcelain Metals, Inc., Brooklyn, N. Y. 

The illustration shows how the deep 
letters stand forth from the background 
of the display, and the method in which 
the display portion has been placed be- 
tween the upper and lower cornices of 
the remodeled building front. 
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Loading the Luminous 
Tube Transformer | 


confronted with the problem of 

definitely determining the correct 
footage of their particular make of tub- 
ing for use with a given transformer. 
The transformer manufacturer gener- 
ally supplies approximate footages for 
use with given transformers; however, 
this information does not apply to all 
makes of tubing due to the large varia- 
tions encountered in the operation of 
different tubing. 

Set forth here are three methods com- 
monly used in arriving at the proper 
tube footages for operation on a lumi- 
nous tube transformer. 

The first method is one used most 
often, involving the use of a milliam- 
meter in the secondary circuit of the 
transformer and adjusting the tube foot- 
age until the correct operating secondary 
current is obtained on the transformer. 
This method is probably the most sim- 
ple. For instance, a transformer that is 
rated 30 ma., short circuit, generally 
operates at about 25 ma. Of course, the 
operating current is also somewhat of 
a function of the diameter of the tubing 
used in connection with the transformer. 
It is quite apparent that good brilliancy 
can be obtained from 9 mm. tubing with 
less current than would be required for 
12 mm. tubing. | 

The second method, the measurement 
of primary voltamperes, is generally 
used in determining the minimum foot- 
age which should be operated from a 
given transformer. The primary volt- 
amperes may be obtained easily by mul- 
tiplying the primary voltage input by the 


Sc manufacturers are frequently 
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primary current. For instance, if a 
transformer is rated 450 voltamperes, 
sufficient tubing should be connected 
across the secondary side so that the 
transformer is drawing not more than 
450 voltamperes. If insufficient foot- 
age is used in connection with a trans- 
former, the voltampere reading will be 
exceeded, which will result in the opera- 
tion of the transformer at higher tem- 
perature; then, too, less output would 
naturally be obtained from the trans- 
former. 

The third method, which is probably 
the best method of arriving at the cor- 
rect tube footage, is also the most com- 
plicated. This method consists of plot- 
ting a wattage input curve on the pri- 
mary against the number of feet of a 
given type of tubing operated on the 
secondary side. Once this information 
is obtained or the curve plotted for a 
given type of tubing, this sign manufac- 
turer can always refer to the curve as 
long as he continues manufacturing tub- 
ing like that which was used in obtaining 
the curve. 

The correct point for operation of the 
transformer is at the peak of the pri- 
mary wattage curve, although good 
practice would be to drop back approxi- 
mately 10 per cent in footage to allow 
for variation in line voltage. At the 
peak of the wattage curve, the maxi- 
mum output is obtained from the trans- 
former. This is quite apparent, inas- 
much as the tubing is a resistance load 
on the secondary of the transformer and 
is an inphase component. The watt- 
meter, therefore, is indicating the actual 


wattage of the tubing, plus the losses in 
the transformer. 

The. ideal method of arriving at the 
correct tube footage of a given trans- 
former would be the use of a combina- 
tion of these three methods. For in- 
stance, make certain that the trans- 


former is not operating in excess of the 


voltamperes indicated on the name- 
plate; otherwise it would indicate in- 
sufficient tube footage. Make certain 
that the secondary current is within 
reasonable limits of the rated operating 
secondary current. In no case should 
the transformer be loaded with sufficient 
tubing so that the operating point is 
beyond the peak of the primary watt- 
age curve. Otherwise, there would be 
a high frequency condition occurring in 
the secondary side which would lead 
to damage of the transformer and, in 
some cases, might be the cause of fail- 
ure of insulating materials in the sign. 

It is also advisable to check the com- 
pleted sign for flicker point. This is 
done by reducing the primary voltage 
until flicker occurs. If the sign is to 
be operated at 110 volts, it should be 


‘\ 


possible to reduce the primary to 85 — 


volts or 90 volts before flicker occurs. 
For instance, if flicker should occur at 
100 volts, it would indicate an insuffi- 
cient safety margin and a larger size 
transformer should be used. 

By the proper loading of luminous 
tube transformers the sign manufacturer 
may avoid considerable trouble from 
flicker and other features and, at the 
same time obtain greater life from the 
transformer. 
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Air-Brushed Posters 


The Air Brush, Colors, Surfaces, the Sketch 


This is the opening article in a series 
by Mr. Frazer, giving instructions on 
the step-by-step procedure in making 
the air-brushed poster. 


T IS quite necessary that one’s air 
brush be in perfect working condi- 
tion before attempting to use it on 

the air-brushed poster. The few days 
lost in sending it to the factory to be put 
in good condition will be well compen- 
sated when the perfect-working instru- 
ment is in the artist’s hand. 

The style of air brush one has does 
not matter so much, if it is one that will 
make a fine line and a small spray that 
is not grainy. 

It is best not to attempt to use the 
regular poster colors for this work. 
Tube colors of the cheaper grade will 
do very nicely and can be obtained for 
10 cents a tube, and as the colors are 
used in.a very thin state, the cost of 
colors for making a poster will be very 
slight. 

The colors necessary are chrome 
orange, Prussian blue, vermilion, Aliza- 
rin crimson, chrome yellow, black, and 
if imported sepia in liquid form can be 
obtained. readily, the worker will find it 
very valuable. If not, a mixture of 
burnt sienna and black to make a deep 
brown, will answer. A good flesh color 
can be made by the mixture of chrome 
orange and vermilion; about two-thirds 
of the chrome orange to one-third of 
the vermilion will be about right. Colors 
vary considerably with the different 
makers, so that exact amounts to use of 
each cannot be given, but a little experi- 
menting will soon inform one of the 
correct amount needed. 


ew MAKE the air-brush colors pro- 
cure a small amount of gum arabic 
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from the stock house and make a solu- 
tion of an ounce of the gum to half a 
pint of warm water. Strain the solu- 
tion through a piece of cheese cloth. 


Squeeze the tubes of colors into some 
clean half-pint or pint bottles with a 
quarter-pint of water. Put the screw 
top of the tubes in the bottles. When 
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As an example in his group of articles, Mr. Frazer proposes to give the step by 
step procedure in making an air-brushed poster from this photographic original. 
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The first step is to make a well-drawn carbon-pencil sketch of greater accuracy than 


when sketching for a water-color poster. 


the bottles are shaken this top will stir 
the colors without breaking the bottles. 
After the colors are dissolved, add to 
each bottle a tablespoonful of the gum 
arabic solution. ‘This will prevent the 
colors from rubbing up when you are 
using an eraser. 

A good sandy eraser is needed, also a 
soft one. A brass port crayon will be 
of use for holding the soft eraser, which 
should be cut in strips for use in the 
holder. The erasers are needed to give 
the highlights in your work. I never 
use white in air-brush work, as it has a 
tendency to make a heavy appearance. 
The white or tinted paper should give 
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Air-brushing should begin at the eyes. 


the highlights. 

If you find need for a green, make a 
mixture of Prussian blue and chrome 
yellow. One can, of course, get a wide 
variety of greens by using more or less 
of each color. 


HE poster board on which the air- 

brush painting is to be made must be 
of good quality, and a mat surface will 
be found easier to work upon than a 
glossy surface. The surface must be 
firm in order to stand the use of the 
eraser without working up. At first, 
use white or light cream. 

Make a careful drawing on a one- 


sheet board, using preferably a Wolf 
carbon pencil, medium. This will be 
better than a lead pencil as it has no 
- Draw in the features carefully 
ame accurately, using more care than 
when finishing in poster colors. The 
shadows should be indicated very 
faintly, but strong enough to be fol- 
lowed. If the pencil marks are heavy 
they will show through the air-brush 
work and detract from the quality of the 
work. : 

If the worker is not familiar with 


_ the use of the air brush, it would be 


wise to practice a while making small 
lines and fine sprays before attempting 
to work on a poster, as otherwise the 
poster will be spoiled very shortly. One 
must be able to make a fine line and a 
clean spray in order to arrive at satis- 
factory results. 

Place the poster board on a perpen- 
dicular easel, and work standing up. The 
artist can see his work better, and, in 
addition, this will do away with the ten- 
dency to drop colors on the board from 
an over-full air-brush cup. 


FE WILL start with the elder Barry- 

more, for two reasons. The first 
reason is that his face is familiar to 
almost everyone and hence it should be 
easy to keep a likeness, the second rea- 
son being that every theatre has use at 
some time or other for a poster of this 
great star. 


Using the sepia or dark brown, start 
to work on the eyes. Although this is. 
the most difficult part to do, it is also 
the part that furnishes the key for all 
the rest of the head. Pug in the iris. 
first. The iris is perhaps the darkest 
part of the head, and we can work from 
that to the lightest. Make the eyeballs 
in short curved strokes. Draw in the 
eyelids, being careful to get the drawing 
correct. | 


A person’s eyes are sunken under the 


. eyebrows, consequently they are more 


or less in shadow. Bear this fact in’ 
mind while working on them. 


The eyebrows, being hair, will need a 
different stroke from that used to depict 
the flesh. Put in the shadow of the 
brows first, and then make the hair with 
short strokes, following the direction in 
which they grow. 

The flesh under the eyes should be 
done in short, slightly curved strokes 
‘which cross each other to give the effect 
of slightly roughened skin. 

[To be continued | 
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for Christmas 


By H. C. Martin 
Author, “1,000 Show Card Layouts” 
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ROM my wanderings up and down 
Fk the main streets of various cities, 

large and small, all spring and 
summer, and from hearing the woeful 
tales of low prices, I think card men 
are not going to spend much time on 
Christmas decorations for their run of 
work this season. What is done must 
be capable of quick execution, and 
simple. | 

The solution would seem to be in 
starting immediately to make up various 
ornamental: pieces, cut out of course, in 
every spare minute, for use when the 
rush comes. The tree in “Set Out,” 
the holly in “Modernistic Holly,” or a 
triangular shape with holly and berries 
on it to use in a similar situation, or a | 
small quarter circle shape with poin- 
settia and leaves, are examples of orna- 
mental pieces one could prepare with 
little difficulty. ‘ 

If you have a cutting machine, a 
quantity of large holly leaves with at- 
tached berries, as on “Orange Card,” 
can be made up in advance. I said 
“large’”’—none of your timid stuff. By 
way of change, make the leaves black, 
edged with gold, and the berries gold 
edged black, with cream highlight and 
lettering. Or make the leaves soft 
dulled light blue in color, with leaves 
of two tones of green, berries to be 
much larger than shown, various sizes 
together, some yellow, some bright blue, 
some bright red-orange, and some of 
other suitable colors. 

“For Set Out,” use bright light blue 
card, or bright green, a tree of light 
magenta or light turquoise, with ver- 
milion base, and some silver. Get the 
idea? With a black card, use a gold 
tree, with [Continued on page 59] 
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Process Printing. 


On Various Surfaces 


This article continues Mr. Hiett’s 
discussions of the application and 
treatment in process printing upon 
various surfaces. It is the sixth con- 
secutive article to appear in SIGNS 
of the Times, covering various phases 
of screen process work. 

His next article will take up the 
preparation and treatment of metal 
wood, glass, etc., for process printing. 


Tt majority of those interested, 


in one way or another, in the meth- 

od of stencil screen printing, will 
readily admit that there is something 
fascinating about the process, and the 
farther one delves into it, the more in- 
teresting and fascinating it becomes. 
Whether or not this fascination is at- 
tributed to the simplicity of the method 
or to an individual desire to accomplish 
something different and better, or to 
improve upon the methods already used, 
such a feeling exists within the indi- 
viduals themselves. 

The first part of this discussion, pub- 
lished in the. September SIGNS of 
the Times, was a brief outline of the 
vehicles, pigments, etc., which are of 
dominant importance to the application 
and treatment for printing on the dif- 
ferent surfaces. 


Paper and Cardboard 


This includes kraft and sulphite bond 
papers, metallic and decalcomania pa- 
pers, parchment shade stock, straw 
board, show card board, railroad board, 
chip, news and container board and 
wall board. 

Sulphite bond paper is a pure white, 
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inexpensive paper. It comes in rolls 
thirty-six inches wide and weighs ap-. 
proximately sixty pounds to the roll. 
It also can be in widths up to seventy- 
two inches. In widths of more than 
thirty-six inches, it has to be specially 
made. 

This paper is used in large quantities 
by chain-store processors for window 
broadsides and sticker announcements. 
Very short oil colors are used, which 
should be made to air-dry completely 
in at least an hour, permitting the appli- 
cation of several colors in a day’s time. 
The reds and blues used can be let 
down with transparent base, making 
the announcement doubly effective at 
night when the windows are lighted. 
Colors used for this class of work can 


be let down considerably, which re- 


duces color costs. Enough lithol is 
added to prevent oil seepage and clog- 
ging of the screen. | 

Parchment shade stock, which comes 
in 42x67-inch sheets, is used for lamp 
shades and for fronts of indoor electric 
signs. Before process printing, it is 
first necessary to treat this stock with 
mineral oil to make it translucent. This 
is accomplished by dipping, then hang- 
ing up over troughs until the stock is 
dry. Probably the best oil to use is the 
Standard Oil Company’s White Rose 
oil. 

For a _ glass-like appearance, this 
treated stock can be clear lacquer 
sprayed before printing. Colors used 
for process printing of lamp shades and 
sign fronts should be ground in a semi- 
long oil vehicle that will air-dry in ten 
to twelve hours. Full strength colors, 


let down with transparent base, give 
the design or lettering a brilliant color 
effect when used in connection with a 
lighted bulb. Printers’ inks in lake 
colors will be found to be exceptionally 
good, as they are the most brilliant of 
any color obtainable. The cost of these 
colors prohibits their use, especially 
where a price is to be met. 


Decalcomania Papers 


There are two kinds of transfers, 
one of which is applied to a surface by 
simply moistening in water and placing 
in position, after which the backing or 
carriage sheet is slid off, leaving the 
design adhered to the surface. The 
other one is first painted upon the face 
side with adhesive varnish and placed 
in position on the surface and smoothed 
out after the varnish is dry and the 
design is firmly fastened to the surface. 
The carriage sheet is moistened with 
water and is removed by sliding. 

There are several kinds of papers on 
the market made expressly for decal 
purposes. Those preferably used are 
the simplex and duplex. The simplex 
papers are coated directly with the 
water soluble gums, whereas the duplex 
papers consist of a heavy backing sheet, 
en which is adhered a thin parchment 
paper, and it is on this thin sheet that 


-water soluble gums are placed. If one 


so desires, he can prepare his own sim- 
plex paper, which consists of first treat- 
ing a medium-grade light-weight book 
paper. Such a paper is capable of 
readily taking up the adhesive solution 
as well as readily softening when the 


design is transferred. There are many 
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different gums that can be used, but for 


preparing decal paper by hand in a> 


small way, probably the most success- 
ful formulas will be found in the fol- 
lowing, which consists of three different 
applications before the paper is ready 
for printing upon. 

Solution No. 1—Dissolve enough 
gum arabic into water to make a thin 
mucilage into which a small amount of 
glycerine is added to prevent the paper 
from curling. This is coated on the 
paper selected with a camel hair sizing 
brush. 

Solution No. 2—Dissolve 20 parts of 
gum tragacanth into 150 parts of water. 
Boil separately 20 parts laundry starch 
and 200 parts water. This will form 
into a thick paste. This is then boiled 
together with the gum tragacanth mu- 
cilage, after which a second coating is 
applied, the same as with solution No. 1. 

Solution No. 3—To 24 ounces of 
warm water add 4 ounces of linseed. 
Digest for six hours. Stir and strain. 
This solution is then applied and, when 
dry, the paper is ready for printing. 

The screen process printing can be 
done in either oil or lacquer colors, 
although the same adhesive varnish 
can be used for both. 

In making decals for windows, where 
small work is involved, the hand-filled- 
in and photographic screens are adapt- 
ed, while the knife-cut paper screens 
can be used for large decalcomanias, 
used for delivery bodies and trucks, etc. 

If oil colors are to be used, these 
should be ground in a long oil or semi- 
long oil vehicle. Where lacquers are 
used, regular screening lacquers are 
employed. 

Preliminary to laying the color, the 
first step is to squeegee a heavy paste 
varnish on the paper, exactly where the 
_ design will come, allowing at least a 
sixteenth of an inch overlap around the 
edge of design or lettering. This is to 
protect the design or lettering from 
the elements. This varnish can be had 
from the International Printing Ink 
Company, Chicago, formula No. 1611- 
85. Before going further, it must be 
understood that all transfer work is 
made in reverse, even in application of 
colors and varnish. For instance, the 
first application of varnish that is ap- 
plied will be the last when the transfer 
is given up to the surface. When all 
the colors are laid in their proper 
places, another coating of varnish is 
given the completed work. This seals 
the printing, both front and_ back. 
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When moistened with water, this var- 
nish adheres firmly to the surface. If 
wet varnish is to be used in adhering 
the transfer to the surface, it is not 
necessary to apply the last coat of var- 
nish through the screen. 

It must also be understood that in 
preparing a decalcomania to be applied 
to glass, being seen from the opposite 
side, the first color seen through the 
glass is the last to be applied in stencil- 
ing, whereas, in making a transfer to 
be used upon solid surfaces, such as 
wood, metal, etc., the lettering is to, be 
applied to the paper first and shading, 
etc., last. 


Metallic Papers 


Metallic or metal foil papers are un- 
equalled for display purposes, as the 
brightness and flash, combined with the 
many different color combinations that 
can be process printed upon their sur- 
faces, makes these papers well adapted 
for certain classes of work such as book 
covers, display cards, cutouts, etc. 
These foil papers can be had in smooth 
finish, gold, silver, copper and brass, as 


well as in a hammered copper effect, * 


leaf designs, etc., also in brilliant col- 
ors. These papers adhere smoothly to 
the heavier surfaces and screen process 
nicely through all types of stencil 
screens. It is necessary though to use 
either lacquers or oil colors ground in 
long or semi-long vehicles. Flat colors 
can be used but are liable to flake, chip 
or scratch. 


Plastic Glassine Paper 


This paper is exceptionally clear and 
transparent, comes in sheets 24x36 
inches. It is very tough and will not 
curl after process printing. It is being 
used quite a lot of late for window 
sale announcements and mirror signs, 
such as are used over back bars, adver- 
tising soft drinks, beer, candy bars, 
etc. Transparent colors ground in 
either long or short oil vehicles can be 
used through all types of stencil 
screens. This paper can also be used 
as a permanent transparency for win- 
dows resembling a decalcomania. 

Over the printed side of the paper, 
after printing is dry, a coat of either 
dammar or decal adhesive varnish is 
applied. The paper can be adhered to 
the glass after the adhesive varnish has 
set up to a slight tack, or it can be 
adhered to the glass by wetting with 
water on both sides after the varnish 
is dry and pressing out the air and 
water with a rubber roller. 


Cardboard 

This includes show card boards, mat 
board, litho lined board, news, chip and 
container board. 

News, chip and container board is 
used by the larger process printing 
houses and requires coating. Show 
card board and mat board are used by 
department store, chain store and small 
manufacturing concern processors. 
These boards do not require coating as 
they can be had in many different colors 
and tones. 

News, chip and container board can 
be had in various mill sizes, but those 
used mostly are probably 25x37 and 
28x60 in calipers or 20, 40, 60, 80, 100 
and 150. The difference between these 
three boards is that news board is the 
harder, perfectly smooth and free from 
imperfections, whereas chip and con- 
tainer board contain small flakes, raised 
and dented places on the surface. News 
board is the most expensive of the three 
while container board is the cheapest. 

In coating these boards with silk or 
organdy coating screens, the coating is 
done as close to the edge of the card as 
possible. With a coating machine they 
can be coated completely. The boards 
are coated in their full sizes and cut to 
the desired smaller sizes afterwards 
with power cutting machines. In coat- 
ing these boards, the colors used are 
ground in short oil vehicles and are 
used considerably thinner than regular 
printing process colors. Where the 
coating machine is used, lacquer coat- 
ing colors give the better finish. It is 
not necessary that any board be sealed 
first with glue or shellac, if enough 
lithol is added to prevent pick-up or 
oil seepage. For a drying agent, tur- 
pentine japan is used. 

If a high enamel gloss is desired for 
ground coating, and if oil colors are to 
be used, they are ground in long oil 
varnish and thinned only with mixing 
varnish which in turn is thinned with 
a small amount of oleum spirits. If 
short oil colors and lacquers are used 
for printing, the finished cards can be 
coated with a spirit coating which gives 
a semi-gloss and dries in fifteen or 
twenty minutes. When this varnish is 
used for finishing, it is not necessary 
that paraffin slip. sheets be used in 
packing as is necessary when varnish is 
used. Spirits varnish dries hard with- 
out a tack but should not be used for 
outdoor use. Where show card or mat 
board is for outside use, the signs 
should be paraffined both sides. 
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REEMPLOYMENT AND PRICES 


HE President’s reemployment 

agreement, which has been erron- 

eously called the “blanket code,” 
was designed to put unemployed men 
back to work, shorten hours of labor, 
and increase the wages of those who had 
been victims of sweat-shop methods of 
operation. Specific codes for industries 
were intended to increase employment, 
shorten hours and increase wages in 
specific fields. 


Somehow, during the hectic days of 
code-making, local groups have formed 
impressions that codes are produced for 
the purpose of fixing selling prices and 
to produce laws that will make is pos- 
sible to convict a competitor who sells 
below a certain fixed price. Some who 
have been approached on organization 
activity have flatly refused to join an 


association that will not guarantee _ 


fixed prices to be enforced by a govern- 
ment code. Little concern seems to be 
given to the employment problem. Fixed 
prices are apparently absorbing all the 
thought. 


In the first place, the government, 
through the NRA, has not been sanc- 
tioning fixed prices. In the second place, 
the great variation in the nature of sign 
jobs makes it almost impossible to set 
prices that will properly apply to all 


- classes of work received. ‘There are a 


few standard types of work on which 
recommended prices, based on the study 
of many cost records, could be estab- 
lished, but what the sign industry needs 


_ to learn more than any other one thing 


is to keep complete cost records on each 
job, and this can only be done if com- 


_ plete accounting records are kept. 


Ten concerns, each paying the same 
wages to their employees, virtually the 
same prices for all materials they buy, 


_ paying approximately the same scale of 


rent or taxes, and proportionately the 
same overhead, cannot be far off in a 
bid on a given job if the true costs of 
production, overhead and a fair profit 
are applied to the job. It is only when 
some of these items, or a part of them, 
have been left out of the bid that a 
great variation in the price occurs. This 
can happen through ignorance, a delib- 
erate attempt to freeze out a competitor 
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at any cost, or by accident. The per- 
centage of accidents will be very small. 


There has never been a greater or- 
ganization movement in progress in the 
sign industry than there is at present. 
There are more local organizations 
formed, or being formed than were ever 
stimulated into action before the pass- 
ing of the National Industrial Recovery 
Act. Hundreds of interpretations have 
been placed on this act. Many groups 
have somehow convinced themselves 
that individual codes for single cities 
will be given the NRA stamp of ap- 
proval, regardless of any national code 
from a national association that may be 
approved. Differences of opinion have 
even divided groups in the same branch 
of the business in a single city against 
themselves, each offering a separate code 
to the government, and each expecting 
to receive government approval. 


It is very obvious that the NRA offi- 
cials are going to boil the whole matter 
down when they get into the situation 
and are able to give attention to the 
numerous codes being presented from 
the various branches of the sign indus- 
try. Where these codes are at cross 
purposes, or overlapping, the NRA off- 
cials will find it necessary to make ad- 
justments and probably do some elimi- 
nating. Whatever the results, the gov- 
ernment will do the deciding as to what 
code or codes shall prevail. 

In answer to inquiry regarding the 
status of local codes, made by SIGNS 
of the Times, A. Heath Onthank, chief, 
control division, NRA, states, “So far 
as local codes are concerned, they can 
only be used at the present time to ad- 
vise the deputy administrators of local 
conditions which may need separate 
treatment. We do not wish to have any 
trade group feel that it should not sub- 
mit a code covering its local conditions 
but we are forced to request them to 
realize that it would be a most excep- 
tional case to have such a code approved 
for a single locality.” 

Mr. Onthank further states that : “The 
NRA now has about 1,000 codes for 
national groups and trade organizations 
and several times that number for local 
organizations. The immensity of the 
job of bringing to hearing 1,000 national 
codes, and even greater immensity of 


administering this number of codes after 
approval, is staggering to the imagina- 
tion. How it would be possible to hear 
and administer several times that num- 
ber of local codes in addition is quite 
beyond my imagination. 

“So far as national codes are con- 
cerned, they are being grouped wherever 
possible into basic industry codes which 
will reduce the number of final codes 
approved to a much smaller total.” 


GOLD LEAF 


LTHOUGH the U. S. Treasury 
Department ruling that gold leaf 


manufacturers, and others, pur- 
chase their bullion gold in the world 
market, rather than at the standard price 
of $20.67, which has prevailed since 
1877, has caused an increase in the price 
of gold leaf, it has been pointed out by 
gold leaf manufacturers that the price 
of their product has not been increased 
out of proportion to the increase in 
other products used in the manufacture 
of signs. It is estimated that the price 
to the customer will not be increased 
more than 5 per cent. On a $5 job this 
would mean an increase of 25 cents. 

As long as gold bullion must be pur- 
chased in the world market, there will 
be daily fluctuations, which up to the 
present time have ranged from 5 to 10 
cents a pack. From August 30 to Sep- 
tember 19, increases in the cost of gold 
leaf varied from $2 to $2.50 a pack. 

A modification ruling made by the 
Treasury on September 12, permitting 
licensed manufacturers to buy scrap 
gold, gives manufacturers a source of 
material independent of the new output 
at mines which has been selling at from 
$29.10 to $29.62 an ounce as compared 
to the mint price of $20.67. 

The recovery of gold brings back 
memories of the stories the old-timers . 
like to tell about selling the old pine 
floors in their shops for the gold that 
could be extracted from them. There 
is probably less tramping of gold leaf 
into worn pine floors in these modern 
days, but greater care probably will be 
observed in salvaging the cotton used 
in burnishing gold leaf and sweepings 
will become more precious. The shop 
pest will be the one who uses a full sheet 
a leaf when half a leaf would do. 
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‘Lots of 200 or more. 
19 and 16 MM only. 


Metal Sign Makers 


Affiliate With Fabricated Metal 
Products Industry on NRA Code 


The Advertising Metal Sign and Display 
Manufacturers’ Association, representing 
makers of metal advertising signs in quan- 
tity, has affiliated with the Fabricated Metal 
Products Federation, in so far as operating 
under the basic NRA code is concerned. 
This was decided at a meeting of the board 
of directors of the former association, in 
Washington, D. C., August 30. 

“It is specifically stated in the code of the 
Fabricated Metal Products Federation,’ re- 
ports Joseph C. Hodges, secretary of the 
Advertising Metal Sign and Display Manu- 
facturers’ Association, “that our code will, 
except for the matter of hours and condi- 
tions of employment, remain in full effect, 
and that hearings will be held on our matter 
of trade practices and general policies just 
the same as if we had unreasonably insisted 
upon the independent recognition of our in- 
dustry and of our full code. We have, to 
the extent of NRA consent as announced, 
complied with the President’s agreement by 
complying with the substitute provisions of 
the code submitted for the mabricnted Metal 
Products Federation.” 

Neither the code of the Fabricated Metal 
Products Federation, nor the code of the 
Advertising Metal Sign and Display Manu- 
facturers’ Association, had been passed by 
the NRA. 

Code provisions as proposed by the Ad- 
vertising Metal Sign and Display Manufac- 
turers’ Association would limit factory and 
mechanical workers or artisans to a maxi- 
mum week of forty hours, not more than 
eight hours in any day, except that a maxi- 
mum week of fifty hours for any eight weeks 
in any six months’ period would be permitted, 
the hours to be distributed as might be neces- 
sary among the days of the eight weeks. 
Accounting, clerical, office, service, or sales 
employees, except outside salesmen, would 
be limited to a maximum of forty hours in 
any week. 

Maximum hours, however, would not ap- 
ply to employees in a managerial, super- 
visory or executive capacity, who receive 
more than $35 a week; nor to repair shop 
crews, engineers, electricians, firemen, ship- 
ping, delivery, watchmen, or outside workers 
and cleaners; nor to cases where restriction 
of hours of certain skilled workers would 
unavoidably reduce production. In cases 
where work in excess of forty hours a week 
is permitted, at least time and one-third 
would be paid to all employees for hours 
worked in excess of forty in any week, ex- 
cept that such excess time need not be paid 
to employees in managerial, supervisory, ex- 
ecutive or professional capacities who receive 
more than $35 a week. 

None of the office employeés would re- 
ceive less than $14 a week, and none of the 
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factory or mechanical employees would be 
paid less than 30 cents an hour as a guar- 
anteed minimum rate of pay, regardless of 
whether or not the employee is compensated 
on the basis of a time rate or on a piecework 
performance. 

The code provisions of the fabricated metal 
products industry, as petitioned by the Fab- 
ricated Metal Products Federation, and as 
approved to substitute the President’s agree- 
ment, provide that employees (other than 
executive, administrative and supervisory 
employees who are now receiving $35 or 
more a week, and factory or mechanical 
workers or artisans:and watchmen, outside 
sales and service men) shall not be employed 
more than a forty-hour week, provided, how- 
ever, that they may be employed for one week 
of forty-eight hours during each month. No 
factory or mechanical worker or artisan (ex- 
cept emergency repair employees and old 
and partially disabled employees who shall 
comprise not more than 2 per cent of the 
total number of employees) shall be em- 
ployed for more than a forty-hour week, 
provided, however, that these limitations 
shall not apply to branches of the industry 
in which seasonal or peak demand or break- 
down places an unusual and temporary bur- 
den upon such branches, and provided, how- 
ever, that in no case shall the hours worked 
in any one week exceed forty-eight hours, 
and provided, further, that the number of 
hours more than forty in a week worked in 
any six months’ period shall not exceed 
thirty-two. 

The fabricated metal products provisions 
stipulate a wage of 35 cents an hour for male 
factory or mechanical workers or artisans, 
and 30 cents for women, unless the rate on 
July 15, 1929 was less, in which case not 
less than the July, 1929, rate shall be paid, 
and in no case,less than 30 cents an hour for 
men and 25 cents for women. Learners and 
apprentices shall receive not less than 80 per 
cent of the minimum, for not to exceed three 
months, the number of such workers not to 
exceed 5 per cent of the total number of 
workers in any calendar month. The same 
rate of pay applies to men and women for 
the same work. The minimum rate is guar- 
anteed, whether for time or piece work. 

The Advertising Metal Sign and Display 
Manufacturers Association was formed July 
27, 1933. Its president is Leo M. Grace, the 
Grace Sign & Mfg. Co., St. Louis, Mo. Vice- 
president is Merlin G. Robertson, W. F. 
Robertson Steel & Iron Co., Springfield, 
Ohio. Ward W. Patterson, The Stout Sign 
Co., St. Louis, is treasurer, and the secre- 
tary is Joseph C.- Hodges, W. F. William- 
son Advertising Service, 6341 Olive Street 
Louis. The board of directors in- 
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Massillon-Cleveland-Akron Sign Co., Mas- 
sillon, Ohio; Harry G. Evitt, Parker Metal 
Decorating Co., Baltimore, Md.; Charles R. 
Frederickson, American Art Works, Coshoc- 
ton, Ohio, and C. O. Schanbacher, Novelty 
Advertising Co., Coshocton, Ohio. 

Individuals, firms or corporations in the 
United States engaged in the actual manu- 
facture of advertising metal signs or adver- 
tising metal displays, whose application is 
approved by the board of directors, may 
become a member of the association. Dues 
as set forth in the association’s constitution 
are $50 annually in advance, plus assessments 
as may be levied by the board of directors, 
which shall not exceed in any one year one- 
fourth of 1 per cent on members’ net sales 
of advertising metal signs and displays of 
previous fiscal year so long as such mem- 
‘bership shall continue. 

The board of directors constitutes the as- 
sociation’s governing body, and it is vested 
with power and authority to put into effect 
the resolutions, laws and decisions of the 
association, including all activities authorized 
by the National Industrial Recovery Act. 

The constitution provides than an annual 
meeting of the members of the association 
shall be held in October of each year on 
such date and at such place and time as 
fixed by the board of directors. Officers of 
the association (except the secretary) and 
members-at-large of the board of directors 
shall be elected at the annual meeting, and 
at its first meeting following the annual 
‘meeting, the board of directors shall elect 
a secretary. 


Electrical Firms 
Of New York City Form Local Body 


of National Electric Sign Association 


The New York City section of the National 
Electric Sign Association held its first elec- 
tion meeting at the Hotel New Yorker on 
August 31, when officers were chosen and 
‘when considerable time was given to the 
code of fair competition prepared by the 
‘parent organization. The meeting was gen- 
erously attended by members of the electric 
‘sign, outdoor advertising and sign accessory 
companies. W. E. Stevenson of Rainbow 
Light, Inc., was chairman. 

The following officers were élected to serve 
‘until the next election, which will be held 
early in January, 1934: President, W. E. 
Stevenson, Rainbow Light, Inc.; vice-presi- 
dent, Harry Parks, Beacon Neon Corpora- 
tion; treasurer, H. H. A. Brandt, Atlantic 
‘Neon Service; secretary, Frederick Kerwer, 
Artkraft Sign Corporation. Members of the 
‘board of directors are W. E. Stevenson, R. 
‘T. Battle, Jerome Strauss, Mortimer Norden, 
“Miles Pennybacker, Harry Barr, H. C. Stra- 
chan, Stephen Fullerton, E. H. Goldberg, 
Herbert Wertheim and A. H. Guertin. 

Legislation problems were considered and 
acted upon, with a report to be made at the 
next meeting. 


WOULD REQUIRE LICENSE 
City council of Fort Wayne, Ind., was last 
‘month considering a new city sign ordi- 
nance, which would require a license fee of 
‘$25 to operate a sign business in the city. 
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Depend on 


SANGAMO 


for 


LIGHTING, FLASHING, CHASING, 


AND SPELLING 


Sangamo manufactures a complete self-contained operating 
unit for 100 per cent control of signs and poster and bulletin 
panels. No divided responsibility when you use Sangamo. 
Sangamo time-switches, flashers, chasers and spellers are the 
products of a company which has built fine electrical apparatus 
for over thirty years. These provide a long, trouble-free life 
of continuous operation. Simplicity and sturdiness of design 
and accurate operation are distinguishing features. Depend 
on Sangamo for any and all time-switch, flasher, chaser and 
speller problems. 
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The Sangamo line includes elec- 
trically wound time switches 
for either alternating or direct 
current, synchronous motor 
switches for alternating current 
only, switches with astronomic 
dial and cases for either indoor 
or outdoor installation. These, 
coupled with the wide variety 
of Sangamo flashers, chasers 
and spellers, provide a complete 
line for any sign instaliation. 


BORDER 
CHASER 


SANGAMO ELECTRIC COMPANY 
SPRINGFIELD, ILLINOIS 


Our Leader in the 

Filling Station Field 

and Adapted to Many 
Other Uses 


No. 1-B Sidewalk Sign Stand 


(Sign Plate Not Included, But Supplied 
If Wanted) 


Patent Applied for 
SECTION OF M-W RIM 
1-54 x 5/32” 


, Standard Description 


’M-W Rim for 30” Sign Plate. (See cut above.) 

Brackets welded to rim, formed around and attached 
to the pipe upright by two 2!4”x3%” machine bolts. 

Pipe Upright, 154” O. D. 20” high, threaded for base. 

Base, 2”x14” flat Open Hearth Steel welded, 27” 
diameter. 

Flange, drop forged, tapped for upright and welded 
to base. 

All Black Enamel, baked on. 

All knocked down and bundled. 

Height over all, 54”. Total weight (without plate), 
50 pounds. 

Sign Plate is easily inserted and tightened by 
loosening bolts in pipe upright and tightening 
after plate is inserted. 

A Sample, of above description only, furnished 
for $2.50. With 20-gauge Galvanized plate, $3.25. 
Special prices in quantities, and of other dimen- 

sions. 


Send for Circulars 
SIGN DEPARTMENT 


Mid-West Forging Co. 


38 South Dearborn Street CHICAGO, ILL. 
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Commercial Art © 


Code Proposed by American Artists’ 
Equity; $3 Set as Minimum Charge 


To effectuate the policies set forth in the 
NIRA, the American Artists’ Equity, Chi- 
cago, has proposed a code of fair competi- 
tion for the commercial art industry. The 
term “commercial art industry,” is defined 
to mean the profession of producing draw- 
ings for all advertising and commercial pur- 
poses. Drawings are defined as “pictures, 
illustrations, retouched photographs, designs, 
and letters rendered by hand either as pre- 
liminary comprehensives or sketches, or in 
finished form, or cut in wood or rubber.” 

The code would prohibit artists from giv- 
ing services to more than one employer with- 
out permission of that employer. Persons 
employed in any other industry would not be 
permitted to work in the commercial art 
industry as a sideline. 

Hours of labor would be limited to six for 
each week-day, and three on Saturday, con- 
stituting thirty-three hours a week. No 
artist would be permitted to work more than 
forty-eight hours in any week, and artists 
employed for less than twenty hours in a 
week would be considered temporarily em- 
ployed. Free lance artists doing work on 
the premises of a customer would be limited 


| to forty-eight hours weekly. 


Minimum rates of pay would vary accord- 


ing to the locality, with artists temporarily 
employed to receive not less than a rate 
stipulated for the locality. 

Prices would be based on the complete 
actual cost, including the full number of 
artists’ hours consumed on each order, plus 
overhead, cost of selling, and a fair margin 
of profit. No individual order would be 
billed for less than $3. To meet demands 
for fair competition, free lance artists would 
be required to bill their work at a price 
based upon the number of hours employed, 
multiplied by an hour rate that is at. least 
twice the minimum rate of the employed 
artist as it would be established by the code. 
Sales commissions would be limited to not 
exceed 25 per cent of the selling price. 

No art school, broker or any other art 
institution would be permitted to use work 
of students for commercial purposes, except 
in advertising their own private business. 
The importing of art work for commercial 
purposes would be prohibited. 

This code was drafted in Chicago, but the 
suggestions as to its formulation were sub- 
mitted by artists in twenty-six major cities, 
according to Elmer W. Adams, president of 
the American Artists’ Equity, 130 Wells 
Street, Chicago. 


Display Installers 


Complete Proposed Code at Meeting; 
Fair Competition is Strongly Stressed 


Most important among the matters to be 
taken up and the first major problem to be 
discussed at the first annual convention of 
the National Display Installation Associa- 
tion, at the Hotel Stevens, Chicago, August 
28 and 29, was the proposed code of. fair 
competition for the display installation in- 
dustry, of which the National: Display In- 
stallation Association, a recently formed or- 
ganization, is reported to have a 75 per cent 


representation. 


The code, as finally adopted in conven- 
tion, and as submitted to the NRA at Wash- 
ington, D. C., early last month, defines the 
display installation industry to include those 
engaged in the installation of point-of-sale 
display advertising for advertisers, or those 
accepting contracts from advertisers, jobbers 
or brokers for such installations, and all de- 
partments or divisions of advertisers, job- 
bers or brokers’ organizations employing 
persons who install such material, including 
salesmen who devote a major portion of 


their time to window display installation. 

The standard work week for all trimmers 
in the industry would be thirty-five hours, 
but when necessary, due to special rush 
work, or other emergencies, overtime would 
be permitted, no trimmer working more than 
910 hours in.any consecutive twenty-six 
weeks. Those working on piece work would 
not be permitted to install more than forty 
displays a week. When necessary, overtime 
would be permitted, but no trimmer would. 
install more than 1,040 displays in any con- 
secutive twenty-six weeks. Office and cleri- 
cal employees, stock-room men, telephone 
operators and employees other than trimmers. 
would work a maximum of forty hours a 
week, except that in emergency, overtime 
would be permitted, but no employee would 
work more than 1,040 hours in any consecu- 
tive twenty-six weeks. 

The minimum wage rate for trimmers 
would be 85 cents an hour, employment to be 
in units of not less than a day of seven 
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hours. The piecework minimum would be 
90 cents an installation for window displays 
or interior displays comparable to window 
displays. On other interior displays requir- 
ing a lesser amount of labor there would be 
an equitable adjustment, but in no case 
would the minimum. payment be less than 50 
cents an installation. 

A trimmer is defined as any person who 
devotes the major part of his time to the 
trimming or installating of window and in- 
terior displays, and any person shall be 
deemed to be a trimmer who devotes more 
than seventeen and one-half hours a week 
to installing displays, or who installs more 
than twenty displays a week. 

For the maintenance of fair competition 
in the industry, nineteen trade practices are 
listed as Article II of the proposed code to 
enable the industry to rehabilitate itself and 
carry out the intents and purposes of the 
National Industrial Recovery Act. They in- 
clude maintenance of approved accounting 
systems; no selling at less than cost; no 
deluxe displays as discounts; no discounts; 
no special merchandise services ; no removals 
of installations having had less than a seven- 
day showing; no placing of false dates on 
displays; no obstructions permitted on win- 
dows of installed displays; no payments, etc., 
to secure exclusive control of windows; 
checking of every display; insurance; no 
commercial bribery; no enticing away of 
employees of competitors with malacious in- 
tent; prohibition of inaccurate, improper or 
false cost finding methods; no misleading 
conditions, guarantees, false representations, 
false rumors; no obtaining of information 
from competitors under false pretenses. 

For the purpose of administration and en- 
forcement of the code, the board of directors 
of the National Display Installation Asso- 
ciation would appoint an administrator, who 
would not be engaged in, financially inter- 
ested in, affiliated, directly or indirectly, with 
any display installation company. This ad- 
ministrator would administer provisions of 
the code under supervision of the board of 
directors. 

Officers of the National Display Installa- 
tion Association, “pledge to the improvement 
and advancement of installed displays for 
national advertisers,” were elected at the 
Chicago convention. Sol Fisher, Fisher Dis- 
play Service, Chicago, is president; Albert 
Basse, Bas Man Display Service, Boston, 
is vice-president; Walter G. Vosler, Cincin- 
nati Display Service, Cincinnati, is secretary; 
Howard J. Cox, Acme Window Display 
Service, New York City, is treasurer. Di- 
rectors are Fred L. Wertz, Window Ad- 
vertising, Inc., New York, and Orville M. 
Riechers, Riechers Display Service, St. 
Louis. Nathan Silverblatt of Display World, 
1209 Sycamore Street, Cincinnati, is the as- 
sociation’s executive secretary. 


FORT WAYNE ORGANIZED 

Sign contractors of Fort Wayne, Inc., have 
organized as the Fort Wayne Associated 
Sign Contractors. W. Frank Welch of the 
Frank Welch Sign Advertising Co., is presi- 
dent. Chas. P. DuWan of the DuWan Sign 
Co., is secretary-treasurer. A committee has 
been appointed to prepare a local price 
schedule. 
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With pen and brush 


illustrated so simply that a 
child can understand it 


80 pages packed with new ideas, alphabets 
y ond helps every craftsman should have 


Critics tell us that this new 12% edition is by far 4 
the greatest book we have eyer published,an 
we know you will agree when you see it y 


if your dealer does not have it ,we will send your copy direct for 50% 


pz fc. PEN CO. § 


CAMDEN.N.J. U.S.A. 
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JHORDaRS 


TRANSFORMER 
SPECIALISTS 
SINCE 1895... 


TRANSFORMERS 
i OPOR 

THE BEST SIGN 

SERVICE 


Thordarson customers know they are 
using the best transformers from every 
standpoint. The same satisfaction is 
yours for the asking. Types you use 
regularly are listed below. Let them 
prove their merit to you. 


A TYPE FOR 
EVERY PURPOSE 


HEAVY DUTY TYPES 


Type No. Sec. Volts Sec. M.A. 
T-4025 15000 30 
T-4024 12000 25 
T-4023 9000 25 
T-5229 15000 60 


T-5537 


T-5141 
T-5094 5000 21 
T-5142 7500 21 
T-5143 9000 25 
T-5144 12000 25 
T-5154 15000 30 
POWER FACTOR 
CORRECTED 
T-5147 15000 30 
T-5146 12000 25 
T-5145 9000 25 
INDOOR HANGING TYPES 
T-4509 15000 30 
T-4373 12000 25 
T-4507 9000 25 
T-4616 7500 


CABINET TYPES 


T-6018 6000 ~—«i1B 
T-6019 7500 18 


UNENCLOSED TYPES 


T-6181 7500 18 
T-6180 6000 — 18 
T-4617 5000 18 
T-5556 4000 18 
T-4613 3500 18 
T-5555 3000 18 
T-5554 2000 18 


T-5543 


Send for Complete Information 
and Prices. 


Thordarson Electric Mfg. Co. 


500 W. HURON ST. 
CHICAGO, ILL. 
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oN| Electric Sign Code 


For West Approved for Submission 
With the Industry’s National Code 


At a meeting of representatives of the elec- 
tric sign manufacturing industry in the west- 
ern part of the United States, held in San 
Francisco in August, a code of fair compe- 


tition was approved to meét sectional con- 


ditions particularly as they affected rates 
of pay. This code, according to C. I. Fisher, 
managing secretary, Neon Sign Manufac- 
turers of Washington, Inc., is to be submitted 
to the National Recovery Administration at 
Washington, D. C., in conjunction with the 
industry’s national code. 

According to the code provisions proposed 
for the West, the maximum time for em- 
ployees engaged in manufacture and instal- 
lation of electric signs would not exceed 
thirty-five hours a week, and maximum time 
for those in maintenance and repair’ work 
would not exceed forty hours, except that 
in emergency, overtime may be worked as 
required, but not to exceed 144 hours over- 
time in any one year, at one and one-third 
times the regular rate. At the end of each 
month, each manufacturer would be required 
to report to an electrical sign industry con- 
trol board the number of man hours each 
month for emergency reasons and the ratio 


of such hours to the total number of man 
hours of labor during the month. 

Maximum time for office and clerical 
workers, except administrative and super- 
visory employees earning more than $35 a 
week, would be forty hours a week. 

The minimum rate of pay for full-time 
employees would be $14 a week, except that 
learners or casual employees engaged in 
office work or in the processing of products 
and in labor operations directly incident 
thereto would be paid not less than 80 per 
cent of such minimum, provided the amount 
paid to such employees would not exceed 
in any month 5 per cent of the total amount 
paid to all employees doing such work. 

Minimum hourly rates of pay for mechani- 
cal workers would be: master sheet metal 
workers, electrical workers, sign painters, 
glass workers and sign hangers, 90 cents; 
repaint and maintenance men, 65 cents; pic- 
torial painters, $1.25; helpers, 60 cents; ap- 
prentices, 40 cents. The ratio of helpers to 
master craftsmen would not exceed one to 
two. On piecework, the minimum hourly 
wage and maximum weekly hours would be 
observed. 


Code for Painters 


Submitted to Washington; Scope 
of Painting Industry Is Defined 


Its code of fair competition has been sub- 
mitted to Washington by the painting, paper- 
hanging and decorating industry, for ap- 
proval of the NRA. The scope of the indus- 
try as defined in the code includes “the 
supervision coordination and/or application 
of all paint and painting materials of every 
description in and on all parts of buildings 
and structures of every kind, including parts 
of buildings or structures, finished or partly 
finished, before being delivered at the build- 
ing or structure, and the application and all 
installation of wallpaper, hangings and dec- 
orative materials of every kind and descrip- 
tion, applied directly to the surface in or on 
buildings of all kinds and all preparatory 
work necessary for and incidental to the 
same.” 

Minimum hourly rates of wages and maxi- 
mum hours of labor would be established 
for a region or locality by mutual agree- 
ments between representative regional or 


local groups of employers and employees. 
In no event, however, would such mini- 
mum hourly rates for labor be less than 40 
cents an hour in rural districts and in towns 
of less than 2,500 population, 50 cents an 
hour in cities of between 2,500 and 150,000 
population, 62% cents an hour in cities of be- 
tween 150,000 and 500,000 population, or 75 
cents an hour in cities of 500,000 or more 
population. The term “city” would include 
the immediate trade area of such city. 
Scales of wages for apprentices would be 
computed according to periods of apprentice- 
ship. For the first year, not less than 30 
per cent of the otherwise applicable mini- 
mum, wage rate would be paid; for the sec- 
ond year, not less than 45 per cent; for the 
third year, not less than 60 per cent, and 
for the fourth year, not less than 85 per cent. 
Clerical workers would receive $12 a week 
in towns of less than 2,500 population, $14 in 
cities between 2,500 and 250,000, $14.50 in 
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cities of between 250,000 and 500,000, and 
$15 a week in cities of more than 500,000 
population. 

Maximum hours of labor would be not 
more than an average of thirty-five hours a 
week during a six-months’ calendar period, 
or forty-eight hours in any week in such 
period, or eight hours in any one day, ex- 
cluding clerical employees, who would work 
not more than forty hours a week, exclusive 
of emergency work. Executives and other 
persons occupying administrative and super- 
visory positions, receiving more than $35 a 
week, would be excluded from the forty- 
hour-a-week provision. 


MEMBERS HOLD CARDS 

Membership cards are furnished members 
of the Southern West Virginia Chapter of 
the Associated Sign Contractors of North 
America. The face of the card, which bears 
a number, and the NRA insignia, reads: 
“This: certifies thats ik... 62s Ree. So 
member in good standing and operating 
under NRA or code of fair competition of 
the A.S.C.N.A., when approved. Expires 

..193... So. W. Va. Chapter No. 12. 
sa asifen pW ERS th OS So neo Ren TO 
the card reads: “This card is the property 
of the Southern West Virginia Chapter No. 
12 of the Associated Sign Contractors of 
North America. Must be returned to officers 
of the Association upon demand.” 

A larger card, 3% by 5% inches, punched 
for hanging in vertical position, used by 
members in soliciting business, contains the 
names and telephone numbers of the mem- 
bers, and bears the following introduction: 

“The success of the President’s reemploy- 
ment agreement program depends upon pub- 
lic support going to those who raise wages 
and shorten hours in accordance with this 
agreement, in order to repay them for the 
extra expense which they have incurred in 
doing their part. 

“Pending the acceptance of our national 
code, the following members of Chapter No. 
12, Associated Sign Contractors of N. A. 
are operating under the NRA and solicit 
your business.” _ 

Quotation sheets are also furnished to 
members. Every quotation more than over 
$5 must be written on the form supplied and 
a copy filed at once with the association. 
These forms are purchased from the asso- 
ciation and can be reclaimed from a member 
who is dropped. The sheet bears the NRA 
insignia, and the statement: “All labor and 
material furnished or purchased on _ this 
work will be under NRA or the code of fair 
competition of the A.S.C.N.A., when ap- 
proved.” 


CODE NUMBER ASSIGNED 


National headquarters of the Associated 
Sign Contractors of North America, Inc., 
316 Main St., Cincinnati, Ohio, has been in- 
formed by the NRA that the official number 
of the association’s code now in the hands of 
the administration is 1702-31. 


IOWA STATE MEETING 


A meeting of the Associated Sign Con- 
tractors of Iowa was scheduled to be held 
at Des Moines, September 30. 
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FREE—working samples 
of marvelous new SCREEN 
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ous sample offer. 


If you are located in New 
York State, the New Eng- 
land States, New Jersey, 
Eastern Pennsylvania, Dela- 
ware, Maryland, or District 
of Columbia, write us on 
your letterhead and you will 
receive the following abso- 


lutely FREE— 


1. Generous samples of 2 colors. 
2. Sample of the proper reducing varnish. 
3. Actual screened color-deck, size 314"x6’, 
showing 27 stock colors. 
LARGE STOCK OF ALL COLORS ALWAYS 
ON HAND FOR INSTANT DELIVERY 


ABELES-LEWIT CO., Inc. 


Since 1920 
Specialists in Paints, Lacquers, and Spraying Equipment 
250 W. FIFTY-FOURTH STREET NEW YORK 
Telephone—Columbus 5-6565—Five Trunk Lines 
~»——_——_> “WE SHIP SUDDEN” <———__ 


the superiority of OK-AL ~ 


Screen Process Paints is to © 
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Her Profitable Bulletins. 


SIGNS of the Times: The accompanying 


Battleship picture shows one of the five bulletins we 
have out on the rental plan and with which 

Gera Li fog esnex any small-town sign man can assure himself 
y p of a means of steady income. The secret, as 

I find it in operating in the small town, is to 
have only a few panels of outstanding size 
and location rather than a large number of 


p tt etive? 
on No? 


Imacine it! A world suddenly devoid of color. Her lips dull grey 
instead of cherry red, her chestnut hair, sun warm skin, bright brown 
eyes just a drab grey. Do you realize what an irresistible appeal 
COLOR has? 


To make that appeal work for you, to put color attractiveness into 
your advertising, to stop the buying public in its tracks, to pile up the 
money in your till—is the purpose of SARGENT SHOW CARD as mg —— SN 
pc pc gl el o sg ag tat in YOUR business as | onal signs. I have had only one panel 


(rd) ECONOMY! 


Se The New Service Policy makes # 
yo \ cheape 


rto own and operate than a Six 


vacant in my seven years of operation on the 


Water resistant, quick drying, smooth—with exceptional one-stroke | rental plan. 
qualities, SARGENT Colors are a triumph in Colloid Chemistry. It would be quite educational and interest- 
Their 35 different colors—their sheer dramatic brilliance—-ATTRACT | ing to have one of our large bulletin plant 
AND SELL! SARGENT COLORS are the perfect show card pro- operators give us small strugglers an article 
ducers. Get SARGENT COLORS and you'll get successful signs. a Sere Gd ihe ‘7 dade On: the construction 


AMERICAN ARTISTS COLOR WORKS, INC. of bulletins. I am getting great benefit from 
Bush Building No. 3 Brooklyn, N. WV. | your articles written by Mr. White for small- 


R | plant operators, and I believe your magazine 


becomes more instructive with each number. 
U. 7 
Colors SELL! 


—J. G. Sears, Sears Signs, Marshall, Mo. 
American Artists Color Works, Inc., Bush Building No. 3, Brooklyn, N. Y. 


Kindly send me, at no obligation, free sample and interesting literature on Sargent 
Showcard Colors. 


Service Like White's. 

SIGNS of the Times: You may be inter- 
ested in knowing that we are finding your 
magazine absolutely invaluable. The series 
of articles by Everett K. White is very help- 
ful. We are contemplating the establish- 
ment of a service such as Mr. White de- 

scribes. 
SRR TUS cd 4 Cash Ie'k EGE Hs 0 acne’ Wnlgare Maplea Te 4 chek Va aM oe RAE Fa als Aw WRU Gh eabines It is our intention to build 20 by 10 feet 
bulletins, using easily removable steel sheets, 
10 by 15 feet in size. These bulletins will 
also be adaptable for 24-sheet posters. All 
the painted signs for the bulletins will be 
finished in the shop by the Vaughn Lacker- 
sign method. Of course, we are interested 
in reflector units as an important factor in 


C O L O N A L the sales promotion of our lacquered bul- 
S L K | ST F N C | L M A T E he A L engl we agree that SIGNS of 


the Times keeps us posted on all develop- 

COLONIAL Swiss Stencil Silk is still considered the best and lowest priced. ments in the sign industry—W. A. Hamilton, 

COLONIAL Silk Screen colors, opaque or transparent, are known for their smooth- Jr., W. A. Hamilton and Co., Limited, Wyn- 
ness and brilliancy. ; : Ls berg, Cape, South Africa. 

COLONIAL Rubber squeegees, soft, medium or hard, are only 8c per running inch. 

COLONIAL Screen filler is a one-stroke lacquer, will not crack and can be easily 


WE DO OUR PART 


eeeeeereeeeeeeseeeeeeee eee ee eeeseeeeeee eee eee seeeeSseeeeeseeseeeeeeeSHeeeFeeeeeeeeoese et eoeeseeseee 


a er ay 


removed. i izati 

COLONIAL Sensitizers, hot or cold, for photo screens give perfect results. per emren Crganizaion: 
Colonial is at your service at all times! ! ! SIGNS of the Times: It is my desire to 
Methods how to make screens, Profilm booklet, price-list, etc. express my appreciation of the manner in 
Yours for the asking which you have come to the front in this 
COLONIAL PROCESS SUPPLY CORP. present hour for the cause of organization of 
126 W. 23RD STREET NEW YORK, N. Y. the industry, and the clear vision, as ex- 
Wat. 9-8497 Wat. 9-7891 pressed by you in your publication from 


cover to cover. I wish, especially, to com- 
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mend you on your editorial “Organization 
and Codes” in the September number. 

In this respect the remarkable work of 
Vice-president Staley in securing the affiia- 
tion of the newly formed National Electric 
Sign Association with the Associated Sign 
Centractors of North America is a move in 
the right direction and should be followed 
by other branches of the industry. 

This type of affiliation permits each branch 
of the industry to protect its individual in- 
terests at the moment, and at the same time 
presents a solid front through the older and 
more inclusive Associated Sign Contractors 
ot North America. 

It is hoped that other branches of the in- 
dustry will make contact with Vice-president 
Staley for such affiliation, or that they will 
request special departments in the Associated 
Sign Contractors of North America devoted 
to their special problems.—Orville J. Grisier, 
president, Associated Sign Contractors of 
North America. 


Utility Displays are Inspiring. 

SIGNS of the Times: Your, September is- 
sue was certainly a splendid one. The util- 
ity displays in the Art and Design Section 
were a highly inspirational feature. The 
amount of thought and labor involved is cer- 
tainly impressive. Here’s hoping your future 
features will reflect the high standard of 
craftsmanship that the utility displays held 
forth—Herb Simpson, The Sign Shop, 
Evansville, Ind. 


First Expenditure. 

SIGNS of the Times: Your magazine was 
the first expenditure we made as a firm and 
since then we have built our business steadily 
upon the foundation the magazine has given 
us, and we are now operating a complete 
printing, show card and display plant—wW. 
Thos. Blanken, W. T. Blanken Company, 
Laurel, Del. 


Appreciation. 

SIGNS of the Times: Herewith please find 
four dollars cash renewal of my subscription. 
I take this yearly opportunity of expressing 
my appreciation for your paper, to which I 
always look forward, and from which I gain 
so much inspiration.—Harry Stafford Smith, 
Art Sign Studio, Oshawa, Ont., Canada. 


Good Magazine. 
SIGNS of the Times: It’s a damned good 
magazine !—J. E. Burnham, Littleton, N. H. 


VISITORS WELCOME 


Among recent out-of-town visitors to the 
Cincinnati office of SIGNS of the Times 
have been: 

Francis M. Falge, Nela Park engineering 
department, General Electric Company, Cleve- 
land, Ohio. 

Karl E. Rose, Dayton Luminous Tube Co., 
Dayton, Ohio. 

George W. Kadel, instructor of art and 
lettering, Dallas Evening School, Dallas, 
Texas. 

C. B. Heffner, H. W. Gantner Co., Colum- 
bus, Ohio. 
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... yet, it will probably save you hun- 
dreds of dollars during 1933 and 1934. 


“T am mighty proud of 
this fine, new catalog and 


This year, more than ever before, the even more proud of the mer- 
Dail 1 ‘ 4 full of chandise it arenes : 
oo 1 ramm money- want every sign man an 

a, cata . ao . , "y artist in the Pre A = — 

: : : H ™ a copy as I feel certain that 
saving items for the Sign Painter, Show it weil: grove kh Seah meee 


e aver and guide to better 
card Writer and Artist. Even the cover of Be fon every job.”... 


Bert L. Daily. 
this great book is new. 


No truly modern shop, from coast to 
coast, should be without a copy. .. . Send 
for yours today ... simply clip out the 
coupon, attach it to your letterhead or fill 
out your name, and then mail it to... 
Bert L. Daily. 


The NEW ARTISTS’ MATERIAL SECTION .... Contains everything 
that is new and valuable to the artist, retoucher and illustrator. 


Bet LDaily 


INC 
Che House of Pertect Stroke ics and Sustied = 


I26TOISO E.THIRDST. DAYTON.OHIO. 


MAIL THIS 
COUPON TODAY! 


Please send me your New Catalog No. 19. 
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¢ Men and Matters ¢ 


Authentic News Letter Contributions Are Welcomed to This Department 


SPUuCAGO, ILL, 


The successful application of luminous 
tubing for interior illumination means more 
business for the neon industry. Out on the 
south side of Chicago, the Rainbow Raths- 
keller at 3037 E. Seventy-ninth Street uses 
only luminous tubing for illumination, and 
the owners attribute much of their patronage 
to their beautiful and unique lighting system. 

No high-tension wiring is used in this in- 
stal!ation, and whereas similar places of busi- 
ness using incandescent lamps for illumina- 
tion have an average monthly lighting bill of 
$25, the Rainbow Rathskeller, illuminated 
only by luminous tubes, has an average light- 
ing bill of $6.50 a month. 

The tubes—red, green and blue—are hidden 
from view behind the molding runn'ng around 
the room. They throw an indirect light upon 
the upper wall and ceiling. The circuits are 
approximately 56 feet of each color. The 
need for high-tension wiring is eliminated 
by the use of spl:t type transformers. These 
transformers, instead of being the conven- 
tional two-terminal type, have only one high- 
tention terminal and two primary connections. 
Only primary wiring is installed. The tubes 
carry the current. 

All circuits are connected to a flasher sys- 
tem which gives a slow motion blending of 
colors with a beautiful and un:que effect. 
The lower walls are painted in orange and 
black; and the upper walls and ceiling in 


Planned for Sign “Service” 


Service truck of the Post Sign Co., Knoxville, planned specifically for sign work. 


cream to reflect the lighting. 

No other lighting is used. It is found that 
additional il'umination is not needed. A soft. 
beautiful illumination is obtained solely with 
the luminous tubes. Here, undoubtedly, ts 
a new outlet for business for the neon in- 
dustry. 

The luminous tube system of illumination 


Chicago Ballroom Reproduced 


One side of the General Outdoor Advertising Company’s V-shaped display on North 


Michigan Avenue, Chicago, advertising the Aragon and Trianon ballrooms. 


The 


natural-sized figures are operated on turntables, and the number of couples is multiplied 
in the use of mirrors at the rear. Lighting consists of a series of dimmer blending effects. 
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at the Rainbow Rathskeller was installed un- 
der the supervision of the Chicago Electrode 
Laboratories The mercury tube type flasher 
system is a product of the Circo Products 
Company.—Robert H. Thiess. 


General Outdoor Advertising Co. 

A unique advertising display of striking 
effect both day and night has been erected 
for the Aragon and Trianon ballrooms on 
North Michigan Avenue, across from the 
Wrigley building and just south of the Trib- 
une building. The illustrations shows one 
face of the display, which is V-shaped. 

The face of each showing is 10 by 20 feet. 
Approximately twelve natural-sized figures 
of dancing couples are used in securing the 
ballroom effect. The number of couples is 
multiplied in the use of plate glass mirrors 
at the rear of the’ display. The display’s 
interior is treated to make a perfect repro- 
duction of the Trianon ballroom, with or- 
chestral figures in silhouette at the rear. 

The dozen figures are animated by a posi- 
tive gear and motor arrangement in the floor 
of the space and each figure is operated on 
a turntable. The framework of the display is 
of steel, with exterior decorations of wood. 
Lighting is obtained by a series of dimmer 
blending effects, and the interior of the dis- 
play is treated with artificial palms and 
hedge decorations. 

One side of the double-faced vertical sign 
shows “Aragon Ballroom” to those passing 
the sign and traveling north, where the 
Aragon ballroom is located. The other side 
of the sign reads “The Trianon,” catching 
the southbound circulation. There is a 7- 
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KROLUA 


Porcelain Housings and Neon Tube Supports 
Used Exclusively 
In 


TOWERS CAFETERIA SIGN 


Thomas St., and West Broadway, New York City 


: 
| 
: 
| 
: 
: 
Sold in the East Send for 
by free Samples 
: 


PROGRESSIVE SIGN SUPPLY CO., INC. 
1999 Third Ave.. New York, N. Y. 


THE KOLUX CORPORATION, KOKOMO, IND. | wee our purr 


Nevercfeiling Reliability Prcicieisial 


“UNITED” has spelled NRA as above for nearly fifty years 
UNITED ADVERTISING CORPORATION 


National Sales Office 
8 WEST 40TH STREET, NEW YORK CITY, N. Y. 


United Advertising Corporation Lehigh Advertising Company 
Newark, N. J. Allentown, Pa. 
United Advertising Corporation Federal Advertising Corporation 
New Haven, Conn. Paterson, N. J. 


American Outdoor Advertising Service, Inc. 
Long Branch, N. J. 


OUTDOOR ADVERTISING 


NEW JERSEY - CONNECTICUT - PENNSYLVANIA - MAINE 
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NEW DMO TYPE 


Flashes on and off or alternately. 
Motor driven—adjustable 
for speed. 


All capacities up to 20 amps. 
Price $14 up. 


A sensation in the Neon Field. 
high voltage side. 


Flashes 
Two to six circuits. 
ee 4 


Dist motor Urive: Reliable and fully 
guaranteed. Price $16 up. 


THERMO FLASHERS 


We make a big assortment. Receptacle, 
plug, midget, and other types. 


Prices 20c up. 
OLD RELIABLE BRUSH TYPE 


Has stood the gaff for years and used on 
the biggest installations everywhere. 


Write for Catalog 
OL 


ELECTRIC COMPANY 


Largest Manufacturers of Flashers 
and Color Hoods in the World. 
2620 W. Congress St. 
New York Office, 256 W. 3ist St. 
PACIFIC COAST REPRESENTATIVES 
Electrical Specialty Co., Inc. 
1575. Folsom St. 441 S. San Pedro St. 
San Francisco Los Angeles 
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Chicago, Ill. 


SIGN & PHCTORIAL ~ 
PAINTERS “3 
* TOCAL GNION wa TH 


St. Louis sign artists’ Local 744 had the only float of organized labor in the 
St. Louis NRA parade of 30,000 marchers. The girls? They are Misses Guest, 
Krusz, Bessinger, Gorrondona, Petri—all sign artists’ daughters. 


inch skeleton neon window sign in each 
display, advertising the current orchestra 
playing at each ballroom. 

The display is a creation of Leon Van 
Schuck, representative of the Chicago local 
sales department of the General Outdoor 
Advertising Company. A miniature model 
of the display was presented before the sale 
was consummated, and Andrew Karzas, 
owner of the Aragon and Trianon ballrooms, 
who purchased the display, is greatly pleased 
with the effects secured. 


ST. LOUIS, MO. 

Business in St. Louis is on the up-and-up, 
thanks to the NRA and the opening of the 
breweries. 

Several of the sign companies here have 
secured nice contracts and are going along 
at top speed. The G. C. Kirn Advertising 


Len-A-Dor 


Sign Company is doing work for Anheuser- 
Busch and Griesedieck Bros. Federal-Bril- 
liant has a large contract for Anheuser- 
Busch, Inc. The Spitzfaden Sign Company 
is doing windows for Griesedieck Bros. 
Langan Advertising Service is painting walls 
and bulletins for Falstaff. The H. I. Clay 
Company is working for Pabst Blue Ribbon, 
and a number of the other shops are getting 
their share of the work. 


August Krusz, formerly art director for 
the Ambassador: and Grand-Central theatres, 
and associated with the theatre industry of 
St. Louis for the past twelve years, with 
Otto Krallman, his assistant for the past six 
years, and H. J. Loosley, a well-known pub- 
licity and advertising man, have incorporated 
under the name of Ad-Craft, Inc., and are 
doing nicely, having secured the contract for 
all the St. Louis theatre displays. They have 


Is Featured 


A 7-foot door that opens and shuts every fifteen seconds as the toe of the figure touches 
the pedal is the feature of this display, operated by Gilbert Cummings in Philadelphia. 
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a general sign business, specializing in the- 
atre lobby and window sign work. 

The largest parade in the history of St. 
Louis was staged by the NRA committee 
and the city government. More than 30,000 
marchers were in line, and it took the parade 
five and one-half hours to pass a given point. 
Sign and Pictorial Painters’ Local Union No. 
774 had the only float of organized labor in 
the parade, and they led the building trades 
section in the lineup. Ninety per cent of the 
local’s members marched. 

H. R. Guest, president of Local 774, de- 
signed the float. Mr. Guest is a member of 
the faculty of the Hadley Vocational School. 
The float was decorated by members of the 
local, and the truck on which it was built 
was furnished by a local brewery, as were 
the refreshments. The Misses Guest, Krusz, 
Bessinger, Gorrondona and Petri, all daugh- 
ters of sign artists, added that schoolgirl 
complexion (see picture).—Carl W. Petri, 
recording secretary,, Local 774. 


PHILADELPHIA, PA. 


A recently erected semi-spectacular roof 
display, placed by Gilbert Cummings, outdoor 
advertising, Philadelphia, stands on the Thir- 
tieth Street viaduct in Philadelphia, advertis- 
ing the Leonard refrigerator’s self-opening 
door for the Klein Stove Company, Phila- 
delphia distributor of Leonard refrigerators. 
The display shows to Walnut Street bridge, 
the Baltimore & Ohio Railroad Station, the 
Pennsylvania Railroad, and the Philadelphia 
Post Office (now under construction). The 
Leonard Refrigerator Company, Detroit, co- 
operated with the Klein Stove Company in 
defraying the cost of the display. 

The display is 15 by 78 feet, illuminated 
by twelve 200-watt Ivanhoe reflectors, one 
200-watt General Electric floodlight and one 
100-watt refrigerator light. The display is 
controlled by two General Electric time 
switches, one for illumination and one for 
the General Electric motor, which operates 
the machinery. 

The “refrigerator” is an exact. reproduc- 

tion of the front and side of the Leonard re- 
frigerator in perspective. The reproduction 
is constructed of 24-guage galvanized sheet 
metal. The front of the refrigerator is about 
six inches away from the face of the display, 
with the outer portion of the door and the 
lower compartment raised another inch. 
' The mechanically operated Len-A-Dor is 
7 by 5 feet, 5 inches thick, and built to exact 
specifications. The refrigerator light is rep- 
resented by a 100-watt frosted lamp. The 
inside of the refrigerator, with contents, is 
painted on a sheet metal section set back 8 
inches from the door. The refrigerator is 14 
feet tall and 8 feet wide. The figure of the 
woman is 16 feet tall, of sheet metal con- 
struction, offset about 8 inches from the face 
oi the bulletin, with a mechanically operated 
left leg. 

In operation of the display, the door is 
closed, woman’s left leg rises and moves over 
to a position where her toe touches the pedal, 
the leg returns to normal position as the 
door starts to swing open to about 110 de- 
grees, the door hesitates a second and then 
closes. The operation requires 15 seconds 
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DRAWLET 


mis 
For rapid production 


Esterbrook Drawlet Pens step in, like good little soldiers 
always on the job. They help you turn out designs smooth, 
clear cut and vigorous. They see that your letterings and 
border work are clean and finished. And they work at a pace 
that adds extra hours to your day. A sturdy, sound, substan- 
tial tool for any artist. 


Esterbrook Drawlet Pens are as satisfactory in operation as 
they are dependable in result. Every mechanical feature is 
sturdy and simple. 

1. They clean easily and 


quickly. 
Drawlet Set No. 2 
$2.00 Contains 19 2. They carry large, 
: Drawlet Pens . , * 
es etek: sin: ae ee readily filled reser 
one oz. White Ink—two M 
Penholders — 48- page volrs. 
Pen Lettering Book — 
i 84 9 3. The reservoir can be 


raised or lowered 
time and time again 
to regulate the flow 
of thick or thin color. 


The nineteen Ester- 
brook Drawlet Pens 
offer infinite variety of 
stroke. Five different 
widths of stroke with 
rounded terminals, five 
different widths of 
stroke with square 


Drawlet Set No. 1 
$1.00 Contains 9 


RPG serge Be a terminals, nine differ- 
Sige —Absiabet ex ent widths of stroke for 
= i sata ead shaded lines. Send for 

FREE samples of Ester- 


ESTERBROOK 
DRAWLET PENS 

FOR LETTERING @ wea. - 
AND DRAWN . G .. crirown bres,1:d., Toronto, Consds 


brook Drawlet Pens. 
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A A-Star Steel Sheet 
for Quality Signs 


A quartet always has four peo- 
ple, and the sign craft knows 
that a steel sheet suitable for 
quality signs must have four 
qualities—unusual resistance to 
rust, a surface adapted to re- 
ceive and retain any finish, a 
zinc coating that will not peel, a 
sheet that will withstand severe 


forming operations. 


Superior Galvannealed com- 
bines these qualities to an un- 
Many: leading ad- 
vertisers specify Superior Gal- 


vannealed sheets for their signs. 


usual degree. 


It will produce satisfactory re- 
sults and repeat orders for you. 


The Superior Sheet Steel Company 
CANTON, OHIO 
Division of Continental Steel Corporation 


* A special analysis steel 
sheet. 


* No rust particles can 
develop on Superior Gal- 
vannealed to work 
through and destroy the 
surface. 


* Takes paint, lacquer or 
enamel readily and re- 
tains it satisfactorily. 


* Coating will not chip or 
peel under the most se- 
vere forming operations. 


| hi 
LU 


WE | 


PATENTED PROCESS 
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and is constant from 8 o’clock in the morning 
until 1 o’clock the next morning, making the 
display effective both by day and by night. 

Patent for the display has been applied for 
and arrangements may be made for its use 
in other cities. 


CALIFORNIA SUNBEAMS 


There has been very much activity here- 
abouts among the various shops in all of the 
diversified crafts of the business in the form 
of lining up some sort of a resemblance of 
business order out of a chaos that has been 
prevalent here and from the way that the 
boys are lining up, it seems that we here 
are on the way toward accord with the NRA 
program. 

Charlie Lelegren of the Pacific Sign Co. 
has added to his accomplishments a neon 
department, and is going after all sorts of 
business. 

Bob Powell, president of the Neon Sign 
Co., has returned after a month’s sojourn 
11 Montana on a much-neded vacation. 

The earthquake-striken areas are rebuild- 
ing as fast as the money is available, and 
some of our representative plants are on 
the job in helping to get things into shape. 
In Long Beach, imprints of Electrical Prod- 
ucts Corporation, Pioneer Neon Sign Co., 
Q.R.S., and Bentham-Hart Co. are to be 
seen on new and rebuilt jobs. In Compton, 
the Pioneer imprints are predominant. Lyn- 
wood, so far has the majority for Pioneer 
for the reason that Charlie Miller of Pioneer 
has been a native of that burg for the past 
eight years. At South Gate, the Neon Ray- 
O-Lite Sign Co. has the edge for the fact 
that they are a local institution. In Hunt- 
ington Park, variety is apparent in the line 
of imprints: Truad Neon, Electrical Prod- 
ucts, Pioneer Neon, Neon Products, Neale 
Rainbow Lights, Ralph Ellis and Q.R.S. 

The code of codes here will be the one 


that embraces the electric sign field, so we 
are told. The commercial sign craft’s code 
under way is apparently within keeping so 
far within the trade——C. E. Miller. 


TAHITI 


Tahiti—where dreams are made. 

Good fortune continues to haul my cart 
along the road to success—not a financial 
success, but the more satisfying success of 
accomplishment. 

Tahiti is stirring out of its lethargy to don 
a Joseph’s coat of many colors. Many gal- 
lons of brilliant paints are being splashed 
around the town. More modern bungalows 
are being built and many workmen are being 
employed. Paint and building materials are 
moving across the counters and being de- 
livered in orange and brilliant green trucks. 
Money is in circulation and many new tour- 
ists are making of our little depression a 
dying echo. 

There are some who credit your American 
signist with starting the wheels amoving. 
This is untrue. There are many men who are 
striving to push Tahiti to her rightful place 
as a world attraction, “the last frontier of 
Romance.” All I hope to claim is to be 
listed among these pioneers. The signist CAN 
be a positive factor in the progress of his 
community. 

The first Tahitian Agricultural Fair in 
more than twenty years is to be held in Sep- 
tember. Your signist is officially recom- 
mended for the sign and booth work. Another 
sign went up on the wharf yesterday. Chalk 
up three wharf signs for the American and 
be ready to do some more chalking. 

When I’m creating an advertising field here 
for myself, I am, at the same time, creating 
a future opportunity for some few who will 
later come.—Edgar Leeteg, Papeete, Tahiti, 
Society Islands. 


Shop Talk---By Voorhees 


A BEER SIGN LIKE | 
| THAT GIVES ME A = 


=| BEER FOR WATER 
SIZE ON SALOON 
Z=> \NINDOW 


PAIN IN THE <= 
FAMILY ENTRANCE 
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ADOPT PRICE SCHEDULE 

The Cincinnati Chapter of the Associated 
Sign Contractors of North America, meet- 
ing in the auditorium of the Union Gas 
& Electric Co., September 13, adopted the 
existing price schedules on commercial sign 
work contained in the national association 
price book for estimating on current busi- 
ness. These prices were recommended by 
the price list committee as being in keep- 
ing with current rates of labor and material. 
In addition, the following schedule of recom- 
mended prices was adopted for luminous 
tube signs. 

TUBE SIGNS 
Absolute Minimum 
(Not atfecting quantities if three or more, all alike.) 

Guarantce: Sixty days only. 

Deferred payment: For more than ninety days, 
must be 20 per cent down; interest 6 per cent of 
balance, pro-rated monthly on the basis of twelve 
months. 

Sales 

Background: Double-face, $2.50 a foot; minimum, 
$35. Single-face, $2 a foot; minimum, $25. 

Tubes: $2.50 a lineal foot. Footage on basis of 
clock or three times letter height single; five times 


letter height double; eight times letter height 
triple. 
Extras: Channel or raised letters, molding, gold 


leaf and ornaments. 
Lamps: 75 cents a socket including lamp, or 50 
cents a socket without lamp. 
Lease 
Three months’ deposit; 6 per cent 
No ownership in 


Three years: 
of selling price each month. 
three years. 

Running wiring: Includes five feet only. Re- 
arrangement of old wiring to be charged. New 
wiring, 50 cents a foot. 

Repairs (where there is no service contract): 
Transformer replacement, $15 for each transformer. 
Tubes, repumped, welded and operative in sign, 
$1.50 a foot. 

Porcelain: 
side. 

Accessories: 

Poles: 3%-inch, $35; 
6-inch, $65. 

Roof Channel Letters (not including tubes): Per 
upright inch—12 to 24 inches, $1; 24 to 36 inches, 
75 cents; 36 to 48 inches, 60 cents; 48 to 72 inches, 
50 cents; over 72 inches, 35 cents. Porcelain, 20 
per cent additional. 

Structural Steel: 
ured from roof up. 

Tubing (sold to other shops, F. O. B. factory): 
$2 a foot; gold, $3 a foot. Transformers not in- 
cluded. If installed on background, like bulletin: 


Red, $2.50 per foot; gold, $3.50 per foot. 
Maintenance 


Minimum monthly charge for any one customer, 
for each location, $3.50. Large installations serv- 
iced at 7 cents a lineal foot of tubing; minimum, 
$3.50. Interior lamps, 10 cents each. Exterior 
lamps, 5 cents each. 

Minimum Prices 

For lease: 6 per cent of minimum sale price. 
Ownership, if necessary, after three years. Raised 
glass letters, same method and price as tube letters. 


The meeting was addressed by Charles 
Whitcomb, international representative, Sheet 
Metal Workers’ International Association, 
who declared that an effort would be made 
by his organization to give sheet metal 
workers control of electric sign box manu- 
facturing, sign hanging and outdoor bulletin 
construction. 


DYKE WITH COLGATE 


Ken R. Dyke is now general advertising 
manager of the Colgate-Palmolive-Peet Com- 
pany, Chicago. He was formerly vice-presi- 
dent of the Johns-Manville Sales Corpora- 
tion, and previously an advertising depart- 
ment executive of the United States Rubber 
Company. 


Add 50 cents a square foot for each 


Plus 20 per cent, no under cost. 
4-inch, $45; 5-inch, $55; 


50 cents a square foot, meas- 
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THAT’S NOT ALL 


We carry hundreds of items 
more than we can show. In 
fact, everything used by sign- 
men, displaymen, bulletinmen 
and theatre artists. Make us 
your source of supply. 


RS pm \ 


‘if! Wi y 


633 SMITHFIELD ST. 


mM 


4 


| 
aa 


long as our present stock lasts. 


always most economical. 


--- COROBUFF... 


A New, inexpensive, decorative, display and window 
trimming Corrugated Paper put up in rolls. Can be 
used around columns, pedestals or panels. 

Corobuff is available in 31 beautiful colors, light in 
weight and packed in individual cartons. 

Dress up your fall displays with Corobuff for eye- 
arresting punch. Order a few rolls for your next win- 
dow trim or cut-out. You'll be amazed at the results 
possible with Corobuff, especially when coupled with 
appropriate Show Cards. 


(Sample Book on Request) 
AN Colors... niece 3.00 per 40-ft. Roll, 30” wide 
Sever... Sd ivad seb 3.50 per 20-ft. Roll, 25” wide 
f.o.b. Pgh. 


Smithian 


GLASS METALLICS 
BRILLIANT—DAZZLING—SPARKLING 
Genuine triple-coated Glass Metallics of the highest 
quality. Will not fade out. For new attention-com- 
pelling effects on your displays and show cards, try 


Smithian Glass Metallics. Put up in 1-lb. cans in 
Coarse and Medium Grades. 
; Colors 
Gold Silver Fire Rose Black Blue Purple 
New Green Light Green Dark Green 
1-lb. lots 5-lb. lots 10-lb. lots 
$1.25 Ib. $1.10 Ib. $1.00 lb. 
f.o.b. Pgh. 


Colors may be assorted 


IMPORTANT-- 


You who make a living with the Brush, take a tip from 
us. Stock up on all types of Brushes. You'll certainly 
find it to your advantage. 


As long as pos- 
sible, our for- 
mer low prices 
will prevail on 
all Smithian 
Brushes. 


Order at once. 
Use our catalog. 
Every brush 
bears the Smith- 
ian Guarantee. 


Signwriters: and Artists Supplies 


Old Prices 


As Long As We Can 


Every advantage which has come to 
us is available to our customers as 


Stock up on your every-day needs 
NOW, while our stock is plentiful 
Smithian Quality Sign Supplies are 


A. & B. SMITH CO, 


PITTSBURGH, PA 
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HOWELL’S 


Permanent Colors 
OUTLIVE THEM ALL 


Now Exclusive 


Manufacturers of 


(GUDE'’S 
Bulletin Colors 


CHARLES H. HOWELL & CO. 


(Incorporated) 


PAINT AND COLOR MAKERS 
212-220 RACE STREET - PHILADELPHIA 


TET AAT AAS ASAAAAAAAGAAAAAADAARASAAGABAAAGAALAGLAAAALAALAAAAAAAAADAAADARAADEAADALAAAAAAADARAAAAAAAAAAARADAAAAAALARRAAGARLALARAARARAARARRARAARARALARAARADARRARAAAAARADRDAAAARALEALAAADARARADARAARAREAAARALAAAE AAA AAA A AAT Raab aaa aha aAES 


SS ES STR ST RRS. BI OE BR EE RTC . ISLES REE ERLE OO EEE SE TRE 


ig eecaraoecaee cers zi sists sass ea serena eS cacao nese eS RACE 


“BETTER RAISED WOOD LETTER SIGNS” 


SA 


“THE HOME OF WOOD LETTERS” 


Be sure your program for fall business includes these attractive and economical signs. 
All styles and finishes. 


SEND FOR OUR PRICE LIST AND CATALOGUE 


NEWARK, N. J. SPANJER BROS., Mfrs. CHICAGO, ILL. 
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LOCAL CODE DRAFTED 

A code of fair competition for fourteen 
branches of the sign industry in the Phila- 
delphia area, which would require a profit 
of 40 per cent on sales or service, and a mini- 
mum wage of $15 for a week of forty hours, 
has been drafted by the Philadelphia Sign- 
crafters Association, Ltd., to meet conditions 
held to be peculiar to the industry in that 
city. Accomplishments of the code would 
include increased wages, fewer hours, elim- 
ination of price-cutting below fair profits, 
elimination of sweat-shop conditions, elim- 
ination of rebates and money gifts, regula- 


tion of unscrupulous and itinerant sign men, 


and stabilization and elevation of the in- 
dustry. 

Hourly wages would range from $1.50 for 
artists and pictorial men to 40 cents for sign 
hangers. No signator to the code would sell 
his product or services below a cost profit 
reached by adding to the amount of total 
material cost 10 per cent for material profit 
and waste, plus labor cost, plus percentage 
of that total as overhead (to be calculated 
from pervious records) plus 40 per cent as 
profit. 

Wilmer G. Fox, Foxco Process Studios, 
is the association’s president. H. H. Haynes 
of the Arrow Sign Co. is vice-president. 
William J. Schar, General Exhibits, is sec- 
retary, and Milton Backer, Backer Show 
Cards, financial secretary. Morris Beck, 
Art Guild of Philadelphia, is treasurer. Di- 
rectors, each representing a division of the 
industry, are: F. L. Fitzgerald, one-man 
shops; John K. Smith, show cards; I. Perry, 
vehicle lettering; Samuel Friedman, theat- 
rical display; C. F. Saueres, real estate 
signs; J. A. Agnew, screen process; Frank 
Elliott, sign erecting; H. F. Cook, commer- 
cial; W. A. Ritting and Samuel Golum, com- 
mercial outdoor advertising; Robt. G. Oeken, 
inside displays; Frank E. Tindell, commer- 
cial art; Harry Solivan, metal and art metal; 
W. J. McCloskey, brass and bronze; Ray- 
mond Whitefield, advertising flags and ban- 
ners. The address of the association is P. O. 
Box 511, Philadelphia, Pa. 


“CONTRACTOR” DEFINED 

The Sign Club of St. Louis has adopted 
local standards of practices and maximum 
working hours and minimum wages for use 
of sign contractors in the St. Louis district 
to participate in the code of fair competition 
approved by the Associated Sign Contractors. 
of North America in compliance with the 
NIRA. 

A minimum wage of $1.50 an hour is the 
rate decided upon for journeymen, with a 
rate of 96% cents an hour for sign painter’s. 
helpers; apprentices receiving 37% cents an 
hour. Forty hours constitutes a maximum 
week, with not more than eight hours in 
any one day, except that a maximum of 
forty-eight hours may be worked for any 
eight weeks in any six months. Work in 
excess of forty hours is payable on a double- 
time basis. 

Accounting, clerical, office, service and 
sales employees receive a minimum of $15 
a week for a maximum of forty hours of 
work. 

“A sign contractor,’ according to the 
standards of practices, “shall be definitely 
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defined as an individual, firm or corporation 
that is established in a definite place of busi- 
ness with office, accounting records, tele- 
phone, work-shop and necessary equipment 


to carry on a legitimate sign contracting. 


- business.” 


PRICE FIXING OPPOSED 


The consumers’ advisory board of the Na- 
tional Recovery Administration, at a: meet- 
ing early last month, adopted as a policy 
opposition to general price fixing provisions, 
direct or indirect, in all codes, with the ex- 
ception of a limited number of “natural re- 
source” industries where cut-throat compe- 
tition has led to public disaster. 

In cases where price fixing is permitted 
for a trade or an industry generally, the 
board, as an outline or policy to guide the 
efforts of its special representatives in the 
framing of the NRA codes, urged that def- 
inite public responsibility for the reasonable- 
ness of the prices set be fixed upon the code 
authority, with provision for review of prices 
set by the NRA administrator. 

Where codes bar selling below cost, the 
board recommended that its special represen- 
tatives endeavor to secure provisions to per- 
mit the public to be enlightened on what the 
cost in question is. Otherwise, the board 
held, a provision against selling below cost 
becomes a one-sided proposition, with the 
consuming public on the outside. 

Besides making many technical recom- 
mendations to its representatives for hand- 
ling code problems, the board undertook to 
draw up a comprehensive plan for checking 
the reasonableness of price increases under 
the codes. The question of upholding 
standards of quality, which also are a deter- 
mining factor in price setting, was held to 
be a major concern of the board. 


ILLINOIS CLEANUP 

_ The Division of Highways of the State of 
Illinois is conducting a campaign to cause 
the removal of advertising signs in cities and 
towns along the state highway system, which 
signs have been erected or placed contrary 
to Section 16 of the state highway act, which 
prohibits advertising signs on any portion 
of the roads or streets comprising the state 
highway system, “either within or without 
the corporate limits of a city, village or 
town.” 

An opinion given by the attorney general 
on this section stated that the statute applied 
to all signs upon public property, except 
those supported on buildings or poles on 
private property and which would not pro- 
trude beyond the sidewalk line. 


SAN FRANCISCO CHAPTER 


Organization-minded sign contractors of 
San Francisco have completed the forma- 
tion of the San Francisco chapter of the 
Associated Sign Contractors of North Amer- 
ica. Officers have been elected and effort 
is made to obtain association support of the 
majority of sign companies in the city. O. 
Stuart Campbell, Neon Sign Service Co., 
Ltd., of California, 1707 Folsom Street, is 
president. Charles Heywood, 355 Eighth 
Street, is vice-president and secretary. 


SIGNS of the Times 


“WITHOUT AN EQUAL” 


concludes 


Charles M. Phippen 


AS A theater poster artist of many 
years’ experience, Mr. Phippen has 
tried many different brands of poster 
colors from time to time. He reports, 
however, that VelVet Colors are “the 
finest obtainable” and adds “they dry 
with a brilliancy, flatness and depth of 
tone unequalled by any other make.” 


Well-known artists everywhere who use 
Carter’s VelVet Colors agree with Mr. 
Phippen that they do make poster work 
easier and more effective. 


mm PUBLIX) 


: t 
WEVLIES 


Finely ground and excellently mixed, 
VelVet Colors flow smoothly, dry quick- 
ly, produce colorful vibrating effects, 
cover perfectly with one brush stroke. 
Perfect results are obtained on silk, 
wood, glass or cloth. These colors never 
“bleed.” 


Test VelVet Colors. Check them, point 
by point with the colors you are now 
using. Send coupon and 10¢ for sample 
jar. 


IN 14 COLORS ... WHITE, GOLD AND SILVER CEE ft nes af Dy 
Dark Blue Brown Dark Red iver iit 
Light Blue Magenta Light Red 

Yellow Mauve Dark Green 

Orange Black Light Green 

Red Orange Emerald Green 


Ask for them at your supply house or write us for 
The Carter’s Ink 


Company, Boston — New York — Chicago — Montreal. 


the name of your nearest dealer. 


CARTER’S 


USE THIS COUPON... 


The Carter’s Ink Company 


Cambridge C Station In 
Boston, Mass. 
Here’s 10 cents in stamps to cover Name 
cost and mailing of sample bottle 
of Carter’s VelVet. 

Address 


VelVet 


Tempera 


COLORS 


(Specify color wanted) 
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SIGNS OF 


IMPROVEMENT 


are Originations 
in Porcelain on 


Steel that will do 
a job for you! 


@ For details or 


estimate, write or 


phone 


PORCELAIN METALS, Inc. 


“Signs of Improvement” 


58 Sedgwick Street Brooklyn, N. Y. 
Telephone CU-6-0022 


Very Frankly, Swift’s Gold Leaf is 
“Always Heavier’’ Because It Is too 
Much Work To Lighten It... 


The mechanical precision produc- 
tion of Swift’s Gold Leaf makes 
any lack of uniformity absolutely 
impossible . . but the cost of 


reducing it by this process to the 
thinness of ordinary gold leaf 
would be greater than the value 


of the metal saved. So we leave 
it thick... . which is good eco- 
nomics for us, and good luck for 
you. And that is why Swift 
gold is “ALWAYS HEAVIER.” 
No higher in price ... specify 
Swift’s Gold Leaf on your next 
order. 


f 


M. SWIFT & SONS.L. 


10 LOVE LANE - HARTFORD, CONNECTICUT 
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RICKS 


@ | 
| OF THE TRADE 


Stippled Metal Frames. 

In the “Who Knows?” department of 
SIGNS of the Times, W. L. L. E. requested 
an idea for textone stippling on metal. In 
my experiment, I used Muralo (which is sim- 
ilar to textone) and mixed a fairly good 
varnish with it to form a paste. I think 
this could be thinned to required consistency 
without much danger of poor results. Color 
can also be added. It probably would be a 
good idea to wash metal with acid in the 
usual manner before application—George T. 
Lloyd, advertising department, Philadelphia 
Rapid Transit Company, Philadelphia, Pa. 


In answer to the inquiry about a cheap 
textone for coating metal frames, here’s the 
cheapest I have ever found. Procure a quan- 
tity of “stone dust” from a local tombstone 
cutter. Mix this with linseed oil and japan 
dryer to a stiff brushable paste. It can also 
be mixed with water and glue for panels and 
walls (boards and panels should be well 
shellacked). I advise using oil and dryer 
on metal. The same effects can be obtained 
with this mixture as any regular product of 
this kind—John W. Prather, display depart- 
ment, Central Hudson Gas and Electric 
Corporation, Poughkeepsie, N. Y. 


W. L. L. E., who asked in the “Who 
Knows?” column, June issue, about a cheap 
mixture for stippling metal frames, will find 
the following mixture to be satisfactory: 

Use 20 per cent white lead in oil, thick- 
ened with dry whiting. The metal should 
be painted before applying the stippling mix- 
ture —E. Reynolds Sanford, Community Art 
Studios, Berwyn, III. 


Papier-Mache. 

In the formula for making papier-mache, 
given in this department of the September 
issue of SIGNS of the Times, the propor- 
tions for wet pulp paper should have been 
stated as one ounce paper to three ounces 
water, instead of thirty ounces of water. The 
correct quantities are as follows: Four 
ounces wet paper pulp (one ounce paper to 
three ounces water), eight ounces dry plaster 
of Paris, one-half gill of hot glue. 


Processing on Glass. 

For processing on glass, it is always best 
to use a paint that dries hard with a semi- 
gloss, which will not chip, scratch or peel, 
as is the case with flat quick-drying blacks, 
and which should be used only where the 
design is covered over the back with a mirror 
background or transparent or frosted effects, 
and which should contain enough varnish to 
make it dry hard. 

The best black is spectre black ground in 
semi-long oil vehicle to which is added 
enough lithol, say about a liquid ounce to 
the quart, which makes the screen release 
easily without pick-up. Carbon black can 
also be used, as can black printing ink 
thinned with naphtha and a small amount of 


Ghote DOR et Ae COTTER OA 


Br ee 


~p \ NOTICE item 2, page 
4 i\ 45, Nov. issue “Signs 
of the Times.” 


A. B. McCMAHAN 


1355 Newport Avenue 
LONG BEACH, CALIFORNIA 


ELECTRODE 


PRODUCTS 


COPPER SHELLS 


HYDROGEN TREATED—BORATED 


COPPER CLAD WIRE 
ON SPOOLS OR CUT TO LENGTHS 


LEAD-IN WELDS 
VOLKMER MANUFACTURING CO. 


40-17 22nd ST. LONG ISLAND CITY, N. Y. 


ESTABLISHED 1909—— 


Highest Grade Imported and Domestic 


GOLD LEAF 


33%x3% XX Domestic Deep Glass Gold... .$10.00 
334x3% Lemon Gold ...........00...-cceseees 9.50 
33%4x3¥% XX Imported Deep Glass Gold.... 10.00 


SORMING EWOT LAE ick cokes oc vee cciceesscees 2.25 
De. EEIOG EOE ks one ioccssasscee 1.50 
a) ee OWMUUMIONOG EGE iis cccle ou les ks ek 2.75 
5%x5%4 Aluminum Leaf ..................... 1.50 
Pe GPO POUORE. GONE occ nncccchnerccensoss 11.00 


Parcel Post and Insurance Prepaid 


Progressive Sign Supply Co., Inc. 
1999 THIRD AVE., NEW YORK CITY 


LETTERING, 
ARTISTS, DECORATORS 


FOILS-TINSELS 
BvEOR SCREEN STENCILS 


SCENIC, 


BRUSHES 


Plain, Embossed 
Gold, Silver, Colors 


1106 S. Main Street 
Los Angeles, Calif. 


J. L. McCLOGAN 


OCTOBER. 1933 


lithol varnish. Your paint maker under- 
stands these vehicles. 

For flat black carbon or spectre are ground 
in short oil vehicles with lithol added for 
smooth working and also to prevent clog- 
ging in the screen. 

If long oil vehicles are used, the paint 
should set up or dry hard in at least ten 
hours. If short oil vehicle is used, the paint 
should air-dry hard in about three hours.— 
Harry L. Hiett. 


Cards for Christmas 


[Continued from page 38] 


orange and lavender lettering. A cut-out 
silver tree w:th a black tree behind it, against 
a light yellow card, with lavender and light 
orange rules. Use lavender display lettering 
on midn‘ght blue card stock, with small silver 
stars pasted at the tips above and below. Use 
modern outline stars as on “Toys,” or to give 
another movement, using the same idea, as on 
“Chri:tmas Cards.” Use unusual colors— 
lively, tuneful. 

Above all, applique wherever and whenever 
you can. If you have not learned to do it 
easily and quickly, you had better learn, for 
there will be lots of it done in the near fu- 
ture. If you do not have a cutting machine 
and cannot buy one, use the mat knife. One 
can produce practically all the effects I have 
shown here in the last seven or eight months 
with only a mat knife (it must be sharp, 
mind you) and heavy shears, and 10-ply stock 
or heavier. If cardboard is used, set it out 
from the surface to give depth. 

Some fellows will look at these layouts 
with a dull eye and the ideas fail to register. 
But take the “Jolly Times” layout, for 
instance. I haven’t tried it in color myself, 
but the first glance at such a card makes me 
want to reach for a bright red _ half-sheet, 
glue cn two upright panels of silver, one on 
each side, then lay on a pea-green panel diag- 
cnally across for the display lines. What 
could be more simple? 


PIONEER SIGN MAKER DEAD 


Herrlein and Henrich Company, glass 
signs and cut-glass letters, New York City, 
recently lost by death their president and 
senior pariner, Robert Henrich, who founded 
the business in 1877. He was a practical 
artisan and designer, and a frequent at- 
tendant, even in recent years, at sign asso- 
ciation meetings. The business is being con- 
tinued under the same management as in 
the past. Permanent officers will be elected 
at the company’s next meeting. 


AIRPLANE DISPLAY SERVICE 

Air Ads, Inc., has completed the innovation 
of a new style advertising projecting service 
for use in passenger airplanes. Offices have 
been opened in the Radio City Building, New 
York City, under the management of G. W. 
Pollett. 


BATTLE CREEK ORGANIZES 

Sign firms in Battle Creek, Mich., have or- 
ganized the Baitle Creek Sign Craft Asso- 
ciation. B. A. Smith, A.B.C. Sign Service, 
9 Capital Ave, N. E., is secretary. 


SIGNS of the Times 


“UNF 


UNFAILING ~ + ~ 


Time tested Captains of the Sea 
prove worthy and reliable, so it is 


with “Nat-Mat” Dull Coat Card- 
boards—time has proven’ them 
UNFAILING. 


The (32) colors graduate from soft 
subdued shades to bright and gay 
deep tones. 


Careful scientific methods of pro- 
duction and severe manufacturing 
tests assure quality correct in every 
respect. 


However, the numerous merits are 
bestdiscovered by yourself. Mailyour 
request today for FREE samples— 
a liberal size working sample for your 
trial purposes will also be included. 


National Card, Mat & Board Co. 


MANUFACTURERS 


4318-36 Carroll Ave., Chicago, Illinois 
ALLIED MILLS 


National Card, Mat & Board Co. _ - 


11422 So. Broadway, Los Angeles, Cal. 


Card & Paper Works Limited, 164-72 Sherbrooke St., Peterborough, Ont., Canada 


The favorable 


Neon 


ocations of all 
Authorised Dealers’ enable you to 


trompt serzice from their local on hand supply. 


“Nat-Mat 
enjoy 


U.S. 


WE DO OUR PART 


Feansformers that 


will not burn out 
Write 


THE FRANCE MFG. CO. 


10310 Berea Rd. 


Cleveland, Ohio 


Manufacturers High Grade Electrical Apparatus Since 1913 


For Transparent Cloth Posters 


AND LOBBY DISPLAYS USE 


WOOD MOULDING--High Burnish 
Half Oval Gold and Silver 


rZ" 1” 


Wide 
$2 $2. 50 $3.50 100 Ft. 
Also Other Fancy Styles 


one METAL--Strips in Rolls 
i” re" u" ar 2” 37 ae Wide 
$2 $3 $4. oe $7.50 $9 $12 ~ Ft. 
Sheets ote” $1.85—18’x84’”, $3.5 
36x84”, $6.50 
Corrugated or pl nell: iia tidied (also: angles) "x4", 


METAL FOIL PAP FOIL PAPERS y 


Plain and Embossed 2@Qe special per yd. 
Silver, Gold and All Colors 


CARDBOARD SPECIAL 


14 Ply, 24 Colors, $13 per 100 
8 Ply, 18 Colors, $10 per 100 


TINSELS (IMPORTED) 
Ewe OM BRON, kaka diva Cece 60c lb. 
ee RPO et tre Pee pe ot Rea weTTE 65ce lb. 
Frostings 


VELOUR PAPER 


41” wide, ll-yd. roll. Special............. 


Blue, Green, Red, Purple, Orange and Fry 
The first thought for Artists’ and Sign Writers’ Supplier 


‘MILLER’S 


Quality Daplsy 


A Complete Line, 
Consisting of 


White Process 
Cardboards 


Six Thicknesses 
Railroad Boards 


White Coated 
Cardboards 


Six Thicknesses 


Colored Coated 
Cardboards 


30 Colors 
Four Thicknesses 


Ask for samples or 
consult with your 
dealer on the MIL- 
LER’S QUALITY 
CARDBOARDS. 


MEMBER 


Us. 


WE DO OUR PART 


DEALERS: Write us 


for our’ attractive 
sales-agency arrange- 
ment with full pro- 
tection. Several de- 
sirable territories are 
still open. 


Manufactured. by 


MILLER PAPER COMPANY 


80-82 Wooster St. New York City 
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UESTIONS ano 
>» ANSWERS 


Foil Mask Transparencies. 

We are confronted with a problem that 
we have been unable to solve locally. We 
have an order to duplicate a painted window 
valance, the original of which our mechanic 
believes was done by using tin foil masks. 
He is not familiar with this method and 
hesitates to attempt to use it without some 
experimentation. He believes the foil was 
adhered to the glass and the letters and 
border cut out with a razor blade, after 
which white lead was applied and the foil 
removed when the paint was dry, leaving the 
letters and the border clear. Another color 
was then applied in the clear spaces. What 
solution is used to adhere the foil to the 
glassP—C. S. & D. S. 

In this method the foil is first ad- 
here to the glass with water to which 
a drop or two of prepared glue has 
been added. Otherwise the method is 
the same as you have described. Lead 


foil is used instead of tin foil. 


Cleaning Gilded Raised Letters. 


What preparation should I use to clean 
raised wood letters that have been gilded 
with gold leaf. I wish to clean the gold. 
I have washed them with Ivory soap but this 
doesn’t remove the dirt. Is there anything 
that will restore the gold?—M. A. 


A solution commonly used for clean- 
ing gilded raised letters is made by 
mixing two tablespoons full of oxalic 
acid with a pint of vinegar. Rinse the 
letters off with clear vinegar after 
cleaning. 

Another solution that can be used is 
made as follows: Boil 1% pints of 
distilled or rain water and allow it to 
cool. Place in a bottle and add 7 
ounces of chloride of lime, 2 ounces of 
salt, 7 ounces of baking soda. Shake 
this until the ingredients have been dis- 
solved. 

Apply the solution with a soft 
sponge, rubbing lightly. Repeat the 
operation until the letters are cleaned. 
Finish the operation by wiping the let- 
ters off with a sponge that has been 
saturated in denatured alcohol. The 
sponge should first be thoroughly 
cleaned in clear water. 


Show Card Brushes. 


What length of hair is best for brushes 
used in making small lettering on show 
cards; short, medium or long?—P. E. J. 


Show card brushes with medium 
length hair are most suitable for gen- 
eral use. The length of the hair is 
principally a matter of personal pref- 


OLD TIMERS 


But Always Reliable 
8 
FLORENCE JAPAN 


Used for quick Gilding and adding to Colors 
as a binder. The most perfect Japan pos- 
sible to make. 29 


W-W BRAND 


WINDOW SPAR 


A special Varnish to use on Glass, made 
expressly for Sign Writers’ use, backing 
up Gold Letters on windows. 
It clings strongly to the glass and has a 
great resistance to moisture. 


Q2 


BULLETIN SPAR 


An easy working, pale, extremely durable 
Varnish for exposed to the weather dis- 
play signs. Dries over night. 


Q& 
CLEAR 


FIBROSEAL 


[Trade Mark Patented] 


Our famous FIBROSEAL pleases every 
sign writer. 


It takes the place of all quick drying mix- 
ing varnishes. Mixes perfectly with deli- 
cate colors. Flows free, dries in 30 minutes 
and is durable. Also made in BLACK. 


Free Samples Sent in U. S. A. 


Manufactured Exclusively by 


ComMMONWEALTH VarnisH Co. 
4124-34 Parker Avenue 
Chicago, U. S. A. 


te ‘ 
QUALITY 


NEON TUBING 


At lowest prices. Guaranteed one year. 
744”, 10” and 13” Neon Stock Letters. 


$1.00 EACH 
Red or Blue 
Templates sent with each order. Stock 
Window Skeleton Signs at special 
prices. Accessories and Transformers. 
COMPLETE SIGNS 


PROMPT SERVICE 


N. R. A. MEMBER 
No Charge for Packing. 25% with 
order; balance, C. O. D. We ship 
from Coast to Coast. 


NEON SIGN MFG. CO. 


2120 Broadway Kansas City, Mo. 
kstablished 1926 


DOUBLE ELECTRODE 
COVER 


of wet process hard 
glaze porcelain. 


Easily attached 
with plumbers’ per- 
forated tape. 


Write for quotation. 
We manufacture a full line 


of wet process and dry 
process neon insulators. 


H. F. COORS CO. 


Box 517 Inglewood, Calif. 


WE DO OUR PART 


OCTOBER, 


1933 


erence. The longer the hair the more 
difficult it is to control the brush, but 
short hair brushes do not lend them- 
selves to long full sweeps. An assort- 
ment of brushes of all lengths makes 
the ideal stock of tools. The artist 
can then select the type brush best 
suited for the job at hand. As you 
become familiar with the capabilities of 
each brush in your assortment you will 
readily make your selection of the best 
brush for a certain job. 


Blisters on Wood Letters. 

The paint on a wood letter sign I made 
recently blistered in the sun and formed 
large bubbles of paint. I scraped off the 
old paint and did the job over, but the paint 
blistered again. It is possible that the wood 
was of an inferior quality?—R. S. S. 

It is possible that the wood used in 
your letters was not thoroughly dry. 
Expert wood letter makers use only 
kiln dry lumber. Green lumber will 
cause blistering. 

Other causes of blistering are using 
too much oil in the paint, or spreading 
each coat too thick, instead of thor- 
oughly brushing in thin coats and al- 
lowing each to become hard dry before 
applying successive coats. 

It is always wise to prime the letters 
with white lead in oil. Blistering is 
more apt to happen if ochre ‘is used 
for a priming coat. 

Even though the wood in the letters 
may have been kiln dry, and the paint 
applied perfectly, it is possible that in- 
tense heat from the sun would blister 
a freshly painted sign. After the paint 
has become hard dry over a period of 
time, the heat of the sun is not likely 
to blister it. Fresh paint is sensitive 
to intense heat.. The effect is the same 
as when a blow torch is applied to a 
painted surface—the paint will blister. 

If your sign is subject to intense heat 


-from the direct rays of the sun you 


had better let the paint on the sign be- 
come thoroughly hard before exposing 
it. Also be sure that you are using dry 
wood letters and that you are applying 
the paint properly. | 


Paint for Celluloid Tickets. 


What is the best medium for lettering on 
celluloid price tickets; one that will stay 
on when subject to ordinary washing ?>—D..K. 

Drop black, ground in japan, mixed 
with a little quick rubbing varnish and 
thinned with turpentine, should make a 


satisfactory paint for lettering celluloid 


price tickets. 
Waterproof inks are also suitable. 
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Chor your most critical work 


Order 


GRUMBACHER FITCHES & CUTTERS 


From Your Favorite Dealer 


Cutter” 


41 Ml 
Harmony 
Series No. 2787 


“"Speedart”’ 
Series No. 2786 


pj M. GRUMBACHER 


Brushes, Artists’ Material 


162 FIFTH AVENUE NEW YORK, N. Y. 


There ts but one original —\prwwpe 
MPANY 


Tools That Have Proved Their EFFICIENCY 
PUNCHES--SHEARS--NOTCHERS--BENDERS 


No. 20 Ball Bearing ANGLE IRON 
Punch and Bench y , SHEAR No. 4 ae: Ve 
Support. W\\ 
Depth of - IN 
throat 2”, 
Capacity %” 
through yy” 
iron. 


2 ES AEE ESE RO RL A 


Bearing Punch 


lig Capacity 3%” hole in 4” 


Angle iron. Weight 11 pounds. 
iron. Weight 44 pounds, Can also be used for set- 
= Inserted tool Steel Blades. ting rivets. 
Manufacturing a Complete Line of Hand Powered Angle Iron and Sheet Metal 
Working Tools. Write for Catalog on Complete Line. 


BES ST. ROCKFORD, ILLINOIS 


Capacity 2”x2”x%” 


Serum er 
OOOH NR OOO So esas 
* SLLLY SS 5o53o52 * SSS ree 


Series No. 8966 


UNDIQUE 


ERIE get 
ButetsaD 


| Specialists in Equipment and Methods for the Manufacture of Neon 


Make Your Own NEON TUBING in 
1 Hour After i ee > 
Unpacking 


with these 2 fully- 
equipped KAHLE 
INTEGRAL OUT- 
FITS. These Ta- 
bles (2 to each 
OUTFIT, whether 
JUNIOR or SEN- 
IOR) are made 
compact so_ that 
you can easily in- 
crease the size to 
any desired extent, according to shape and size of your 
premises. Complete as you get it—ready to go! 


The units in the INTEGRAL OUTFITS are the same as in 
the regular SENIOR or JUNIOR OUTFIT but with the 
addition of the following: The various electric switches, piping, tanks and other 
incidentals all mounted on the tables. All you need to do is to connect it to your 


gas and electricity. 
KAHLE “SENIOR” INTEGRAL OUTFIT, shown in illustra- $ 49 8 00 
tion above and below, for large capacity....................... ee esih 
KAHLE “JUNIOR” INTEGRAL OUTFIT, similar in design $298 00 
but with less equipment and smaller units, for smaller capacity.... ’ 

If you prefer to make your own installation, ; 
we also have the regular 


KAHLE “SENIOR” OUTFIT at. . .$435.00 


KAHLE “JUNIOR” 
OUTFIT at. . $239.00 


Blower’s 
Unit 


All prices are subject 
to change under pres- 
ent conditions. Pres- 
ent prices guaranteed 
against increase only 
on orders placed for 
delivery up until 
NOV. 1, 1933, pro-— 
vided a deposit of 10. 
per cent accompanies 
the order. 


and 
Finishing 
The new NRA means better prices for NEON SIGNS. Unit 


Grasp your opportunity and BUY YOUR OUTFIT NOW! 


KAHLE ENGINEERING CORPORATION 


Research, Development, Installation, Construction, Repairs 


Tubes, Radio Tubes, Incandescent Lamps, Photo Cells, X-ray Tubes, etc. 


310 Manhattan Ave. Union City, N. J. ys 


Telephone PAlisade 6-6710 


WE DO OUR PART 


SsOLD LAARH 


Specialists Since 1849 Also American Distributors of 


The accumulated experience] HEINS GOLD SIZE 
of 84 years built into each | Best Known and Largest Seller 
Leaf. Since 1852 


MEMBER 


f W. H. KEMP Co. 


350 Hudson Street New York, N. Y. 


WE DO OUR PART 


Enamel Signs 
Are Sold by Reliance to Standard 


Oil for Use at Service Stations 


The largest order yet placed, based on size, 
volume and money, for porcelain enamel ad- 
vertising signs, posts, standards and reflec- 
tor lighting equipment, has been secured for 
35,000 service stations of the Standard Oil 
companies in nineteen states, by the Reliance 
Advertising Company of Milwaukee, Wis., 
according to an announcement by Alfred A. 
Strelsin, its president, at the Reliance com- 
pany’s newly opened eastern division offices 
at 76 Beaver Street, New York City. 

Contracts included in the order were se- 
cured from the Standard Oil Companies of 
New Jersey, Pennsylvania and Louisiana, 


Colonial-Beacon Oil Company of Boston, as- 
sociated companies of Standard Oil. 

This order required research of several 
months’ duration, when service station own- 
ers and managers and many customers were 
interviewed to ascertain the desirability of 


signs and their attracting qualities. This 
research was combined in surveys to compile 
data as to the correct angles, lighting re- 
quirements and locations for the signs, as 
well as proper facings and locations of the 
stations. ‘These surveys are said to have 
required an investment of more than $500,- 
000 before the order was placed. 

Stands, poles, installation and erection are 
being completed by the 130 construction 
trucks operated by the Reliance company. 
The post foundation work enlisted forty con- 
crete mixers and thirty air-compressor oper- 
ators. The entire time for finishing the work 
will be six months. 

Contracts separate from those involved in 
this order have been negotiated by the Reli- 
ance company with the Standard Oil Com- 
pany; of Indiana and with the Pan-American 
Oil Company. 

Mr. Strelsin gives credit for these orders 
to Fred Harrison, vice-president and general 
manager, and David Adler, vice-president in 
charge of western plant oprations, and to 
John Casey, in charge of New York City 
sales, of the Reliance company. The com- 
pany has enameling plants at Adrian, Mich., 
Milwaukee and Cleveland. 
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SEMI-ANNUAL 


DIRECTORY LIST 


OGPODtioR, 


Advertising Agencies. ; 
Art Schools and Institutions . 


Booth Builders : : . 


Breweries—Beer Brands—Agencies 72 


Convention Exhibit Builders . 
Display Exhibit Builders 
Exposition Display Builders 
Lettering Schools . : 
Maintenance Concerns . 


National Associations 


ee 


70 Outdoor Advertising Associations 
83 Outdoor Advertising Solicitors . 


‘ 74 


j 74 Sign Erectors . 
74 Sign Schools. 


Quantity Sign Concerns . : ? ; 
Sign Associations—Local and Sectional 


74 Sign Maintenance Concerns . 


83 Union Locals . 


63 Window Display Service Firms 


79 


Sign Erection and Maintenance 


ALABAMA 
Birmingham—Central Sign Co., 
North. 5-6. 
Cullman—Harry O. Wise Signs. 1-5-6-7-8. 
Decatur—Williams Sign System, 2nd Ave. 
5-6-7-8. 
Mobile—A. & R. Neon Lights, 757 Dauphin St. 
1-2-3. 
Culver Adv. Co., Old Shell Road. 5-6-7-8. 
Gulf Coast Sign Co., St. Francis & Water Sts. 
1-3. 
Tuscaloosa—Goldy Sign Shop, 520 23rd Ave. 1-2- 
3-5-6. : 


1919 First Ave., 


1-2-3- 


ARIZONA 
Phoenix—Cady and Leedham, 27 N. Central Ave. 
1-5-6. 
Tucson—Codd Advertising Service, 16 North Scott 
St. 4-5-6-7-8. 
ARKANSAS 
El Dorado—Union Sign Co., 313 North Jefferson 
St. 1-2-5-6-7-8. 
Helena—‘‘Bob”’ Hicks Signs, 322 York St. 
6-7-8. 
Little Rock—Arkansas Sign & Neon Co., 315 West 
Second St. 1-2-3-5-6-7-8. 
Pine Bluff—Condray Sign & Adv. Co., 117 West 
6th Ave. 1-2-5-6-7-8. 
Texarkana—Texarkana Outdoor 
422 Hickory St. 1-2-3-4-5-6-7-8. 
Warren—Butler Sign Shop, 206 South Main St. 
1-2-5-6-7-8. 


1-2-5- 


Advertising Co., 


CALIFORNIA 
Alhambra—Alhambra Neon Laboratories, Inc., 205 
East Garvey Road. 1-2-3-5-6-7-8. 
Burbank—Commercial Sign & Carpenter Shop, 155 
North Verdugo Ave.  5-6-7-8. 
Eureka—Geo. H. Retzloff Sign Co., 1328 “F” St. 
1-2-3-5-6-7-8. 
Exeter—National Neon Sign Co., 131 


North ‘“E” 


SIGNS of the Times 


1. Indicates firms interested in receiving orders 
to hang commercial and electric signs in their 
city and territory from concerns outside of 
their city. 

2. Indicates firms operating fan electric sign 
maintenance service. 

3. Indicates firms operating a neon sign main- 
tenance service. 

4. Indicates firms that do sign hanging ex- 
clusively. 

5. Indicates firms equipped to secure space for 
and place in their city advertising signs 
furnished by national concerns. 

6. Indicates firm equipped to service such signs. 

7. Indicates firms equipped to Secure space for 
and place outside their city advertising signs 
furnished by national concerns. 

8. Indicates firms equipped to service such 
signs. 


St. 1-2-3-5-6-7-8. 


Fresno—Hamlin Neon Sign Co., Inc., 527 North 
Fresno St. 1-2-3-5-6-7-8. 

Glendale—Yutz Sign Co., 914 S. San Fernando 
Road. 5-6-7-8. 


Los Angeles—Cogar Bros. Sign Hangers, 1516 South 

Los Angeles St. 1-4. 

Cooke Co., Inc., 1661 West Washington St. 5-6-7-8. 

Electric Maintenance Co., 915 West 2nd St. 1-2- 
3-5-7-8. 

Ellis Neon Co., 2302 West Slauson Ave. 1-2-3-6-8. 

Pioneer Neon Sign Co., 1810-14 E. Firestone 
Blvd.  1-2-3-4-8. 

Rivers Neon Service Co., 4579 Hollywood Blvd. 
1-2-3, 


Tru-Ad Neon Sign Co., 2907 S.. Main St. 1-2-3. 


West Coast Sign Service, 
5-6-7-8. 

Manhattan Beach—Metlox Corporation, Ltd., 1200 
Morningside Drive. 1-2-3-5-6-7-8. 

Oakland—Special Site Sign Co., 3225 Louise St. 
5-6-7-8. 

Pasadena—Carter Sign Co., 
1-5-6-7-8. 

Salinas—Rodeo Electric, 11 West San Luis. 1-2- 
3-5-6-7-8. 

San Diego—Electrical Products Corporation, 1702-12 
Kettner Blvd. 1-2-3-5-6-7-8. 

San Francisco—Golden Gate Neon Sign Co., Inc., 
355 Eighth St. 1-2-3-6-8. 

McGrath Sign Co., 115 Turk St. 1-5-6-7-8. 

Neon Sign Service Co., Ltd., 1707 Folsom St. 
1-2-3-5-6-8. 

Q.R.S. Neon Corporation, Ltd., 690 Potrero Ave. 
1-2-3-5-6-7-8. 

West Coast Advertising Co., 
5-6-7-8. 

Wonderlite Neon Products Co., 
St. 1-2-3-5-6-7-8. 

Woodland—A. F. Hottel ‘‘Signs,’’ 442 College St. 
5-6-7-8. 


1619 West 7th St. 


111 East Union St. 


1864 Market St. 


Ltd., 170 Otis 


COLORADO 
Colorado Springs—Dinty Moore Signs, 2529-31 West 
Colorado Ave. 1-5-6-7-8. 
Denver—American Standard Sign Co., 1454 Court 
Place. 1-5-6-7-8. 
Brisson Sign Co., 1438 Arapahoe St.  1-2-5-6-7-8. 
Neon Products Co., 351 South Franklin St. 1-2- 
3-5-6. . 
Q.R.S. Neon Corporation Ltd., 900 Santa Fe St. 
1-2-3-5-6-7-8. 
Pueblo—Hutchinson-Adams Sign Co., 209 West 8th 
St. 1-5-6-7-8. 
R. B. Kyle Electric Co., 226 North Union Ave. 
1-2-3-6. 
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Salida—The Sterling Com P. O. Box 71. 1-2-3-5- 


6-7-8. ~~ 
Trinidad—Barbara Sign Service, 718 Stonewall 
Ave. 1-2-5-6-7-8. 
CONNECTICUT 
Bridgeport—Conn. Flexlume Sign Co., Inc., 1726 
Fairfield Ave. 1-2-3-5-6-7-8. 
East Hartford—Neon Electric Service, Inc., 672 


Connecticut Blvd. 1-2-3-4-5-6-7-8. 
Hartford—Neon Sign & Adv. Co., Inc., 167 Albany 
Ave. 1-3-5-6. 
Meriden—Cowl Advertising Co., 
St. 1-2-3-5-6-7-8. 


21% East Main 


Middletown—Modern Sign Co., 430 Main St. 1-2-3. 
New Haven—Art Sign Co., Inc., 833 State St. 
1-2-3. 
Waterbury—Don Neon Sales Co., 168 East Main 
St. 1-2-3-4. 

Empire Sign Co., 8 Union St. 1-5-6-7-8. 
DELAWARE 
Wilmington—Tupp Signs Studios, 213 West 7th St. 

1-2-3-6-8. 


DISTRICT OF COLUMBIA 
Washington—Clayton Sign Studio, 2217 14th St., 
Mo We 1. ; 
General Outdoor Advertising Co., Inc., 615 “‘D”’ 
Street, S. W.  1-2-3-5-6-7-8. 
FLORIDA 
' Gainsville—Heitzman Sign Service, P. O. Box 736. 
f -1+2-3-4-5-6-7-8. 
Jacksonville—Claude Neon Southern Corp., 611 W. 


Forsyth St. 1-2-3-5-6. 

Duval Electric Neon Co., 121 East Bay St. 1-2-3- 
5-6-7-8. 

Standard Sign Shop, 14 East Church St. 5-6-7-8. 


Ocala—Collier Art Co. 1-2-3-5-6-7-8. 
Orlando—Lou Marks, Box 1689!  1-5-6-7-8. 
Pensacola—Markham Sign System, 29 West Gov- 
ernment St. 1-5-6-7-8. 
Glen Osborn, 313 East Intendencia St. 5-6-7-8. 
Tampa—Stroud of Tampa, Inc., 1811 Franklin St. 
}-2-3-5-6-7-8. 
West Palm Beach—Hope Sign Co., 118 North Dixie 
St.  1-2-3-5-6-7-8. ; 


GEORGIA 

Atlanta—Flexlume Southern, Inc., 120 Houston St., 
N. E._ 1-2-3-5-6-7-8. 

Leigh Sign & Adv. Co., 438 W. Peachtree St., 
N. W. 1-5-6-7-8. 

Frank Munn & Co., 173 Luckie St., N. W. 1-2- 
3-5-6-7-8. 

Phillips-Browne Sign Co., 118 Luckie St., N. W. 
1-2-3-5-6-7-8. 

Brunswick—Sneed Sign Service, 1714 Newcastle 
St. 1-5-6-7-8. 

Cartersville—Barton Poster Adv. Co., 213 West 
Market St. 5-6-7-8. 

Columbus—Dan Ingram, 1100% Broadway.  1-2-5- 
6-7-8. 

Forsyth—The Craft Shop, Box 337. 1-5-6-7-8. 


Savannah—G. L. Youmans, 1906 E. Henry St. 5-6. 
Vienna—Kirkland Sign Service, P. O. Box 231 


1-5-6-7-8. 
Waycross—Art Sign & Display Service, 217 South- 
ern Bldg. 1-5-6-7-8. 


McIntosh Brothers, 108 Gordon St. 1-2-3-5-6-7-8. 
Waycross Advertising Service, Inc., 901 Colquit 


St. 1-5-6-7-8. 
IDAHO 
Idaho Falls—Barber Outdoor Adv. Co.  1-5-6-7-8. 
Pocatello—Barber Outdoor Adv. Co. 1-5-6-7-8 


5-6-7-8, 
1-2-3-5-6. 


The Billz Signz Co,, 145 South Arthur St. 
Main Electric Co., 417 E. Center St. 


ILLINOIS 
Aurora—Aurora Neon, 112 South La Salle St. 1-2- 
3-5-6-7-8. 
Barrington—Grebe Sign Service, 109 N. Harrison 
St. 1-2-3-5-6-7-8. 
Bloomington—Ed Hammond, 215 E. Douglas St. 


1-5-6. 

Carrollton—Bird Advertising Service, 914 Locust 
St. 5-6-7-8. 

Champaign—Wilson Sign Advertising, 201 South 
First St. 1-2-3-5-6-7-8. 

Chicago—American Indoor Sign Co., 542 South 


Dearborn St. 1-2-3. 

Paul J. Costulas & Co., 5136 North Clark St. 
1-2-3-5-6-7-8. 

Flashtric Sign Works, 3910 North Western Ave. 
1-2-3-6-8. 

James Neon Double Electrode Co., 2636 South 
Michigan Ave. 2-3. 

North American Service Co., 
Plaines St. 7-8. 


311 North Des 
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United Signs, Cor. Greenview Ave. and School 
St... 3s 
Wagner Sign Service, 
Ave. 5-6-7-8. 
Decatur—Linder, Inc., 125 West Wood St. 
5-6-7-8. 
East St. Louis—G. A. Levy & Co., 321 North 8th 
St. 1-2-3-5-6-7-8. 
Elgin—Progressive Outdoor Adv. Co., Villa & Sad- 
ler Sts.  1-2-3-5-6-7-8. 
Galesburg—Johnson Adv. Service, 32 Public Square. 
1-2-5-6-7-8. 
Harrisburg—Displaymore Window 
South McKinley Ave. 5-6-7-8. 
Jacksonville—Creative Advertising So., 18% West 
Side Square. 1-3-5-6-7-8. 
Moline—Service Sign Co., 515 Sixteenth St. 1-2- 
5-6-7-8. 
Olney—Beaird Poster Advertising Co., 963 West N. 
Ave. 1-2-3-5-6-7. 
Quincy—Gem City Sign Co., 116-1 /3 North Fifth 
St. 1-5-6-7-8. 
J. L. Hase System, 609 Adams St. 1-5-6-7-8. 
Rockford—C. A. Pierce, Inc., 509 West State St. 
1-3-5-6-7-8. 
Springfield—W. C. Henry Signs, 519% E. Monroe 
St. 1-2-3-5-6-7-8. 
W. J. Horn Posting Sign System, 426-428 N. 5th 
St. 1-2-3-5-6-7-8. 
Jas. D. Sheehan Sign Co., 804 East Adams St. 
1-2-3-5-6-7-8. 


JAS. D. SHEEHAN SIGN CO. 


Sign Erection & Maintenance 


PAINTED OUTDOOR DISPLAYS 
NON-WRINKLE POSTING | 


COMMERCIAL SIGNS 
| 804 E. Adams St., Springfield, Ill. | 


Inc., 216 South Hoyne 


1-2-3- 


Service, 421 


Zion—Vernon D, Naden Display & Sign Service. 
5-6. 
INDIANA 
Anderson—Mitchell Signs, 2231 Columbus Ave. 1-7. 


Bluffton—Nu-Way Advertising and Display Co., 
115 Main St. 5-6-7-8. 
Dale—Brown Bros. Lumber Co., Main St. 1-5-6-7-8. 


Elkhart—The Elkhart Sign Co., 310 South Main St. 
1-2-3-5-6-7-8. 
Ideal Sign Co., 508 South Second St. 1-2-3-5-6-7-8, 
Evansville—Baker Sign Co., 517-519 Locust St. 1-2- 
3-5-6-7-8. 
The Sign Shop, 704 Main St. 1-5-6-7-8, 
Swanson-Nunn Electric Co., 16 S. E. Second St. 
1-2-3-5-6-7-8. 
Greensburg—Fowler’s Sign Shop, De Armond Bldg. 
1-2-3-5-6. 
Huntington—B. W. Bunnell Co., 
Drive. 1-5-6-7-8. 
Indianapolis—J. A. Brewer, 944 Eugene St. 5-6-7-8. 
Federal Electric Co., Inc., 552 North Meridian 
a... 2-8 
C. V. Harris Co., 34 West 10th St. 1-2-3-5-6-7-8. 
Indianapolis Electric Sign Co., 312 N. Alabama 
St. 1-2-3-5-6-7-8, 
F. C. Temple, 224 West Ohio St. 1-2-3-4-5-6-7-8. 
La Grange—National Advertising Service, Inc. 1-5- 
6-7-8. 
Logansport—Skinner Sign Service, 218 Sixth St. 
1-2-3-5-6-7-8. 
Muncie—T. J. Slinger Sign Co., 325 E. Main St. 
1-2-3-5-6-7-8. 
Richmond—National Electric Sign Service, 316 S. 
Fourth St. 1-2-3-5-6-7-8. 
Rising Sun—Robinson Sign Service, 729 Fifth St. 
5-6-7-8. | 
Union City—Bob Tibbetts, Jr., 503 High St. 1-5- 
6-7-8. 
Vincennes—Wilkraft Neon Sign Co., 
Second St. 1-2-3-5. 
IOWA 
Davenport—The Robbins Co., Inc., 415 Pershing 
Ave. 1-2-3. 
Des Moines—Bilz Sign Co., 911 Walnut St. 
5-6-7-8. 


16 West Park 


1201 North 


1-2-3- 


BILZ SIGN CO. 


DES MOINES, IA. 
Guaranteed Service Since 1898 


SIGN ERECTION AND 
MAINTENANCE 


Mason City—H. B. Farrer System, 1415-17 South 
Federal Ave.  1-2-3-5-6-7-8. 

Muscatine—Signs of the Crow, 113 East Second St. 
1-2-3-4-5-6-7-8. 

Oelwein—Oelwein Sign Works, 8 First Ave., North- 


east. 5-6-7-8. 
Oshaloosa--Storm Sign Service, 106 First Ave., 
West. 1-2-3-4-5-6-7-8. 
Shenandoah—Middaugh Sign Co., 515% West 
; Thomas Ave.  1-2-3-5-6-7-8. 
Sioux City—S. S. Coe Adv. Service, 1709 West 16th 
St. 5-6-7-8. 
Fred Hadley Sign Co., 255 Insurance Exchange 
Bldg. 1-2-3-4-5-6-7-8. 


Kern Advertising Co., 2919 Marshall Ave.  1-2- 
3-5-6-7-8. 

Waterloo—-Fish Sign 
1-2-3-5-6-7-8. 


Service, 522 Lafayette St. 


KANSAS 
Arkansas City—Mitchell Signs Service, P. O. Box 
57. 1-5-6-7-8. 
Coffeyville—Brinker 
6-7-8. 
Eldorado—Eldorado Sign Works, 122 South Gordy 
St. 1-2-3-5-6. 
Russell—Somer Sign Service. 7-8. 
Wichita—American Sign Shop, 123 West First St. 
1-2.5-6-7-8. 
Highway Sign & Servicing Co., 
Bldg. 5-6-7-8. 
Winfield—Mutchmore Sign Co., 210 E. 9th Ave. 
1-2-5-6-7-8, 


Outdoor Adv. Co. = 1-2-3-5- 


315 Central 


KENTUCKY 

Louisville—Neon-Art Signs, 1368 South 32nd St. 
1-2-3-6-8. 

Wm. J. Rueff—Signs, 125 South First Street. 
1-2-3-5-6-7-8. 

Wm. G. Wabnitz & Co., 801 Fehr Ave. 1-2-3-5- 
6-7-8. 

Maysville—Model Displays, 36 Front St. 5-6-7-8. 


Middlesboro—H. D. Poore Sign Service, 116 Fleet- 
wood. 1-5-6-7-8, 

Owensboro—Ohio Valley Sign & Adv. Co., 215 W. 
Fifth St.  1-5-6-7-8. 

Paducah—Utterback Advertising Service, 
Fourth St. 1-2-3-5-§-7-8. 

Somerset—Somerset Poster Adv. Co., 115 College 
St. 1-5-6-7-8. 

LOUISIANA 
Jonesboro—Signcraft Studios, Fourth St. 1-5-6-7-8. 
Monroe—Duke Art-Vertising Service, P. O. Box 

1087. 1-2-3-5-6-7-8. 
New Orleans—Bunn Electrical Neon Displays, Inc., 
742 St. Charles St. 1-2-3-5-6-7-8. 
Dauphin Sign Co., 428 Camp St. 1-5-6-7-8. 
Estoup’s Signs, 739 Baronne St. 1-5-6-7-8. 
New Orleans Outdoor Adv. Co., 3922 Tulane Ave. 
5-6-7-8. 
Shreveport—Atlas Signcrafts Co., 323% Texas St. 
1-5-6-7-8. . 
Thibodaux—Phil Naquin Poster Advertising Serv- 
ice. 5-6-7-8, 


210 S. 


MAINE 
Bangor—Northern Advertising Co., 
Lane. 1-2-3-5-6-7-8. 
Calais—Kenneth F. Hatfield, 103 Main St. 
5-6-7-8. 
Jackman—The Sign Shop.  5-6-7-8. 
Lewiston—‘“Mack The Signist,” 115 Lisbon St. 
1.3-5-6-7-8. 
Portland—The 
Cross St. 


10 Howard 


1-2-3- 


Kimball 
1-2-3-5-6. 


System. of Portland, 51 


Rockland—Edwin H. Crie, 473 Main St.  1-2-3-5- 
6-7-8, 
Sanford—John W. King, 76 School St. 1-5-6-7-8. 


MARYLAND 
Baltimore—Beaty Sign Co., 3912 E. Hamilton Ave. 
1-2-3-4-5-6-7-8. 
Belsinger Sign Works, Inc., 505 North Eutaw 
St. 1-2-3-5-6-7-8. 
Blumenthal-Kahn Co., 325 W. Baltimore St. 1-2- 
3-5-6-7-8. 
Triangle Sign Co., Inc., 220 N. Gay St. 
5-6-7-8. 
Cumberland—The Arthur Litzenburg Co., 16 North 
Liberty St. 1-2-3-5-6. 
E. G. A. Snider Sign Co., 


1-2-3- 


470 Williams St. 


1-2-3-5-6-7-8. 
Frederick-—Frederick Advertising Co., 306 North 
. Market St.  1-2-3-5-6-7-8, ; 
Hagerstown—Smith Neon Sign Co., 21 East Frank- 
lin St. 1-3-5-6. 
MASSACHUSETTS 


Boston—John Donnelly & Sons, 3134 Washington 
St. 1-2-3-5-6-7-8, 


OCTOBER, 1933 


Electric Sign Maintenance Co., Inc., 325 Colum- 
bus Ave.  1-2-3-6-8. 
The Hub Sign Corporation, 1693 Columbus Ave. 
(Roxbury). 1-2-3-6-7-8. 
Jim Did It Sign Co., 1293 Washington St. 1. 
Old Colony Sign Co., 8 Waltham St. 1-2-3-5-6-7-8. 
Slocum Sign Co., 81 Union St. 1-2-3-5-6-7-8. 
Weene Sign Service, 516 Main St. 1-2-3-5-6-8. 
Brockton—D. D. North, Signs, 7 City Hall Square. 
1-2-3-6-8. 


Cambridge—Linstrom Sign Co., 115 First St. 1-2-3- 
5-6-7-8. 

Chelsea—Apex Sign Co., 144 Broadway. 1-2-3. 

Fitchburg—Carswell-Hawthorne, Inc., 900 Main St. 
1-5-6-7-8. 

Haverhill—Essex Sign Co., Rear 138 Merrimack 
St. 1-2-3-6-8. 


Lowell—Cross Awning & Sign Co., 210 Central 

St. 1-2-3-5-6-7-8. 
Amedee O. Laroche, 32 Middle St. 1-2-3. 

New Bedford—Hill Co., 354 Acushnet Ave. 1-2-3-5-6. 

Plymouth—Forn-Sign Co., 293 Court St.  1-2-3-4. 

Quincy—Capitol Sign & Adv. Co., 671 Hancock St. 
1-2-3-6-8. 

Salem—Leslie Sign System, 11 Derby Square. 3-5-6, 

Springfield—Buchholz Sign Co., 74 Broadway. 1-2- 
3-5-6-7-8. 


GENERAL SIGN SERVICE 
throughout Western New England 


74 Broadway Springfield, Mass. 


New England Neon Sign Co., 30 Taylor St. 


1-2-3-5-6-8. 

Waltham—Edward C. Harrington, Gifford Ave. 
1-2-3-5-6-7-8. 

Mobeco Sign Adv. System, 137-139 Moody St. 
1-2-5-6-7-8. 


Worcester—Haddad Sign Co., 16 Mechanic St. 1-6. 
Hall-Lucier Sign Co., 68 High St. 1-2-3. 
Murhall Adv. Co., P. O. Box 436. 1-2-3-5-6-7-8. 


MICHIGAN 


Ann Arbor—Cline’s Advertising Agency, 1441 
Broadway. 5-6-7-8, ; 

Battle Creek—Central Advertising Co., 16 South 
Capital Ave.  1-2-3-5-6-7-8. 

Bay City—Alex S. Roznowski, 1029 South Madison 
Ave. 1-5-6-7-8. 


Detroit—Ajax Bonded Sign Hanger, 13134 Meyers 
St. 1-4. 
Dixie Sign Shop, 1722 Green Ave.  1-5-6-7-8. 
Flasher Neon Display Corp., 1333 East Milwau- 


kee St. 1-2-3-6. 

MacLean Sign Service, 8323 Mack Ave. 1-2-3- 
5-6-7-8. 

Don Miller, 16826 Southfield Road. 1-2-3-5-6-7-8. 
Neon Sign Co., 8439 12th St. 1-2-3. 

Willey Sign Co., 1559 Church St. 1-2-3-5-6-7-8. 


Escanaba—Provo Sign Service, 611 Ludington St. 
1-2-3-5-6-7-8. 
Flint—General Signs Corp., 
St. 1-2-3-5-6-7-8. 
Galien—C. A. Boyle, Box 134. 
Gladstone—Lee Mackie Signs, 


1105 North Saginaw 


1-5-6-7-8. 
921 Superior Ave. 


1-2-5-6. 

Grand Rapids—Walker & Co., 837 Butterworth St., 
S. W. 1-2-3-5-6-7-8. 

Holland—City Sign Co., 182 River Ave.  1-2-3- 
5-6-7-8. 

Iron Mountain—Hoyle Sign Service, 203 Stephen- 
son Ave. 1-2-3-5-6-7-8. 


Jackson—Allied . Outdoor Advefitising, Inc., 405 
North Mechanic St. 1-2-3-5-6-7-8. 

Kalamazoo—Mulholland Outdoor Co., 812 Gull St. 
1-2-3-5-6-7-8. 
Muskegon—West Michigan Signs 
Market St. 2-3-4-5-6-7-8. 
Saginaw—Saginaw Sign Co., 
1-2-3-5-6-7-8. 

Sault Ste. Marie—Shaw’s Sign Studio, 530 Bing- 
ham Ave. 1-5-7. 

Ypsilanti—The Mackraft System, 29 E. Cross St. 
5-6-7-8. 


Corp., 232-234 


405 S. Niagara St. 


MINNESOTA 
Crookston—Hedrick Sign Co., 208-10 North Broad- 
way. 1-2-3-5-6-7-8, 


Hibbingy—Universal Adv. Co. 1-2-3-5-6-7-8. 
Luverne—Hinkly Poster Adv. Co. 1-5-6-7-8. 
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Minneapolis—Bako Paint Co., 
1-2-3-5-6-7-8. 
Century Adv. Service, 3810 W. 46th St. 1-5-6-7-8. 
Minneapolis Sign Hanging Co., 252- First Ave., 
North. 1-4. 
Nordquist Sign Co., 312 West Lake St. 
5-6-7-8. 
Outdoor Display, Inc., 
South. 1-2-3-5-6-7-8. 
U. S. Sign Co., 17 West 28th St. 1-3-3-5-6-7-8. 
United Sign Co., 252 First Ave., North. 1-2-3-5- 
6-7-8. 
Montevideo—Austin Advertising Co., 321 South 6th 
St. 5-6-7-8. 
Moorhead—Braaten Sign Service, 4 Fourth St., S. 
1-2-3-5-6-7-8. ; 
Rochester—Orcutt Outdoor Adv. Co. 1-2-3-5-6-7-8. 
St. Paul—Lawrence Sign Hanging Service, 66 West 


609 South Tenth St. 


1-2-3- 


1211 Washington Ave., 


Seventh St. 1-2-3-4-7-8. 
Geo. F. Peglow, 1058 University Ave. 1-2-3-4- 
5-6-7-8. 
Willmar—Boomer Signs, 322 Benson Ave.  1-2-3- 
5-6-7-8. 
MISSISSIPPI 
Columbus—Milton Morton Co., Box 78. 1-2-5-6-7-8. 


Hattiesburg—Hattiesburg Sign Shop, 39-41 Batson 
St. 1-2-3-5-6-7-8. 

Jackson—Southern Outdoor Adv. Co., 124 E. Pearl 
St. 1-2-3-5-6-7-8. 

Tupelo—Sanders Sign Service. 
MISSOURI 

& Davis, 707 Parke Ave. 


1-2-3-5-6-7-8. 
Columbia—Fay 1-2-3- 
5-6-7-8. 
Joplin—Lite-Craft Neon Co., 907 Main St. 
Macpherson Outdoor Adv. Co., 
5-6-7-8. 
The Fred E. Myers Co. 2-3-5-7-8. 
Kansas City—City Sign Service, 900 E. 
1-5-6-7-8. 
Electrical Products Consolidated, 
2-3-5-6-7-8. 
Federal Brilliant Co., 205 E. 22nd St. 1-2-3-5-6-7-8, 
Galbraith Sign Hanging Co., 1522 Montgall Ave. 
1-4, 
Charles G. Meyer & Co., 4034 Main St. 
5-6-7-8. 
Neon Sign Mfg. Co., 2120 Broadway. 1-2-3. 
Maryville—Meek Adv. Co., Fifth & Market Sts. 
1-5-6-7-8. 
Monett—Gates Sign Co., 705 Cleveland Ave. 1-2-5-6. 
St. Joseph—Gordon Sign Co., 417 Edmond St, 1-2-3. 
St. Louis—Atkinson, Duren, Gaines, Inc., 3929 La- 


1-2-3-6-8. 
1031 Joplin St. 


15th St. 


1923 Main St. 


1-2-3- 


clede Ave. 1-2-3-5-6-7-8. 
Crystal Electric Eng. Co., 3444 Lindell Blvd. 
2-3-5-6-8. 
Flexlume-St. Louis Sign Co., 2114 Cherokee St. 
1-2-5-6. :; 


Security Neon Tube Co., 1802 North Grand Blvd. 
3-4. 
Springfield—Art Sign Service, 325 West Olive St. 
1-2-3-405-6-7-8, 


MONTANA 
Butte—Butte Neon-Outdoor Adv. Co., 121 South 
Colorado St. 1-2-3-5-6-7-8. 
Hamilton Electric Co., 76 E. Park St. 1-2-3. 


Livingston—Yellowstone Poster Adv. Co., 


Main St. 5-6-7-8. 
NEBRASKA 
Alliance—O. W. Bayse, 321-23 West Third St. 


1-2-5-6-7-8. 
Fremont—Wallick, “The Sign Man.”  1-2-3-5-6-7-8, 
Grand Island—Grand Island Neon Co., 216 East 
Third St. 1-2-3-5-6-7-8. 
Losey Sign System, 30714-309% West Third St. 
5-6-7-8. 
Hastings—Riggs Sign Co., 
1-5-6-7-8. 
Holdrege—Erickson Adv. Service, 509 W. Ave. 1-5- 
6-7-8. 
Howells—Ben J. Haas. 1-5-6-7-8. 
Lincoln—-Brumm & Herron, 138 N. 12th St. 


603 East Second St. 


5-6-7-8. 
Hoo Hoo Mack, 5103 Prescott Ave. 5-6-7-8. 
Waller Signs, Box 1362. 5-6-7-8. 
Western Good Roads Service Co., 1822 N St. 
1-2-3-5-6-7-8., 
McCook—Swanson Sign Co., 208 E. ist St. 1-3-5- 


6-7-8. 

North Platte—Hamilton Sign Co., 4th and Jeffers. 
1-2-3-5-6-7-8. 

Omaha—S. H. Cole Sign Co., 3853 Parker St. 1. 


Neon Radiant Sign Co., 206 S. 24th St. 1-2-3- 
5-6-7-8 
Omaha Neon Sign Co., 1120 N. 18th St.: 1-3-5-6-7-8. 


J. O. Siford Co., 4224 N. 22nd St. 1-5-6-7-8. 


South 


a 


ya! sy TD: 


Noire 


el Wp + 


ARISICN 


REG: U.S. PAT. OFF 


HATED BHARD 


ARTSIGN is decidedly an improved 
coated board. It gives more value for 
each dollar you spend. Increasing sales 


to signwriters and artists prove the fact. 


Outstanding Reasons: 


ARTSIGN’S smoother — 
works easier and better under brush. Its 


surface is 


17 clear colors are fade-proof and non- 
bleeding. Dull finish is lasting and slow 
to blemish. Prints and processes equally 
well. Can often be used in place of 
heavier board, to save one-third in cost. 


Made in 8-ply and 4-ply weights. 


50,000 SHEETS SOLD— 
NOT A COMPLAINT...” 
writes Eagle Supply Co., New York 


“. ... at no time have we received a com- 
plaint as to finish or color for show-card 
lettering, silk screen work or printing... 
either water or oil color.” 


@® Send Coupon 


for sample book and prices. 
See your dealer for your re- 
' quirements. 


MILTON PAPER CO. 


lig W. 24th ST. be! YORK 


MILTON PAPER CO., INC. S.T.10 
119-125 W. 24th St... New York 
Gentlemen: 


Send sample book and prices on 
ARTSIGN 8-ply 0) 4-ply d 
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Valentine—A. L. Eberhart Adv. Service. 1-2-5-6-7-8. 
Wisner—Ad-Art Sign Service, Box 37. 1-5-7. 
NEW HAMPSHIRE 
Manchester—Downs Signs, 895 Elm St. 1-2-3-5-6-7-8. 
The 2 Berts, 21 Hanover St. 3. 
Nashua—Fred Mumford Mfg. Co., R. R. Square. 
1-2-3. 
NEW JERSEY 
Asbury Park—Road Ad Service, Inc., 49 S. Main 
St. 1-2-3-5-6-7-8. 
Atlantic City—Atlantic Coast Sign Co., 25 S. Ten- 
nessee Ave. 1. 
Liberty Neon Corp., 18 
1-2-3-5-6-7-8. 
Cape May—Cal-Signs, 1266 Lafayette St. 5-6-7-8. 
Eng!ewood—Englewood Sign Co., 101 W. Palisade 
Ave. 1-2-3-4. 
Hoboken—Max Sundermann, 113 Court St. 1-2-3-4. 
Jersey City—City Sign Co., 328 Newark Ave. 1-2-3. 
Triangle Sign Co., 841 Bergen Ave. 1-2. 
Linden—Sweet Sign Co.. 633 E. Elizabeth Ave. 
1-2-3-5-6-7-8. 
Long Branch—United Neon Sign Service Co., 51 


N. Presbyterian Ave. 


Norwood Ave. 1-2-3-6-8. 
Moorestown—A. K. Salmon Sign Service, 110-114 
E. Main St. 1-2-3-5-6-7-8. 


Newark—City Sign Service, 38 Wilson Ave. 5-6-7-8. 
Luminous Tube Service, 30 Wakeman Ave. 
1-2-3-6-8. 
North Bergen—Garland Sign Service, 4965 Hudson 
; Blvd. 1-2-3. 
Passaic—Maltz Neon Co., 156 Autuman St. 2-3-6. 
Paterson—Canova Sign Co., 151 Broadway. 1. 
Federal Advertising Corp., 177 Gould Ave. 1-2-6-8. 
ee eS SEL SSR SEES RE EE EE TT ET 


SIGN HANGING AND 
MAINTENANCE SERVICE 


Territory .... 


Upper Northern New Jersey and 
Southern New York adjoining North- 
ern New Jersey. (Bergen, Passaic 
and Sussex Counties in New Jersey ; 
Rockland and Orange Counties in 
New York.) 


Federal Advertising Corporation 
177 GOULD AVE., PATERSON, N. J. 


Phillipsburg—O’Hagan Sign & Sho Card Service, 
342 Centre St. 1-5-6-7-8. 


Plainfield—Scherer Sign Service, 122 Madison Ave. 
' 4-2-3. 
Trenton—Hutchinson Signs, Inc., 221 Chambers St. 
1-2-3-5-6-7-8. 


} Wutoninson Signs. Trenton 3.) 
Since 1887 


Commercial-Neon-Bulletins 


la completely equipped shop for manufacture, 
erection and maintenance through Jersey and 
Members of NRA 


Eastern Pennsylvania. 


Vineland—Walker Advertising Co., 720 Landis Ave. 

1-5-6-7-8. 
NEW MEXICO 

Albuqueraue—Blagg Advertising Co., 117 N. 2nd St. 

5-6-7-8. 
Lastever Neon Sign Co., 224 W. Third St. 

5-6-7-8. 

Carlsbad—Estes Sign Service, Main & Mermod St. 
1-5-6-7-8. 

Raton—Raton Sign & Duco Shop, 428 N. 2nd St. 
1-2-3-5-6-7-8. 


1-2-3- 


NEW YORK 

Albany—Capito! District Sign Hanging Service, 70 
Jay St. 1-2-3-4-5-6-7-8. 

Amsterdam—Barrow-Flexlume Co., Upper Guy Par. 
Ave.  1-2-3-5-6-7-8. 

John F. Harvey & Sons, 29 Chuctanunda St. 
1-5-6-7-8. 

Brooklyn—Bruns for Signs, 640 Nostrand Ave. 
1-2-3-5-6. 

Cameo Sign Co., Inc., 754-760 Bedford Ave. 
1-5-6-7-8. 


Fox Sign Corp., 183 Smith St. 1-2-3-5-6. 

North American Illuminating and Engineering 
Co., Inc., 2728 Church Ave. 2-3-6. 

Rodney Sign Service, 263 Division Ave. 1-2-3-5-7-8. 
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Smole & Weber, 174 Division Ave. 5-6-7-8. 
Buffalo—Flexlume Neon Displays, Inc., 1019 Main 
St. 1-2-3-5-6-7-8. 
Kreiss Sign Co., Inc., 853 Washington St. 1-2-3. 
National Outdoor Advertising Co., 216 Northamp- 
ton St. 1-2-3-5-6-7-8. 
Neon Tube Lights, 999 Main St. 1-2-3. 
Victory Sign & Display Studios, 39 W. Chippewa 
St. 5-6. 
Freeport—Holroy Sign Co., 119 S. Main St. 
4-5-6-7-8. 
Long Island City--The Artkraft Sign Corp. of New 
York, 42-32 12th St. 2-3. 
Broadway Maintenance Corp., 40-35 24th St. 2-3. 
Strauss & Co., Inc., 47-23 35th St. 1-2-3-5-6, 
Lynbrook—Edwin Buse, 17 Broadway. 1-2-3. 
Malone—Roy H. Taylor Sign Service, 32 Academy 
St. 1-5-6-7-8. 
New York City—American Outdoor Adv. Corp., 249 
W. 34th St. 5-6-7-8. 
Bofinger Sign Co., 528 W. 40th St. 1. 


1-2-3- 


Claude Neon Lights, Inc., 41 E. 42nd St. 2-3-5- 
6-7-8. 
Fordham Sign System, 2488 Gr. Concourse. 1-2-3- 


5-6-7-8. 
Harris-Davis Co., 458 W. 41st St. 1-2-3. 
C. & W. Meissner Displays, 2058 Bogart Ave. 
1-5-6-7-8. 
Neon Sign & Service Co., 
1-3-5-6. 
Harry Pargament, Inc. 62 Reade St. 1-2. 
Public Service Maintenance Co., 555 W. 52nd St. 
2-3-5-6-7-8, 
Rainbow Light, Inc., 52 Vanderbilt Ave. 2-3-5- 
6-7-8. ‘ 
John Scott. 2 West 45th St. 1-2-3. 
Surf Advertising Corp., 1 Park Ave. 1-2-3-5-6-7-8. 
Niagara Falls—Kirby Sign Co., 701 Seventh St. 
1-2-3-5-6-7-8. 
Patchegue, L. I.—Soule Studio, Pine Neck Road. 
1-5-6-7-8. 
Peekskill—Peekskill Sign Co., 1307 Main St. 
5-7-8. 
Poughkeepsie—E. S. Keating, 37 N. Clinton St. 
1-2-3-5-6-7-8. 
Rochester—DeMallie Signs, 
5-6-7-8. 
Empire Outdoor Adv. Co., Inc., 206 Commercial 
St. 2-3-5-6-7. 


564 Southern Blvd. 


1-2:3: 


102 State St. 1-2-3- 


Glo-Light Displays, Inc., 310 East Ave. 1-2-3-5- 
6-7-8. 
F. E. Hayes Co., 44 Aqueduct St. 1-2-3-5-6-7-8. 


Staten Island—Display Craft Studios, 615 Bay St., 
Stapleton. 1-2-3-4-5-6-7-8, 
Model Sign Co., 112 Central Ave., St. George. 
1-2-3. 
Rudolf Sign Co., 19 Broad St., Stapleton. 1-2-3-5-6. 
Schenectady—New York Sign Co., 317 State St. 
1-5-6-7-8. 
Syracuse—-Onondaga Sign Co., 231 W. Washington 
St. 1-2-3-5-6-7-8. 
R. A. Z. Sign Co.. 429 Rich St. 1-5-6-7-8. 

R. P. Strough, 249 Erie Blvd., W.  1-2-3-6-8. 
Tarrytown—S. L. Anderson, Inc., 60 Cortlandt St. 
1-2-3-4. 
Utica—Francis 

5-6-7. 
Watervliet—Carhart Adv. Corp., 1206 Second Ave. 
1-2-5-6-7-8. 


“of Utica,’ 69 Genesee St. 1-2-3- 


Yonkers—S. W. Aaron, 19 Main St. 1-2-3-5-6-7-8. 
NORTH CAROLINA 
Burlington—Qualls & Tate, Box 119. 1-2-7-8. 


- Charlotte—Chicago Sign Sales Corp. 2-3. 


Grady Sign Co., 129% S. Tryon St. 1-2-3-4-5-6-7-8. 
Starnes Sign Co., 309 E .Trade St. 1-2-3-5-6-7-8. 
Raleigh—Harrell Sign Co., 13% S. Wilmington St. 
1-2-3-5-6-7-8. 
Wilson—The Thompsons’ Signs, 304 S. Daniel St. 
1-2-3-5-6-7-8. 
Winston-Salem—Martin Advertising Service, 209 
W. Third St. 1-2-3-5-6-7-8. 
Riley Matthews Signs, P. O. Box 35. 
R. G. Watson Signs, 2506 Gilmer Ave. 
6-7-8. ; 
NORTH DAKOTA 
Minot—Lee Display Service, Box 1308. 5. 
Wahpeton—Charles Forman, 305 Dakota Ave. 5-6-7-8. 
OHIO 
Canton—Canton Sign Co., 222 5th St., N. E. 1-2- 
3-5-6. 
Cincinnati—The American Sign Co., 22 E. Twelfth 
St. 1-2-3-4-5-6-7-8. 
Claude Neon Federal Co., 224 E. Seventh St. 
1-2-3-5-6-7-8. 
Hartman Sign Co., 47 Walnut St. 


5-6-7-8. 
1-2-3-5- 


1-2-3-5-6, 


- Akron—Bellows Claude Neon Co., 861 E. Tallmadge 
1-2-3. 


Ave. 


E-lectric 
SIGN S 


OF ALL KINDS 


Claude Neon, Exposed Bulb, Raised 
Glass—roof, street or window type— 
Individual or quantity orders. 


Sign maintenance and erection. 


The Bellows-Claude Neon Co. 


861 E. Tallmadge 3855 Carnegie Ave. 
Akron, Ohio Cleveland, Ohio 
The Morgan Murray & Potts Co., 603 W. Mc- 
Micken Ave.  1-2-3-5-6-7-8. 
The Quehl Sign Co., 316-18 Main St. 1-2-3-6-8. 
Cleveland—The Bellows-Claude Neon Co., 3855 Car- 
negie Ave. 1-2-3, 
Irwin-Walker Displays, Inc., 2906 E. 65th St. 
1-2-3-5-6-7-8. 
Knapp Electric Sign Service, 2412 W. Superior St. 
1-2-3-6-8. 
Lustrolite, 6927 Carnegie Ave. 2. 
Neon Bauer Sign Co., 11426 Superior Ave. 1-2- 
o> Ssiras 
Rafferty Sign Co., 9913 Leo Ave. 1-2-3-8. 
Columbus—The P. F. Yoerger Sign Co., 62 E. 
Long St. 1-2-3-5.6. 
Dayton—Bicknell Signs Display Service, 65 N. Hat- 
field Ave. 1-2-3-6-8. 
Dayton Luminous Tube Company, 927 W. Third 
St. 1-2-3-5-6, 
East Liverpool—Fife Sign System, Inc., 618 Dres- 
den Ave. 5-6-7-8. 
Lancaste»—Black of Lancaster, W. Wheeling St. 
1-5-6-7-8, 
Lima—Arrow Electric Service, 1012 W. Elm St. 
1-2-3-5-6-7-8. 
New Philadelphia—Shull 
Lane. 1-2-3-5-6-7-8, 
Norwalk—Homan Sign & Glass Co., 25-27 Whittle- 
sey Ave. 1-2-3-5-6-7-8. 

Portsmouth—Branch Peebles Co., 1016 Gallia St. 
1-2-3-5-6-7-8. 

Sandusky—The Busch & Thiem Co., 501-509 E. 
Market St. 3. 

Stanley Sign Service, 1301 McKinley St. 5-6-7-8. 

Tiffin—Seneca Paint & Sign Co., 169 W. Market 
St. .1-2-3-4-5-6-7-8, 

Toledo—Flexlume Electric Sign Co., 397 Phillips 

Ave. 2-3. 


Sign Co., 125 Ashwood 


OKLAHOMA 
Alva—Imel Walters, 518 Locust St.  1-2-3-5-6-7-8. 
Ardmore—Knapp Advertising Co. 1-2-3-5-6-7-8. 


Cushing—Everett K. White Adv. Service, 120 E. 


Moses St. 1-5-6-7-8. 
Duncan—Carter Sign Co., 8 S. 9th St. 1-3-5-6-7-8. 
Hobart—Davidson’s Art Shop, 212 S. Main St. 
1-5-6-7-8. 
Muskogee—Knapp Adv. Co. 1-2-3-5-6-7-8. 
Wilson Sign Co., 307 S. “B” St. 5-6-7-8. 


Oklahoma City—De-Lux Sign & Adv. Co., 23 E. 
Fifth St. 1-2-3-5-6-7-8. 

Stuart Bulletin Corporations, 1014-20 W. Noble 
St. 5-6-7-8. 

Okmulgee—Knapp Advertising Co. 1-2-3-5-6-7-8. 

Ponca City—Knapp Advertising Co. 1-2-3-5-6-7-8. 

Sapulpa—Updike Advertising System, 209 S. Main 
St. 5-6-7-8. 

Tulsa—Federal 
5-6-7-8. 
Knapp Advertising Co., 200 S. Denver St. 
5-6-7-8. 


Display Co., 1051 N. Utica St. 


1-2-3- 


OREGON 
Portland—Electrical Products 
Blvd. 1-2-3-5-6-7-8. 
Neon-Display Co., 919 S. E. 6th Ave. 1-2-3-6-8. 
Ramsay Signs, Inc., 3137 N. E. Sandy Blvd. 1-2-3- 
5-6-7-8. 


Corp., 3070 Sandy 


PENNSYLVANIA 
Allentown—Lehigh Advertising Co., 1006 Hanover 
Ave. 1-2-3-5-6-7-8. 


Altoona—Quarry Sign and Display Service, 1435 
llth Ave. 1-5-6-7-8. 

Butler—H. P. Stern, Box 62. 1-2-3-6. 

Doylestown—Nate Sign Service, Main St. 
5-6-7-8, 


1-2-3- 


OCTOBER, 1933 


Eastmont—Schott Sign Service, 109 Cover St. 
5-6-7-8. 

Easton—Rotondo Electric Service, 373 W. Nesque- 
honing St. 1-2-3-5-6-8. 


Ephrata—Ira E. Fasnacht, Inc., S. State St. 
6-7-8. 
Erie—Art 
1-2-3-5-6., 
General Sign & Display Co., 1209 Peach St. 8. 
Weaver Display Service, 3005 East Ave. 1. 
Ellwood City—L. R. Nickum, 616 Wayne Ave. 1-5-6, 
Harrisburg—Flexlume Neon Sales Service, 1450 
Market St. 1-2-3-4-5-6-7-8. 
Hazleton—Fey Sign, Co., 378 S. Poplar St. 
Lancaster—Derwart Signs, James 
Sts. 1-2-3-5-6-7-8. 


125; 


Neon Mfg. Co., 1406 Turnpike St. 


5-6-7-8. 
and Mulberry 


“WE SIGN ANYTHING” 


SIGNS 


LANCASTER, PA. 


New Castle—L. A. Pearsall Co., 232% E. Washing- 
ton St. 5-6-7-8. 
Norristown—Eckert 
1-2-3-5-6-7-8. 
Philadelphia—Central Sign Service, Inc., 1228 Race 
St. 1-2-3-4-5-6-7-8. 
City Sign Service, 
5-6-7-8. 
Gilbert Cummings, Drexel Bldg. 
Fox Co., 3123 W. Dauphin St. 1-4, 
Keystone Sign Co., 2915 Ridge Ave. 


Signs, Inc., 617 DeKalb St. 


Inc., 225 Market St. 1-2-3- 
1-2-3-5-6-7-8. 


1-2-5-6-7-8. 


Advertisers— 
Sign Manufacturers 


Painted Walls—Bulletins 
Commercial Signs 


COMPLETE SERVICE IN 


ERECTION & MAINTENANCE 


Space secured and all campaign details 


handled. 200-mile radius out of Phila- 
delphia. Small road signs’ erected. 


KEYSTONE SIGN CO. 
2915 Ridge Ave. Philadelphia, Pa. 


3609-15 Lancaster Ave. 


Penn Neon Signs, Inc., 


1-2-3-5-6-8. 


Philadelphia Sign Co., 305 Brown St. 1-2-3-5-6. 
Spangler Sign Works, 1023-27 Race St. 1-2-3-4. 
Sunset Light Co., 3319 N. Broad St. 1-2-3. 


Pittsburgh—Aurora Sign Co., 1331-33-35 Fifth Ave. 
1-2-3-5-6-7-8. 

Thos. J. Beck Sons, 1543-5 Hoff St., N. S. 

J. T. Curtis, 1501 East St. 1-2-3-4-6-8. 

Electric Sign Service Co., Penn & Water Sts. 

1-2-3-4-5-6-7-8. 

Gardner Sign Co., 226 Diamond St. 

A. E. Jones Co., 

1-5-6-7-8. 
G. G. O’Brien, Jr., 5980 Center Ave. 2-3-5-6-7-8. 
H. H. Seiferth, 121-123 Fancourt St. 6-7-8. 
Sturges Sign Shop, 1330 Arkansas Ave. 5-6-7-8. 
Reading—Berks Sign Co., 829 Franklin St. 1-5-6-7-8. 
G. H. Calm, 11 Pennwyn Terrace. 1-2-3. 
Hen Johnston, Inc., 40 Penn. Ave.  1-2-3-5-6-7-8. 
Rices Landing—Isaac Peake. 1. 
Ridgway—Ridgway Sign Shop, 127 Main St. 
5-6-7-8. 

Rochester—Outdoor Advertising Co., 475 Railroad 
St. 5-6-7-8. 

Schuykill Haven—National 
Co., Inc., 425 E. Main St. 

Scranton—The Smith Co., 
Sts. 1-5-6-7-8. 


1-2-3. 


1-2-3. 


1311-1313 Federal St., N. S. 


1-2-3- 


Outdoor Advertising 
1-4-5-6-7-8. 
Wyoming at Walnut 


Shenandoah—Ray Walsh, 9% E. Center St. 5-6-7-8. 
Titusville—Becker’s Signs, S. Franklin St. 2-3-5- 


6-7-8. 
Wellsboro—Darling. Display Co.,-17 Cone St. 1-5- 
6-7-8. 
RHODE ISLAND 
Central Falls—A. Mandeville, 146 Summer St. 
1-2-3-4, 
Providence—J. M. McMahon Co., 82 N. Main St. 
5-6-7-8. 


SIGNS of ‘the Times 


Stevens The 
1-2-3-6-8. u 
Troup Signs, 767 Westminster St. 1-2-3-6-8. 
Westerly—William J]. Geary, 26 Ledward Ave. 1-7-8. 
West Warwick—Picard Sign Co., 12 Curson St. 
}-2-3-4-5-6-7-8. 
SOUTH CAROLINA 
Anderson—Rush Poster Adv. Co., 130 W. Earle St. 
1-5-6-7-8. 
Columbia—Pillsbury’s Sign Service, 1316 Main St. 
5-6-7-8. 
Ehrhardt—Lewis F. Brabham Painting Co. 5-6-7-8. 
Greenville—Williams Sign Co., 306 N. Brown St. 
1-2-3-5-6. 
Orangeburg—Zeigler Sign & Adv. Service, P. O. 
Box 756. 1-2-5-6. 


Sign Man, 48 Exchange Place. 


St. Matthews—Monogram Advertising Co. 5-6-7-8. 
Spartanburg—Ray Sign Co., 138% E. Main St. 


1-2-3-4-5-6-7-8. 
Madison—Paulis Sign and Display System. 5-6-7-8. 


Sather Sign Servis, 513 2nd St., N. W.  1-2-3-4- 
5-6-7-8. 
Pierre—Fackler Sign Service. 1-5-6-7-8. 


Rapid City—Rosenbaums Midwest Sign Co., Box 
937. 1-2-3-5-6-7-8. 
TENNESSEE 
Chattanooga—Andler Co., 18 E. 5th St. 1-2-3-5-6-7-8. 
Central Electric Co., 241 E. 11th St. 1-2-3-5-6-7-8. 
Columbia—W. E. Blocker Sign Co., N. Main St. 
1-5-6-7-8. 
Kingsport—Johnson-Felix Sign Co., 
and Cherokee St.  1-2-3-5-6-7-8. 
Knoxville—Greenwood Advertising Co., 
1-2-3. 
Pest Sign Company, Inc.  1-2-3-5-6-7-8. 
Memphis—Tennessee Neon Co., 848 Union Ave. 
1-2-3-5-6-7-8. 
Weigand Artkraft Neon Co., 267 
1-2-3-5-6-7-8. 


Corner Main 


Box 725. 


Union Ave. 


TEXAS 
Abilene—R. D. Taggart Sign Co., 1165 N. 2nd St. 
5-6-7-8. 
Amarillo—Hoarel Sign Co., 
1-2-3-5-6-7-8. 
Williams Sign Co., Inc 
5-6-7-8. 
Austin—Duplex Advertising Company, Inc., 99 S. 
Congress Ave.  1-2-3-5-6-7-8. 
Otis Terrell, 811!2 Congress Ave. 1-2-3-5-6-7-8. 
El Paso—Neon Sign Co. of El Paso, 1130 Texas St. 
1-2-3-4-5-6-7-8. 


813 N..& 7th Ave. 


, 801 W. 6th Ave. 1-2-3- 


Southwest Claude Neon Co., 1831 Texas St. 1-2-3- 
5-6-7-8. 
Fort Worth—Corn Sign Co., 3032 W. 9th St. 1-2-3- 
5-6-7-8. 
Houston—City Sign Co., 2605 Main St. 5-6-7-8, 


Smith Sign Co., 519 Dallas Ave. 1-2-3-5-6. 


Texas Neon Service, 314 Tuam Ave. 1-2-3. 
Traylor Sign Co., 820 Travis St. 1-7-8. 
Orange—Journeay’s, 1003 4th St.  1-4-5-6-7-8. 


Pampa—Al Lawson Signs, 31214 W. Foster Ave. 


1-2-3-5-6-7-8. 


San Antonio—Neon Stews & Service, Inc., 120 
Villita St. 1-2-3-5-6-7-8. 
Temple—G. C. Garth Adv. Co., 


1102 N. Third St. 
1-2-3-5-6-7-8. ' 
Texarkana—Texarkana Outdoor 

422 Hickory St. 1-2-3-4-5-6-7-8. 


Advertising Co., 


Tyle-—Acme Sign Co., 105% N. Spring St. 1-4-5- 
6-7-8. 
Waxahachie—C. R. LeBlond & Son. 1-5-6-7-8. 
UTAH 
Ogden—Bird & Jex Co., 2310 Grant Ave. 1-2-5-6-7-8. 
Salt Lake Citys Antmated Displays, Trc.; 479 “3. 
Main St. 1-5-6-7-8. 
Brimley Bros. Sign Co., 1325 S. State St. 1-2-3- 
5-6-7-8. 
VERMONT 
Burlington—B. Black Signs, 13 Center St. 1-3-4-5- 
6-7-8. 
Hope Sign Service, 228-234 Elmwood Ave. 1-2-3- 


5-6-7-8. 


VIRGINIA 
Charlottesville—Modern Adv. Studio, 115 E. Main 
St. 1-2-5-6-7-8. 
Harrisonburg—Service 


Signs, 90 E. Market St. 


Lexington—Leon’s Paint Shop, Main St. 1-2-3-5- 
6-7-8. 
Richmond—General Outdoor Adv. Co., 1000 Peters- 


burg Pike. 1-2-3-4. 
Roanoke—The Art Sign Service, 210 Nelson Ave. 
1-2-3-5-6-7-8. 


J. P. Guerrant. 5-6-7-8. 


Staunton—Frank B. Holt Adv. & Display, 14. E. 
Beverley St. 1-2-3-5-6-7-8. 
WASHINGTON 
Olympia—Olympia Sign Co., 409 Columbia St. 
1-5-6-7-8. 
Port Angeles—Port Angeles 
Co., 130 W. 13th St. 5-6-7-8. 
Raymond—Raymond Sign Co., 323 6th St. 1-3-5-6-7-8. 
Seattle—Electrical Products Consolidated, 1000 Vir- 
ginia St. 1-2-3-5-6-7-8. 
Spokane—Arrow Sign Co., 226 Riverside Ave. 
5-6-7-8. 
Electrical Products Consolidated, South 214 Post 
St. 1-2-3-5-6-7-8. 
U. S. Neon Corporation, 313 E. Sprague Ave. 
1-2-3-5-6-7-8. 
WEST VIRGINIA 
Bluefield—Myles R. Foland Sign Co., 202% Bland 
St. 1-2-3-5-6-7-8. 
Whitlow Sign Service, Princeton Ave. 5-6-7-8. 
Charleston—The Carey System, Inc., 224 Virginia 
Re SES ae By 
Elkins—Lewis Sign System, 228 Buffalo St. 
6-7-8. 
Faizmont—Ahern Advertising Corporation, 1036 
Speedway St. 1-2-3-5-6-7-8. 
Lookout—Stover Sign Service. 1-4-5-6-7-8. 
Martinsburg—Miller Sign Service Co., 127 W. King 
St. 1-2-3-5-6-7-8. 
WISCONSIN 
Appleton—Badger Neon Signs, 608 N. Morrison St. 
1-2-3-4-6-8. 
Ashland—Gundry Sign Service, 9th Ave., 
St. 5-6-7-8. 
Beloit—Yonts-Osgood Co., 
1-2-3-5-6-7-8. 
Bloomer—Williams Comm. Art Studio. 1-2-3-5-6-7-8. 
Fond du Lac—National Sign Service, Inc., 81 S. 
Main St. 1-2-3-5-6-7-8. 
Green Bay—Orde Signs, 509 North Ashland Ave. 
1-5-6-7-8. 
Larscheid Outdoor Advertising, 123 S. Washing- 
ton St. 1-4-5-6-7-8. 
H. S. Walters, 1231 S. Webster St. 1-2-3-5-6-7-8. 
Janesville—Rost Sign Co., 207 Academy St. 1-2-3- 
5-6-7-8. 
Kenosha—Henry Herrema Electric Shop, 2311 63rd 
St. 1-2-3. 
Ladysmith—Simon Sign & Card Service. 
6-7-8. 
Marinette—Modern Display Studios, 1709 Vine St. 
5-6-7-8. 
Milwaukee—Advance Display Servied: 345 N. 50th 
St. 4-5-6-7-8. 
O. D. System Signs, 
1-5-6-7-8. 
Specialty Sign System, Inc., 
1-2-3-5-6-7-8. 
Standard Sign Service, 1412 W. Forest Home Ave. 
5-6-7-8. 
Triangle Advertising Corp., 1715 N. Water St. 
5-6-7-8, 
Western Sign & Adv. Co., 
1-5-6-7-8. 
Oshkosh—-Original Sign Studio, 199 Main St. 1-5- 
6-7-8. 
Phillips—Florence Sign Shop, 
1-5-6-7-8. 
Sheboygan—Norman F. Thiex, Inc., 
1-2-3-4-5-6-7-8. 
Triangle Sign Service, 1728 Calumet Drive. 
5-6-7-8. 
Stevens Point—General Sign Co., 816 Division St. 
1-2:5-5-6-7°8: 


Poster Advertising 


1-2-3- 


1-2-5- 


W. & 2nd 


1088 W. Grand Ave. 


1°9:505> 


Inc., 938 N. Edison St. 


2317 W. Lisbon Ave. 


1733-35 S. 81st St. 


175 S. Eyder Ave. 
912 N. 8th St. 


1-2-3- 


WYOMING 

Casper—Midwest Outdoor Advertising Co., 
Yellowstone Ave.  1-2-3-4-5-6-7-8. 

Rock Springs—Wyoming Neon Adv. Co., 752 Prolett 
Butte Ave. 2-3-5-6-7-8. 

CANADA 

Kitchener, Ont.—Twin City Signs, Ltd., 22 Gaukel 
St. 2-5-6-7-8. \ 

Montreal, Que.—Dagenais Limited, 7895 St. Hubert 
St. 1-2-5-6-7. 

Perth, Ont.—Perth Poster Service, Gore St. 5-6-7-8. 

Quebec—National Sign Limited, 115 Cote D’Abra- 
ham Hill. 1-2-5-6-7-8. 

Toronto,Ont.—Neon Tube Lights, 96-102 Geary Ave. 
1-2-3. 

Ontario Neon Signs, 

1-2-3-5-6-7-8. 

Trois Rivieres, P. Q.—Studio Hibert, 595 Niverville 
St. 1-2-3-5-6-7-8. 

Vancouver, B. C.--Walburn Glass & Neon Service, 
401 Broadway, W.  1-2-3-4-5-6-7-8. 


647 W. 


Limited, 255 Spadina Ave. 
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ALABAMA 


Mobile—A. & R. Neon Lights, 757 Dauphin St. 


42-56-69-70. 
CALIFORNIA 
Alhambra—Alhambra Neon Laboratories, Inc., 205 
E. Carvey Rd.  12-16-20-23-26-29-30-31-32-34-37-39- 
42-55-56-58-59-60-62-69-70, 
Exeter—National Neon Sign Co., 131 N. “E” St. 
32-42. 
Los Angeles—Alles Printing Co., 224 E. 4th St. 
9-14-206-40-50-51-52-64. 
The Autosign Co., 5144% York Blvd. 3-66. 
Pioneer Neon Sign Co., 1810-14 East Firestone 
Blvd.  2-3-4-5-6-9-10-14-15-23-25-26-29-30-31-32-37-40- 
42-43-49-54-55-56-58-59-60-62-65-67-68-70-71-72. 
Tru-Ad Neon Sign Co., 2907 South Main St. 42. 


E. F. Twomey Co., 725-31 Mateo St. 20-21-34-37- 
54-69. 
U. S. Porcelain Enamel Co., 4635 East 52 Dr. 


25-32-37-49-55-62. 

Manhattan Beach—Metlox Corporation, Ltd., 1200 
Morningside Drive. 19-23-26-37-42-56-69-70. 

San Diego—Electrical Products Corporation, 1702-12 
Kettner Blvd. 23-42-56. 

San Francisco—Golden Gate Neon Sign Co., Inc., 
355 Eighth St. 8-12-23-31-32-42-54-56-70. 

Q.R.S. Neon Corporation, Ltd., 690 Potrero Ave. 
8-12-20-23-42-56-58-61-68-70. 

Wonderlite Neon Products Co., Ltd., 170 Otis St. 
23-25-42-49-56-62-69-70. 

COLORADO 
Denver—Color Ad Display Co., 1809 Market St. 9- 
10 - 14-16-17-18-20-21-22-25-28-29-30-32-34-37-39-40-43-44- 
48-54-64-65-66-69-70. 

Stonehouse Signs, Inc., 842 Larimer St. 9-20-22- 
24 - 25-26-27-28-29-32-34-35-37-43-44-47-49-53-54-57-61-63- 
64-65-72. 

CONNECTICUT 
Bridgeport—Conn. Flexlume Sign Co., Inc., 1726 
Fairfield Ave. 23-26-30-31-32-37-38-39-40-42-43-55- 
56-62-68-72. 
New Haven—Movingad Co., 79 Willow St. 38. 


DISTRICT OF COLUMBIA 
Washington—Louft Brothers, 1018-9 N. W. 9-14-16- 
17-18-20-22-29-34-37-40-43-44-54-59-65-67-69. 
FLORIDA 
Jacksonville—Claude Neon Southern Corporation, 
611 West Forsyth St. 23-32. 


GEORGIA 
Atlanta—Artex Displays Corporation, 33 Gilmer 
St., S. E. 3-9-10-14-16-17-18-20-22-26-28-29-31-32-37- 
43-44-51-52-54-56-59-60-62-66-67-69-70-72. 

The Conger Poster & Printing Co., Inc., 146 
Marietta St., N. W. 2-9-10-14-16-17-18-21-22-25-27- 
29 - 30-34-35-36-37-40-43-44-47-48-50-51-52-53-54-59-60-61- 
64-65 -66-69-70. 

Flexlume Southern, Inc., 120 Houston St., N. E. 
12-15-16-20-23-26-34-37-38-42-49-56-58-60-61-62-69-70. 


ILLINOIS 


Aurora—Aurora Neon, 112 South LaSalle St. 1-3-9- 
10- 12-14-16-18-23-25-29-30-31-34-37-40-41-42-43-48-49-54- 
55-56-59-60-61-62-64-65 -66-69-70-71-72. 

W. P. York, Inc., 932 Benton St. 
54-69. 

Chicago—Acme Neon Sign Co., 334 Milwaukee Ave. 
12-23-30-34-42-54-58. 

American Indoor Sign Co., 542 South Dearborn 
St. 1-2-3-5-6-7-8-9-12-13-16-17-19-20-23-25-30-32-34-37- 
38-41-42-49-54-55-58-60-62-67-68-70-72. 

American Iron & Wire Works, 1621 Carroll Ave. 
1-4-5-6-41-71. 

American Sign O’Type Co., 542 W. Washington 
St. 7-8-12. 

Character Display Co., 3249 N. Herndon St. 38. 
Crystal Mfg. Co., 1725 Diversey Blvd. 16-17-23- 
30-69-70. 

A. C. Davenport & Son, Inc., 311 N. Desplaines 
St. 6-7-8-12-16-23-41-58-70. 

Federal Electric Co., 8700 S. State St. 
26-32-37 -38-42-49-54-55-56-57-58-62-63-70. 
Flashtric Sign Works, 3910 North Western Ave. 

2-23-30-38-42-49-55-56-60-70. 

General Glass Co., 555 West Monroe St. 23-30-58. 

General Scientific Corporation, 4829 South Kedzie 
Ave. 17-20-70. 


16-17-18-22-44- 


12-20-23-25- 
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Herewith is published a list of quantity sign 
concerns. The key to the various classifications 


. Counter Signs 


is as follows: 
1. Aluminum Signs 37. Metal Signs 
2. Art Glass Signs 38. Moving Signs 
3. Auto Door Signs 39. Municipal Signs 
4. Brass Signs 40. Muslin Signs 
5. Bronze Signs 41. Name Plates 
6. Bronze Tablets 42, Neon Signs 
7. Building Directories 43. Oil Cloth Signs 
8. Bulletin Boards 44. Paint Printed Signs 
(Changeable) 45. Papier Mache Dis- 
_ 9, Cardboard Signs plays 
10. Canvas Signs 46. Papier Mache Signs 
11. Celluloid Signs 47. Paraffined Signs 
12. Changeable Signs 48. Pennants 
13. Chipped Glass Signs 49. Porcelain Signs 
14. Cloth Signs 50. Posters, 24-Sheet 
15. Copper Signs 51. Posters, 3-Sheet 


. Posters, 6-Sheet 


17. Counter Display Fea- 53. Press Painted Signs 
tures 54. Process Signs 

18. Cut-outs 55. Reflector Signs 

19. ““Daylite” Signs 56. Roof Signs 

20. Dealer Signs 57. Safety Signs 

21. Decalcomania Signs 58. Sandblasted Signs 


- Die Cut Signs 


23. Electric Signs 


. Embossed Metal Signs 
. Enameled Iron Signs 
. Factory Signs 

. Fibre Signs 

. Flange Signs 

. Framed Metal Signs 

. Glass Signs 

31. 
32. 


Hand-Painted Signs 
Highway Signs 
Imitation Metal Signs 


. Lacquer Signs 
35. 
36. 


Lithographed Signs 
Lithographed Posters 


. Show Cards 

. Show Window Signs 
. Stock Signs 

. Store Front Signs 

. Street Marking Signs 
. Tacker Signs 

. Tin Signs 

. Tire Cover Signs 

. Trade Marks 

. Transparent Signs 

. Window Displays 

. Window Signs 

. Wire Signs 

. Wood Signs 


a 


Ingram Paint Process Co., 2111 South Michigan 


Ave. 


9-10-14-39-40-43-44-48-54-57-59-61-66-72. 


A. D. Joslin Mfg. Co., 1197 Merchandise Mart, 
222 North Bank Drive. 
37-39-44-54-57-60-63 -64-65 -69-70. 

Magill-Weinsheimer Co., 1320-1334 South Wabash 


Ave. 


30-54-69-70-72. 


9-16-17-18-20-22-24-29-32- 


9-16-17-18-22-35-36-44-59-69-70. 
Modern Adcraft, 1156 Chatham Court. 


2-16-17-23- 


Parisian Novelty Co., 3510 South Western Ave. 


11-16-41-66. 


Rawson & Evans Co., 710-712 West Washington 


Blvd. 


2-8-13-19-23-30-58-60-62-68-70. 


Riverside Printing Company, 38 South Dearborn 
St. 14-27-35-36-40-48-50-51-52. 


Scene-in-Action Corp., 1809 Indiana Ave. 


18-20-22-23-35-38-60-61-68-69. 
Spiegel Display Co., Inc., 521 West Monroe St. 


38-69. 


9-16-17- 


The Tablet & Ticket Co., 1021 West Adams St. 


Irving Woolf & Co., 35 South Dearborn St. 


7-8-12-16-41. 


9-11- 


16-18-22-24-33-35-37-44-54-68-70-72. 


Peoria—Regal Metal Products Co., 114 Fayette St. 
1-4-5-6-25-26-32-37-39-41-56-63. 

Quincy—Quincy Vitreous Enamel Co., 514-20 South 
5th St. 25-49. 


INDIANA 


Indianapolis—K. E. Erickson Co., Inc., 935 Massa- 
chusetts Ave. 23-39-41-49-55-63. 
Indianapolis Saddlery Co., 237 S. Meridian St. 
54-66. 

Universal Brass Works, Inc., 2001 Martindale 
Ave. 4-6. ' 
Kokomo-—Kokomo Specialty Co., 1134 E. Monroe 

St. 18-20-25-29-32-34-37-38-49-54-61-64. 
Richmond—National Electric Sign Service, 316 
South 4th St. 1-4-5-6-7-15-16-19-23-24-25-26-27-29- 
30-34-37-41-42-49-55-56-58-62-65-69-70-72. 
IOWA 
Albert City—Larson Sign Service, Box 22. 41. 


Ames—Collegiate Mfg. Co., 5th & Douglas Sts. 48. 
Waterloo—The Hinson Mfg. Co., Westfield Ave. & 
Menges St. 66. 


KANSAS 
Ottawa—National Sign Co., 119 N. Walnut St. 18-32. 


KENTUCKY 


Bellevue—National Colortype Co., Inc., Grandview © 


& Lafayette Sts. 22-24-26-32-37-41-55-57-63. 
Covington—Advertising Displays, Inc., 112 Bank- 
lick St. 16-17-38-60-69. 
The National Art Works, Inc., 710 Greer Ave. 
4-15-16-18-20-24-29-34-37-70. 
Louisville—Brakmeier Bros., 112 S. 4th St. 
~8-12-16-24-25-26-32-35-37-41-49-60-62-70. 
Neon Art Signs, 1368 S. 32nd St. 23-42. 
The Steinau Co., 305 Shubert Bldg. 9-16-17-18-20- 
22-33-60-67-70-72. 


MARYLAND 


Baltimore—Blumenthal-Kahn Co., 325 W. Baltimore 
St. 23-42-56. 

The Colorcraft Co., 701-707 N. Eutaw St. 

16-17-18-20-22-30-40-43-47-48-54-59-60-68-69-70, 


MASSACHUSETTS 


Boston—J. W. Colgan Co., Division of S. M. 
Spencer Mfg. Co., 3 Cornhill. 1-4-41, 

Dominick De Palma, 63 Shawmut Ave. 

T. K. Hughes Co., 3 Rowes Wharf. 
59-60-69-70. 

McCulloch Mfg. Co., 200 Old Colony Ave., S. 42, 


4-5-6-7 


9-10-14- 


44-54-69, 
9-16-18-22-33- 


Matheson Higgins Co., Inc., 15 East St. 9-16-17- 
18-22-23-31-35-44-53-54-59-60-66-69-70. 
Joseph Pollak Corp., 81 Freeport St. 1-2-4-9-15-16- 
17-20-23-24-28-29-30-35 -37-54-60-61-65-68-69-70, 
Pope Showcase Co., 73 Hanover St. 1-4-5-6-7-8- 
15-17-23-29-32-63. 
Lowell—The Niles Co., 196 Walker St. 1-6-32-37- 


39-55-57-63. 
MICHIGAN 


Ann Arbor—Advertisers Publishing Co., 113-15 E. 
Washington St. 1-10-11-41-47-48-66-69-70-72. 
Bronson—The L. A. Darling Co., 2-5-7-8-12-15-16-17- 
19-20-23-26-28-29-30-37-54-55-58-60-62-68-69-70. 
Clarkston—The Vulcan Company. 1-4-5-6-41-56-71. 
Detroit—Acme Metal Etching Co., 4857 St. Aubin 
Ave. 1-4-5-15-35-37-41-61-67. 
Detroit Neon Tube Light Mfg. Co., 2421 Buchanan 
St. 42, 
Detroit Mausoleum Equipment Works, 
Bagley Sts. 1-4-5-6. 
Flasher Neon Display Corp., 1333 E. Milwaukee 
St. 23-37-42-56-62-70. 
The Mathews Co., 685 Mullet St. 
37-64-65. 
Willey Sign Co., 1559 Church St. 1-2-4-5-7-9-10-12- 
13 - 14-15-16-18-20-23-25-26-27-28-29-30-31-32-33-34-37-38- 
40 -41-42-43-48-49-54-55 -56-57-58-59-60-61-62-63-65-66-67- 
68-69-70-71-72. 
Kalamazoo—Kalasign Co. of America. 
22-34-43-54-59-62-67-68-69-70, 
Ypsilanti—Allied Manufacturers, Inc., 400 River 
St. 8-12-72. 


14th & 


17-24-28-29-30- 


3-9-18-20-21- 


MINNESOTA 


Minneapolis—The Photoplating Company, 215-221 
Fiith St., N. E. 2-16-17-20-21-23-30-54-69-70, 


MISSOURI 


Joplin—Lite-Craft Neon Company, 
23-42. 
The Meeker Company, Inc., 7th St. 
54-64-66-72, 
Kansas City—Electrical Products Consolidated, 1923 


907 Main St. 


9-28-29-32-37- 


Main St. 23-42-49-56-60-62-69-70. 

Federal Brilliant Co., 205 E. 22nd St. 12-23-25-42- 
49-56. 

Neon Sign Mfg. Co., 2120 Broadway. 12-23-25-32- 


34-39-42-49-56-60-61-62-70. 

St. Louis—Compton & Sons, Lithographing & 
Printing Co., 212 Locust St. 9-10-14-16-17-18-20- 
27-35-36-40-47-48-50-51-52-59-60-64-69. 

Crystal Electric Sign Co., 3444 Lindell Blvd. 
23-42-56-70. 

Day-Brite Reflector Co., 3825 Laclede Ave. 
23-49. 


1-5- 


OCTOBER, 1933 


Flexlume-St. Louis Sign Co., 2114 Cherokee St. 
9-10-11-12-23-30-31-37-38-42-59. 

Painted Displays Co., 318 N. 2nd St. 
44-54-59-69. 

Security Neon Tube Co., 1802 N. Grand Blvd. 42. 


NEBRASKA 
Grand Island—Grand Island Neon Co., 216 E. 3rd 
St. 23-34-42-56-62-70. 
Omaha—Neon Radiant Sign Co., 206 S. 24th St. 10- 
14-20-23-30-31-37-40-41-42-43-54-56-58-62-70-71-72. 
Omaha Neon Sign Co., 1120 N. 18th St. 10-14-23- 
25-29-30-34-37-40-42-56-58-69-70. 


NEW JERSEY 


Atlantic City--Liberty Neon Corp., 18 N. Presby- 
terian Ave. 9-10-17-23-26-30-31-32-34-37-39-40-41-42- 
43-44-54-55-56-57-59-60-61-62-63-70-72. 


9-17-18-22- 


Long Branch—United Neon Sign Service Co., 51: 


Norwood Ave. 15-23-37-42-44-54-56-61-62-72. 
Newark—American Aluminum Ware Co., 378 Jelliff 
Ave. 1. 


NEW MEXICO 


Albuquerque—Lastever Neon Sign Co., 224 N. 3rd 
St. 8-9-10-14-23-30-31-32-37-42-54-56-58-65-70. 


NEW YORK 


Brooklyn—American Name Plate Mfg. Co., Inc., 
117 Imlay St. 1-4-5-6-15-29-33-35-37-41-61. 

The Mounting & Finishing Co., Inc., 86 34th St. 
9-17-18-22-27-35-59-60-62-69. 

Reliance Specialties Mfg. Co., Inc., 95 Dobbin 
St. 1-4-5-6-7-8-12-15-16-17-19-38-42-58-72. 

S. & W. Neon Tube Co., 220 Menehan St. 42. 

Buffalo—The Davis Bulletin Co., Inc., Lock St. 
9-12-16-17-22-37-38-44-53-54-69-70. 

Mohawk Colorgraph, Inc., 318 Franklin St. 
17-18-21-22-34-44-54-61-69, . 

United Scenic Studios, 266 Oak St. 9-14-16-17-18- 
20-25 -26-28-29-30-32-37-39-40-43-54-57-60-63-65-69. 

Canisteo—National Sign Mfg. Co., Depot St. 
28-37-40-47-53-64. 

Elmira—F. M. Howell & Co., 79-97 Penna. Ave. 
9-16-17-18-22-35-36-59-60-69-70. 

Flushing—Poster Industries, Inc., 153-07 Barclay 
St. 17-44-51-52-54-69. 

Ithaca—Stanford-Crowell Co., 1001 W. Seneca St. 
3-8-9-10-14-18-27-29-31-32-40-43-48-53-54-65 -66-70-72. 
Long Island City—The Artkraft Sign Corp. of New 

York, 42-32 12th St. 23-38-42-49-56. 

Leo H. Fuller, Inc.; 5-29 48th Ave. 
22-27-40-44-54. 

Premier Metal Etching Co., 21-03 44th Ave. 1-4- 
5-15-37-41. 

Strauss & Co., Inc., 47-23 35th St. 1-4-5-6-7-8-13- 
14 - 15-20-23-25-26-29-30-31-34-37-40-41-42-43-49-54-55-56- 
58-62-68-69-70-71-72. 

Newburg—Pyraglass,  Inc., 
16-17-20-34-41-68-69-70-72. 

New York City—The Acme Changeable Sign Co., 
214 E. 37th St. 5-6-7-8-12-41. 

Ad-No-Sine Co., 321 Canal St. 1-2-4-5-6-9-12-13-15- 
16 - 17-19-20-21-22-23-24-25-26-27-28-29-30-31-32-33-34-35- 
37 - 38-41-42-44-45-46-47-48-49-53-54-55-56-57-58-62-64-65- 
67-68-69-70-71-72. 


9-16- 


24-27- 


9-10-14-17-18- 


South Robinson Ave. 


Artcraft Bronze Co., 427-431 W. 28th St. 1-4-5-6- 
7-8-12-15-29-37-41-70. 

Artex Poster Co., 48 W. 2lst St. 9-16-17-18-22-44- 
54-59-60-68-69-70, 

The Art Poster Co., 29 W. 15th St. 9-16-17-18-22- 
33-70. 

Art Process Displays, Inc., 437 11th Ave. 9-16-17- 


18-20-22-23-34-40-43-44-51-54-59-60-69-70. 
The O. Austin Co., 158 W. 23rd St. 2-9-10-14-16-18- 
20-22-28-29-30-37-38-40-43-44-54-59-60-65 -68-69-72. 
Baum & Arnold, Inc., 440 W. 42nd St. 1-4-5-6-7-8- 
12-15-16-22-23-24-26-28-37-41-55-70. 
Brite Lite Sign Co., 30 E. 20th St. 12-23-30. 
Bulletin Boards & Directory Products, Inc., 352 
Bowery. 7-8-12. 
Bush Sign & Display Co., 12 E. 15th St. 
~ -16-17-18-23-37-40-43-58-59-60-61-68-69-70. 
Central Neon Tube Lights Co., 2108 Mohegan Ave. 
23-42-55. 
W. L. Clark Company, Inc., 54 Lafayette St. 
5-6-8-12-23. 
Claude Neon Lights, Inc., 41 E. 42nd St. 2-12-16- 
17 - 20-22-23-25-30-34-35 -37-38-42-49-54-55 -56-58-60-61-62- 
68-69-70. 
Davis & Bannister, 247 W. Broadway. 4-5-6-7-8- 
15-23-29-37-41-49. 


9-11-12- 


Decalcomania & Metal Etching Co., 27 Park 
Place. 20-21-29-34-41-44-67-68-70. 
Erisman Adv. Display Co., 109 Broad St. 38-69. 


F. C. O. Company, 146 W. 28th St. 18-22-69. 


SIGNS of the Times 


Fox Sign Corp., 183 Smith St. 1-2-4-5-6-7-15-17-18- 
19 - 20-23-24-25-29-30-31-34-37-39-42-49-55-56-58-60-61-62- 
65-67-69-70-72. 

H. & H. Metal Products Co.,93 Crosby St. 3-12-16- 
17-20-23-30-37-44-53-54-57-61-68-70. 
Ivel Corporation, 242 W. 55th St. 

35-36-44-54-59-60-69-71, 


9-16-17-18-20-22- 


Modern Artglass Co., 443 W. 26th St. 2-13-16-17- 
30-58-62-67-70. 
Nelke Sign Mfg. Co., 45 E. 17th St. 4-5-9-10-14-16- 


17 - 18-20-22-24-25-26-27 -28-29-32-34-35-37-39-40-41-43-44- 
47-48-49-53-54-55-57-60-61-62-63-64-65-69-72, 

Neo-Lite Displays, 303 4th Ave. 20-69. 

Neon Sign & Service Co., 564 South Blvd. 23-42- 
56-69-70. 

Nuart Poster Co., 133 W. 17th St. 
54-60-69. 

Nuway Action Displays Company, 45 West 28th 
St. 2-11-12-15-16-17-19-20-22-23-30-35-37-42-54-55-57-58- 
60-61-65 -68-69-70. 


9-16-18-22-44- 


Power Signs Corporation, 175 Fifth Ave. 23-25-28- 
42-49-54-55-56-70. 
Radiant Letter Co., Inc., 92 Greene St. 1-2-4-5-6- 


13 - 14-15-16-17-19-20-22-23-24-26-28-29-30-31-32-33-34-37- 
38-42-43-54-55-56-58-60-62-65-67-68-69-70-72. 
Rainbow Lights, Inc., 52 Vanderbilt Ave. 23-42-70. 
Reliable Display & Mounting Co., Inc., 449 W. 
42nd St. 9-10-14-17-18-31-43-48-59-62-68-69-70. 
Sealect Products Co., 40 Union Square. 9-11-12-18- 
22-23-33-44-68-69. 
Smith-Schifflin Co., 149 Church St. 21. 
U. S. R. Products Division, 535 Pearl St. 
28-41-61. 
Union Sign Display Co., 17 St. Marks Place. 61. 
United States Bronze Sign Co., 217-219 Centre St. 
4-5-6-7-37-41-60-62. 
Rochester—Glo Light Displays, Inc., 310 East Ave. 
23-37-42-49-56-69. 
Mark Specialty Co., 
Road. 1-4-5-6-37-41-72. 
Rome—Geo. O. Schilling Bronze Co., 216-202 North 
St. 1-4-5-6-7-8-15-16-22-24-29-37-41-45-46-62-67, 


NORTH CAROLINA 
Charlotte—Chicago Sign Sales Corp. 23-42-56. 


OHIO 


Akron—Bellows Claude Neon Co., 861 E. Tallmadge 
Ave. 23-42-49-56-61-70. 
Neonite Company, 31 N. Summit St. 21-54-61-68-70. 
Canton—Dura Products Mfg. Co., 1411 5th St., 
S. W. 3-9-10-11-14-24-29-34-35-37-41-43-54-55-57-64-66. 
Old King Cole, Inc., 1800 22nd, N. E. 45-46. 
Cincinnati—Geo. Ackermann’s Sons Co., Inc., 1908 
W. Eighth St. 20-21-22-24-28-35-37-64-65. 

Advance Decalcomania Co., 3140 Beekman St. 3- 
21-34-41-62-68-70. 

American Sign Co., 22 E. 12th St. 1-2-3-4-5-6-7-8-9- 
10- 11-12-13-14-15-16-17-18-19-20-22-24-25-26-27-28-29-30- 
31-32-33-34-37-38-39-40-42-43-44-45-46-47-48-49-50-51-52- 
53-54-55-56-57-58-59-60+61-62-63-64-65-66-67-68-69-70-71- 
72. 

Changeable Neon Equipment, 21 W. 3rd St. 42. 


5-16- 


Eighty-Nine Westminster 


Cincinnati Advertising Products Co., 3266-80 
Beekman St. 13-16-20-23-30-58-61-62-68-70. 

Doering Brothers, 3301 Colerain Ave. 9-16-17-18- 
22-23-35-68-69-70. 

Newman Brothers, 418 Elm St. 41-4-5-6-7-8-12-15- 
16-17-28-29-32-37-41-60-62-63-70. 

Progress Sign Co., South & Summer Sts. 28-29-32- 


37-44-53-54, 
Quehl Sign Co., 316 Main St. 9-10-14-19-23-26- 
30-31-34-37-40-42-43-56-58-59-60-62-65-70-71-72. 
Cleveland—Art in Bronze Co., Inc., 1621 E. 41st St. 
1-4-5-6-41. 
Burnam Neon Displays, 1457 E. 86th St. 
Grenwis Printing Co., 112 Hamilton Ave. 
__ 26-40-43-47-50-51-52-54-59-64-66-69. 
Irwin-Walker Displays, Inc., 2906 E. 65th St. 4-5- 
6-7-8-16-20-21-23-25-26-28-29-38-42-49-55-56-58-68-70. 
Neon Bauer Sign Co., 11426 Superior Ave. 9-10-12- 
13 - 14-15-23-25-26-29-30-31-34-37-40-42-43-44-49-54-55-56- 
58-59-60-65-66-72. 


23-42. 
9-14-20- 


Patterson Displays, Inc., 1890 E. 40th St. 2-9-16- 
17-18-20-21-22-30-44-53-54-69. 
W. F. Schweikert & Co., 1426 W. 3rd St. 9-16-18- 
20-22-25-51-53-54-59-60-66-69-70. 
Columbus—Magneon, Inc., 416-436 Dublin St. 16-29- 


30-32-37-42-57-58-60-70. 
Melvin Craft Shops, 1095 W. Broad St. 1-4-5-6-7- 
8-15-16-41. 
Dayton—Dayton Luminous Tube Co., 927 W. 3rd 
St. 23-31-42. 
Findlay—American Mask Mfg. Co., 
Cross. 45-46. 


W. Main 


. Portland—Electrical 


Hamilton—The Fred J. Meyers Mfg. Co., 1530 Ben- 
der St. 4-5-6-26-56. 

Lima—Neon Products, Inc., Neon Ave. 12-16-17-20- 
23-25-37-38-42-49-54-55-56-58-60-61-62-68-69-70. 

Sandusky—The Busch & Thiem Co., 501 E. Market 
St. 23-30-42-54-55-56-58-62-70. 

Springfield—Ohio Glass Kilns, 603 E. High St. 2-20-_ 
23-30-70. 

OKLAHOMA 

Oklahoma City—-Neon Corp. of Oklahoma, 600 N. 

Broadway. 42. 


OREGON 

Products Corp., 3070 Sandy 
Blvd. 8-9-10-14-23-31-37-42-56-58-62-65-72. 

Neon Display Co., 919 S. E. 6th Ave. 42. 


PENNSYLVANIA 

Beaver Falls—Ingram-Richardson Mfg. Co., 32nd 
St. 20-49-56-€2-63. 

Du Bois—Resinger Metal Works, 403 Pifer St. 1-4- 
5-6-7-8-15-16-26-32-37-41-57-60-61-62-63-67-70. 

Ellwood City—Beaver Enameling Co. 23-25-26-37- 
49-55-57-61-62-63, 

Ephrata—Ira E. Fasnacht, Inc. 8-9-10-14-16-18-20-23- 
26- 27-30-31-32-33-34-37-38-40-43-44-54-56-59-60-62-63-69- 
70-71-72. . 

Erie—Art Neon Mfg. Co., 1406 Turnpike St. 2-9-14- 
16-17-18-23-30-31-34-42-43-58-59-60-62-72., 

Philadelphia—Brownell Photo-Lithograph Co., 30. 
N. 6th St. 36. 

John M. Doyle, 14 S. 3rd St. 
37-39-41-49-58-62-63-70, 
Industrial Products Co., 800 West Somerset 
St. 3-4-5-6-7-8-9-10-14-15-16-21-24-25-26-27-28-29-30-31- 
32 -34-35-36-37-39-40-41-43-44-46-48-49-54-55-56-57-58-59- 
60-61-62-63-65-70-72. 
Parlin Neon Art Co., 23 S. 2ist St. 42. 


1-4-5-6-7-8-15-20-25-33- 


Peoples Manufacturing Co., 2439 Cedar St. 12-16- 
23-24-37-41-60-69-70. 
Sunset Light Co., 3319 N. Broad St. 15-23-25-37- 


42-49-56. 

Pittsburgh—Liberty Show. Printing Co., 632 Du- 
quesne Way. 9-10-14-16-17-18-22-27-35-36-40-43-47- 
48-50-51-52-66-69-70, 

TENNESSEE 

Johnston—International Advertising 
Eagle Bldg., Main St. 32-38. 

Knoxville—Greenwood Adv. Co. 
37-42-55-56-58-59-68-69-70-71-72. 


TEXAS 

Arlington—Southern Ornamental Iron Works, P. O. 
Drawer O. 26-29-37-56-71. 

Dallas—General Advertising Co., 2110-12-14 Young 
St. 9-10-11-14-16-17-18-20-21-22-27-28-29-34-37-40-43-44- 
45-46-47-50-51-52-53-54-64-65-66-68-69-70-72, 

Houston—Jos. S. Paton & Son, 415 Louisiana 
St. 2-9-14-16-17-18-20-22-27-28-29-30-32-34-37-39-40-43- 
44-48-51-54-58-59-60-61-63-64-65-69-70, . 


UTAH 

Ogden—Young Electric Sign Company, 2351 Grant 
Ave.  1-2-3-9-10-11-12-13-14-23-24-26-27-28-29-30-31-32- - 
34 -37-38-39-40-41-42-43-44-45-47-54-55-56-57-58-59-60-61- 
62-63-65-68-69-70-71-72. 

Salt Lake City—Animated Displays, Inc., 479 S. 
Main St. 2-8-12-16-17-20-23-26-29-30-34-37-38-55-56- 
62-65-67-69-70. 

Capital Brass Foundry, 367 Jeremy St. 
8-15-16-37-41-60-70. 


VIRGINIA 
Lynchburg—Allen-Morrison Sign Co., Inc. 
28-29-32-34-37-39-54-72, 
Richmond—Crawford Mfg. Co., Inc., 2nd & Decatur 
Sts. 66. 
Staunton—Staunton Novelty Co., Inc., 108-111 S. 
Lewis St. 12-48-53-54. 


WASHINGTON 
Spokane—U. S. Neon Corporation, East 313 Sprague 
St. 23-26-31-37-38-42-56-62-65-70-72. 


WISCONSIN 
Milwaukee—Acme Neon Sign Co., 212 S. 2nd St. 2- 
12- 17-20-23-25-29-30-31-34-37-42-49-56-58-59-60-62-65-69- 
70-72. 
American Poster Corporation, 1230-1240 N. 6th St. 
36-50-51-52. 
Kubin Poster Process Co., 2437 W. Fond Du Lac 
St. 50-51-52-54. 
Waukesha—Century Sign System, 5000 Lincoln Ave. 
1-4-5-6-8-12-18-26-27-32-39-55-56-71. 


CANADA 
Toronto—Neon Tube Lights, 
23-26-37-42-56. 


Co., Ince., 


8-9-10-12-14-23-30- 


'1-4-5-6-7- 


20-22-24- 


96-102 Geary Ave. 
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Advertising and Selling Agencies 


A 

Amsterdam Agency, Inc., 680 Fifth Ave., New 
York City. NOAB. 1-2-3-4, George E. Barton. 

Aubrey, Moore & Wallace, Inc., 410 N. Michigan 
Ave., Chicago, Ill. NOAB. 

Carl W. Art Advertising Agency, 915 Lloyd Bldg., 
Seattle, Wash. 1-2-3-4, Carl W. Art, president. 

N. W. Ayer & Son, Inc., W. Washington Square, 
Philadelphia, Pa. OA. Branches: New York City, 
Boston, Chicago, San Francisco, Detroit. 

B 

Batten, Barton, Durstine & Osborn, Inc., 383 
Madison Ave., New York City. NOAB. Branches: 
10 State St., Boston; Rand Bldg., Buffalo; 221 N. 
LaSalle St., Chicago; Grant Bldg., Pittsburgh; 
Northwestern Bank Bldg., Minneapolis, 1, Taylor 
M. Mills, 2-3-4,.J. E. Masek; Bryant Bldg., Kan- 
sas City. 

Bauerlein, Inc., 1028 Hibernia Bank Bldg., New 
Orleans, La. NOAB. 

Baxter Advertising Co., 
Kansas City, Mo. NOAB. 

The Bayless-Kerr Co., 1164 Hanna Bldg., Cleve- 
land, Ohio. NOAB. . 

H. C. Bernsten Advertising Agency, 1008 W. 6th 
St., Los Angeles, Calif. NOAB. 

Blackett-Sample-Hummert, Inc., 221 N. LaSalle 
St., Chicago, Ill. NOAB. Branch, 230 Park Ave., 
New York City. 

The Blackman Co., Inc., 122 E. 42nd St., New 
York City. NOAB. Branches: Gwynne Bldg., Cin- 
cinnati, Ohio; 1959 E. Jefferson Ave., Detroit, Mich. 

Blaine-Thompson Co., Inc., 321 W. 44th St., New 
York Citv. NOAB. 

Adolph L. Bloch, 108 N. W. Ninth Ave., Port- 
land, Ore. 1-2-3-4, Adolph L. Bloch. 

Charles Blum Adv. Corp., 1120 Spruce St., Phila- 
delphia, Pa. NOAB. 

Bond Outdoor Advertising Co., 1944 N. Twelfth 
St.. Toledo, Ohio. OA. 

The Bolton Advertising Company, 25 N. Phelps 
St., Youngstown, Ohio. 1-2-3-4, Paul H. Bolton. 

Botsford-Constantine & Gardner, 45 Fourth St., 
Portland, Ore. NOAB. Branches: Russ Bldg., 
San Francisco; 5511 White Henry Stuart Bldg., 
Seattle. 

Bott Advertising Agency, 
1-2-3-4, W. B. Watterson. 

Thos. M. Bowers Advertising Agency, 25 E. Jack- 
son Blvd., Chicago, Ill. NOAB. 

Bowman-Deute-Cummings, Inc., 215 Market St., 
San Francisco, Calif. NOAB. Branch, 240 Petro- 
leum Securities Bldg., Los Angeles, Calif. 

Boyle-Zipprodt Corp., 60 E. 42nd St., New York 
City. 

Brandt Advertising Co., 400 W. Madison St., Chi- 
cago, Ill. NOAB. 

Braumeister Advertising Agency, 35 W. 45th St., 
_ New York City. 1-2-3-4, J. T. Richards. 

Emil Brisacher & Staff, Crocker Bldg., San Fran- 
cisco, Calif. NOAB. Branch: Petroleum Securi- 
ties Bldg., Los Angeles. 

Bromiley-Ross, Inc., 1 Park Ave., 
City. 1, Irving Bromiley, president. 

Brooke, Smith & French, Inc., 82 E. Hancock 
Ave., Detroit, Mich. NOAB. 1, Herbert R. Bayle; 
2-3-4, W. N. Ralston. 

Buchanan-Thomas Advertising Co., 412 S. 
St., Omaha, Neb. NOAB. 

The Buchen Co., 400 W. Madison St., Chicago, III. 
NOAB. Branch, 123 S. Broad St., Philadelphia, Pa. 

The Glen Buck Co., Inc., 400 W. Madison St., 
Chicago, I1l.k NOAB. Branch, Insurance Exchange 
Bldg., Detroit, Mich. 

Burns-Hall Advertising Agency, 757 N. Broad- 
way, Milwaukee, Wis. NOAB. 

Byrum-Reaves Advertising Agency, 810 Four- 
teenth St., Denver Colo. 1-2-3-4, R. H. Byrum. 

Cc 

Cahill Advertising Co., 860 Pacific Bldg., San 
Francisco, Calif. NOAB. 

The Caldwell-Baker Co., 
Bldg., Indianapolis, Ind. 
2-3-4, Earl F. Beem. 

Calkins & Holden, 247 Park Ave., 
City. NOAB. 

D. T. Campbell, Inc., 222 W. Adams St., Chicago, 
Til. NOAB. ; 


1004 Baltimore Ave., 


Little Rock, Ark. 


New York 


19th 


1204 Merchants Bank 
1, Howard C. Caldwell; 


New York 
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KEY TO CLASSIFICATION 


NOAB. Member National Outdoor Advertis- 
ing Bureau. 
OA. Outdoor Advertising Selling Agency. 
1. Buyer of Outdoor Advertising. 
2. Buyer of Electric Signs. 
3. Buyer of Dealer Signs. 
4. Buyer of Window Displays. 


Campbell-Ewald Co., General Motors Bldg., De- 
troit, Mich. NOAB. 1-2-3, Eugene M. Zuber, di- 
rector outdoor department; 4, Verne Tucker, direc- 
tor sales promotion department. Branches: 201 
N. Wells Bldg., Chicago; Chamber of Commerce 
Bldg., Los Angeles; Dominion Square Bldg., Mon- 
treal; 1790 Broadway, New York City; Monadnock 
Bldg., San Francisco; 1-2-3-4, Hal. F. Weller, 372 
Bay St., Toronto. 

Campbell-Taggart Associated Bakeries, Inc., 4050 
Pennsylvania Ave., Kansas City, Mo. NOAB. 

The Caples Company, 230 Park Ave., New York 
City. NOAB. Branch, 225 E. Erie St., Chicago. 

Casey Advertising Co., Inc., 2421 West End Ave., 
Nashville, Tenn. NOAB. Branch, P. O. Box 635, 
Chattanooga, Tenn. 

Cecil, Warwick & Cecil, Inc., 230 Park Ave., New 
York City. NOAB. Branch, 12th and Bank Sts., 
Richmond, Va. 

Chappelow Advertising Co., 3615 Olive St., St. 
Louis, Mo. NOAB. 

Nelson Chesman & Co., Inc., 1127 Pine St., 
St. Louis, Mo. NOAB. Branch, 510 N. Dearborn 
St., Chicago. 

Churchill-Hall, Inc., 207 Fourth Ave., New York 
City. NOAB. 

C. P. Clark, Inc., 113 Seventh Ave., N., Nash- 
ville, Tenn. NOAB. 

Wendell P. Colton Co., 122 E. 42nd St., New York 
City. NOAB. 

Conner Advertising Agency, 
St., Denver, Colo. NOAB. 

S.. A. Conover Co., Inc., 75 Federal St., Boston, 
Mass. NOAB. 1-2-3-4, Albert H. Clime. 

The Paul Cornell Co., Inc., 580 Fifth Ave., New 
York City. NOAB. 

The Corben Corp., First Trust Bldg., Pasadena, 
Calif. 1, George Logan Price; 2-4, J. M. Leichter, 
3, Harry Caldwell. 

The Cramer-Krasselt Co., 733 N. Van Buren St., 
Milwaukee, Wis. NOAB. Branch, 411 W. Fifth 
St., Los Angeles, Calif. 

Samuel C. Croot Co., Inc., 28 W. 44th St., New 
York City. NOAB. 


Inc., 1523 Welton 


D 

Dake Advertising Agency, Inc., 121 Second St., 
San Francisco, Calif. NOAB. 

D’Arcy Advertising Co., Inc., Missouri Pacific 
Bldg., St. Louis, Mo. NOAB. Branch, Terminal 
Tower, Cleveland, Ohio. 

David. Inc., Advertising Agency, First National 
Bank Bldg., St. Paul, Minn. NOAB.  .-1-2-3-4, 
Quentin J. David, president. 

W. H. Davis, 240 Arcade Bldg., Asheville, N. C. 
1, W. H. Davis. 

J. William Davis, 185 N. Wabash Ave., Chicago, 
Til. NOAB. 

Elmer H. Doe Advertising Agency, 606 Colum- 
bia B'dg., Louisville, Ky. NOAB. 

Donaldson Lithographing Co., Inc., Newport, Ky. 
OA. Branches: 130 N. Wells St., Chicago; 551 


Fifth Ave., New York City; 424 Book Tower, 
Detroit. 

John Donnelly & Sons, Statler Bldg., Boston, 
Mass. OA. 


Doremus & Co., 43 Broad St., New York City. 
NOAB. Branches: 20 Kilby St., Boston; 208 S. 
LaSalle St., Chicago; 1520 Sansom St., Philadel- 
phia; 210 W. Seventh St., Los Angeles, Calif.; 425 
Bush St., San Francisco, Calif. 

Dorland International, Inc., R.C.A. Bldg., Rocke- 
feller Center, New York City. NOAB. 

Charles F. Dowd, Inc., Richardson Bldg., Toledo, 
Ohio. NOAB. 1, Ralph B. Way; 2-3-4, E. J. 
Rutan. 


Dowd & Ostreicher, Inc., 137 Newbury St., Bos- 

ton, Mass. 1-2-3-4, John C. Dowd. 
E 

Ehlinger & Higgs, Inc., Commercial Bldg., Tulsa, 
Okla. NOAB. 1-2-3-4, Stanley J. Ehlinger. 

A. W. Ellis Co., 24 School St., Boston, 
NOAB. 

Dade B. Epstein Advertising Agency, 209 S. State 
St., Chicago, Ill. NOAB. 

Erwin, Wasey & Co., Inc., 420 Lexington Ave., 
New York City. NOAB. Branches: 230 N. Michi- 
gan Ave., Chicago; Petroleum Securities Bldg., Los 
Angeles, 333 Montgomery St., San Francisco; 1020 
Lloyd Bldg., Seattle. 

Erwin, Wasey & Co. of Minnesota, 500 Security 
Bldg., Minneapolis, Minn. NOAB. 

Evans Associates, Inc., 225 N. Michigan Ave., 
Chicago, Ill. NOAB. 


Mass. 


F 

Fecheimer, Frank & Spedden, Inc., 1224 Macca- 
bees Bldg., Detroit, Mich. NOAB. 

Federal Advertising Agency, Inc., 444 Madison 
Ave., New York City. NOAB. 

The Fensholt Co., 549 W. Washington St., Chi- 
cago. 3-4, F. D. Ewing, Edna M. Johnson. 

Ferry-Hanly Advertising Co., Inc., 500 Fifth 
Ave., New York City. NOAB. Branches: 1110 
Grand Ave., Kansas City, Mo.; 111 W. Monroe St., 
Chicago. 

Fitzgerald Advertising Agency, 
Bldg., New Orleans, La. NOAB. 
Marietta St., Atlanta, Ga. 

The Richard A. Foley Advertising Agency, Inc., 
1616 Walnut St., Philadelphia, Pa. NOAB. 

The Forbes Lithograph Manufacturing Co., 10 E. 
40th St., New York City. OA. 

Albert Frank-Guenther Law, Inc., 70 Pine St., 
New York City. NOAB. Branches. 1 LaSalle 
St., Chicago; 111 Sutter St., San Francisco; 10 Post 
Office Square, Boston; Otis Bldg., Philadelphia. 

Freeze-Vogel-Crawford, Inc., 757 N. Broadway, 
Milwaukee, Wis. NOAB. Branch: 304 Pine St., 
Green Bay, Wis., 1-2-3-4, R. C. Breth. 

Freitag Advertising Agency, Inc., 101 Marietta 
St., Atlanta, Ga. NOAB. Branch: Pure Oil Bldg., 
Chicago. 

Charles Daniel Frey Co., 333 N. Michigan Ave., 
Chicago, Ill. NOAB. 

Fuller & Smith & Ross, Inc., 49 W. 45th St., New 
York City. NOAB. Branch: 1501 Euclid Ave., 
Cleveland, Ohio; 1-2, Wm. J. Staab, space buyer; 
3-4, C. J. Hoyer, production manager. : 


Inc., Southern 
Branch: 101 


Gamble & Co., Ltd., 209 S. LaSalle St., Chicago, 
Ill. NOAB. 

Gardner Advertising Co., 330 W. 42nd St., New 
York City. NOAB. Branches: 1627 Locust St., 
St. Louis; 994 Starks Bldg., Louisville, Ky. 

Geare-Marston, Inc., 1600 Arch St., Philadelphia, 
Pa. NOAB. Branch: 420 Lexington Ave., New 
York City. 

Gerber & Crossley, 
Portland, Ore. NOAB. 

Gerson, Beesley & Hampton, Inc., 121 N. Clark 
St., Chicago, Ill. NOAB. 


Inc., 1305 S. W. 12th St., 


J. Stirling Getchell, Inc., 405 Lexington Ave., 
New York City. NOAB. Branch: 7310 Wood- 
ward Ave., Detroit; 1, I. H. MacKenzie, space 


buyer. 

The Geyer Co., Third National Bank Bldg., Day- 
ton, Ohio. NOAB. 

Ray K. Glenn, 1330 First National Bldg., Okla- 


homa City, Okla. NOAB. 

Gotham Advertising Co., 250 Park Ave., New 
York City. 1, J. E. Hill, space buyer; 4, A. A. 
Kron. 

Gottschaldt-Humphrey, Inc., 419 Palmer Bldg., 
Atlanta, Ga. NOAB. 

Grace & Holliday, 438 New Center Bldg., Detroit, 
Mich. NOAB. 


James A. Greene & Co., Glenn Bldg., Atlanta, 
Ga. NOAR., 

The Green, Fulton, Cunningham Co., 
Michigan Ave., Chicago, Ill. NOAB. 

The Greenleaf Co., 216 Tremont St., Boston, Mass. 
NOAB. : 

Greve Advertising Agency, Inc., 240 Hamm Bldg., 
St. Paul, Minn. NOAB. 


360 N. 


OCTOBER, 1933 


: 
: 
; 


Lawrence C. Gumbinner Advertising Agency, 9 
E. 4ist St., New York City. NOAB. 

Gundlach Advertising Co., 400 N. Michigan Ave., 
Chicago, Ill. NOAB. Branch: 175 Fifth Ave., 
New York City. 


H 

J. B. Haines Advertising Agency, 1218 Chest- 
nut St., Philadelphia, Pa. 1-2-3-4, C. S. Haines. 
J. R. Hamilton Advertising Agency, 180 N. Mich- 
igan Ave., Chicago, Ill. NOAB. 

Hanff-Metzger, Inc., 745 Fifth Ave., New York 
City. NOAB. Branches: Esperson Bldg., Hous- 
ton, Texas; 520 N. Michigan Ave., Chicago. 

Hanff-Metzger of Calif., Ltd., 929 S. Broadway, 
Los Angeles, Calif. NOAB. 

L. H. Hartman Co., Inc., 444 Madison Ave., New 
York City. NOAB. 

Harvey-Massengale Co., 
Atlanta, Ga. NOAB. 

Hawley Advertising Co., Inc., 95 Madison Ave., 
New York City. NOAB. 

E. W. Hellwig Co., 9 E. 40th St., New York 
City. NOAB. 

Henri, Hurst & McDonald, Inc., 520 N. Michi- 
gan Ave., Chicago, Ill. NOAB. 

The Albert P. Hill Co., Inc., 233 Oliver Ave., 
Pittsburgh, Pa. NOAB. 

W. S. Hill Co., Inc., 323 Fourth Ave., Pittsburgh, 
Pa. NOAB. 

Fred A. Hinrichsen Advertising Agency, Daven- 
port Bank Tower, Davenport, Iowa. 1-2-3-4, Fred 
A. Hinrichsen. 


Inc., P. O. Box 1970, 


Holmes, Inc., 807 Stephenson Bldg., Detroit, 
Mich. NOAB. 
Hommann, Tarcher & Sheldon, Inc., 500 Fifth 


Ave., New York City. NOAB. 

E. T. Howard Co., Inc., 400 E. 49th St., New York 
City. NOAB. 

The Hower Advertising Agency, 476 University 
Blvd., Denver, Colo. 1-2-3-4, C. M. Hower. 

Charles W. Hoyt Co., Inc., 11 E. 36th St., New 
York City. NOAB. Branches: 650 Main St., 
Hartford, Conn.; 80 Broad St., Boston. 

Atlee F. Hunt Co., 339 15th St., Oakland, Calif. 
1-2-3-4, L. McBride. 

Husband & Thomas Co., Inc., 122 E. 42nd St., 
New York City. NOAB. 
Hurja-; ohnson-Huwen, 
St., Chicago, III. 


Inc., 58 E. Washington 
1, H. M. Banner. 


I 
Ingalls Advertising, 137 Newbury St., Boston, 
Mass. NOAB. 
The Izzard Co., 418 Pike St., Seattle, Wash. 
NOAB. 


J 
Johnson-Dallis Co., 316 Glenn Bldg., Atlanta, Ga. 
NOAB. 
Johnson-Read & Co., 
Chicago, Ill. NOAB. 
Johnston Advertising Co., 1901 McKinney Ave., 
Dallas, Texas. 1, O. S. Bruck. 


K 

H. W. Kastor & Sons Advertising Co., 360 N. 
Michigan Ave., Chicago, Ill NOAB. Branches: 
22 W. 48th St., New York City; Arcade Bldg., St. 
Louis. 

The Joseph Katz Co., 16 E. Mt. Vernon Place, 
Baltimore, Md. NOAB. Branch: 247 Park Ave., 
New York City. 

The Keelor & Stites Co., 18 W. Seventh St:, Cin- 
cinnati, Ohio. NOAB. 

Kenyon & Eckhardt, Inc., 247 Park Ave., New 
York City. NOAB. 

Ketchum, MacLeod, Grove, Inc., 2020 Koppers 
Bldg., Pittsburgh, Pa. 1, C. D. Benner; 2-3-4, H. 
S. Schuler. 

Klau-Van Pietersom-Dunlap Associates, Inc., 744 
N. Fourth St., Milwaukee, Wis. NOAB. 

M. R. Kopmeyer Co., 703 Realty Bldg., Louis- 
ville, Ky. 

Kraff Advertising Agency, 831 Second Ave., S., 
Minneapolis, Minn. 1-2-3-4, Norm E. Kraff, J. J. 
Millard, M. E. Johnson. 


L 

Lamport, Fox & Co., 525 J. M. S. Bldg., South 
Bend. Ind. NOAB. 1-2-3-4, H. W. Fox, vice- 
president, and C. F. Prell. 

Landsheft Advertising Agency, Inc., 810 Liberty 
Bank Bldg., Buffalo, N. Y. 1, Francis Gregory; 
2, A. W. Landsheft; 3, Charles Gilbert; 4, J. C. 
Bohning. 

Harry Latz, Inc., 597 Fifth Ave., New York City. 
1-2-3-4, Lee Sohn. 

Wilson H. Lee Advertising Agency, 246 Meadow 


Inc., 222 W. Adams St., 


SIGNS of the Times 


St., New Haven, Conn. 1-2-3-4, J. H. Adams and 
D. Milne. 

Al Paul Lefton Co., 219 S. Broad St., Philadel- 
phia, Pa. NOAB. 

Lennen & Mitchell, Inc., 17 E. 45th St., New 
York City. NOAB. 

H. E. Lesan Advertising Agency, Inc., 420 Lex- 
ington Ave., New York City. NOAB. 

Lesan-Florida Advertising Agency, Times Bldg., 
St. Petersburg, Fla. NOAB. 

Leon Livingston Advertising Agency, Mills 
Bldg., San Francisco, Calif. NOAB. Branch: 3636 
Beverly Blvd., Los Angeles. 

Lockwood-Shackelford Co., 
Los Angeles, Calif. NOAB. 

Logan & Stebbins, 1031 S. Broadway, Los An- 
geles, Calif. NOAB.  1-2-3-4, A. N. Gudelman. 
Branch: Financial Center Bldg., San Francisco. 

Long Advertising Service, 19 N. Second St., San 
Jose, Calif. NOAB.  1-2-3-4, Alvin Long. 

The W. E. Long Co., 155 N. Clark St., Chicago, 
Ill. NOAB. 

Loomis-Clapham-Whalen Co., 
Kansas City, Mo. NOAB. 

Lord & Thomas, 919 N. Michigan Ave., Chicago, 
Ill. NOAB. Branches: 1151 S. Broadway, Los 
Angeles; 247 Park Ave., New York City; 1515 
Russ Bldg., San Francisco; 67 Yonge St., Toronto. 

The J. Horace Lytle Co., 333 W. First St., Day- 
ton, Ohio. NOAB. 


122 E. Seventh St., 


21 W. Tenth St., 


M 

Mace Advertising Agency, Lehmann Bldg., Pe- 
oria, Ill. 1-2-3-4, M. J. Matusak. 

McCann-Erickscn, Inc., 385 Madison Ave., New 
York City. NOAB. Branches: 910 S. Michigan 
Ave., Chicago, 1-2-3-4, G. Victor Lowrie; 625 Na- 
tional City Bldg., Cleveland; 605 Patterson Bldg., 
Denver; 448 S. Hill St., Los Angeles, Calif., 1-2-3-4, 
Mrs. Homer Laughlin, 7r.; 114 Sansome St., San 
Francisco; 655 Skinner Bldg., Seattle. 

The McCarty Co., 1206 S. Maple Ave., Los An- 
geles, Calif. NOAB. Branch: 116 New Montgom- 
ery St., San Francisco. 

McJunkin Advertising Co., 228 N. LaSalle St., 
Chicago, Ill. NOAB. 

Hays MacFarland & Co., 333 N. Michigan Ave., 
Chicago, II]. NOAB. Branch: Royal Bank Bldg., 


Toronto. 

W. B. MacKenney Co., 1830 Arch St., Philadel- 
phia, Pa. NOAB. 

MacManus, Inc., 1200 Fisher Bldg., Detroit, 
Mich. NOAB. 


Marschalk & Pratt, Inc., 
New York City. NOAB. 

Matos Advertising Co., 
Philadelphia, Pa. NOAB. 

Matteson-Fogarty-Jordan Co., 
Ave., Chicago, Ill. NOAB. 

R. C. Maxwell Co., 1517 New York Central Bldg., 
New York City. OA. 

May Advertising, Inc., 1211 Chestnut St., Phila- 
delphia, Pa. NOAB. 

Philip J. Meany Co., 816 W. Fifth St., Los An- 
geles, Calif. NOAB. 1-2-3, L. W. Cunningham; 
4, R. E. VanLoan. 

Mears Advertising, Inc., 250 Park Ave., 
York City. . NOAB. 1-2-3-4, Frank E. Smith. 

Meredith & Co., Inc., 415 Cannon Place, Troy, 
N. Y. 1-2-3-4, Russell D. Meredith. 

Metropolitan Advertising Co., Inc., 
St.. New York City. NOAB. 

Milne & Co., Inc., 714 Exchange Bldg., Seattle, 
Wash. NOAB. 

Dan B. Miner Co., 272 Chamber of Commerce 
Bldg., Los Angeles, Calif. NOAB. 

Mitchell Advertising Agency, Inc., 1018 Nicollet 
Ave., Minneapolis, Minn. NOAB. 

Mitchell-Faust Advertising Co., 230 N. Michigan 
Ave., Chicago, Ill. NOAB. Branch: 430 Lexing- 
ton Ave., New York City. 

Morris & Jones, Inc., 250 Park Ave., New York 
City. 1-2-3-4, B. A. Freiwald. 

Moser & Cotins, Inc., 10 Hopper St., Utica, N. Y. 
NOAB._ Branch: 420 Lexington Ave., New York. 

Ph. Morton Art Bulletin Service, 834 Wade St., 
Cincinnati, Ohio. OA. 

C. N. Mullican Co., 703 Realty Bldg., Louisville, 
Ky. 1-2-3-4, C. N. Mullican. 

Carroll Dean Murphy, Inc., 35 E. Wacker Drive, 
Chicago, II]. NOAB. Branch: 515 Packard Bldg., 
Philadelphia. 


369 Lexington Ave., 
Inc., Bulletin Bldg., 


307 N. Michigan 


New 
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N 
National Outdoor Advertising Bureau, Inc., 1 
Park Ave., New York City; 8 S. Michigan Ave., 
Chicago, I1!l.; Shell Bldg., San Francisco, Calif. 


Needham, Louis & Brorby, Inc., 360 N. Michi- 
gan Ave., Chicago, Ill. NOAB. 

The Nesbitt Service Co., 1462 Hanna Bldg., 
Cleveland, Ohio. NOAB. 

Newell-Emmett Co., Inc., 40 E. 34th St., New 
York City. NOAB. 

Charles F. W. Nichols Co., 360 N. Michigan Ave., 
Chicago, Ill. NOAB. 
Nordhem Service, 


York City: “OA. 


Inc., 381 Fourth Ave., New 


O 

O’Callaghan Advertising Agency, Inc., 404 U. P. 
Bank Bldg., Memphis, Tenn. NOAB. 

O’Connell Advertising Agency, 100 Boylston St., 
Boston, Mass. NOAB. 

P. F. O’Keefe Advertising Agency, Inc., 45 Brom- 
field St., Boston, Mass. NOAB. 1-2, Eugene B. 
O’Keefe; 3-4, Walter C. Sampson. 

Oswald Advertising Agency, Inc., 1221 Integrity 
Bldg., Philadelphia, Pa. NOAB. 

Outdoor Advertising Agency of America, Inc., 
420 Lexington Ave., New York City. OA. Branch- 
es: 6 N. Michigan Ave., Chicago; Bessemer Bldg., 
Pittsburgh; 4 W. Seventh St., Cincinnati. 

Outdoor Advertising Incorporated, 1 Park Ave., 


New York City. OA. Western office, 165 W. 
Wacker Drive, Chicago: Branches: Atlanta, Bal- 
timore, Boston, Cincinnati, Cleveland, Detroit, 


Houston, Kansas City, Los Angeles, Philadelphia, 
San Francisco, St. Louis. 

Outdoor Service, Inc., Carbide & Carbon Bldg., 
230 N. Michigan Ave., Chicago, Ill. OA. Offices 
also at 611 Atlantic Bldg., Philadelphia, and 1110 
Chanin Bldg., New York City. 

Pp 

Hancock Payne Adv. Organization, 538 Public 
Ledger Bldg., Philadelphia, Pa. NOAB. 

Peck Advertising Agency, Inc., 271 Madison Ave., 
New York City. NOAB. 

Pedlar & Ryan, Inc., 250 Park Ave., New York 


City. NOAB. 

P. F. Petersen Advertising Agency, 12th and 
Jackson Sts., Omaha, Neb. NOAB. 

Poster Plant Representatives, Inc., 500 Fifth 


Ave., New York City. OA. 

R. J. Potts & Co., 101 W. Eleventh St., Kansas 
Citv, Mo. NOAB. 1-2-3-4, R. J. Potts, J. B. Wood- 
bury, D. B. Mindlin, H. W. Clifford, B. F. Mce- 
Guire, F. F. B. Houston, James McQueen, Ed T. 
Clark. 

The Potts-Turnbull Co., Inc., 300 Dierks Bldg., 
Kansas City, Mo. NOAB. Branch: 75 E. Wacker 
Drive, Chicago. 

John O. Powers Co., 220 E. 52nd St., New York 
City. NOAB. 

Frank Presbrey Co., Inc., 247 Park Ave., New 
York City. NOAB. Branch: City Centre Bldg., 
Philadelphia, Pa. 

Pritchard & Thompson Advertising Agency, Inc., 
403 Baronne St., New Orleans, La. NOAB. 

The Procter & Collier Co., Inc., P. O. Box 665, 
Cincinnati, Ohio. NOAB. 


R 

The Fred M. Randall Co., Book Tower, Detroit, 
Mich. NOAB. 

Wm. H. Rankin Co., Inc., Tribune Tower, Chi- 
cago, Ill. NOAB. Branches: 342 Madison Ave., 
New York City; 407 Petroleum Securities Bldg., 
Los Angeles; Crocker Bldg., San Francisco; 32 
Front St., Toronto. 

Redfield-Coupe, Inc., 247 Park Ave., New York 
City. NOAB. 

Thos. H Reese & Co., Inc., 444 Madison Ave., 
New York City. 

Reincke-Ellis-Younggreen & Finn., Inc., 520 N. 
Michigan Ave., Chicago, Il]. NOAB. 

A. J. Reinschreiber Personal Outdoor Advertis- 
ing Service, First National Bank Bldg., Chicago, 
Ill. OA. 

Wm. B. Remington, Inc., 21 Besse Place, Spring- 
field, Mass. NOAB. 

Richardson, Alley & Richards Co., 370 Lexington 


Ave., New York City. NOAB. Branch: Statler 
Bldg., Boston. 
Richardson-Plant, Inc., 1821 Guarantee Title 


B'dg., Cleveland, Ohio. NOAB. 1, C. T. Martin; 
3-4, account executives. 
The Philip Ritter Co., Inc., 25 W. 54th St., New 


York City. NOAB. 
Roche, Williams & Cunnyngham, Inc., 310 S. 
Michigan Ave., Chicago, Ill. NOAB. Branch: 


1500 Chestnut St.. Philadelphia. 
Regers and Smith, 20 N. Wacker Drive, Chicago, 
Ill. 1-2-3-4, H. N. Smith. 


7 | 


/ 


Rogers- Gano Advertising Agency, Inc., of IIl., 
75 E. Wacker Drive, Chicago, Ill. NOAB. Branch: 
Exchange Bldg., Tulsa, Okla. 

Rogers-Gano Advertising Agency, Inc., 1008 
Bankers Mortgage Bldg., Houston, Texas. NOAB. 

Ross-Gould Co., Tenth and Olive Sts., St. Louis, 
Mo. NOAB. 1, Harry Meyer, D. A. Ruebel. 
Branch: 1457 Broadway, New York City. 

Ruthrauff & Ryan, Inc., 405 Lexington Ave., 
New York City. NOAB. Branches: 360 N. Michi- 
gan Ave., Chicago; 812 Olive St., St. Louis; 7430 
Second Blvd., Detroit. 

S) 

Sehl Advertising Agency, 360 N. Michigan Ave., 
Chicago, Ill. NOAB. 

Sellers Service, Inc., 8 S. Michigan Ave., Chi- 
cago, Ill. OA. 

J. William Sheets, Inc., Central Bldg., Seattle, 
Wash. NOAB. 

Franklin P, Shumway Co., 
Boston, Mags. NOAB. 

Sidener, Van Riper & Keeling, Inc., 901 Circle 
Tower, Indianapolis, Ind. NOAB. 


453 Washington St., 


The Simpers Co., Lewis Tower Bldg., Phila- 
delphia, Pa. NOAB. 1, Miss F. Dart; 2-3-4, W. 
W. Williams. 

Smith & Drum, Inc., 739 S. Hope St., 


Los An- 
geles, Calif. NOAB. 
Allen C. Smith Advertising Co., 910 Baltimore 
' Ave., Kansas City, Mo.. NOAB. 

Smith-Patterson-Alien, Inc., 55 Allyn St., 
ford, Conn. NOAB. 

Smith, Sturgis & Moore, Inc., 370 Lexington Ave., 
New York City. NOAB. Biaheb: 140 Federal 
St., Boston. 

Walter B. Snow & Staff, Inc., Statler Bldg., 
Boston, Mass. NOAB. 

Stack Goble Advertising Agency, 8 S. Michigan 
Ave., Chicago, Ill. NOAB. Branch: 400 Madi- 
son Ave., New York City. 

Staples & Staples, Inc., 10 S. Tenth St., 
mond, Va. NOAB. 

Stewart-Taylor Co., 326 W. Michigan St.: 
Minn. NOAB. 

Jules P. Storm & Sons, Inc., 41 E. 42nd St. 
York City. NOAB. 

J. Irvin Strain, Inc., Eutaw and Biddle Sts., 
Baltimore, Md. 1-2-3-4, J. Irvin Strain. 

Strang & Prosser Advertising Agency, 2502 Smith 
Tower, Seattle, Wash. NOAB. 

Street & Finney, Inc., 71 W. 35th St., New York 
City. NOAB. Branch: 316 Statler Bldg., Boston. 

Strobridge Lithographing Co., 108 W. Central 


Hart- 


Rich- 
Duluth, 


, New 


Parkway, Cincinnati, Ohio; 250 Park Ave., New 
York City. OA. 

J. L. Sugden Advertising Co., 307 N. Michigan 
Ave., Chicago, Ill. NOAB. Branch: Gas-Electric 
Bldg., Rockford, Ill. 

The Sweeney & James Co., 
Cleveland, Ohio. NOAB. 

T 

J. Walter Thompson Co., 420 Lexington Ave., 
New York City. NOAB. Branches: 80 Boylston 
St., Boston; Union Central Bldg., Cincinnati; 410 
N. Michigan Ave., Chicago; 604 Petroleum Securi- 
ties Bldg., Los Angeles; Shell Bldg., San Fran- 
cisco; Arcade Bldg., St. Louis. 

George Enos Throop, Inc., 6 N. Michigan Ave., 
Chicago, Ill. OA. 

Tomaschke-Elliott, Inc., 
land, Calif., NOAB. 

Chas. H. Touzalin Agency, Inc., 7 S. Dearborn 
St., Chicago, Ill. NOAB. 

W. I. Tracy, Inc., 205 E. 42nd St., 
City. NOAB. 

Tracy-Locke-Dawson, Inc., Majestic Bldg., Dal- 
las Texas. NOAB. 1. Monty Mann; 2-3-4, R. H. 
Robins. Branch: 22 E. 40th St., New York City. 
1, H. E. Hendrick; 2-3-4, Howard McGhee. 

Tracy-Parry Co., Inc., Public Ledger 
Philadelphia. Pa. NOAB. 

Trades Advertising Agency, 180 Madison Ave., 
New York City. NOAB. 

U 

United Advertising Agency,.Inc., 8 W. 40th St., 
New York City. NOAB. 

United Advertising Corp., 8 W. 40th St., 
York City. OA. Branches: Park Ave. at 11th St., 
Newark, N. J.; 833 State St., New Haven, Conn.; 
Federal Advertising Corp., 177 Gould Ave., Pater- 
son, N. J.; American Poster Advertising Service, 


1501 Euclid Ave., 


1624 Franklin St., Oak- 


New York 


Bldg., 


New 


Long Branch, N. J.; Lehigh Advertising Co., Allen- 
town, Pa. 
United Advertising Corp. of Texas, 500 Fifth 


Ave., New York City. OA. 
United States Advertising Corporation, 240 Huron 
St., Toledo, Ohio. 1-2-3-4, R. J. Faller. 
V 
Van Sant, Dugdale & Corner, Inc., Court Square 
Bldg., Baltimore, Md. NOAB. Branch: Syracuse 
Bldg., Syracuse, N. Y. 
Virg Advertising Agency, Title Bldg., Spokane, 
Wash. 
WwW 
Wales Advertising Co., Inc., 
York City. NOAB. 


230 Park Ave., New 


Walker & Co., 88 Custer Ave., Detroit, Mich. 
OA. Branches: 837 Butterworth St., S. W., Grand 
Rapids; 529 W. Genessee Ave., Saginaw; 2711 N. 
Saginaw St., Flint, Mich. 

Mason Warner Co., Inc., 360 N. Michigan Ave., 
Chicago. NOAB. 

Warren Outdoor Advertising Corp., Second Na- 
tional Bank Bldg., Toledo, Ohio. OA. 

Waters & McLeod, 1206 Maple Ave., Los Angeles, 
Calif. NOAB. 

Western Advertising Agency, Inc., 214 Fifth St., 
Racine, Wis. NOAB. Branch: 35 E. Wacker 
Drive, Chicago. 

Western Advertising Co., Inc., 
Diego, Calif. NOAB. 

Williams & Saylor, Inc., 485 Madison Ave., New 
York City. NOAB. 

Edwin Bird Wilson, Inc., 120 Wall St., 
City. NOAB. 

C. C. Winningham, Inc., 11-230 General Motors 
Bldg., Detroit, Mich. NOAB. 

Charles W. Wrigley Co., 918 Wrigley Bldg., Chi- 
cago, Ill. OA. 


309 G St., San 


New York 


. 
Young & Rubicam, Inc., 285 Madison Ave., New 
York City. NOAB. Branches: 260 S. Broad St., 
Philadelphia; 221 N. LaSalle St., Chicago; 7430 
Second Blvd., Detroit. 
CANADA 

Charles Baker, Ltd., 1356 Bathurst St. Toronto, 
Ont. OA. 

The Canadian Poster Co., Ltd., 4530 St. Law- 


Que. OA. Branches: Ot- 
Quebec, corner Richelieu and 


rence Blvd., Montreal, 
tawa, 276 Bay St.; 
Marchand Sts. 

E. H. Dickinson Advertising Co., Ltd., Concourse 
Bldg., 217 Bay St., Toronto 2, Ont. OA. 

The Gould-Baird Poster Company, Ltd., 195 Main 
St., E., Hamilton, Ont. OA. Branches: Toronto, 
217 Bay St.; Montreal, 1178 Phillips Place; Brant- 
ford, Ont., 80 Colborne St.; London, Ont., 226 
York St. 

E. L. Ruddy Co., 
Ont. 


Ltd., 317 Spadina Ave., Toronto, 
OA. Branches: St. John, New Brunswick; 
Hamilton, Ont.; Winnipeg, Man.; Vancouver, B. 
C.; Montreal, Que. 

Ruddy Kester, Ltd., 166 Donald St., Winnipeg, 
Man. OA. Branches. Edmonton, Alta.; Saska- 
toon, Moose Jaw and Regina, Sask.; Fort William 
and Port Arthur, Ont. 

Stevenson & Scott, Ltd., 
Montreal, Que. 


276 Saint James St., 
1-2-3-4, C. H. Creasley. 


Breweries---Beer Brands---Agencies 


() Brands Pounce Agency 

Aetna Brewing Co., Hartford, Conn. (Aetna Special 
Dinner Ale.) *W. I. Tracy, Inc., 205 E. Forty- 
second St., New York City. 


Allen Brewery, Red Bank, N. J. *Braumeister, 
35 W. 45th St., New York City. 
Charles W. Almstead, Dallas, Texas. (Chuck’s 


4% Beer By Volume.) 

American Bottling, Inc., Providence, R. I. 
sumers, Liquid Bread.) 

American Brewing Co., Rochester, N. Y. *Wolft 
Hughes & Co., 329 E. Main St., Rochester, N. Y. 

American Brewery, Inc., Baltimore, Md. *Fox & 
Mackenzie, Philadelphia, Pa. 

Anheuser-Busch, Inc., 721 Pestlozi, St. Louis, Mo. 
(Budweiser.) *D’Arcy Advertising Co., Missouri 
Pacific Bldg., St. Louis, Mo. 

Atlas Brewing Co., 2107 Blue Island Ave., Chicago. 
Ill. (Atias Special Beer.) *Erwin, Wasey & 
Co., Chicago, IIl. 


(Con- 


B 

Magnus Beck Brewing Company, Buffalo, N. Y. 
*Tyler Kay Company, Inc., 602 Sidway Bldg., 
Buffalo, N. Y. 

Berghoff Brewing Corp., Ft. Wayne, Ind. (Dort- 
munder Style.) *Lamport-Fox Co., 525 J. M. S. 
Bldg., South Bend, Ind. 

Blatz Brewing Co., 1120 N. Broadway, Milwaukee, 
Wis. Hal Johnson, advertising manager. (Old 
Heidelberg.) *Klau-Van Pietersom-Dunlap Asso- 
ciates, Inc., 744 N. Fourth St., Milwaukee, Wis. 
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Bohemian Distributing Corp., New York City. 
(Old Bohemia Aged Lager Beer.) 

Brindley Grocery Co., Marion, Ohio, Distributor. 
(Budweiser.) Jay H. Maish Co., 400 S. Main St., 
Marion, Ohio. 


British American Brewing Co., Ltd., Windsor, 
Ont., Canada. (Black Pirate Ale.) 
Bruckmann Company, Cincinnati, Ohio. (Bruck’s 


Beer.) *Frederick L. Cavally Advertising Co., 
Schmidt Bldg., Cincinnati, Ohio. 
Buckeye Brewing Co., Toledo, Ohio. (Buckeye.) 
C 

California Brewing Association, 762 Fulton St., San 
Francisco, Calif. (Acme Beer.) *Emil Brisacher 
& Staff, 310 Crocker Bldg., San Francisco, Calif. 

Cataract Brewery, Rochester, N. Y. (Cataract 
Beer.) *Stewart, Hanford & Frohman, Inc., 11 
James St., Rochester, N. Y. 

Central Breweries, Inc., East St. Louis, Ill. *Har- 
rison-Rippey Advertising Co., 1478 Arcade Bldg., 
St. Louis, Mo. 

The City Brewery, 912 Cypress Ave., Ridgewood, 
Brooklyn, N. Y. (Twelve Tally-Ho Beer.) *Kerr, 
McCarthy & Roberts, Inc., 10 E. 40th St., New 
York City. 

The Class & Nachod Brewing Co., Philadelphia, 
Pa. (Black Eagle, Southern Star.) 

Cleveland Home Brewing Co., 2501 E. Sixty-first 
St., Cleveland, Ohio. (Black Forest.) *Ralph W. 
Sharp, Inc., Williamson Bldg., Cleveland, Ohio. 

Cleveland Sandusky Brewing Company, 2600 Carroll 
Ave., Cleveland, Ohio. *Lang, Fisher & Kirk, 


1783 East 11th St., Cleveland, Ohio. 

Commercial Brewing Co., 40 Roland, Charleston, 
Boston, Mass. *The Goulston Co., Inc., 35 Court 
St., Boston, Mass. 

Connecticut Valley Brewing Co., Meriden, Conn. 
*Charles Austin Bates, Inc., 18 E. Forty-eighth 
St., New York City. 

Conway Brewing Co., Troy, N. Y. (Uncle Sam.) 


F. W. Cook Co., Evansville, Ind. (Cook’s Gold- 
blume.) 
The Adolph Coors Company, Golden, Colo. *The 


Hower Advertising Agency, 476 University Blvd., 
Denver, Colo. 

Cox Gelatine Brewing Co., 546 Greenwich, New 
York City. *J. P. Muller & Co., 220 W. Forty- 
second St., New York City. 

Cresta Blanca Co., San Francisco, Calif. 
Blanca.) 


(Cresta 


D 


Dawson’s’ Brewery, Inc., 
(Dawson’s Diamond Ale.) *Harry M. Frost Co., 
260 Tremont St., Boston, Mass. 

Diamond Spring Brewery, Lawrence, Mass. 
Mitchell Co., Little Bldg., Boston, Mass. 

Peter Doelger Brewing Co., 84 Forrest, Bréoklyn, 
N. Y. (Peter Doelger First Prize Brew.) *Fonda- 
Haupt Company, 286 Fifth Ave., New York City. 

Abner Drury Brewery, Inc., Washington, D. C. 
(Royal Pilsen.) 

DuBois Brewing Co., DuBois, Pa. *W. S. Hill 
Company, 323 Fourth Ave., Pittsburgh, Pa. 


New Bedford, Mass. 


*The 
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E 


Eldredge Brewing Co., Inc., Portsmouth, N. H. 


*P. F. O’Keefe Advertising Agency, Inc., 45 
Bromfield St., Boston, Mass. 
Elizabeth Brewing Co., Elizabeth, N. J. *Gotham 


Adv. Co., 250 Park Ave., New York City. 

Elk Brewing Co., Kittanning, Pa. (Red Top.) 

Engesser Brewery Distributors, “Inc. *Kraff Ad- 
vertising Agency, 831 Second Ave., S., Min- 
neapolis, Minn. 

F 

Falstaff Corp., 3663 Forest Pk. Blvd., St. Louis, Mo. 
*H. W. Kastor & Sons Co., Inc., Arcade Bldg., 
St. Louis, Mo. 

Feigenspan Company, Newark, N. J.; Albany, 
N. J.; New Haven, Conn. *Young and Rubicam, 
285 Madison Ave., New York City. 

The Fidelio Brewery, 501 First Ave., New York 
City. *E. T. Howard, Inc., 6 E. 45th St., New 
York City. 

The Fitger Co., Duluth, Minn. (Rex Beer.) 

Flanagan-Nay Brewing Co. *Mears Advertising, 
Inc., 250 Park Ave., New York City. 

Flower City Brewing Company, Rochester, N. Y. 
*Hutchins Advertising Co., Cutler Bldg., Roches- 
cer, WF. 

Forest City Brewing Company, Cleveland, Ohio. 
(Waldorf Brew.) ‘*Seaver, Brinkman, Gersten- 
berger Co., 303 Chester-Twelfth Bldg., Cleveland, 
Ohio. 

Fort Pitt Brewing Company, Sharpsburg, Pa. *W. 
S. Hill Company, 323 Fourth Ave., Pittsburgh, Pa. 

Fredericksburg Brewing Co., San Francisco, Calif. 
(Fredericksburg.) 

G 

Genessee Brewing Co., Inc., St. Paul and Platt 
Sts., Rochester, N. Y. *John P. Smith Co., Inc., 
Rochester, N. Y. 

Gluek Brewing Co., 2021 Marshall St., N. E., Min- 
neapolis,; Minn. *John A. Grill, advertising serv- 
ice department. 


M. K. Goetz Brewing Co., St. Joseph, Mo. (Coun- 
try Club Special.) 

Goetz Brewery Co., Spokane, Wash. *Virg Adv. 
Agency, Title Bldg., Spokane, Wash. 

Golden West Brewing Co., Oakland, Calif. (Glow, 


Golden Glow.) 

Grand Rapids Brewing Co., Grand Rapids, Mich. 
(The Grand Rapids.) 

Robert H. Graupner, 
Stock.) 

Griesedieck Brothers Brewery Company, St. Louis, 
Mo. (St. Louis Light Lager Beer.) *Anfenger 
Advertising Agency, 1706 Olive St., St. Louis, Mo. 

Griesedieck-Western Brewery Co., Belleville, Ill. 
Stag Beer.) *Nelson Chesman & Co., 1127 Pine 
St., St. Louis, Mo. 

Gunther Brewing Co., Inc., 1211 S. Conkling St., 
Baltimore, Md. *I. A. Goldman & Co., 100 N. 
Eutaw, Baltimore, Md. 


H 

Haffenreffer & Co., 30 Bismarck, Boston, Mass. 
(Pickwick Ale.) *Albert Frank-Guenther Law, 
Inc., 10 Post Office Square, Boston, Mass. 

Theodore Hamm Brewing Company, 681 E. Minne- 
haha St., St. Paul, Minn. *McCord Company, 
Inc., 1650 Rand Tower, Minneapolis, Minn. 

Peter Hand Brewing Co., Chicago. (Meister Brau.) 
*Lord & Thomas, 919 N. Michigan Ave., Chicago. 

Harvard Brewing Co., Lowell, Mass. *Dowd & 
Ostreicner, 137 Newbury St., Boston, Mass. 

Hauser Brewing Company, Los Angeles, Calif. 
*Doremus & Co., Ltd., 210 W. Seventh St., Los 
Angeles, Calif. 

Edward B. Hittleman Brewery, Brooklyn, N. Y. 
(Goldenrod certified lager, Edelbrau and Munch 
beer.) *Fertig, Slavitt & Gaffney, Inc., 150 Madi- 
son Ave., New York City. 

Jacob Hornung Brewing Co., 3111 N. 22nd St., 
Philadelphia, Pa. *Stewart-Jordan Company, 
Franklin-Trust Bldg., Philadelphia, Pa. 

Houston Ice & Brewing _Co., Houston, Texas. 
(Southern Select, Richelieu.) *Jay H. Skinner 
Adv. Agency, 805 Sterling Bldg., Houston, Texas. 

I j 

Independent Brewing Co. of Pittsburgh, S. 22nd 
St., Pittsburgh, Pa. *Walker & Downing, Inc., 
Oliver Bldg., Pittsburgh, Pa. 


Harrisburg, Pa. (Silver 


Indiana Breweries, Inc., Indianapolis, Ind. 
(Mausner.) 

International Brewing Corp., New York City. 
(Old Stuyvesant.) 

Iroquois Beverage Corporation, Buffalo, N. Y. 


*Landsheft Advertising Agency, Liberty Bank 


Bldg., Buffalo, N. Y. 


SIGNS of the Times 


Jackson Brewing Co., Wilkinson & Decatur Sts., 
New Orleans, La. (Jax Beer.) *Fitzgerald Adv. 
Agency, 833 Howard Ave., New Orleans, La. 

The Jax Brewing Co., 16th Street, Jacksonville, 
Fla. *Associated Advertising Agency, Inc., 
Florida National Bank Bldg., Jacksonville, Fla. 

Jetter Brewing Co., 6016 S. 30th St., Omaha, Neb. 
*Beaucamp-Hohman, 714-715 World-Herald Bldg., 
Omaha, Neb. 


K 

Keeley Brewing Co., Chicago, III. 
Barley Stout, Ye Olde Inn Ale.) 

King’s Brewery, 227-81 Pulaski St., Brooklyn, N. Y. 
W. S. Lockwood, advertising manager. (Kings 
Beer.) *Charles Austin Bates, Inc., 18 E. 48th 
St., New York City. 

Kreuger Brewery, Newark, N. J. 
Corp., New York City. 

L 

Lang’s Brewery, Buffalo, N. Y. 
Inc., Vars Bldg., Buffalo, N. Y. 

Largay Brewing Co., Inc., Waterbury, Conn. 
Fox Ale.) 

Liebmann Breweries, Inc., 36 Forrest, Brooklyn, 
N. Y. (Rheingold Beer, Plaza Brew.) *Hanff- 
Metzger, Inc., 1501 Broadway, New York City. 

Liebert & Obert Brewers, Philadelphia, Pa. 
*Philip Klein, Inc., 1518 Walnut St., Philadel- 
phia, Pa. 

Lion Brewery of New York City, 104 W. 108th St., 
New York City. (Lion Pilsener.) *Lennen & 
Mitchell, Inc., 17 E. 45th St., New York City. 

Los Angeles Brewing Co., Los Angeles, Calif. 
(Eastside Beer.) *Scholts Advertising Service, 
Los Angeles. 

Lubeck Brewing Co., Toledo, 
Sharp, Inc., Cleveland, Ohio. 


M 
Maryland Distillers, Inc., Baltimore, Md. 
Adv. Co., 250 Park Ave., New York City. 
Miller High Life Co., 4002 W. State St., Milwaukee, 
Wis. *Cramer-Krasselt Co., Milwaukee, Wis. 
Mohawk Brewery, Buffalo, N. Y. *Landsheft Ad- 
' vertising Agency, Inc., 810 Liberty Bank Bldg., 
Buffalo, N. Y. 
George L. Moore, Los Angeles, Calif. 
wood Malibou Private Stock Broo.) 


(Blue Bell, 


*Boyle-Zipprodt 


*Addison Vars, 


(Red 


Ohio. *Ralph W. 


*Gotham 


(Holly- 


N 

Victor Neustadtl, New York City. (Baron Munch- 
hausen.) 

North American Brewing Co., Brooklyn, N. Y. 


*Thos. H. Reese & Co., New York City. 
Northwestern Brewing Co. *J. P. Muller & Co., 

New York City. 
Nostrand Products Co., 

(Gold Dollar Beer.) 


Inc., Brooklyn, N. Y. 
oO 
Oertel Company, Louisville, Ky. *M. R. Kopmeyer 
Co., 703 Realty Bldg., Louisville, Ky. 
Oregon Breweries & Hop Farms, Affiliated, Port- 
land, Ore. (Glatz beer.) *Mac Wilkens & Cole, 
Inc., Portland, Ore. 


Pp 

Piel Brothers, Inc., Brodklyn, N. Y. (Piel’s Beer.) 
*Cowan & Dengler, Inc., 25 W. 45th St., New 
York City. Me I 

Pilser Brewing Co., 161st St. and 3rd Ave., New 
York City. Albert E. Greenfield, advertising 
manager. 

Pilsener Brewery Co., Seattle, Wash. *Carl W. 
Art Adv. Agency, 915 Lloyd Bldg., Seattle, Wash. 

Pilzner Products Co., Inc., New York City. 
(Pico Brand Pilzner.) 

Pittsburgh Brewing Co., 3340 Liberty Ave., Pitts- 
burgh, Pa. *W. S. Hill Company, 323 Fourth 
Ave., Pittsburgh, Pa. 

Port Washington Brewing Co., Port Washington, 
Wis. (Old Port.) 

The Premier-Pabst Corporation, Chicago, Ill. Mar- 
vin Harms, advertising manager. (Pabst Blue 
Ribbon Beer, Pabst Blue Ribbon Brew—near 
beer; Old Maestro, Casino.) *Matteson-Fogarty- 
Jordan Co., 307 N. Michigan Ave., Chicago, III. 


R 

Rainier Brewing Co., 1550 Bryant St., San Fran- 
cisco, Calif. *Lord & Thomas, Russ Bldg., San 
Francisco, Calif. 

Rapken & Co. U. S. Distributors, J. R. Tennent, 
Ltd., Glasgow, Scotland. ‘ (Pilsener.) Lloyd’s 
(Export Lager, XXX Stout.) *Emil Brisacher & 
Staff, 310 Crocker Bldg., San Francisco, Calif. 

Red Top Brewing Co., Cincinnati, Ohio. (Red 
Top.) 


Regal Products Co., San Francisco, Calif. (Regal 
Amber Lager.) *D’Evelyn & Wadsworth, San 
Francisco. 

Rhineland Beverage Co., Port Chester, N. Y. (Am- 
bassador.) 

Ritz Brewing Co., 


San Diego,,. Calif. (Balboa, 


Coronado, Palomar.) 

Riverside Brewing Co., Chicago and Riverside, 
Ill. (Riverside.) 

Riverview Products, Inc., Niagara Falls, N. Y. 
(Spray Beer, Porter and Ale.) 

Rubsam & Horrmann Brewing Co., 191 Canal, 


Stapleton, Staten Island, N. Y. *Donahue & Co., 
Inc., 1790 Broadway, New York City. 

Jacob Ruppert Brewery, 1639 Third Ave., New York 
City. (Knickerbocker bottled light beer, Rup- 
piner bottled dark beer, Ruppert’s light and dark 
draught beer.) *H. E. Lesan Adv. Agency, Inc., 
420 Lexington Ave., New York City. 


Ss 

The F. & M. Schaefer Brewing Co., 2 S. Ninth St., 
Brooklyn, N. Y. *Batten, Barton, Durstine & 
Osborne, Inc., 383 Madison Ave., New York City. 

Schlitz Brewing Company, 234 Galena, Milwaukee, 
Wis. (Schlitz Export, Extra Pale, Malt Tonic, 
Atlas Brau.) *Stack-Goble Advertising Agency, 
8 S. Michigan Ave., Chicago. 

Jacob Schmidt Brewing Co., 882 W. Seventh St., 
St. Paul, Minn. “*Critchfield & Co., Foshay 
Tower, Minneapolis, Minn. 

Schoenhofen Brewing Co., 1926 W. 18th St., Chicago, 
Ill. (Edelweiss.) *Western Adv. Agency, 35 E. 
Wacker Drive, Chicago, Il. 

Schorr-Kolkschneider Brewing Co., 2537 Nat. Bdge., 
St. Louis, Mo. (S-K Light Beer.) *Schaffer- 
Brennan Advertising Co., 4 N. Eighth St., St. 
Louis. Mo. 

Sierra Brewing Corp., Los Angeles, Calif. *Elwood 
J. Robinson, Jr., 725 .Security Bldg., Los Angeles, 
Calif. 

Standard Brewing Company, Walnut and Penn Sts., 
Scranton, Pa. (Standard Tru-Age.) *Alfred J. 
Silberstein, Inc., 12 E. 44th St., New York City. 

Sterling Products Co., Evansville, Ind. (Sterling.) 

Storz Brewing Co., Omaha, Neb. *Coe-Buchanan 
Agency, 412 S. 19th St., Omaha, Neb. 

T 

Theonett & Co., Inc., Chicago, Ill. (Moulin Rouge.) 

Tivoli Brewing Co., 10129 Mack, Detroit, Mich. 
*Harold Aarons, Inc., 415 Brainard St., Detroit, 
Mich. 

The Tivoli-Union Co., Denver, Colo. 
Aristocrat.) 

Mario P. Tribuno, New York City. (Bervin.) 

John F. Trommer, Inc., 1632 Bushwick Ave. and 
Conwan St., Brooklyn, N. Y. Ed J. Walsh, ad- 
vertising manager. 


(The Western 


Two Rivers Beverage Co., Two Rivers, Wis. 
(Golden Drops.) 
U 
Union City Brewing Co., Union City, N. J. *Twin 


States Adv. Agency, 34 West Houston St., New 
York City. 

United States Brewing Co., 2519 Elston Ave., Chi- 
cago, Ill. (Rheingold, Savoy Special, Loewen 
Brau, New Life Malt Tonic.) *Reincke, Ellis, 
Younggreen & Finn, 520 N. Michigan Ave.,' Chi- 
cago, IIl. 

V 

Vernon Brewing Co., Los Angeles, Calif. 

Santa Rita, Western.) 


Ww 

The August Wagner & Sons Brewing Co., Colum- 
bus, Ohio. (Augustiner Beer.) 

Walsheim Brauerei, A. G., Walsheim, Bavaria. 
*The World Wide Adv. Corp., 11 W. 42nd St., 
New York City. 

The Wehle Brewing Co., 
(Wehle Ale, Wehle Beer.) Bs 

Henry Weinhard Co., Portland, Ore. *Adolph L. 
Bloch, 108 N. W. 9th Ave., Portland, Ore. 

Weisbrod & Hess Brewing Co., Philadelphia, Pa. 
(Rheingold, Shakespeare.) 

The West End Brewing Co., Utica, N. Y. 
Utica Beer.) 

Western States Grocery Co., 
(Brown Derby Beer.) 

Willi Import Corporation, New York City, Sales 
Representatives: Sandlerbrauerei, Kulmbach; 
Fuerstenberg Brauerei, Donaueschingen; Kochel- 
brauerei, Munich; Wagner Brauerei, Munich. 
*Gotham Advertising Company, 250 Park Ave., 
New York City. 

Wyoming Brewing Co., Wilkes-Barre, Pa. 
ing Chief.) 


(Luxury, 


West Haven, Conn. 


(Famous 


Oakland, Calif. . 


(Wyom- 
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Booth 


and Exhibit Service Firms 


Window Display Service Firms 


ALABAMA 
Birmingham—Central Sign Co., 1910 First Ave., N. 
1-2-3, 
Pennington-Scott Display Service, 1914 5th Ave., 
| SEE F 
Cullman—Harry O. Wise Signs. 3. 
Decatur—-Williams Sign System, 2nd Ave. 3. 
Tuscaloosa—Goldy Sign Shop, 520 23rd Ave. 
ARIZONA 
Phoenix—Cady & Leedham, 27 N. Central Ave. 
1-2-3. 
Tucson—Codd Advertising Service, 16 N. Scott St. 
1-2-3. 


1-2-3. 


ARKANSAS 
El Dorado—Union Sign Co., 313 N. Jefferson St. 3. 


Little Rock—Advertisers Display Service, 322% 
Louisiana St. 1-2-3. 
Perdue Display Service, 2700 Marshall St. 1-2-3. 
Warren—Butler Sign Shop, 206 S. Main St. 1-2-3. 


CALIFORNIA 
Alhambra—Alhambra Neon Laboratories, Inc., 205 
E. Garvey Road. 1-2-3. 
Los Angeles—H. T. Fay Studio, 536 S. Broadway. 3. 
Pacific Coast Window Display Service, 2216 S. 
Orange Drive. 1-2-3. 
Parmley Window Display Service, 1220 W. Pico 
me iy 
West Coast Sign Service, 1619 W. 7th St. 3. 
Manhattan Beach—Metlox Corporation, Ltd., 1200 
Morningside Drive. 3. 
Pasadena—Carter Sign Co., 111 E. Union St. 1. 
San Diego—Electrical Products Corporation, 1702-12 
Kettner Blvd. 3. 
San Francisco—-Golden Gate Neon Sign Co., Inc., 
355 Eighth St. 3. 
McGrath Sign Co., 115 Turk St. 1-2-3. 
Neon Sign Service Co., Ltd., 1707 Folsom St. 3. 
Sun Advertising Co., 129 Sacramento St. 1-2-3. 
. COLORADO 
Colorado Springs—Dinty Moore Signs, 2529-31 W. 
Colorado Ave. 1-2-3. 
Denver—American Standard Sign Co., 1454 Court 
Place. 1-2. 
Brisson Sign Co., 1438 Arapahoe St. 1-2-3. 
Pueblo—Hutchinson-Adams Sign Co., 209 W. 8th 
Be. dB’: 
Salida—The Sterling Co., P. O. Box 71. 3. 
Trinidad—Barbera Sign Service, 718 Stonewall Ave. 
3; 


CONNECTICUT 
Bridgeport—Conn. Flexlume Sign Co., Inc., 1726 
Fairfield Ave. 1-2-3. 
Middletown—Modern Sign Co., 430 Main St. 1-2-3. 


DELAWARE 
Laurel—W. T. Blanken Co. 3. 
Wilmington—Tupp Signs Studios, 213 W. 7th St. 
1-2-3. 
DISTRICT OF COLUMBIA 
Washington—Clayton Sign Studios, 2217 14th St., 


N. W. 1-2-3. 
FLORIDA 
Gainesville—Heitzman Sign Service, P. O. Box 
pao, . eZ. 
Jacksonville—Standard Sign Shop, 14 E. Church 
ee 


Ocala—Collier Art Co. 1-2-3. 
Orlando—Hiatt Sign Shop, 35 E. Church St. 3. 

Lou Marks, Box 1689. 1-2. 

Pensacola—Markham Sign System, 29 W. Govern: 
ment St. 1-2-3. 

Glen Osborn, 313 E. Intendencia St. 1-2-3. 
Tampa—Hodges Display Studio, 308 Cass St. 2-3. 
West Palm Beach—Hope Sign Co., 118 N. Dixie 

St. 1-2-3. 
GEORGIA 
Atlanta—Flexlume Southern, Inc., 120 Houston St., 
iy. <3; 
Lehigh Sign & Adv. Co., 438 W. Peachtree St., 
mie W..? 2. 
Frank Munn and Co., 173 Luckie St., N. W. 
1-2-3. 

Phillips-Browne Sign Co., 118 Luckie St., N. W. 3. 

Augusta—Joe Grad, 1221% Ellis St. 3. 


oH 


1. Indicates firms interested in taking contracts 
as official booth builders for conventions and 
expositions. 

2. Indicates firms build'ng display booths. 

3. Indicates firms offering a window display 
service in their respective cities. 

RE SO RE AES RT EL SITE ES EI 

Columbus—Dan Ingram, 1100% Broadway St. 3. 

Savannah—C. L. Youmans, 1906 E. Henry St. 3. 

Vienna—Kirkland Sign Service, P. O. Box 231. 3. 

Waycross—Art Sign and Display Service, 217 
Southern Bldg. 3. 

McIntosh Brothers, 108 Gordon St. 3. 

Waycross Advertising Service, Inc., 901 Colquit 
i SD ee I ° 

IDAHO 
Idaho Falls—Barber Outdoor Adv. Co. 1-2-3. 
Pocatello—The Billz Signz Co., 145 S. Arthur St. 
1-2-3. 
ILLINOIS 
Aurora—Aurora Neon, 112 S. LaSalle St. 
Midland Studios, 65 Fox St. 1-2-3. 
Barrington—Grebe Sign Service, 109 N. Harrison 
St. -. 3. 


1-2-3. 


Carrolilton—Bird Advertising Service, 914 Locust 
| Mgepd F 

Chicago—American Indoor Sign Co., 542 S. Dear- 
born St. 1-2-3. 


The Art Guild Display Studio, Inc., 208 W. Lake 
st, © 1-2-3. 
Checker Advertising Service, 
ats 3. 
Flashtric Sign Works, 3910 N. Western Ave. 3. 
North Shore Display Service, 7053 N. Clark St. 
1-2-3. 
Decatur—Linder, Inc., 125 W. Wood St. 1-2. 
Effngham—Kay Bee Display Service. 1-2-3. 
Galesbrurg—Johnson Adv. Service, 32 Public Sq. 3. 
Harrisburg—Displaymor Window Service, 421 S. 
McKinley Ave. 1-2-3. 
Jacksonville—-Creative Advertising Co., 18% West 
Side Square. 1-2-3. 
Macomb—Artkraft Window Displaying Co., 401 W. 
Adams St. 3. 
Moline—Service Sign Co., 515 16th St. 1-2-3. 
Oak Pa:k-—Joe Keil, 1004 S. Grove Ave. 3. 


Peoria—Peoria Window Display Bureau, 206 S. 
Frink St. 2-3. 

Quincy—Colpitts Advertising Service, 1243 Ver- 
mont St. 3. 

Gem City Sign Co., 1161-3 N. 5th St. 1-2-3. 
J. L. Hase System, 609 Adams St. 1-2-3. 

Rockford—Grissinger Display Service, 1532 Jack- 
son St. 1-2-3. 

.C. A. Pierce, Inc., 509 W. State St. 1-2-3. 


Springfield—W. C. Henry Signs, 519% E. Monroe 
ot. Te2-d, 
Jas. D. Sheehan Sign Co., 804 E. Adams St. 1-2-3. 

Zion—Vernon D. Naden Display & Sign Service 

1-2-3. 
INDIANA 
Anderson—Forkner Advertising Service, 
2nd St. 3. 
Mitchell Signs, 2231 Columbus Ave. 2-3. 
Bluffton—NuWay Advertising and Display Co., 
115 Main St. 1-2-3. 
Etkhart—The Elkhart Sign Co., 
1-2-3. 
Ideal Sign Co., 503 S. 2nd St. °3. 
Evansville—Acme Sign Co., 1309 W. Franklin St. 
1-2. 
The Sign Shop, 704 Main St. 1-2-3. 
Greensburg—Fowler’s Sign Shop, De Armond Bldg. 
KF 
Huntington—B. W. Bunnell Co., 16 West Park 
Drive. 3. 

Indianapolis—-]. A. Brewer, 944 Eugene St. 3. 
Kelso Sign Service, 550 Virginia Ave. 3. 
Winning Advertising Service, 609% N. Illinois 

Bt. ‘W2s3. 


1401 W. 


310 S. Main St. 


eS; Deariesn® 


La Grange—National Advertising Service, Inc. 3 

Logansport—Skinner Sign Service, 218 Sixth St. 3. 

Richmond—National Electric Sign Service, 316 S. 
Stn. Sts. 3, 


Rising Sun—-Robinson Sign Service, 729 5th St. 
1-2-3. 
South Bend—-Haenes Display Service, 620 E. Dubail 
Ave. 1-2-3. 
Underwood Display Service, 810 25th St. 1-2-3. 


IOWA 

Cedar Rapids—Midwest Window & Sales Service, 
WA Sed. Sti, S| Ws od, 

Davenport—The Robbins Co., 
Ave. J. 

Oelwein—Oelwein Sign Works, 8 First Ave., N. E. 
1-2. 

Oskaloosa—Storm Sign Service, 106 First Ave., W. 
ds 

Shenandoah—Middaugh Sign Co., 515% W. Thomas 
Ave. 1-2. 

Sioux City—Finke Display Service, 621 Nebraska 
St... 1-2-3. 

Fred Hadley Sign Co., 255 Insurance Exchange 

Bldg. 3. 

Waterloo—Fish Sign Service, 522 Lafayette St. 1-3. 

KANSAS 

Coffeyville—Brinker Outdoor Adv. Co. 3. 

Eldorado—E!dorado Sign Works, 122 S. Gordy St. 3. 

Wichita—American Sign Shop, 123 W. First St. 1-2. 


Inc., 415 Pershing 


Highway Sign & Servicing Co., 315 Central 
Bldg. 3. KENTUCKY 
Lexington—Cropper Advertising Service, 716 W. 


Maxweil St. 3. 
Louisville—Wm. J. Rueff—Signs, 125 S. Ist St. 1-2. 
Wm. G. Wabnitz & Co., 801 Fehr Ave. 1-2. 
Maysville—Model Displays, 36 Front St. 1-2-3. 
Owensbero—Ohio Valley Sign & Adv. Co., 215 W. 
Sth St. 1-2-3. 


Paducah—Utterback Advertising Service, 210 S. 
4th St. 1-2-3. 
LOUISIANA 
Tonesboro—Signcraft Studios, 4th St. 1-2-3. 
Monroe—Duke* Art-Vertising Service, P. O. Box 


1087. 3. 
New Orleans—Bunn Electrical Neon Displays, Inc., 
742 St. Charles St. 1-2-3. 
Dauphin Sign Co., 428 Camp St. 1-2-3. 
New Oreans Outdoor Adv. Co., 3922 Tulane Ave. 
1-2-3. 
J. F. Ricks Window Display Service, 
Charles St. 3. 
Shveveport—Atlas : Signcrafts 
1-2-3. MAINE 
Calais—Kenneth F. Hatfield, 103 Main St. 1-2-3. 
Lewiston— Mack The Signist,’” 115 Lisbon St. 
1-2-3. 
Rockland—Edwin H. Crie, 473 Main St. 3. * 
Sanford—John W. King, 76 School St. 3. 
MARYLAND 
Baltimore—Belsinger Sign Works, Inc., 505 N. Eu- 
taw St. 2. 
Decker Signs, 18 S. Paca St. 3. 
Cumberland—E, G. A. Snider Sign Co., 470 William 
St... 4-2-3, 
Frederick—Frederick Advertising Co., 306 N. Mar- 
ket St. 1-2-3. 
Hagerstown—Neff Sign Co., 
1-2-3. 


606 St. 


Co., 323% Texas St. 


43 E. Franklin St. 


MASSACHUSETTS 

Ayer—Brown Sign Service, 32 Highland Ave. 3. 
Boston—Weene Sign Service, 516 Main St. 1-2. 

Linstom Sign Co., 115 First St. (Cambridge) 3. 
Lowell—Cross Awning & Sign Co., 210 Central St. 

1-2-3. 

Amedee O. Laroche, 32 Middle St. 3. 
Salem—Hopkinson Sign Service, 175 Essex St. 3. 

Leslie Sign System, 11 Derby Square. 1-2-3. 
Springfield—Buchho!z Sign Co., 74 Broadway. 

Packard Sign Craft Co., 13 Market St. 1-2-3. 

H. S. Rich Studio, 125 Dwight St. 1-2. 
Waltham—Edward E. Harrington, Gifford Ave. 3. 


1-2-3. 


Worcester—Haddad Sign Co., 16 Mechanic St. 1-2-3 
Hall-Lucier Sign Co., 68 High St. 1-2-3. 
OGT.O BER: fsa 


Murhall Adv. Co., P. O. Box 436. 1-2-3. 
MICHIGAN 
Ann Arbor—Cline’s Advertising Agency, 144] 
Broadway. 2. 
Weissinger Sign Works, 215 Sixth Ave. 2-3. 
Battle Creek—Central Advertising Co., 16 S. Capi- 
tal Ave. 1-2-3. 
Bay City—Alex S. Roznowski, 1029 S. Madison 
Ave. 3. 
Detroit—Wm. Carlson Sign Studios, 1909 Brush 
St.) 2 
Cliff Deighan Sho-Cards, 1306 Randolph St. 1-2-3. 
Geisz Studios, 14544 E. Jefferson Ave. 3. 
MacLean Sign Service, 8323 Mack Ave. 3. 
Willey Sign Co., 1559 Church St. 1-2-3. 
Escanaba—Provo Sign Service, 611 Ludington St. 
1-2, 
Flint—General Signs Corp., 1105 N. Saginaw St. 3. 
Gladstone—Lee Mackie—Signs, 921 Superior Ave. 
2-3. 
Grand Rapids—Walker & Co., 837 Butterworth St., 
S. W.: 1-2. 
Holland—City Sign Co., 182 River Ave. 1-2-3. 
Iron Mountain—Hoyle Sign Service, 203 Stephen- 
son Ave. 3. 
Jackson—Allied Outdoor Advertising, Inc., 405 N. 
Mechanic St. 1-2-3. 
Gibbs Display Service, 405 N. Mechanic St. 1-2-3. 
Lansing—--Peterson Sign Studio, 212% S. Washing- 
ton Ave. 1-2-3. 
Muskegon—West Michigan Signs Corp., 232-234 
Market St. 1-2-3. 
Sault Ste. Marie—Shaw’s Sign Studio, 530 Bingham 
Ave. 1-2-3. 

W yandotte—Lange Sign Shop, 424 Eureka Ave. 2-3. 
MINNESOTA 
Crookston—Hedrick Sign Co., 208-10 N. Broadway. 

1-2-3, 
Duluth—Johnson Display Service, 206 W. Ist St. 
1-2-3. 
Hibbing—Universal Adv. Co. 1-2. 
Luverne—Hinkly Poster Adv. Co. 3. 
Minneapolis—Bako Paint Co., 609 S. 10th St... 3. 


Knox Sign Service, 241 Loeb Arcade. 3. 
Outdoor "isntask Inc., 1211 Washington Ave., N O T O O : S R E Q U R E D 
TO MAKE CONNECTIONS 


s. Sige 
Stephens Display Service, 412 Loeb Arcade. 2-3. 
Studio of Arts, 2500 Nicollet Ave. 2-3. 

United Sign Co., 252 Ist Ave., N. 2-3. 
Moorhead-—Braaten Sign Service, 4 4th St., S. 3. 
St. Paul—Geo. F. Peglow, 1058 University Ave. 

2-3. 

Sauk Centre—Barnard Advertising Service, 229 

Main St. 3. 


MISSISSIPPI 
ea ee Tae Sign Shop, 39-41 Batson FA a N E STO s x4 F & F CTRI C. 
Jackson—Southern Outdoor Adv. Co., 124 E .Pearl Ce aso A Oe Con By - = $ 
Ste 
Sage apna Sign Service. 2-3. 
MISSOURI 


Columbia—Fay & Davis, 707 Park Ave. 3. 
Joplin—N. J. Groves Adv. Service, 218 N. Wall 
Ave. 3. 
Klingman Electric Motor Service, 713-15 Virginia 
ee 
The Fred E. Myers Co., P. O. Box 219. 3. 
Kansas City—Electrical Products Consolidated, —— 
1923 Main St. 3. | FAHNESTOCK Clips are made 
Charles G. Meyer & Co., 4034 Main St. 3. | 


Maryville—Meek Advertising Co., Fifth & Market cw in 61 Sizes and Shapes. Write 
Sts. 1-2-3. 
St. Louis—Edw. C. Dillmann, 3051-3053 Cass Ave. US. for samples, illustrated circulars 
1-2. . 
Bernard E. Mohr, 3312 Shenandoah Ave. 1-2-3. WE DO OUR PART and prices. 
Springfield—Art Sign Service, 325 W. Olive St. 3. _——___________ 
NEBRASKA 


Holdrege—Erickson Advertising Service, 509 West 
Ave. 1-2. 

Howells—Ben J. Haas. 3. 

Lincoln—Brumm ‘& Herron, 138 N. 12th St. §1-2- 
Davison Display Service, 423 S. 11th St. 1-2-3. 
Western Good Roads Service Co., 1822 N St. 3. 

McCook—Swanson Sign Co., 208 E. Ist St. 1-2. 

North Platte—Hamilton Sign Co., 4th and Jeffers 

tte. RA 

Omaha—Davison Display Service, 327 LeFlang 

Bldg. 1-2-3. 
Neon Radiant Sign Co., 206 S. 24th St. 3. 
Omaha Neon Sign Co., 1120 N. 18th St. 3. 
Wisner—Ad-Art Sign Service, Box 37. 1-2-3. 


3. 
Wholesale 


NEON TUBING 


Made to Order 
Complete Line of Accessories 


Acme Transformers 
Write for our Price List 


Curry Neon Lights, Inc. 
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: NEW JERSEY 
Asbury Park—Road-Ad Service, Inc., 49 S. Main 
Sty. 3. 
Atlantic City—Atlantic Coast Sign Co., 25 S. Ten- 
nessee Ave. 1-2-3. 
Liberty Neon Corp., 
1-2-3. 
Englewood—Englewood Sign Co., 101 W. Palisade 
Ave. 1-2-3. 
Kritch Studios, 28 N. Dean St. 1-2-3. 
Jersey City—City Sign Co., 328 Newark Ave. 3. 
Gold Sign Shop, 653 Newark Ave. 1-2-3. 
Linden—Sweet Sign Co., 633 E. Elizabeth Ave. 3. 
Long Branch—United Neon Sign Service Co., 51 
‘Norwood Ave. 3. 
Moorestown—A. K. Salmon Sign Service, 110-114 E. 
Main St. 2-3. 
Newark—Acme Window Display & Adv. Co., Inc., 
845 Broad St. 2-3. 


18 N. Presbyterian Ave. 


Orange—New Jersey Window Display Service, 278 


ms Day St.\3. 

Paterson—Canova Sign Co., 151 Broadway. 1-2-3. 

Federal Advertising Corporation, 177 Gould Ave. 

1-2. 

Phillipsburg—O’Hagan Sign & Show Card Service, 
342 Center St. 1-2-3. 

Plainfield—Scherer Sign Service, 122 Madison Ave. 
1-2-3. 

Trenton—Geo. W. Brown, Inc., 45-47 N. Stockton 
St. 1-2-3. 

Vineland—Walker Advertising Co., 720 Landis Ave. 
1-2. 

West New York—Irving Sign Shop, 765 Bergenline 


mae. 4. NEW MEXICO 

Albuquerque—Lastever Neon Sign Co., 224 W. 3rd 
@ St.’ “4-2-2. 

NEW YORK 

Albany—O’Keefe Sign Service, 316 Quail St. 1-2-3. 
Windo-Craft Display Service, 668 Broadway. 3. 

Brooklyn—Cameo Sign Co., Inc., 754-760 Bedford 

Ave. 1-2-3. 
Henry Signs, 23 Cook St. 3: 

_ Frank G. Meyer, 923 Gates Ave. 1-2. 

Buffalo—Displays Moderne, 375-77 Connecticut St. 3. 
Neon Tube Lights, 999 Main St. 3. 

Victory Sign & Display Studios, 39 W. Chippewa 
St. 1-2-3. 
LeRoy—Commercial Sign Shop, 104 Myrtle St. 2-3. 
Long Island City—Strauss & Co., Inc., 47-23 35th 
SS 3 
Malone—Roy H. Taylor Sign Service, 32 Academy 
St. ©. 1-2. 

New York City—Bofinger Sign Co., 528 W. 40th St. 3. 
Bush Sign & Display Co., 12 E. 15th St. 2-3. 
Claude Neon Lights, Inc., 41 E. 42nd St. 3. 
Dis-Play-Well, Inc., 23 E. 22nd St. 1-2-3. 
Fordham Sign System, 2488 Grand Concourse, 

Wagner Bldg. 1-2-3. 
Gramercy .Sign Studio, 123 E. 23rd St. 
Harris-Davis Co., 458 W. 41st St. 1-2. 
C. & W. Meissner Displays, 2058 Bogart Ave. 3. 
Neon Sign & Service Co., 564 Southern Blvd. 3. 


1-2-3. 


Harry Pargament, Inc., 62 Reade St. 1-2-3. 
Public Service Maintenance Co., 555 W. 52nd 
i ae 


John Scott, 2 W. 45th St. 3. 
Show Win-Do Display Service, 202 E. 44th St. 
1-2-3, 
Stern & Greenberg, 214 E. 14th St. 1-2-3. 
Duke Wellington, Inc., 573 11th Ave. 3. 
Niagara Falls—Kirby Sign Co., 701 7th St. 1-2-3. 
Patchogue, L. I.—Soule Studio, Pine Neck Road. 
1-2-3. 
Peekskill—Peekskill Sign Co., 1307 Main St. 3. 
Rochester—De Mallie Signs, 102 State St. 1-2-3. 
Glo-Light Displays, Inc., 310 East Ave. 3. 
F. E. Hayes Co., 44 Aqueduct St. 1-2. 
Staten Island—Display Craft Studios, 615 Bay St., 
Stapleton. 1-2-3. 

Model Sign Co., 112 Central Ave., St. George. 3. 
Rudolf Sign Co., 19 Broad St., Stapleton. 2-3. 
Schenectady—N. &. Sign Co., 317 State St. 1-2-3. 
Syracuse—Ononda Sign Co., 231 W. Washington 

St. 1-2-3. 
R. A. Z. Sign Co., 429 Rich St. 1-2-3. 

. R. P. Strough, 249 Erie Blvd., W. 3. 
Watervliet—Carhart Adv. Corp., 1206 2nd Ave. 3. 
NORTH CAROLINA 

Burlington—Qualls & Tate, Box 119. 1-2-3. 

Charlotte—Grady Sign Co., 129% S. Tryon St. 1-2. 

Raleigh—Harrell Sign Co., 13% S. Wilmington St. 
1-2-3. 

Wilson—The Thompsons Signs, 304 S. Daniel St. 
RSS age 
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' Winston-Salem—Martin Advertising Service, 209 


Ward: St. 3; 
Riley Matthews Signs, P. O. Box 35. 2-3. . 
R. G. Watson Signs, 2506 Gilmer Ave. 1-2-3. 
NORTH DAKOTA 
Minto—Lee Display Service, Box 1308. 1-2-3. 


OHIO 
Akron—Elvon Studios, 422 Everett Bldg. 3. 
Canton—Canton Sign Co., 222 5th St., N. E. 3. 


Cincinnati—American Sign Co., 22 E. 12th St. 1-2-3. 
Hartman Sign Co., 47 Walnut St. 1-2. 
Cleveland—Irwin-Walker Displays, Inc., 2906 E. 


65th St. 3. ‘ 
Rafferty Sign Co., 9913 Leo Ave. 1-2-3. \ 
Columbus—Activad Sign Service, 40 W. State St. 3. 
F. Altman & Son Display Service, 415 S. 3rd St. 
1-2-3. 

Capital Display Services, 115 E. Gay St. 3. 
The P. F. Yoerger Sign Co., 62 E. Long St. 3. 
Dayton—Bicknell Sign & Display Service, 65 N. 

Hatfield Ave. 2-3. 
Dayton Luminous Tube Co., 927 W. 3rd St. 3. 
East Liverpool—Fife Sign System, Inc., 618 Dres- 
den Ave. 3. 
Norwalk—Homan Sign & Glass Co., 25-27 Whittle- 


sey Ave. 3. 

Portsmouth—Frank R. Sodaro Display Service, 618 
John St. 3. 

Sandusky—Stanley Sign Service, 1301 McKinley 
St: 1-2-3. 

Tiffin—Seneca Paint Sign Co., 169 W. Market St. 3. 


OKLAHOMA 
Alva—Imel Walters, 518 Locust St. 
Ardmore—Knapp Adv. Co. 1-2. 
Duncan—Carter Sign Co., 8 S. 9th St. 3. 
Muskogee—Knapp Adv. Co. 1-2. 
Oklahoma City—De Lux Sign & Adv. Co., 23 E. 
Stet. 1-2. 
Okmulgee—Knapp Adv. Co. 1-2. 
Ponca City—Knapp Adv. Co. 1-2. 
OREGON 
Corvallis—Humphrey Sign Shop, 414 Madison St. 
2-3. 
Portland—Portland Window Decorating Co., 331 
N. W. 15th Ave. 1-2-3. 


PENNSYLVANIA 
Altoona—Quarry Sign and Display Service, 1435 11th 
Ave. 1-2-3. 
Doylestown—-Nate Signs Service, Main St. 1-2-3. 
Ellwood City—L. R. Nickum, 616 Wayne Ave. 1-2-3. 
Ephrata—Ira E. Fasnacht, Inc., S. State St. 2-3. 
Erie—General Sign & Display Co., 1209 Peach St. 
1-2. 

Weaver Display Service, 3005 East Ave. 1-2-3. 
Hazleton—Fey Sign Co., 378 S. Poplar St. 1-2. 
Jenkintown—A. & B. Studio, 410 Old York Rd. 3. 
Lancaster—Carrigan Window Service, 12 W. Orange 

St. 4-2-3, 

Dorwart Signs, James and Mulberry Sts. 3. 

Mt. Union—C. B. Cunningham, 133 W. Shirley St. 
a 

Philadelphia—Brown Devorating Co., 215 S. 24th 
St. 1-2-3. 

Central Sign Service, Inc., 1228 Race St. 2-3. 

City Sign Service, Inc., 225 Market St. 3. 

General Exhibits, 34 S. 17th St. 1-2-3. 

D. C. Humphrys Co., 909 Filbert St. 1-2-3. 

Tee-Kay Sign Service, 76 W. Chelten Ave. 3. 
Pittsburgh—J. T. Curtis, 1501 East St. 3. 

Gardner Sign Co., 226 Diamond St. 1-2. 

A. E. Jones Co., 1311-1313 Federal St. 1-2-3. 

G. G. O’Brien, Jr., 5980 Center Ave. 1-2. 

Pittsburgh Windocraft Service, 333 E. Carson 

St. 1-2-3. 

H. H. Seiferth, 121-123 Fancourt St. 1-2. 
Reading—Berks Sign Co., 829 Franklin St. 1-2. 
Schuylkill Haven—National Outdoor Adv. Co., Inc., 

425 E. Main St. 1-2-3. 
Sunbury—Bucker & Newman, 135 Lombard St. . 3. 

Harrison Signs, 1031 Walnut St. 3. 
Wellsboro—Darling Display Co., 17 Cone St. 


RHODE ISLAND 
Pawtucket—The Art Studios, 7 High St. 3. 
Pawtucket Sign Co., 6 Read St. 3. 
Providence—J. M. McMahan Co., 82 N. Main St. 
1-2-3. 
West Warwick—Picard Sign Co., 12 Curson St. 2-3. 
SOUTH CAROLINA 
Charleston—Miles Dunning, Jr., 
1-2-3. , 
Columbia—Criterion Display Service, Box 1232. 
1-2-3. 
Greenville—United Sign Co., 115.Buncaube St. 2. 
Williams Sign Co., 306 N. Brown St. 1-2-3. 


1-2-3. 


1-2-3, 


99 Spring St. 


Spartanburg—Ray Sign Co., 138% E. Main St. 1-2-3. 
SOUTH DAKOTA 
Madison—Paulis Sign & Display System. 1-2-3. 
Sather Sign Servis, 513 2nd St., N. W. 1-2-3. 
Rapid City—Rosenbaums Midwest Sign Co., Box 

987. 1-2-3. TENNESSEE 
Chattanooga—Andler Co., 18 E. 5th St. 2-3. 
Hal Cady, 231 E. llth St. 1-2-3. 


Columbia—W. E. Blocker Sign Co., N. Main St. 3.° 


Kingsport—Johnson-Felix Sign Co. 1-2-3. 
Knoxville—Greenwood Adv. Co., Box 725. 3. 
Post Sign Co., Inc. 1-2-3. 
Memphis—Weigand Artkraft Neon Co., 267 Union 
Ave. 1-2-3. TEXAS 
Abilene—R. D. Taggart Sign Co., 1165 N. 2nd St. 3. 
Amarillo—Williams Sign Co., Inc., 801 W. 6th St. 
1-2-3, 
Austin—Duplex Advertising Co., Inc., 99 S. Con- 
gress Ave. 1-2. 
Otis Terrell, 811% Congress Ave. 1-2-3. 
El Paso—Neon Sign Co. of El Paso, 1130 Texas St. 
1-2-3. 
Fort Worth—Corn Sign Co., 3032 W. 9th St. 1-2. 
Houston—Traylor Sign Co., 820 Travis St. 1-2-3. 
Orange—Journeay’s, 1003 4th St. 3. 
San Antonio—Patrick Display Service, 212 Losoya 
St. 1-2-3. 
Temple—G. C. Garth Adv. Co., 1102 N. 3rd St. 1-2-3. 
Tyler—Acme Sign Co., 105% N. Spring St. 1-2-3. 
UTAH 
Ogden—Bird & Jex Co., 2310 Grant Ave. 1-2. 
Salt Lake City—J. M. Harsh Art Studio, 506 Boyd 
Park Bldg. 3. 


Window Display Service, 403 East 4th South 


ae VERMONT 
Burlington—Oscar Guadreau Display Service, 45 
Rose St. 1-2-3. 


Hope Sign Service, 228-234 Elmwood Ave. 1-2-3. 
Charlottesville—Modern Adv. Studio, 115 E. Main 
St. 1-2-3. 
Orleans—Hope Advertising Service, 4 South St. 3. 
VIRGINIA 
Lexington—Leon’s Paint Shop, Main St. 3. 
Norfolk—Everett Show Card Service, 421 Boush 
—) Ses 
Richmond—Farrer’s Display Service, 
Ave. 1-3. 
Roanoke—The Art Sign Service, 210 Nelson St. 3. 
Braco Studio, 24 Kirk Ave., W. 3. 
Staunton—Frank B. Holt Adv. & Display Studio, 
14 E. Beverley St. 1-2-3. 

WASHINGTON 
Olympia—Olympia Sign Co., 409 Columbia St. 1-2. 
Port Angeles—Port Angeles Poster Adv. Co., 130 

W. 13th St. 1-2-3. 
Spokane—Arrow Sign Co., 226 Riverside Ave. 3. 
lL. S. Neon Corporation, East 313 Sprague Ave. 
1-2-3. WEST VIRGINIA 
Bluefield—Myles R. Foland Sign Co., 202% Bland 
mes 3S. 
Whitlow Sign Service, Princeton Ave. 1-2-3. 
Faitrment—Ahern Advertising Corporat‘on, 136 
Speedway. 1-2-3. 
Lookout—Stover Sign Service. 3. 
Martinsburg—Miller Sign Service Co., 127 W. King 
eu De 
Wheeling—Wharry’s Window Display Service, 15th 
St. Place Bet. Market & Chapline Sts. 1-2-3. 
WISCONSIN 
Ashland—Gundry Sign Service, 9th Ave., W. and 
gna. St.....3. 
Bloomer—Williams Comm. Art Studio. 1-2-3. 
Janesville—Rost Sign Co., 207 Academy St. 
Ladysmith—Simon Sign & Card Service. 3. 
Madison—Luckey Display Services, 630 W. Wash- 
ington Ave. 1-2-3. 
Milwaukee--Advance Display Service, 345 N. 50th 
St. 1-2-3. 
Enterprise Art Studios, 2009 N. 32nd St. 2-3. 
Standard Sign Service, 1412 W. Forest Home 


Ave. 1-2-3. WYOMING 

Casper—Midwest Outdoor Adv. Co., 647 W. Yellow- 
stone Ave. 1-2-3. 

Cody—Sherwood Display Service, 
Ave. 1-2-3. 

Rock Springs—Wyoming Neon Adv. Co., 752 Pro- 
lett Butte Ave. 1-2-3. 

CANADA 

Quebec—National Sign Limited, 115 Abraham Hill. 
1-2-3. 

Toronto—Ontario Neon Signs, Limited, 255 Spadina 
Ave. 3. 

Trois Rivieres—Studio Hebert, 595 Niverville St. 
1-2-3, 


3123 Second 


1-2-3. 


1323 Sheridan 
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Outdoor Advertising Associations. 


Outdoor Advertising Association of America— 
Chairman, board of directors and president, Geo. 
W. Kleiser, Foster & Kleiser Co., San Francisco, 
Calif.; general manager, H. E. Fisk, 165 W. Wacker 
Drive, Chicago, IIl.; secretary, D. V. Daigneau, 
165 W. Wacker Drive, Chicago, IIl.; vice-presi- 
dent, business development, H. J. Fitzgerald, 
Cream City Outdoor Adv. Co., Milwaukee; vice- 
president, educational, H. C. Macdonald, Detroit, 
Mich.; vice-president, poster plant development, 
P. L. Michael, Houston Poster Adv. Co., Houston, 
Texas; vice-president, paint plant division, B. W. 
Robbins, General Outdoor Advertising Co., Inc., 
Chicago; vice-president, legal and legislative, J. 
B. Stewart, Dixon & Stewart, Clinton, Iowa; 
treasurer, Leonard Dreyfuss, United Advertising 
Corp., 8 W. Fortieth St., New York City; counsel, 
E. Allen Frost, 165 W. Wacker Drive, Chicago. 


DIRECTORS 


Alabama—Harry Crawford, Crawford Advertising 
Co., Mobile. 

Arizona—George A. Sample, 
Co., San Diego, Calif. 

Arkansas—John P. Baird, 924 E. Third St., 
Little Rock. 

California—Geo. W. Kleiser, Jr., Foster & 

Colorado—C. L. Munger, General Outdoor Adver- 
tising Co., Inc., Denver. 

Connecticut—John F. Murphy, 
Bridgeport. 

Delaware—Paul C. Hessler, Hessler, Inc., Wil- 
mington. 

District of Columbia—J. E, Shoemaker, General 
Outdoor Advertising Co., Inc., Washington, D. C. 
Florida—E. B. Elliott, The E. B. Elliott Co., 
Miami. 

Georgia—Martin T. Price, Savannah Poster Adv. 
Service, 224-226 Habersham St., Savannah. 

Idaho—C. P. Cosgriff, Cosgriff Outdoor Adver- 
tising, Twin Falls. 

Illinois—J. Knox Montgomery, J. Knox Mont- 
gomery Poster Adv. Co., Belleville, Ill. 

Indiana—Charles M. Bryan, Gen. Outdoor Adv. 
Co., Inc., 511 Madison Ave., Indianapolis. 

Iowa—D. Earl Combs, Southern & Western Iowa 
Poster Advertising Co., Chariton. 

Kansas—R. F. Robinson, Robinson Outdoor Adv. 
Co., 419 Cherokee St., Leavenworth. 

Kentucky—H. P. Purnell, Purnell Poster Adv. 
Co., Maysville, Ky. 

Louisiana—J. O. McFadin, B & B System, Inc., 
Shreveport. 

Maine—Roy W. Moore, Waterville Poster Adv. 
Co., Waterville, 

Maryland—Henry Morton, P. & H. Morton Adv. 
Co., Baltimore. 

Massachusetts—E. C. Donnelly, Jr., John Don- 
nelly & Sons, Boston. . 

Michigan—A. J. Mulholland, Mulholland Out- 
door Advertising Co., Kalamazoo. 

Minnesota—Henry F. Baker, Gen. Outdoor Adv. 
Co., Inc., Minneapolis. 

Mississippi—I. B. Isenberg, 
Adv. Co., Greenville. 

Missouri—Geo. F. Olendorf, Olendorf Adv. Co., 
Springfield. 

Montana—R. H. Fletcher, Montana Outdoor Adv. 
Co., Helena. 

Nebraska—H. J. Bartenbach, Bartenbach Poster 
Adv. Co., Grand Island, Neb. 

Nevada—S. Leggett, Leggett Advertising Co., 
Reno. 

New Hampshire—W. H. Partlan, 
Poster Adv. Co., Manchester. 

New Jersey—Harry F. O’Mealia, O’Mealia Out- 
door Adv. Co., Jersey City. 

New Mexico—R. R. Johnson, New-Texas Adv. 
Co., Clovis. 

New York—K. H. Fulton, Outdoor Advertising 
Incorporated, New York City. 

North Carolina—C. C. Foster, Foster Poster Adv. 
Co., 610 E. Broad St., Statesville. 

North Dakota—Miles K. Lander, Shaw Poster 
Adv. Co., 414 Demers Ave., Grand Forks. 


Foster & Kleiser 


Murphy, Inc. 


Riverside Poster 


Manchester 


Ohio—Arthur Dundon, Case Poster Adv. Co., 
Alliance. 
Oklahoma—Geo. L. Knapp, Knapp. Adv. Co., 
Okmulgee. 
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Oregon—H. P. Dueber, 
Portland. 

Pennsylvania—Henry R. Johnston, 
ston, Inc., West Reading. 

Rhode Island—G. S. Standish, Standish-Barnes 
Co.? Providence. | 

South Carolina—L. H. Cary, Greenville Poster 
Adv. Co., Greenville. 

South Dakota—Herbert M. Fish, Aberdeen Pos- 
ter Adv. Co., 318 Citizens Bldg., Aberdeen. 

Tennessee—James E. Cassady, Knoxville Poster 
Adv. Co., Knoxville. 

Texas—Alf. A. Edwards, P. O. Box 1357, Waco. 

Utah—R. L. Bird, Bird & Jex Co., Salt Lake 
City. 

Vermont—Justin B. Kelly, 
Adv. Co., Burlington. 
Virginia—E. W. Lemay, Gen: Outdoor Adv. Co., 
Inc., Richmond. 

Washington—G. E. O’Neil, Foster & Kleiser Co., 
Seattle. 

West Virginia—R. Robinson, Ohio Valley Adv. 
Corp., Wheeling. 

Wisconsin—R. E. Fitch, Racine 
Co., Racine. 

Wyoming—H. B. Markham, Midwest 
Adv. Co., Casper. 


Foster & Kleiser Co., 


Hen. John- 


Kelly Bros. Poster 


Poster Adv. 


Outdoor 


ASSOCIATE DIRECTORS 

W. J. Ferris, Whitmier & Ferris Co., Buffalo, 
N. Y. From the Outdoor Advertising Association 
of America to the Poster Advertising Association 
of Canada. 

H. A. Williams, Williams-Thomas, Ltd., Mon- 
treal. From the Poster Advertising Association of 
Canada to the Outdoor Advertising Association of 
America. 


SUBORDINATE ASSOCIATIONS 


ALABAMA 
Outdoor Advertising Association of Alabama— 
President, W. W. Parlier, Capitol City Advertis- 


ing Co., Montgomery; vice-president, J. Carrol 
Hay, Huntsville; secretary-treasurer, Ralph A. 
Redel, Tuscaloosa. Directors: Joe Chambers, Tal- 
ladega; L. G. Jones, Anniston; S. N. Crosby, 
Ozark; Roy Chapman, Birmingham. 

ARIZONA 


Outdoor Advertising Association of Arizona— 
President, Al. G. Smith, Al. G. Smith Co., Ltd., 
El Centro, Calif.; vice-president, J. R. Williams, 
Needles; secretary-treasurer, Geo. A. Sample, Fos- 


ter & Kleiser, San Diego; directors: Clarence 
Smith, A. G. Benson. 
ARKANSAS 


Outdoor Advertising Association of Arkansas— 
President, Thos. A. Hill, Pine Bluff; vice-presi- 
dent, W. D. Mitchell, Ft. Smith; secretary-treas- 
urer, John P. Baird, P. O. Box 186, Little Rock; 
assistant secretary-treasurer, W. D. Billingsley, 
P. O. Box 186, Little Rock. Directors: W. H. 
Wilson, Little Rock; I. M. Fulkerth, Forrest City. 


CALIFORNIA 
Outdoor Advertising Association of California— 
President, R. A. Cleaveland, Modesto; secretary- 
treasurer, Geo. W. Kleiser, Jr., 1675 Eddy St., 
San Francisco. 


COLORADO 
Outdoor Advertising Association of Colorado— 
President, Joseph Quinn, Quinn Outdoor Adv. Co., 
Grand Junction; vice-president, W. J. Stroup, 
Garden City, Kan.; secretary, W. J. Beaty, W. J. 
Beaty Poster Co., Alamosa, Colo. 


CONNECTICUT 

Outdoor Advertising Association of Connecticut— 
President, John F. Murphy, Murphy, Inc., Bridge- 
port; vice-president, H. H. Vignot, New London- 
Norwich Poster Adv. Co., New London; secretary- 
treasurer, Arthur Sebert, General Outdoor Adv. 
Co., Hartford. Directors: H. E. Parsons, O. V. 
Ober, J. F. Murphy, Arthur Sebert, A. H. Parker. 


DELAWARE 
Outdoor Advertising Association of Delaware— 
President, P. C. Hessler, Wilmington; vice-presi- 


dent, P. M. Comes, Salisbury; secretary-treasurer, 
A. H. Reyam, Hessler, Inc., Third and Orange 
Sts., Wilmington. 


FLORIDA 

Outdoor Advertising Association of Florida— 
President, Thomas F. Clark, General Outdoor Ad- 
vertising Co., Jacksonville; vice-president, W. S. 
Huey, Huey Outdoor Advertising Co., Enterprise, 
Ala.; secretary-treasurer, John C. Martin, Box 
1732, Tampa. Directors: E. B. Elliott, Miami, and 
the president, vice-president and secretary-treas- 
urer. 


GEORGIA 

Outdoor Advertising Association of Georgia— 
President, C. D. Smith, Columbus Poster Adv. Co., 
Columbus; vice-president, A. L. Crowe, Crowe 
Poster Adv. Co., Marietta; vice-president, H. H. 
Estes, Charles Poster Adv. Co., Gainesville; secre- 
tary-treasurer, R. L. Fay, General Outdoor Ad- 
vertising Co., 294 Merritts Ave., N. E., Atlanta. 
Directors: Officers and E. R. Fendig, Brunswick; 
B. F. Harris, Griffin; T. L. Spence, Thomasville. 


IDAHO 
Advertising Association of Idaho— 
R. B. Ward, Moscow; vice-president, 
Harry Finley, Nampa; secetary-treasurer, R. G. 
Spaulding, Boise. Executive board member (with 
officers), A. E. Ashley, Boise. 


ILLINOIS 

Outdoor Advertising Association of Illinois— 
President, W. M. Sauvage, W. M. Sauvage Adv. 
System, Alton; vice-president, David J. Jarrett, 
Rockford Poster Advertising Co., Rockford; secre- 
tary, B. W. Robbins, General Outdoor Advertising 
Co., Chicago; treasurer, E. R. Busby, Busby Pos- 
ter Adv. Service, Quincy. Directors: W. M. Sau- 
vage, Alton; David J. Jarrett, Rockford; B. W. 
Robbins, Chicago; E. R. Busby, Quincy; J. P. 
Goebel, Peoria; J. E. Morrison, Chicago; J. Knox 
Montgomery, Belleville. 


INDIANA 

Outdoor Advertising Association of Indiana- 
President, W Rex Bell. Dishon Poster Advertis- 
ing Co., Terre Haute; first vice-president, Frank 
Dunigan, Ft. Wayne; second vice-president, Chas. 
M. Bryan, Indianapolis; secretary-treasurer, Harry 
S. Rogers, 506 Board of Trade Bldg., Indianapolis. 
Directors: Marion J. Rice, Evansville; J. E. Hay- 
wood, Shelbyville; W. O. Tarkington, Kokomo; 
James O’Donnell, Logansport; L. F. Cargill, Michi- . 
gan City; T. H. Merrill, Ft. Wayne; Roy Feltus, 
Bloomington; M. S. Hufford, Sr., Frankfort; H. G. 
Thomas, Anderson. 


Outdoor 
Pesident, 


IOWA 

Outdoor Advertising Association of Iowa—Presi- 
dent, J. B. Stewart, Dixon & Stewart, Clinton; 
vice-president, Al. J. Busby, Busby Poster Adver- 
tising Service, Waterloo; secretary, Fred E. 
Trainer, Trainer Poster Advertising Co., Ackley; 
treasurer, Harold J. Wilson, Iowa Posting Service, 
Burlington. Directors: Ben Wiley, L. W. Trester, 
Ben Brinck, Carl E. Hoffman, Louis Murphy, D. 
Earl Combs. 


KANSAS 

Outdoor Advertising Association of Kansas— 
President, Wm. D, Hamilton, Hutchinson; vice 
president, Amos A. Belsley, Wellington; secre- 
tary-treasurer, R. K. Hinkson, Hinkson-Crawford 
Adv. Co., Topeka. - Directors: Fred R. Corbett. 
Emporia; L. D. Kuhns, Arkansas City; W. J. 
Stroup, Garden City. 


KENTUCKY 

Outdoor Advertising Association of Kentucky— 
President, E. Morehead, Morehead Bros. Poster 
Advertising Co., Mayfield; vice-president, W. W. 
Foust, Owensboro; secretary-treasurer, E. C. Kelly, 
209 W. Main St., Louisville. Directors: H. T. 
Ogden, Madisonville; W. H. Otting, Newport; J. 
A. Slessinger, Somerset; E. L. Haynes, Louisville; 
D. C. Craig, Mt.. Vernon. 


LOUISIANA 
Outdoor Advertising Association of Louisiana— 
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President, J. O. Dolby, Lake Charles; first vice- 
president, J. D. Robertson, Monroe; second vice- 
president, C. W. Lamar, Jr., Baton Rouge; sec- 
retary-treasurer, J. O. McFadin, B. & B. System, 
Inc., Shreveport. Directors: H. S. Ford, Homer; 
W. W. Page, Jr., Robeline; R. D. Dwyer, New 
oneeetd Fai Naquin, Thibodaux. 


MAINE» 


“Outdoor Advertising Association of Se taai drastic 


dent, Roy W. Moore, Waterville Poster Adv. Co., 
Waterville; secretary, W. B. Melaugh, Puritan Adv. 
Co., peoeereee Bldg., Portland. 


MARYLAND ; 

Outdoor Advertising Association of Maryland— 
President, Fred C. Wright, Potomac Poster Adver- 
tising Corp., Hagerstown; vice-president, Paul M. 
Comes, Eastern Shore Poster Advertising Co., 
Salisbury; secretary- treasurer, Henry Morton, The 
Morton Outdoor Advertising Co., Baltimore; assis- 
tant secretary-treasurer, B. W. Clements, The Mor- 
ton Outdoor Advertising Co., Baltimore. 


MASSACHUSETTS 
*Ouldoor Advertising Association of Massachusetts 
—President, John J. O’Carroll, Springfield Adv. 
Co., Springfield; vice-president, Ernest L. Kim- 
ball, Kimball System, Lowell; secretary-treas- 
urer, C. W. Burrell, Old Colony Adv. Co., Provi- 
dence, R. I. 


MICHIGAN 

Outdoor Advertising Association of Michigan— 
President, J. T. Bailey, Benton Harbor; vice-presi- 
dent, J. G. O’Dwyer, Jackson; secretary, L. A. 
Kremer, Walker & Co., 88 Custer Ave., Detroit; 
treasurer, S. Champion, Cass City. Directors: N. 
Steketee, Muskegon; B. F. Rich, Port Huron; H. 
od "psa Sault Ste. Marie. 


: MISSISSIPPI 
Outdoor Advertising Association of Mississippi— 
President, Charles Brown, J. Brown & Son, Jack- 
son; vice-president, R. J. Turner, Turner Poster 
Adv. Co., Kosciusko; secretary-treasurer, Van W. 


Rogers, Delta Posting Service, Clarksdale. . Direc- 
tors: John Ziller, Meridian; Arthur Lehman, 
Canton. 

MISSOURI 


Outdoor Advertising Association of, Missouri— 
President, W. B. Huston, Kirksville; vice-presi- 
dent, Kirk Jones, De Soto; secretary-treasurer, 
Geo. F. Olendorf, Olendorf Co., Springfield. Di- 
rectors: C. U. Philley and J. G. aimee, sca 


MONTANA 

Outdoor Advertising Association of: Montana— 
President, O. H. Graham, Graham Sign & Poster 
Co., Inc., Lewistown; vice-president, F. L. Lewis, 
Yellowstone Poster Adv. Co.; secretary-treasurer, 
R. H. Fletcher, Montana Outdoor Adv. Co., 414 
Flowerree St., Helena. 


NEBRASKA 
Outdoor Advertising Association of Nebraska— 
President, Frank L. Rain, Fairbury; vice-presi- 
dent, William Gilman, Falls City; secretary- 
treasurer, Mrs. Marie B. Nutzman, Fairbury. Di- 
rectors: L. W. Trester, Omaha; W. P. Hatteroth, 
Norfolk; R. F. Robinson, Leavenworth. 


NEW ENGLAND 
aieahéor Advertising Federation of New England— 
President,‘ Edward C. Donnelly, Jr., Boston. Vice- 
presidents, Roy W. Moore, Waterville, Me.; John 
F. Murphy, Bridgeport, Conn.; J. J. O’Carroll, 
Springfield, Mass.; T. R. Burrell, Fall River, 
Mass.; W. H. Partlan, Manchester, N. H.; J. B. 
Kelley, Burlington, Vt.; secretary-treasurer, C. W. 
Burrell, Providence, R. I. 


Spee NEW HAMPSHIRE 
‘Outdoor Advertising Association of New Hamp- 
shire—President, Wm. H. Partlan, Manchester Pos- 
ter Adv. Co., Manchester; vice-president, Eugene 
Bernardin; secretary, Albert Schlink, P. O. Box 657, 
Manchester; treasurer, A. H. Davis, Nashua Poster 
Adv. Co., Nashua. 


NEW JERSEY 

~ Outdoor Advertising Association of New Jersey— 
President, G. Wm. Patton, Patton, Inc., Glassboro; 
vice-president, Arthur H. Guertin, Federal Ad- 
vertising Co., Paterson; secretary-treasurer, Louis 
St. John, General Outdoor Advertising Co., Atlantic 
City. Directors: Edgar B. Wolfe, Newark; Louis 
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St. John, Atlantic City; G. Wm. Patton, Glassboro; 
Harry F. O-Mealia, Jersey City; Arthur H. Guer- 
tin, Paterson. 

Associated Outdoor Advertisers of New Jersey— 


) President, Harry F. O’Mealia, O’Mealia Outdoor 


Advertising Co., Jersey City; vice-president J. K. 
Franks, Jr., J. K. Franks Adv. Corp., Dover; sec- 
retary, Louis St. John, ‘General Outdoor Adv. Co., 
Atlantic City; treasurer, M. A. Holmes, O’Mealia 
Outdoor Adv. Co., Paterson; directors: L. H. Trow- 
bridge, Newark; G. William Patton, Glassboro; 
Edgar B. Wolfe, Newark; Morris Gray, New 
Brunswick; Irving Rosencrans, Long Branch. 


NEW YORK | 
Outdoor Advertising Association of New York— 
President, A. A. Elliot, Hudson Adv. Co., Hud- 
son}; vice-president, J. M. Richards, Richards Adv. 
Co., Syracuse; secretary, P. J. Dunn, Richmond 
Poster Adv. Co., Inc., 64 Hannah St., Tompkins- 
ville, Staten, Island; treasurer, F. I. Hamm, Gen- 

eral Outdoor Adv. Cai, Brooklyn. 


NORTH CAROLINA 

Outdoor Advertising Association of North Caro- 
lina—President, C. C. Foster, Foster Poster Adv. 
Co., Statesville; vice-president, C. L. French, 
Piedmont Outdoor Adv. Co., Greensboro; secretary- 
treasurer, Ed. W. /Donahue, General Outdoor Adv. 
Co., Box 321, Raleigh. Directors: J. Sherwood Up- 
church, Raleigh; J. C. Hogan, Lenoir; C. L. 
Wright, Norfolk; S. A. Schloss, Jr., Charlotte. 


NORTHERN STATES 

Outdoor Advertising Association of the Northern 
States—President, H. F. Baker, General Outdoor 
Advertising Co., Minneapolis, Minn.; vice-presi- 
dent, M. K. Lander, Shaw Poster Advertising Co., 
Grand Forks, N. D.; acting secretary-treasurer, 
F. E. Daigneau, Austin Poster Adv. Co:, Austin, 
Minn. Directors: F. W. Cook, Fargo; L. W. Tres- 
ter, Sioux Falls; F. M. Welch, F..M. Welch Out- 
door Adv. Co., St. Cloud, Minn. 


OHIO 
Outdoor Advertising Association of Ohio—Presi- 


dent, Arthur Dundon, Case Poster Advertising 
Co., Alliance; vice-president, T. R. Sammons, 
Mansfield; secretary-treasurer, Edwin S. Lewis, 


Lewis Poster Advertising Service, Bucyrus. Di- 
rectors: Geo. L. Chennel, Columbus; B. C. Connor, 
Canton; Paul Lewis, Marion, Ind.; Karl Ghaster, 
Fostoria; W. M. Goodwin, Hamilton; W. L. Denny, 
Chillicothe. 


OKLAHOMA 
Outdoor Advertising Association of Oklahoma— 
President, Cecil Switzer, Shawnee; vice-president, 
Howard E. Martin, Oklahoma City;  secretary- 
treasurer, Geo. L. Knapp, Knapp Advertising Co., 
Okmulgee; directors: John T. Hall, Okmulgee; F. 
L. Updike, Salpulpa. 


OREGON 
Outdoor Advertising Association of Oregon— 
President, R. J. McCann, McCann Poster Adv. Co., 
Bend; vice-president, C. V. Jordon, Jordan Poster 
Adv. Co., Newport; secretary-treasurer, H. P. 
Dueber, Foster & Kleiser, 633 N. E. Everett St., 
Portland. 


PENNSYLVANIA 
Outdoor Advertising Association of Pennsylvania 
—President, Paul C. Yecker, Lancaster; vice-presi- 


dent, H. L. Carey, Philadelphia; secretary, Tom - 


Nokes, Johnstown Poster Advertising Co., Johns- 
town; treasurer, Louis J. Appell, York. Directors: 
H. R. Johnson, Reading; J. Arlington Rees, Scran- 
ton; B. F. Burgunder, Wilkes-Barre; Max Ludwig, 
New Castle. 


RHODE ISLAND 
Outdoor Advertising Association of Rhode Island 
—President, Thomas. R. Burrell, Fall River 
Poster Adv. Co., Fall River, Mass.; vice-president, 
Granville S. Standish, Standish-Barnes Co., Provi- 
dence; secretary-treasurer, C. W. Burrell, Old 
Colony Adv. Co., Providence. 
SOUTH CAROLINA 
Outdoor Advertising Association of South Caro- 
lina—President, J. B. Seignious, Seignious Poster 
Adv. Co., Orangeburg; vice-president, I. M. Bryan, 
Coastal Outdoor Adv. Co., Charleston; secretary, 
Geo. C. Warner, Warner Outdoor Adv. Co., Co- 
lumbia; treasurer, Dr. Jack H. Young, Young & 
Copeland Poster Adv. Co., Clinton; director, Homer 
Ballenger, Seneca: 


TENNESSEE 
Outdoor Advertising Association of Tennessee— 
President, L. M. Price, General Outdoor Advertis- 
ing Co., Nashville; vice-president, Otho G. Cannan, 
Nolen Poster Adv. Co., Murfreesboro; secretary, 


1. E. Cassady, Knoxville Poster Adv. Co.,. Knox- 


ville; treasurer, Frank F. Stoops, Frank F. Stoops 
Poster Adv. Co., Chattanooga. Directors: A. B. 
Foust, Jackson; C. M. Holbrook, Holbrook Adv. 
Service, Brownsville; E.. T. Sheetz, Nashville. 


TEXAS AND NEW MEXICO 

Outdoor Advertising Association of Texas and. 
New Mexico—President, Fred C. Beseler, South- 
west Outdoor Adv. Co., Galveston; vice-president, 
Ross D. Rogers, Williams Sign Co., Amarillo; 
secretary, J. S. Phillips, Phillips Posting Co., San 
Antonio; treasurer, W. E. Holland, Holland Adv. 
Service, Beaumont. Directors: W. C.  Albrit- 
ton, Albritton Poster Service, Jacksonville; B. P. 
Bludworth,, Brownwood Poster Service, Brown- 
wood; W. T. McKinley, Lubbock Poster Adv. Co., 
Lubbock; Chas. M. Tearney, Flury Adv. Corp., 
Austin; Elias Sternglanz, Llwellyn Co., El Paso; 
C. B. Holland, Silsbee Poster Adv. Co., Beaumont. 


UTAH 
Outdoor Advertising Association of Utah—Pres1- 
dent, P. J. Koford, Koford Poster Adv. Co., Brig: 
ham City; vice-president, Roger M. Felt, Felt 
Poster Adv. Co., Manti; secretary-treasurer, Pres: 
ton W. Parkinsin; ‘Bird, & Jex Company, Salt Lake 
City. 


VIRGINIA 
Outdoor Advertising Association of Virginia— 
President, C. L. Wright, Norfolk;. vice-president, 
Gus Dull, Staunton; secretary-treasurer, E.° W. 
Lemay, 1000 Petersburg Pike, Richmond: Direc: 
tors; J.. J: Hughes, Jr., Lynchburg; C.: P. Fick, 
Petersburg. 


. WASHINGTON 
Outdoor Advertising Association of Washington— 
President, Ira A. Chapman, Bremerton Poster Ad-. 


vertising Co., Bremerton; vice-president, Fred 
Mercy, Yakima Valley Poster Service, Yakima; 
secretary-treasurer, G. E. O’Neil, Foster and 


Kleiser Co., Seattle. 


WEST VIRGINIA 
Outdoor Advertising Association of West Vir- 
ginia—President, R. Robinson, Ohio Valley Adver- 


tising Co., Wheeling; vice-president, R. L. McCoy, 
McCoy, Tae. Fairmont; secretary-treasurer, James 
D. Ahern, Ahern Advertising Corp., Fairmont. 
Directors: F. C. Smoot, Smoot Adv. Co., Parkers- 
burg; L. E. ap tice say Standard Adv. Corp.,; 
Fairmont. 

WISCONSIN 


aides Advertising Association of Wisconsin 
President, Ray E. Fitch, Racine; vice-president, 
Jos. K. Mierswa, Oshkosh; ___ secretary-treasurer, 
Harry J. Fitzgerald, Cream City Outdoor Adv. Co., 
Milwaukee. 
Associated Outdoor Advertisers of Wisconsin— 
Vice-president, J. P. Theix, Oshkosh; secretary- 
treasurer, H. J. Fitzgerald, Cream City Outdoor 
Adv. Co., Milwaukee, Directors: Ray Fitch, Ra- 
cine’; C. F. Stone, Beloit; Frank O’Keefe, Milwau- 
kee; Norman Thiex, Sheboygan. 


WYOMING 
Outdoor Advertising Association of Wyoming— 
President, Wm. Marquardt, Laramie Outdoor Adv. 
Co., Laramie; vice-president, D. C. Wilhelm, Wil- 
helm Posting Service, Gilette; secretary, G. W. 
Hardy, Sheridan Poster Adv. Co., Sheridan, Direc- 


tors: Officers and H. L. Rohrbach, Midwest Out- 
door Adv. Co., Casper. 
CANADA 


Doster Ks cethebinn Association of Canada—Presi- 
W.. T. Sutton, E, L. Ruddy Co., Ltd., Toronto; 
vice-president, H. A. Williams, Montreal. Direc- 
tors: K. A. Murray, Montreal; W. W. Scane, 
Chatham; E. C. Gould, Brantford; J. R. Robert- 
son, Toronto; F. I. Ritchie, Brockville; Geo. S. 
Tames, Perth, Ont.; Mrs. C. E. Marley, London, 
Ont.; J. C. Asch, Montreal; H. V. Gould, Hamilton, 
Ont.; secretary-treasurer, John C. Miller; Bank of 
Hamilton Bldg., Toronto. 


ENGLAND 
British Poster Advertising Association—Head- 
quarters, 48 Russell Square, London, W. C. 1, Eng- 
land. 
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Associations--National 


WINDOW DISPLAY 
National Display Installation Association—Presi- 
dent, Sol Fisher, Fisher Display Service, Chicago, 
Ill.; vice-president, Albert Basse, Bas Man Dis- 
play Service, Boston; secretary, Walter G. Vosler, 
Cincinnati Display Service, Cincinnati, Ohio; 
treasurer, Howard J. Cox, Acme Window Display 
Service, New York City. Directors: Fred L. 
Wertz, Window Advertising, Inc., New York City; 
Orville M. Riechers, Riechers Display Service, St. 
Louis, Mo. Executive secretary, N. Silverblatt, 

1209 Sycamore St., Cincinnati, Ohio. 


DISTRIBUTORS 

‘The Advertising Distributors of America—Presi- 
dent, Ralph L. Goodman, Big 4 Advertising Car- 
riers, 18 E. 8th St., Chicago; vice-president, Roy 
A. Ziegenfuss, Triple-A Advertising Carriers, 1918 
Washington Ave., St. Louis; secretary, John F. 
Kelly, The Molton Distributing Co., 1010 St. Clair 
Ave., Cleveland, Ohio. Directors: Maxwell L. 
Ullman, Peck Distributing Corp., New York City; 
M. L. O. Andrews, Andrews Advertising Service, 
Houston, Texas; Merle Spandau, Publicity Dis- 
tributing Co., Pittsburgh; A. S. Crumbley, Crumb- 
ley Distributing Service, Atlanta, Ga.; Arthur 
Adler, James Cassidy, Inc., Philadelphia; George 
Ueber, Ueber & Sons, Milwaukee, Wis. 

The Exclusive Distributors’ Association, Inc.— 
President, Earle A. Taylor, Taylor Distributing 
Co., 174 Ellicott St., Buffalo, N. Y.; vice-president, 
Stanley Craft, Craft-Steinbrenner Adv. Service, 
Cincinnati, Ohio; secretary-treasurer, George Alt- 
man, F. Altman & Son, 415 S. Third St., Columbus, 
Ohio. Directors: Joseph H. Hessel, Reliable Dis- 
tributing Co., St. Louis, Mo.; J. C. Russell, South- 
ern Distributing Advertising Agency, San Antonio, 
Texas; Herbert H. Hummel, H. J. Hummel & Son, 
Inc., Newark, N. J. 


PORCELAIN ENAMELING 
Porcelain Enamel Institute, Inc.—President, Ru- 
dolph W. Staud; vice-president, F. E. Hodek, Jr.; 
vice-president, Earle S. Smith; treasurer, William 
Hogenson; secretary, George P. MacKnight, 612 
N. Michigan Ave., Chicago, IIl. 


SCREEN PROCESS 

The National ASsociation of Silk Screen Process 
Manufacturers—Temporary officers: President, M. 
C. Burke, Kalasign Company of America, Fulford 
and Alcott Sts., Kalamazoo, Mich.; vice-president, 
H. W. Patterson, Patterson Displays, Inc., 1890 
EK. 40th St., Cleveland, Ohio; secretary-treasurer, 
John K. Chase, Poster Products, Inc., 3208 W. Car- 
roll Ave., Chicago, III. 

ELECTRIC SIGNS 

National Electric Sign Association—President, 
L. F. R. Bellows, Bellows Claude-Neon, 3855 Car- 
negie Ave., Cleveland, Ohio; first vice-president, 
L. M. Bell, O.R.S. Neon, Inc., Los Angeles, Calif.; 
second vice-president, F. D. Staley, Staley & 
Crabb, *¢Indianapolis, Ind.;  secretary-treasurer, 
Miles Pennybacker, Voltarc Tubes, Inc., 79 Orange 
St., Newark, N. J. Directors: Officers and Lester 
Corya, Claude Neon Lights, Inc., New York City; 
J. O. Daker, Flexlume Sales Corp., Pittsburgh; 
J. L. Huking, Rainbow Lights, Inc., New York; 
Wm. Keating, Federal Electric Co., Chicago; R. R. 
Wiley, Flexlume Corp., Buffalo; W. E. Joost, Elec- 
trical Products Corp., Oakland, Calif. 

SIGN CONTRACTORS 

Associated Sign Contractors of North America, 
Inc.—President, Orville J. Grisier, National Out- 
door Advertising Co., Denver, Colo.; vice-president, 
F. D. Staley, Staley & Crabb, Indianapolis, Ind.; 
secretary-treasurer, M. J. Seibert, Quehl Sign Co., 


316 Main St., Cincinnati, Ohio. Directors: Active 
membership section—Ralph J. Balton, Memphis, 
Tenn.; Orville J. Grisier, Denver, Colo.; M. J. 


Seibert, Cincinnati, Ohio; F. D. Staley, Indian- 
apolis, Ind.; A. Mark Smith, Detroit, Mich.; Fred 
A. Zimmerman, Dallas, Texas; Abe Meltzer, 
Cleveland, Ohio; Ralph J. Linder, Decatur, IIl1.; 
Wm. J. Rueff, Louisville, Ky.; <A. J. Carey, 
Charleston, W. Va.; Albert Schwarz, Cincinnati, 
Ohio; Herbert A. Stevens, Providence, R. I.; Wal- 
ter A. Kenney, Portland, Ore.; Frank P. James, 
Birmingham, Ala.; George Harper, Chicago; sus- 
taining membership section—Trevor F. Jones, New 
York City; E. Thomas Kelley, Cincinnati, Ohio; 
Henry J. Spanjer, Chicago. 


Associations--Local, 


ALABAMA 
Associated Sign Contractors of Birmingham— 
President, Frank P. James, 1603 5th Ave., N.; vice- 
president, John J. Sullivan, Alabama Ad Co.; 
secretary-treasurer, A. B. Beard, 34 S. 20th St. 


CALIFORNIA 


California Screen Process Association—President, 
John H. Southard, Vitachrome, Inc., Los Angeles; 
secretary, W. O. Martin, Smith-Martin Co., 7301 
Compton Ave., Los Angeles. Directors: Edw. F. 
Twomey, Edw. F. Twomey Co., Inc., Los Angeles; 
Howard F. Isham, Western Lithographing Co., Los 
Angeles; Gilbert Tonge, Vanton Studio, Los An- 
geles. 

Southern California Electrical Sign Manufactur- 
ers (Los Angeles)—President, H. C. Gorden, Artis- 
tis Sign Co., 5539 Sunset Blvd.; vice-president, L. 
M. Matson, Standard Neon Co., 3161 W. Tenth St.; 
treasurer, C. E. Miller, Pioneer Neon Sign Co., 
1810-14 E. Firestone Blvd.; secretary, L. H. Kline, 
United Neon Co. Board of directors: Officers and 
E. X. Brown, O. E. Kennedy and Emil Freed. 

Orange County Sign Craft—President, Frederick 
Robins, Anaheim; vice-president, Frank Hoag, 
Santa Ana; secretary-treasurer, “Doc”? Jones. 

San Francisco Chapter, Associated Sign Contrac- 
tors of North America—President, O. Stuart Camp- 
bell, Neon Sign Service Co., Ltd., 1707 Folsom St.; 
vice-president and secretary, Chas. Heywood, 355 
8th St. 

Stanislaus Sign Manufacturers’ Association— 
President, D. Dreizen; secretary, J. R. Kenworthy, 
Adart Signs, 621 Tenth St., Modesto. 


SIGNS of the Times 


Stockton Sign Association—Secretary, Ralph 
Gray, 644 E. Market St. 
COLORADO 


Denver Chapter, Associated Sign Contractors of 
North America—President, J. A. Brisson, 1438 Ara- 
pahoe; vice-president, John L. Eich, 922 19th St.; 
secretary, W. B. Buzzelle, 634 19th St.; treasurer, 
R. C. McLean, 4509 Yates St. 

FLORIDA 


Daytona Beach Sign Men’s Association—Secre- ° 


tary, Paul J. Alford, Smith-Alford Sign Service, 
Inc., 404 N. Beach St. 

Sign Contractors’ Association of Jacksonville— 
President, Wm. McNamee; vice-president, F. Bay- 
ard Bache, Bache Sign Co.; secretary-treasurer, 
Chas. F. Stockton, 1725 Liberty St. 

Sign Contractors of Greater Miami—President, 
Homer C. Frazier, Van Dyke Adv. Corp., 212 N. E. 
Second Ave.; vice-president, James A. Johnson, 
Jr., Johnson Sign Co., 1620 N. W. 7th Ave.; secre- 
tary, S. B. Grey, Grey Sign & Advertising Co., 14 
N. W. Third St.; treasurer, Chas. D. Snell, Snell 
Sign Shop, 41 S. E. First St. 

Orlando Sign Contractors’ Association—President, 
C. A. Carow, 126 W. Central Ave.; vice-president, 
E. W. Marks, P. O. Box 1689; secretary, L. H. 
Finley, P. O. Box 109; treasurer, Louis T. Marks, 
P. O. Box 1689. 

Pensacola Sign Craft Association—President, 
Chas. L. Holley, P. O. Box 2023; secretary, V. B. 
Markham, Markham System, 29 W. Government St. 

Tampa Sign Association—Temporary secretary, L. 
H. Dickensen, Claude Neon Southern, 902 Twiggs 
Street. 


REFLECTOR BUTTON SIGNS 

Traffic Control Signs and Signal Manufacturers’ 
Association—President and vice-president, not yet 
named; treasurer, A. C. Johnston, The Kenton 
Savings Bank and Trust Co., Kenton, Ohio; sec- 
retary, to be named. Directors, twelve to be 
named. 

COMMERCIAL ARTISTS ; 

American Artists’ Equity—President, Elmer W. 
Adams, 130 N. Wells St., Chicago; secretary-treas- 
urer, George Hanzel, New York City. 

BRUSH MAKERS 

American Brush Manufacturers’ Association— 
President, J. H. Heroy, Rennous-Kleinle Division, 
Pittsburgh Plate Glass Co., New York City; first 
vice-president, A. E. Pitcher, DuPont Viscoloid 
Co., New York City; second vice-president, Alfred 
McEwen, Ox Fibre Brush Co., New York City; 
treasurer, Harry B. Maxwell, Elder & Jenks, Phil- 
adelphia, Pa.; secretary, George A. Fernley, 505 
Arch St., Philadelphia, Pa.; assistant secretary, 
H. R. Rinehart, Philadelphia, Pa. 

ADVERTISING SPECIALTIES 

Advertising Specialty National Association—Sec- 
retary, Miss Marion Stout, 111 W. Washington St., 
Chicago, II]. 

METAL SIGNS 

Advertising Metal Sign and Display Manufac- 
turers’ Association—President, Leo M. Grace, Grace 
Sign & Mfg. Co., St. Louis, Mo.; vice-president, 
Merlin G. Robertson, W. F. Robertson Steel & Iron 
Co., Springfield, Ohio; treasurer, Ward W. Patter- 
son, The Stout Sign Co., St. Louis, Mo.; secre- 
tary, Joseph C. Hodges, W. F. Williamson Adv. 
Service, 6341 Olive St. Rd., St. Louis, Mo. Direc- 
tors: Officers and Geo. H. Coulter, Massillon- 
Cleveland-Akron Sign Co., Massollon, Ohio; Harry 
G. Evitt, Parker Metal Decorating Co., Baltimore, 
Md.; Chas. R. Frederickson, American Art Works, 
Coshocton, Ohio; C. O. Schanbacher, Novelty Ad- 
vertising Co., Coshocton, Ohio. 

GOLD LEAF 

United States Gold Leaf Manufacturers’ Associa- 
tion—Secretary, Henry J. Weickmann, Hicksville, 
Long Island, N. Y. 


ectional 


_ GEORGIA 

Associated Sign Contractors of Athens—Secretary, 
T. Ernest Dantzler, Ted’s Sign Shop, 245 College 
Avenue. 

Sign Contractors of Atlanta—President, W. H. 
Wynne, Jr., Frank Munn & Co., vice-president, 
Geo. Wells, Wells Sign Co.; secretary-treasurer, 
A. H. Kent, Kent Sign Co. 


ILLINOIS 

Chicago Neon Sign Makers—President, James F. 
Hester, Owl Sign Co.; vice-president, Irwin Wag- 
ner, Wagner Sign Service Co.; secretary, Paul J. 
Cestulas, P. J. Costulas Co.; treasurer, H. D. 
Butler, North Short Neon Co., Waukegan; sergeant- 
at arms, Harry Strattis, U. S. Neon Sign Co. 

Sign Contractors’ Association of Cook County— — 
President, Geo. Harper, Harper Sign Co., 2414 Mil- 
waukee Ave. 

Decatur Chapter, Associated Sign Contractors of 
North America—President, Tom Keok, 350 E. Wil- 
liam St.; vice-president, J. S. McGuire, 148 S. 
Main St.; secretary-treasurer, Ralph W. Linder, 
125 W. Wood St. . 

Quad-Cities’ Sign Craft Association—Secretary- 
treasurer, J. W. Heinz, Heinz Advertising and 
Sign Service, 2429 Third Ave., Rock Island, 


INDIANA 
Associated Sign Contractors of Fort Wayne— 
President, W. Frank Welch, Frank Welch Sign 
Adv. Co.; secretary-treasurer, Chas. P. Duwan 
Sign Co., 111 W. Columbia. 
Master Sign Makers of Indianapolis—Presi- 
dent, F. D. Staley, 515 North Liberty St.; vice- 
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president, Walter Niman, 868 Massachusetts Ave.; 
secretary-treasurer, C. V. Harris, 34 W. 10th St. 
Directors: Jac Leider, Chas. Bryan, Carl J. Man- 
thi, A. F. Connor, 
IOWA 

Sign Contractors’ Association of Iowa—President, 
Thos. Caughey, Thos. Caughey Co., 413 First Ave., 
S., Ft. Dodge; secretary, Wm. J. Watkins, The 
Watkins Sign System, 636 Main St., Dubuque. 


Sign Contractors’ Association of Des Moines— — 


President, L. E. Bartlett, Bartlett Sign Co., 306 
Ninth St.; vice-president, Jack Stitt, Nu-Art Stu- 
dio; secretary, H. A. Campbell, Iowa Neon Sign 


Co.; treasurer, W. H. Porter, Porter Neon Co. 
Executive board: F. T. Brand, Stoner McCray 
System; C. P. Hurd, Hurd Sign Service, and 
officers. 


KENTUCKY 
Louisville Chapter, Associated Sign Contractors 
of North America—President, R. C. Hunt, 1368 S. 


32nd St.; vice-president, M. L. Kaelin, 123 S. 7th’ 


St.; secretary, Chris. Zibart, 419 W. LLiberty St.; 
treasurer, Otto Ufer, 130 W. Main St. Directors: 
Wm. J. Rueff, Billy Smith, F. C. Queen, James 
Ramsey. 

LOUISIANA 

New Orleans Chapter, Associated Sign Contrac- 
tors of North America—President, W. H. Estoup, 
739 Baronne St.; vice-president, H. W. Smith, 606 
Gravier; secretary, J. H. Harrell, 428 Camp St.; 
treasurer, H. W. Cavelier, 421 Carondelet. 

MASSACHUSETTS 

Associated Sign Contractors of Greater Boston— 
Secretary, H. W. Cook, Old Man DeSilva Sign Co., 
24 Province St.; treasurer, I. D. Stocum, 81 Union 
Street. 

Sign Contractors of Lynn—Secretary, Leo A. St. 
Cyr, 60 Washington St. 

MICHIGAN 

Battle Creek Sign Craft Association—Secretary, 
B. A. Smith, A. B. C. Sign Service, 9 Capital 
Ave., N. E. 

Grand Rapids Sign and Display Craft—President, 
Mr. Stokes, Walker & Co., 837 Butterworth St. S. W. 
MINNESOTA 
Allied Outdoor Advertisers of Minnesota—Presi- 
dent, P. W. Young, American Art Works, Minneap- 
olis; vice-president, Ernest R. Olson, Adams & 
Olson Studio, Minneapolis; secretary-treasurer, 
Sylvan Drown, Inter-Unit Highway Service, 1920 

Washington Ave., Minneapolis. 

Middle Northwest Sign Contractors’ Association— 
President, W. H. Thurston, United Sign Co., 252 
First Ave., N., Minneapolis; vice-president, Rich- 
ard Nordquist, Nordquist Sign Co., Minneapolis; 
secretary, Lloyd Reiter, Curry Neon Lights, Inc., 
St. Paul; treasurer, F. A. Marco, Marco Sign Co., 
St: Paul. 

MISSOURI 

Kansas City Sign Contractors’ Association—Presi- 
dent, Jack King Forrest, 1418 Grand Ave.; vice- 
president, Eugene Doty; secretary-treasurer, Sam 
E. Stein, 719 Main St. Directors: E. B. Newby, 
Milton J. Grafrath, Sam E. Stein. 

St. Louis Sign Club—President, Wendell P. Blan- 
ton, Universal Sign Co.; vice-president, Geo. A. 
Levy, G. A. Levy & Co., Inc., East St. Louis, IIl.; 
treasurer, G. C. Kirn, G. C. Kirn Adv. Sign Co.; 
secretary, W. C. Stotlemeyer, 4202-w Easton Ave.; 
sergeant-at-arms, Chas. Spitzfaden, Spitzfaden 
Sign Co. 

NEBRASKA 

Associated Outdoor Advertising Industries of 
Nebraska—-President, L. W. Trester, General Out- 
door Advertising Co., 3823 Leavenworth St., Omaha; 
treasurer, R. S. Christie, General Outdoor Ad- 
vertising Co., 3823 Leavenworth St., Omaha; secre- 
tary, O. W. Zumwinkel, 711 Terminal Bldg., Lin- 
coln. Vice-presidents: Henry J. Bartenbach, Bar- 
tenbach Poster Adv. Co., Grand Island; C. O. 
Bruce, Nebraska Neon Co., 1822 N St., Lincoln; 
R. G. Cumber, R. G. Cumber Sign Co., North 
Platte; W. H. Scherffius, Losey Sign System, 
Grand Island. Directors: W. G. Gilman, Missouri 
and Nemaha Valley Poster Advertising Co.; Clar- 
ence B. Wood, Omaha Neon Sign Co., Omaha; 
Wilbur F. Siford, J. O. Siford Co., Omaha; J. N. 
Halsted, Halsted Signs, Omaha. 


NEW JERSEY 
Atlantic City Sign Contractors’ Association— 
President, Harry N. Flavell, Big 3 Sign Service; 
treasurer, Wm. Graham, Kammer & Sons; secre- 
tary, W. F. Godwin, W. F. Godwin & Son. 
Associated Master Sign Makers of New Jersey, 
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Inc.—President, Rocco Faberi; chairman of trus- 
tees, Ernest Steinfeld; headquarters, 591 Summit 
Ave., Jersey City. 

NEW YORK 

Brooklyn and Long Island Sign Makers’ Asso- 
ciation—President, Michael Stabile; vice-president, 
J. Harris Kloner; secretary, Newman Rader; treas- 
urer, Sylvester Kerrigan, 50 Court St., Brooklyn; 
executive secretary, Harry H. Goebel. 

Buffalo Chapter, Associated Sign Contractors of 
North America—President, B. A. McElaney, Gen- 
eral Outdoor Advertising Co.; secretary, L. L. 
Reuman, 342 Ellicott St. 

Master Sign Makers’ Association of New York 
City—President, Alf Graze, 503 W. 56th St.; vice- 
president, Daniel J. Kelly, 451 W. 28th St.; treas- 
urer, Trevor F. Jones, 165 Spring St.; secretary, 
Robert T. Battle, 350 W. 31st St. Directors: Alf 
Graze, Daniel J. Kelly, R. T. Battle, Trevor F. 
Jones, E. G. Clarke, F. H. A. Brandt, Max Bloch, 
Dave Weiss, S. G. Sterne. 

Associated Sign Erectors of New York, Inc.— 
President, Edward Goldberg, 1090 Rockaway Ave., 
Brooklyn; vice-president, Robert Berkman; secre- 
tary-treasurer, Sylvester Kerrigan; custodian, Nor- 
man Good. Directors: John Medvil, Emil Mon- 
tana and officers. 

Electric Sign Manufacturers of New York—Presi- 
dent, W. E. Stevenson, Rainbow Light, Inc.; sec- 
retary, Fred Kerwer, Artkraft Sign Co., Inc., Long 
Island City; treasurer, Robert Kester, Claude Neon 
Lights, Inc. 

Licensed Electrical Maintenance Contractors’ 
Association—President, Robert T. Battle, 350 W. 
3ist St.; vice-president, Zoltan Hartmann, Hart- 
mann Electric Corp.; secretary, H. Parks; treas- 
urer, W. Hansmas. . 

Associated Sign Contractors of Rochester—Presi- 
dent, Raymond Ward, Ward Brothers, 62 State St.; 
vice-president, Chas. Flanagan, 358 Ellicott St.; 
secretary-treasurer, Phil Miller, Boulevard Sign 
Corp., 456 Main St., E. 


OHIO 

Cincinnati Chapter, Associated Sign Contractors 
of North America—President, Albert Schwarz, 
Progress Sign Co.; vice-president, Sam T. Cald- 
well, Caldwell Sign Co.; secretary-treasurer, D. R. 
Swormstedt, 1209 Sycamore St. - Directors. M. J. 
Seibert, Quehl Sign Co.; ‘Wm. R. Bollman, Ohio 
Sign Co.; Al J. Rutterer, Union Gas & Electric 
Co.; Ray Engelbert, Jos. D. Engelbert & Co. 

The Ohio Electric Sign Association—President, 
L. F. R. Bellows, Bellows Claude Neon, 3855 Car- 
negie Ave., Cleveland; vice-president, H. P. Ham- 
ilton, Irwin-Walker Displays, Inc., 2906 E. 65th 
St., Cleveland; secretary, W. M. Knapp, Knapp 
Electric Sign Service, 2412 W. Superior, Cleveland; 
treasurer, E. Kalish, Brilliant Electric Signs, Inc., 
2400 Euclid Ave., Cleveland. Directors: Harry A. 
Wembridge, Flexlume Neon Sign Co., 3217 Car- 
negie Ave., Cleveland; F. R. Fuerst, First Neon 
Sign & Service Co., 2431 W. Superior Ave., Cleve- 
land: A. Rose, A-C Signs & Service Co., 5217 
Euclid Ave., Cleveland. 

Sign Manufacturers’ Association of Cleveland— 
President, Abe Meltzer, 1020 Superior Ave.; secre- 
tary, Fred Higgins, 1733 W. 25th St.; treasurer, 
Wm. Lind, 1601 Prospect Ave. 


Columbus Sign Contractors’ Association—Presi- 


dent, Chas. Butterworth, Butterworth Sign Co.; 
vice-president, Fred A. Schenck, Columbus Sign 
Co.; secretary, Reed R. Harrington, Harrington 


Sign Service; treasurer, Herbert E. Moessner, Co- 
lumbus Sign Co. 

Toledo Chapter, Associated Sign Contractors of 
North America—President, J. E. Martin, 2007 
Adams St. 

OREGON 

Sign Craft of Portland—President, Geo. Weber, 
931 S. W. Oak St.; vice-president, Paul W. Miegel, 
3070 N. E. Sandy Blvd.; secretary-treasurer, W. A. 
Kenney, 3137 N. E. Sandy Blvd. 

PACIFIC NORTHWEST 
Associated Sign Contractors of the Pacific North- 


- west—President, Edw. Jedlick, 935 Commerce St., 


Tacoma, Wash.; secretary-treasurer, Jack E. Way, 
P. O. Box 193, Seattle, Wash. Trustees: Luther 
Cliff, 718 Pacific Ave., Tacoma; J. C. Corey, 1921 
Fifth St., Seattle; W. A. Kenney, 3137 N. E. Sandy 
Blvd., Portland; Geo. Weber, 89 Tenth St., Port- 
land; Claude Flesher, Olympia; Ben Erridge, 2210 
Cambie St., Vancouver, B. C. 
PENNSYLVANIA 
Electric Sign Manufacturers’ Association of Phil- 


adelphia—President, Roy Elwell, Elwell Advertis- 
ing Co., 2821 Fletcher; vice-president, D. Trucksess, 
Philadelphia Sign Co., 307 Brown; treasurer, A. 
Rosenstein, Philadelphia Enamel Works, 254 N. 
13th St.; secretary, C. J. Oschwald, Central Sign 
Service, 1225 Race St. 

Philadelphia Signcrafters’ Association, Ltd.— 
President, Wilmer G. Fox, Foxco Process Stu- 
dios, 3123 W. Dauphin St.; vice-president, H. H. 
Haynes, Arrow Sign Co.; secretary, William J. 
Schar, General Exhibits; financial secretary, Mil- 
ton Backer, Backer Show Cards; treasurer, Morris 
Beck, Art Guild of Philadelphia; association ad- 
dress, P. O. Box 511, Philadelphia, Pa. 

Sign Contractors’ Association of Pittsburgh— 
President, P. A. Freyvogel, 819 Middle St.; vice- 
president, A. E. Jones, 1313 Federal St.; secretary, 
P. A. Freyvogel, Jr., 819 Middle St.; treasurer, 
O. C. Greenawalt, 121 Fancourt St. Executive board: 
A. J. Schultz, 4006 Butler St.; W. Frank Hull, 1420 
W. Liberty Ave.; Wm. M. Gardner, 226 Diamond 
St.; Henry Posner, Liberty and 29th St.; F. D. 
Seidel, 133 Smithfield St. 


RHODE ISLAND 

Sign Crafts of Rhode Island—President, Chas. H. 
Weston, 38 Union St., Providence; vice-president, 
Maurice Greenwood, 1929 Westminster, Providence; 
treasurer, Cyrus G. Kempton, 57 Weybosset, Provi- 
dence; secretary, Frank E. Fowler, 108 Eddy St., 
Providence. 

TENNESSEE 

Memphis Chapter, Associated Sign Contractors 
of North America—President, Floyd B. Swift, Ten- 
nessee Neon Co.; vice-president, Capt. Kinney, 
Dixie Sign Co.; secretary and treasurer, R. J. Bal- 
ton, Balton & Sons. 

TEXAS 

Sign Contractors’ Association of Dallas—Presi- 
dent, Fred A. Zimmerman, F. J. Zimmerman & 
Sons, 2126 Young St.; secretary, Frank Alexander, 
E. M. Wood Sign Co. 

Associated Sign Industry of El Paso—President, 
Jesse Young, Young Sign Service;  secretary- 
treasurer, Jose Fuentes, Jose Fuentes Co., 501 S. 
Oregon St. 

WASHINGTON 

Neon Sign Manufacturers’ Association of Wash- 
ington—President, Aubrey Beem, Sunbeem Neon 
Corp., Seattle; secretary, Kenneth L. Greene, Art- 
craft Sign Service, Seattle; executive secretary, 
C. I. Fisher, 905 Lloyd Bldg., Seattle. 

Associated Sign Contractors of the Pacific North- 
west, Seattle District—President, E. A. Meyers, 
1716 Broadway; vice-president, Godfrey Jenkins, 
724 Pike St.; secretary-treasurer, P. E. Barrett, 
112 Columbia St. 

Tacoma Sign Craft—President, Edw. Jedlick, 935 
Commerce St.; vice-president, Luther Cliff, 718 
Pacific Ave.; secretary-treasurer, Amzie Browning, 
1750 Pacific Ave. 

WEST VIRGINIA 

Southern West Virginia Chapter, Associated Sign 
Contractors of North America—President, W. H. 
McDowell, 14% Capitol St., Charleston;  vice- 
president, H. E. Blair, Activad Sign Co., Hunting- 
ton; secretary-treasurer, A. J.- Carey, 224 Virginia 
St., E., Charleston. 


WISCONSIN 

Sign Writers’ Protective Association—President, 
Chas. E. Hinkson, Hinkson Advertising Co., Madi- 
son. Directors: H. C. Kruse, W. J. Bowman, 
Chas. E. Hinkson. 

Associated Sign Contractors of Milwaukee—Presi- 
dent, A. J. Croal, Cream City Outdoor Advertising 
Co.; vice-president, W. J. Lauer, W. J. Lauer Co.; 
secretary-treasurer, A. G. Aplin, 916 N. Edison St. 

Neon and Electric Sign Manufacturers and Dis- 
tributors Association of Milwaukee—Secretary, R. 
S. Mitchell. 

Racine-Kenosha Chapter, Associoted Sign Con- 
tractors of North America—President, Raymond E. 
Fitch, Racine Poster Advertising Co., Racine; 
secretary-treasurer, Nicholas J. Werner, Tri Ad 
Sign Co., 608 58th St., Kenosha. 


CANADA 


Sign Contractors of Ontario—President, George 
Edwards, 31 Richmend St., Toronto; vice-president, 
Jack Cox; treasurer, Jack F. Day; secretary, Leon- 
ard F. Entwistle, 115 King St., E., Toronto. 

Vancouver Sign Contractors’ Association—Presi- 
dent, William Wallace, 614 Pender St., W.; vice- 
president, E. O. Castleton, 341 E. First Ave.; sec- 
retary, B. C. Erridge, 2210 Cambie St. 
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Union Locals 


National Officers, Sign, Scene and Pictorial 
Painters—President, M. J. Wagner, Los Angeles; 
vice-presidents, Earl Murray, St. Joseph, Mo.; 
Elmore C. Doerries, New Orleans, La.; Charles 
Warga, Seattle, Wash.; Fred Crane, Denver, Colo.; 
Walter Hornbrook, Detroit, Mich.; John Traynor, 
Milwaukee, Wis.; Chester Gibson, Chicago, III. 
Trustees: Thomas A. Averitt, Kansas City, Mo.; 
Chas. Osborn, St. Louis, Mo.; Robert Price, Indi- 
anapolis, Ind.. Secretary-treasurer, John Matthews, 
2014 W. Ohio St., Chicago. 

International Alliance, Bill Posters and Billers 
of United States and Canada—lInternational presi- 
dent, Thomas A. Noonan, 276 Tremont St., Boston, 
Mass.; international secretary, William McCarthy, 
1476 Broadway, New York City; international 
treasurer, Leo Abernathy, 620 Dequesne Way, 
Pittsburgh, Pa. 

ALABAMA 

Birmingham Local 72—President, W. T. Davis, 
1100 N. First Ave.; vice-president, Wm. Allison, 
2600 Ave. C, South; financial secretary and treas- 
urer, C. B. Smith, 4306 Sycamore St.; recording 
secretary, G. H. Doris, 3840 41st Ave., N. 

ARIZONA 

Phoenix Local 548—Financial secretary, Joe Beau- 

champ, 132 E. Monroe St. 
ARKANSAS 

Little Rock Local 1165—President, L. C. Beau- 
mont, 810 E. Seventeenth St.; vice-president, Gard- 
ner Goldsmith, 211 N. Elm St.; recording secretary, 
John C: Cheatham, 1600 Spring St.; financial secre- 
tary, W. R. Phillips, 213 Denison St.; treasurer, 
W. W. Hughes, 912 Lewis St.; conductor, E. E. 
Ashcraft, L. R. Advertising Co., Box 186; warden, 
E. W. Alexander, 2005 N. Maple St.; trustees, C. F. 
Boyd, 2523 Cedar St.; E. A. Keck, L. R. Advertis- 
ing Co.; Carl Hoff, L. R. Advertising Co. 

CALIFORNIA 

Fresno Local 966—President, N. E. Tucker, 1251 
Van Ness.; vice-president, Tobe Sexton; record- 
ing secretary, L. E. Baker, Republican Bldg; 
financial secretary and treasurer, A. H. Rasmus- 
sen, 1901 Fresno St.; business agent, C. E. Dowd, 
Tri-County Labor News. 

Hollywood Local 235, United Scenic Artists— 
President, Hugh Reticker; vice-president, Jim 
Collins; vice-president and business representa- 
tive, W. B. Cullen; secretary, Pridgeon Smith; 
treasurer, Leo Kuter. Headquarters, 2560 N. 
Beachwood Drive. 

Los Angeles Local 831 (Sign and Pictorial 
Painters)—President, P. J. Conklin, 2346 Westview 
St.; vice-president, N. Brigante, 2620 Rutherford 
Drive; financial secretary, R. M. Angel, 3419 
Greensward Rd.; recording secretary, Ralph L. 
Dudley, 215 E. Newmark, Monterey Park; treas- 
urer, William Stiler, 2509 Carmon St. 

Oakland Local 878—President, J. H. Harrison, 
2878 Hopkins St.; recording secretary, H. C. Boy- 


sen; financial secretary, J. P. Nocholson, 1333 
Market St.; business agent, A. J. Barrette, 763 
Twelfth St. 


Sacramento Local 828—President, L. B. Reaves, 
3554 Twenty-third Ave.; vice president, Fred Voll- 
mer, 3590 T St.; financial secretary, E. A. Steigler, 
921 Santa Ynez Way; treasurer, Wm. Carragher, 
2126 L. St. 

San Diego Local 1258—Recording secretary, C. 
C. Jorgensen, 3592 Orange Ave.; financial secretary, 
A. P. Caballero, 2966 Maple St. 

San Francisco Local 510—President, Geo. R. 
McGrath; vice-president, C. B. Gilmore, Sr.; 
recording secretary, R. J. Fahy, 200 Guerrero St.; 
financial secretary and business agent, W. J. 
Burchell; treasurer, Fred Bach. Headquarters, 200 
Guerrero St. 

San Jose Local—President, O. T. Holtzclaw, 575 
W. Santa Clara St.; vice-president, H. W. Hoerath, 
Labor Temple; financial secretary, Frank Hill, 61 
S. First St.; recording secretary, Ed. White, 156 
Jerraine St.; treasurer, Thos. Mitchell, Campen 
Sign Shop; warden, N. Hollinsworth, care Frank 
Hill, 61 S.° First St.; conductor, Eldred Boes, 575 
W. Santa Clara St.; organizer, W. Blodgett, care 
Lieber Sign Shop. 

COLORADO 

Denver Local 1045—President, F. A. Crane, 57 

W. Byars; vice-president, A. O. Norberg, 935 S. 
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York St.; treasurer and recording secretary, Wm. 
M. Richards, 503 Rapp Ave., Littleton; financial 
secretary, G. A. Dugard, 4153 Quitman. 
DISTRICT OF COLUMBIA 
Washington Local 1129—President, C. P. Bailey. 
600 K St., N. W.; vice-president, Morton Steiner. 
811 H St., N. W.; recording secretary, T. C. Fos- 
ter, 614 Fifteenth St., N. E.; financial secretary 
and treasurer and bnaindien nent. ae Zile, 718 
Clarendon Ave., Clarendon, Va. 


FLORIDA 

Jacksonville Local 1209—President, P. R. Smith, 
136 Bay St. vice-president, W. M. Caldwell; 
cial secretary, H. B. Bine, 118 Palmetto St.; re- 
cording secretary, A. D. Marjenhoff, Jr., Box 5254, 
S Jacksonville; treasurer, C. E. Roberts, 136 E. 
Bay Street. 

Miami Local 1175—President, J. C. Patterson, 167 


N. E. 2d St.; vice-president, Fred J. Rollins, 670 
N. W. 10th St.; financial secretary-treasurer, Frank 
A. Williams, 4620 N. W. 6th Ave.; recording sec- 
retary, W. Hewitt, 126% Ave. Giralda, Coral 
Gables. 

West Palm Beach Local 1145—President, Fred 


Hope, 112 N. Dixie; vice-president, James E. Hoss, 
Lake Worth; financial secretary, I. E. Ferrin, 325 


Fern St.; recording secretary, Dick Killam, 800 
35th St.; trustees, Dick Killam, Roy Butts, R. L. 
Shaffer. 


GEORGIA 
Atlanta Local 662—President, Clyde Findlay, 294 
Merritt Ave., N. E.; recording secretary, Watson 
L. Roper, 901 Oakhill’ Ave., S. W.; financial secre- 
tary, Chas. R. Bense, 1711 N. Ridgewood Drive. 


ILLINOIS 

Chicago Local 159, Sign and Bulletin Board 
Hangers—President, Charles F. Cook, 620 S. Ash- 
land Blvd.; vice-president Daniel Ryan, 7612 S. 
Marshfield Ave.; recording secretary, M. Gleason, 
5423 W. Gladys Ave.; financial secretary and treas- 
urer, James T. Tracy, 620 S. Ashland Blvd. 

Chicago Local 350, United Scenic Artists—Presi- 
dent, Herman Bartel, 3012 Clarence Ave., Berwyn; 
vice-president, Emil Neiglick, 4589 Oakenwald 
Ave.; financial secretary, Virgil Lewis. 1420 Lake 
Ave., Wiimette; treasurer,’ Clay Comer, 1056 
Thorndale Ave.:; recording secretary and business 
agent, Chester Gibson, 1446 W. Adams St.; Trus- 
tees: Peter J. Donigan, Wat Williams, Mirol 
Jambor. 

Chicago Local 830—President, Wm. Daniels, 1811 
W. Sixty-third St.; vice-president, Edw. Mayer, 
4038 N. Central; financial secretary, Harry Song- 
hurst, 6415 S. Bishop St.: recording secretary, John 
F. Irwin, 7729 Emerald Ave.; treasurer, John Kar 
man. 

Peoria Local 1079—President, Eugene Partridge, 
315 Seventh St.; vice-president, J. Leiren, 316 Ful- 
ton St.; recording and financial secretary, Kurt 
Loyd, 1102 Antoinette St.; treasurer, R. V. Prewett, 
110 Butler St. 

Rock Island Local 152—Recording secretary. H. 
E. Bergendahl, 2107 Mound St., Davenport, Towa; 
financial secretary, C. L. Ross, 520 W. Eighth 
St., Davenport; business agent, R. W. Black, 
1600 Block, Twenty-third St., Moline, T1l. 

Springfield Local 730—President, Edward Lartz, 
1014 N. Fifth St.; vice-president, Chas. T. Coplin, 
2121 S. Sixth St.;: financial secretarv. Wm. D. 
White, 1408 S. Walnut St.: recording secretary. 
James R. Owen, 614 E. Miller St. Trustees, Edw. 
Schuler, 1024 S. College St.; Frank Arrowsmith, 
1204 S. College St.; James R. Owen, 614 E. Miller 
Street. 

INDIANA 

Evansville Local 1202—President, Nelson D. Wil- 
son; vice-president, Mel Posey; recording secre- 
tary, Herb Simpson, 704 Main St.; financial secre- 
tary and treasurer, E. W. Ershig, 2112 E. Virginia 
St.; conductor and warden, Arthur DuVall. 704 
Main St.; trustees, George Jones, Homer Durham, 
Charles Ranibo. 

Fort Wayne Local 746—President, Melvin Marks, 
2029 St. Joe: vice-president. Oscar Branson. 937 
Rivermet; recording secretary, Craven L. Miller, 
1123 S. Clinton; financial secretary, Walter Dodge, 
3326 Winter St. 

Indianapolis Local 1012—President, Robert Price, 


finan- . 


3714 W. Michigan; vice-president, 
309 N. Chester Ave.; 


E. N. Woods, 
financial secretary, H. A. 


_ Krichbaum, 2729 Manker; recording secretary, C. 


S. Johnson, Meeker Hotel; treasurer, John Schultz, 
1806 N. New Jersey; business agent, C. E. Ham- 
mond, 1561 Lawton Ave. 

South Bend Local 1253—Recording secretary, iis 
Sanders, 543 E. Eddy St.; financial secretary, Jo- 
seph Swoboda, Y. M. C. A. 

Terre Haute Local 572—Financial secretary, L. B. 
Hultz, 110 N. Thirteenth St.; recording secretary, 
P. F. McGuinn, 424 Cherry St. 

KENTUCKY 

Louisville Local 512—President, A. T. Wildman, 
1767 Mellwood Ave.; financial and recording sec- 
retary, Phil Schank, 412 Cooper St.; treasurer, 

tex M. Smith, 435 Adair St. 

LOUISIANA 

New Orleans Local 791—President, C. O. Willson, 
5622 Annunciation St.; vice-president, S. Drell, 
2709 General Pershing St.; financial secretary and 
treasurer, E. C. Doerries, 4474 Lafaye St.; recording 
secretary, John J. Salzer, 814 Belle Castle St. 

Shreveport Local 1151—President, H. A. Moore; 
vice-president, Elmer Johnson; secretary and 
treasurer, J. A. Bradley, Sr., 701% Milan St., 
recording secretary, E. F. Morrow. 

MAINE 

Portland Local 1147—Recording secretary, Daniel 
E. Kerr, 39 Turner St.; financial secretary, Jas. 
Riley, 159 Edwards St. 

MARYLAND 

Baltimore Local 1143—President, Frank Dobry, 
731 S. Curly St.; vice-president, J. V. Weber, 3222 
E. Fairmount Ave.; recording secretary, D. W. 
Hiobbs, 5603 Belle Vista Ave.; financial secretary. 
Wm. Hoffman, 3018 Fendall Road; treasurer, C. B. 
Smack, 4660 Groveland Ave.; conducter, A. Daugh- 
ton, 2937 Westwood Ave.; warden, A. Krupshaw, 
2237 Brookfield Ave.; business agent, J. Loeffler, 33 
S.. Ellwood. Ave. 


MASSACHUSETTS 

Boston Local 391—President, John R. Hewes, 1831 
Hyde Park Ave.; vice-president, Wm. H. Cox, re- 
cording secretary, Wm. H. Donovan, 110 Dorchester 
Ave., South Boston; financial secretary, J. F. 
Welch, 35 Adams St., Medford Hillside; treasurer, 
John J. Johnson, Boylston St., Jamaica Plain; con- 
ductor, I. J. Couto; warden, Chris Gill; trustee, 
Ralph Casey, Medford. 

MICHIGAN 

Detroit Local 591—President, Fred W. Wolfe, 20000 
Keating Ave.; vice-president, Sam Shayne, 15724 
Linwood; financial secretary, F. W. Wilson, 14273 
Ardmore; recording secretary and business agent, 
Walter Hornbrook, 3111 Elmwood Ave.; Treasurer, 
P. E. Hollan, 7551 Hanover. 


MINNESOTA 
Minneapolis and St. Paul Local 880—President, 
Irving G. Lewis, 358 Asbury St., St. Paul; vice- 
president, Engolf Homo, 2706 S. Ninth St., Min- 
neapolis; recording secretary, H. M. Nelson, 1017 
Burr St., St. Paul; treasurer, August Adams, 3513 
Bloomington Ave., Minneapolis; financial secre- 
tary and business agent, J. Christian Cliplef, 4535 
Fourteenth Ave., S., Minneapolis. 
MISSOURI 
Kansas City Local 820—President, Geo. Shanklin, 
3319 E. Nineteenth St.; vice-president, W. J. Nich- 
ols, 4011 Prospect Ave.; recording secretary, Fred 
F. De Soto, 1602 Central St.; financial secretary 
and business agent, Quig Spooner, Musicians 
Bldg.; treasurer, Chas. T. Putnam, 4409 Bales Ave. 
St. Joseph Local 922—President, E. B. Murray, 
407% Felix St.; vice-president, Leo Gordon, 117 S. 
Fourth St.; recording secretary and financial sec- 
retary and business agent, Jas. Whisman, Box 
473; treasurer, Herman Johnson, Route No. 4. 
St. Louis Local 774—President, Harry R. Guest, 
7630 Carleton Ave., University City, Mo.; vice- 
president, Wm. Godwin, 860 N. 74th St., East St. 
Louis, Tll.; financial secretary, Chas Osborn, 2821 
Sidney St.; recording secretary, Carl W. Petri, 
5975 S. Cuba Court; treasurer, Carlos J. Joyce. 
210 N. 17th St.; business agent, A. A. Hunn, 2629 
Slattery Ave. 
NEBRASKA 
Omaha Local 752—President, John Koneiczka, 2501 
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Hanscom Blvd.; vice-president, Leslie Snook. 3715 
Leavenworth St.; financial secretary and treasurer, 
J. F. Rynes, 2755 Camden Ave.; recording secre- 
tary, R. A. Ford, 2859 Davenport St.; conductor, 
Henry Brink, 1021 N. Forty-seventh Ave.; warden, 
H. Boles, 702 Stewart St., Council Bluffs; trustees, 
Harry Coyle, 412 N. Twenty-eighth Ave.; Wm. 
Bedrit, 2716 Ellison Ave.; C. Graves, 1709 Madison 
St. 
NEVADA 

Reno Local 1178—President, Wm. D. Nance, 135 
W. Third St.; vice-president, Ed. Stauts, 135 W. 
Third St.; financial and recording secretary, H. M. 
Metzger, 135 W. Third St.; treasurer, Glenn R. 
Cain, 135 W. Third St. 


NEW JERSEY 

Newark Local 1231—President, Phillip Karmel, 
187 Orange Ave., Irvington; vice-president, Paul 
Roeben, 43 Magnolia St., Newark; secretary, Roy 
Rodriguez, 2 Ridgeway Ave., Hillside; financial 
secretary and treasurer, Chas. Breitenbach; ser- 
~geant at arms, Alexander Boudier; trustees, Arthur 
Skoler, Arthur Seybolt, George Kizlin. 

Passaic County Local 231—Recording secretary, 
Jas. F. McCornish, 328 Crosby Ave., Paterson; 
financial secretary, Garnett J. Winters, 16 Cornell 
Ave., Hawthorne. 

Trenton Local 1249—President, Henry H. Bents, 
2265 Liberty St.; vice-president, Nick Moll, 224 
Perry St.; recording secretary, Joseph W. Hum- 
mer, 74 Kearney Ave.; financial secretary, C. B. 
Martin, R. F. D. No. 6; treasurer, George E. Og- 
den, 138 Boudinot St. 


NEW MEXICO 
Albuquerque Local 1159—Financial secretary, 
Chas. Ritt, 207 E. Central Ave.; recording secretary, 
K. F. Johnson. 
NEW YORE 
Brooklyn Local 21, Neon Letter Benders—Sec- 
retary, Oscar Grossman, 366 S. Fifth St., Brooklyn. 
Buffalo Local 45—President, Henry Gralnik, 37 
Shoshone Ave.; vice-president, Selby Andrews, 
156% Sixteenth St.; recording secretary, Arthur H. 
Bundrock, 132 Brunswick Blvd.; financial secre- 
tary, Albert Boos, 21 Erskine Ave.; treasurer, 
Robert Daege, 88 Connelly Ave. 


PODGOR PHILA, PA. 


R SIGN WRITERS—ARTISTS 


MEMBER 


AND SHOWCARD SUPPLIES 


= | “Of the Better Kind” 
we DO OUR AT 


LAST CALL—10% Discount 


On All Brushes Listed in Our 
Catalog Until October 31st. 


SILK SCREEN PROCESS 


Our new photographic method is one of 
the simplest and most effective that has 
been devised to date. Much easier than 
even a paper-cut stencil to produce, and 
the cost is very moderate. 


WRITE FOR DESCRIPTIVE 
CIRCULAR 


RED HEAD. 


RED SABLE SHOW CARD BRUSHES 


12 14 16 


2 4 Gey 0 18 2 
15 .20 .25 .35 .45 .55 65.75 .85 .95 
COMPLETE SET $4.50 


WHITE POSTER PAPER 
50-YD. ROLLS, 36” WIDE 


75c 
JOSEPH E. PODGOR 


612 Market St., Philadelphia, Pa. 
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New York Local 230—President, Myron Goldman; 


vice-president, Morris Bortnick; recording secre- 


tary, Albert Hyman; financial secretary, Earl R. 
Loucks; treasurer, Max Heinrich; conductor, Joe 
Touger; warden, Patrick Kearns; business agent, 
John Scotti; warden, Patrick Kearns. Headquar- 
ters, 67 W. 125th St. 

New York Local 829 Scenic Artists—Secretary, 
Chas. Roman, 251 W. Forty-second St. 

Syracuse Local 468—President, Geo. MacCall, 824 
S Clinton St.; secretary, Howard O’Brien, 824 S. 
Clinton St.; recording secretary, Geo. Throop, 824 
S. Clinton St.; business agent, M. D. Price, 617 
W. Newell St. 


OHIO 


Cincinnati Local 224—President, G. Braun, 644 
Rockdale Ave.; vice-president, J. Jenny, Ross- 
moyne; financial secretary, A. Meyer, 2615 Vine St.; 
recording secretary, E. C. Pott, 1853 Hewett Ave.; 
treasurer, H. Walker, 6909 Palmetto Ave., conduc- 
tor, Wm. Wagner, 1007 Coronado Ave.; warden, L. 
Hinkel, 4128 Langland Ave. 

Cleveland Local 639—President, Floyd L. Hop- 
kins, 13820 Lake Shore Drive; vice-president, El- 
mer Meyers, 8103 Jefferies Ave.; financial secre- 
tary, Joseph Stein, 523 E. 103d St.; recording secre- 
tary, Vernon H. Morgan, 875 Montford Rd., Cleve- 
land Heights; business agent, J. R. Rathfon, 2030 
Euclid Ave.; treasurer, Max Dorf, 935 Eddy Rd. 
Headquarters, 2030 Euclid Ave. 

Columbus Local 395—President, Nathan Ware- 
ham, 16003 Garling Ave.; vice-president, Jno. Bar- 
low, R. F. D. 4, Sta. D; financial secretary and 
treasurer, A. J. Collins, 35 Morrill Ave.; recording 
secretary, Jno. Machaterre, 672% N. High St.; 
warden, H. Estheimer, 696 W. Mound St.; con- 
ductor, V. R. Cady, 1529 Oak St. 

Dayton Local 1068—President, Geo. Elkins, 3524 
FE. Fifth St.; vice-president, Wm. Bischer, 42 
Lathrop St.; financial secretary, E. C. Kurtz, 828 
Five Oaks Ave.; recording secretary and treas- 
user, J. McClain; business agent, C. Stockmeyer, 
R. R. No. 4. 

Toledo Local 546—President, Jas. L. Daly, 1008% 
Pinewood Ave.; vice-president, J. C. Warner, 2812 
121st St., Point Place; financial secretary, A. C. 
Jennings, 1438 Ingomar Ave.; recording secretary, 
N. J. Garvin 2476 Hollywood Ave. 

Youngstown Local 620—President, Matthew Sav- 
age, 1324 Powersdale Ave.; vice-president, Jack 
Frost, 57 S. Portland Ave.; recording secretary, 
Joseph Christy, 257 E. Dewey Ave.; financial sec- 
retary, Steve Iwaskevic, 135 Oklahoma Ave.; treas- 
urer, John Talan, 824 Berkely Ave. 


OKLAHOMA 
Oklahoma City Local 723—Financial secretary, A. 
B. Rowland, 624% W. Second St. 
Tulsa Local 1295—President, W. E. Chitty, 209 S. 
Elgin Ave.; vice-president, Troy Kellar, 408 E. 
Second St.; secretary, J. H. Sherred, R. F. D. No. 


7, Box 210; treasurer, Ed. Richards, Sommer Sign — 


System; warden, Mike Puttman, Knapp Adv. Co. 


OREGON 

Portland Local 428—President, B. L. Morser, 1112 
S. W. College St.; vice- president, Ray Edge, 6220 
N. E. 24th Ave.; financial secretary, C. N. Esberg, 
8434 N. E. Glisan St.; recording secretary and 
treasurer, S. J. Eddy, 2003 S. E. 54th Ave.; busi- 
ness’ representative, N. T. Nelson, 8152 N. Druid 
Avenue. 


PENNSYLVANIA 

Erie Local 439—President, L. A. Matz; record- 
ing secretary, Lloyd Fox, 1209 Peach St., treasurer, 
C. W. Schilling 1321 W. 26th St. 

Philadelphia Local 642—John M. Morgan, 6237 
Market St.; vice-president, Walter Gable, 5344 Had- 
field St.; recording secretary, Harry Heake, 815 S. 
Vodges St.; recording secretary, William Norris, 
1717 N. Sixtieth St., West Philadelphia; treasurer, 
Carroll Evans, 2538 A St.; conductor, Frank Mul- 
lin, 2142 W. Master St.; warden, Frank Carter, 
321 W. Milne St.: trustees, R. H. Myers, 6216 
Rising Sun Ave.; Chas. Kuligoski, 3329 N. Pali- 
thorke St.; William Holder, 1748 Wylie St. 

Philadelphia Sign Painters’ Local 764—President, 
Harry L. Ricca, 232 N. Camac St.; vice-president, 
Harry P. Hartka, 5426 N. Fifth St.; recording 
secretary, F. Frank Cianchetta, 606 E. Wensley 
St.; financial secretary, Frank T. Steel, 6539 
Grays Ave.; treasurer, Wendell F. Kinker, 7175 
Gillespie St.; business agent, J. F. O’Connor, 590 
E. Geneva Ave. 


Pittsburgh Local 479—President, Adam Kessner, 
24 Minooka Ave.; vice-president, George Black- 
stock, & Ellzey St.; recording secretary, George 
M. Rectenwald, 500 Walde St.; financial secretary, 
Norman Feldman, 1615 Chelton Ave.; treasurer, 
Arthur D. Reid, 2676 Amman Ave.; business agent, 
Louis L. Mottmann, 426 Althea St. 


TEXAS 


Amarillo Local 1338—Recording and. financial 
secretary, L. F. Hoarel, 701 N.. Hayes St. 
Dallas Local 756—President A. H. Wells, 1715 
Wood St.; vice-president, Derwood Baker, 1715 
Wood St., recording secretary and treasurer, W. 
M. Staples, 1715 Wood St.; financial secretary, E. 
B. La Comba, 620 Exposition Ave. 
El Paso Local 1223—President, 


Chas. Strasser, 


Sr., 3812 Fort Blvd.; recording secretary, J. A. 
Taylor; financial secretary, Dan Ibanez, P. B. 
Box 483. 


Fort Worth Local 34—President, G. K. Connally, 
2821 Fitzhugh; vice-president, B. H. Lindsay, 204 E. 
Eleventh St.; recording secretary, R. P. Kirkland, 
414 Commerce St.; financial secretary, F. S. Shrop- 
shire, 1010% Houston St.; treasurer, D. R. Sanders, 
414 Commerce St.; trustees; W. E. Acers, T. Ander- 
son Pierce, R. H. McCracken. 

Houston Local 550—Recording secretary, Ralph 
Morgan, 1319 W. Gray Ave.; financial secretary, 
W. G. Lytle, 624 Redan Ave.; business agent, 
Oliver Tilbury, 4802 Brady St. 

San Antonio Local 166—President, I. R. Prewitt, 
Coca-Cola Bottling Co.; vice-president, G. B. Lane, 
1117 Burnett St.; financial secretary, Harold Kup- 
pers, 101 Routt St., Alamo Heights; recording sec- 
retary, Jack Carrillo, 1450 W. Poplar St.; treasurer, 
Ray McCloskey, 331 Fair Ave. 


UTAH 
Salt Lake City Local 264—Recording secretary, 
John L. Hansen, 323 L. St.; financial secretary, 
O. N. Wood, 1137 Harrison Ave. 
VIRGINIA 
Richmond Local 60—Recording secretary, Frank 


Kruck, 18 S. Auburn Ave.; financial secretary, 
R. H. Sarvay, III, 914 Cumberland St. 
WASHINGTON 
Seattle Local 435—President. Chas. Warga, 6211} 


Dayton Ave.; vice-president, C. S. Riley, 308 23rd 
Ave., S.; recording secretary and treasurer, W. H. 
Ziegler, 1817 Second Ave.’ W.; financial secretary, 
L. B. Royal, 8851 Interlake Ave.; business agent, 
EK. H. Tarman, 4614 Dayton Ave. 

Spokane Local 1265—President, Wm. Jones, vice- 
president, John Meinhart; recording secretary, E. 
J. St. Claire; financial secretary and treasurer, 
Wm. Zeller. 

Tacoma Local 403—President, J. F. Graisy, 509 S. 
Division Lane; recording and financial secretary, 
John A. Hammer, 1714 N. Fife St.; treasurer, E. C. 
Rhoads, 718 Pacific Ave.; trustee, Edw. Jedlick, 
935 Commerce St.; business agent, Al Schock, City 
Hall Annex. 


WISCONSIN 


Milwaukee Local 770—President, Edwin Frick; 
vice-president, Walter Horn; financial secretary 
and treasurer, James W. Clemons, 691 Fifth Ave., 
Wauwatosa; recording secretary, G. B. Stauber, 
182 N. Sixty-eighth St.; business agent, John B. 
Traynor. 


CANADA 


Toronto Local 1113—President, L. Faulkner, 154 
King Edward Ave.; vice-president, W. M. Brumby, 
322 McRoberts Ave.; recording secretary, J. W. 
Makin, 151 Gloucester Grove; treasurer, T. Corden, 
39 Cumberland St.; financial secretary, E. Jackson, 
8 Holland Park; conductor, R. Bird, 1299 Wood- 
bine Ave.; trustees, J. Frost, Robt. Kennedy, D. 


' Brown, 


Vancouver Local 726—President, Almyer Pratt, 
2732 Sussex Ave., Burnaby, B. C.; vice-president, 
Alex Swanson, 224 Fourteenth St., West Van- 
couver; financial secretary, A. Collins, 2520 Forty- 
second St., E.; treasurer, C. P. Walters, 1186 Har- 
wood St.; secretary, Wm. O. Clarkson, 1823 Kitch- 
ener St. 

Winnipeg Local 1020—President, Charles Kirby, 
37 Stranmillis Ave.; vice-president, William Hall, 
462 Bowman Ave.; recording secretary, Lloyd Beigh- 
ton, 123 Donald St.; financial secretary, William 
Speed, 228 Ottawa Ave.; treasurer, William Gregory, 
3-1606 Williams Ave.; business agent, William Hall, 
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Art Schools and Colleges 


and Institutions where Sign Arts are Taught 


CALIFORNIA 
Los Angeles—The Fay Studio, 536 S. Broadway St. 
Horace T. Fay, Director. 1-2-3-4-5-7, (a), (b). 
Otis Art Institute, 2401 Wilshire Blvd. E. Ros- 
coe Schrader, Director. 1-4-5-6-7. 
Frank Wiggins Trade High School, 1646 S. Olive 
St. H. A. Campion, Director. 1-2-3-4-5, (a). 
Oakland—California School of Arts and Crafts, 5212 
Broadway St. F. H. Meyer, Director. 1-4-5-6, 
(a). 

Sacramento—Sacramento High School, 35th & Y Sts. 
E. E. Rooney, Director. 1-2-3-4-5-6. 

San Francisco—Academie of Advertising Art, 521 
Grant Ave. Richard Stephens, Director. 1-2- 


5-6-7;° (a). 
Santa Maria—Santa Maria School of Art, S. Broad- 
way. 1-3-4-5-6, (a). 


Stockton—Continuation High School, 1144 E. Chan- 
nel St. A. H. Ejilert, Mgr. 1-2-4-5. 
COLORADO 
Denver—Denver Art College, 1524 Park Ave. 
Lynn, Director. 1-2-3-4-5-6-7, (a). 
FLORIDA 
Miami—Miami Academy of Art, 328 N. E. 2nd Ave. 
J. B. Newman, Director. 1-2-3-4-5-6-7, (a). 
Pensacola—Pensacola Trade School, 117 N. 8th Ave. 


E. M. 


Chas. L. Holley, Director. 2-3-5, (a). 
IDAHO 
St. Anthony—Idaho Industrial School. Harold 
Houtz, Director. 2-3, (a). 
ILLINOIS 


Aurora—National Academy of Lettering, Box 102. 
W. A. Heberling, Director. 1-2-3-4, (a), (b). 
Chicago—Acme Show Card System, 54 W. Lake St. 

Bernard Radford, Director. 1-2-3-4, (a). 


Studio School of Art, 225 N. Michigan Ave. Wal- 
lace A. Montgomery, Director. 1-4-5-6, (a). 
Superior Sign School, 2139 S. Wabash St. W. A. 


Hicks, Director. 1-2-3-4, (a). 
Macomb—Western Illinois Teachers College, Adams 

St. Walter P. Morgan, Director. 1-4-5-6, (a). 
Normal—Illinois State Normal University. Flor- 

ence Tilton, Director. 1-4-5, (a). 
Springfield—Y. M. C. A. Schools, 317 S. 7th St. 


Leigh B. Smith, Director. 1-2, (a). 
IOWA 
Mt. Vernon—Cornell College. H. J. Burgstahler, 
President. 1-4-6, (a). 
LOUISIANA 
New Orleans—Newcomb Art School, Broadway and 
Oak Sts. 1-2-4-5-6, (a). 


Nicholls Vocational School, 3649 Laurel St. 
O’Reilly, Director. 1-2-3-4-5, (a). 
MAINE 

Boothbay Harbor—Boothbay Studios Summer of 
Art. Frank Leonard Allen, Director. 1-4-5-6, 
(a), (b). 

Portland—School of Fine Arts, 97 Spring St. 
ander Bower, Director. 1-4-5-6, (a). 

MASSACHUSETTS 
Boston—Brenninger Institute of Advertising Art, 


Violet 


Alex- 


581 Boylston St. A. W. Brenninger, Dean. 
1-2-3-4-5, (a). 
Copley School of Art, 25 Huntington Ave. Hugh 


O’Neill, Director. 1-4-5-6-7, (a). 
Designers Art School, Inc., 376 Bolyston St. 
Ludwig A. Frank, Director. 1-4-5-6, (a). 

New England Commercial Art, 186 Mass. Ave. 
Bertram C. Hargraves, Director. 1-2-3-6, (a). 
Wagner School of Sign and Commercial Art, 4 St. 
Botolph St. Chas. L. H. Wagner, Director. 1-2- 

3-4-5, (a). 

New Bedford—Swain School of Design, County and 
Hawthorn St. Allen Dale Currier, Director. 
1-2-3-4-5-6-7, (a). 

MICHIGAN 
Ypsilanti—Michigan State Normal College. 
Munson, President. 1-2-3-4-5-6, (a). 

MINNESOTA 

Minneapolis—Commercial Art Academy, 1409 Wil- 
low St. Earl V. Fetterer, Director, 1-2-3-4-5-6-7, 
(a). 

Minneapolis School of Art, 200 E. 25th St. 
mund M. Kapietz, Director. 1-4-5-6, (a). 


John 


Ed- 


SIGNS of the Times 


Herewith is a list of art schools or institutions 
conducting classes in the various branches of the 
art. The legend is as follows: 


Indicates classes in Poster Art. 
Indicates classes in Show Card Writing. 
Indicates classes in Sign Writing. 
Indicates classes in Lettering. 
Indicates classes in Commercial Art. 
Indicates classes in Fine Arts. 
Indicates classes in Cartooning. 

(a) Indicates resident instruction. 

(b) Indicates correspondence instruction. 
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MISSOURI 

Kansas City—The Kansas City Art Institute, 4415 
Warwick Blvd. Rossiter Howard, Director. 
1-4-5-6, (a). 

Lathrop Polytechnic Institute, 1226 Central St. 
O. H. Day, Director.. 2-3-4, (a). 

St. Charles—Lindenwood College. Alice A. Linne- 
mann, Director. 1-2-4-5-6, (a). 

St. Louis—Hadley Vocational School, Channing and 
Bell Sts. F. J. Jeffrey; Principal. 1-2-3-4-5-6, 
(a). 

NEBRASKA 

Lincoln—University of Nebraska. 
Acting Chairman. 1-4-5-6, (a). 

Omaha—The Enkeboll Art School, 
St. John Enkeboll, Director. 

NEW JERSEY 

Avon—Avon Art School, Main St. 
Palm, Owner. 1-2-3-4-5-6, (a). 

Paterson—Y. M. C. A. Schools, 128 Ward St. 
Goodman, Director. 1-2-3-4-5-6, (a). 

NEW YORK 

Brooklyn—Brooklyn School of Commercial & Fine 
Art (Bedford Y. M. C. A.), 1121 Bedford Ave. 
Charles E. Conway, Director. 1-2-3-4-5-6, (a). 

New York City—Xavier J. Barile Art School, 7 
W. 14th St. Xavier J. Barile, Director. 6. 

Baron de Hirsch Trade School, 222 E. 64th “St. 
Robert H. Greene, Director. 2-3, (a). 

Beaux-Arts Institute of Design, 304 E. 44th St. 
Whitney Warren, Director. 6. 

Master Institute of Boerich Museum, 310 River- 
side Drive. Sina Lichtman, Director. 1-2-4- 
5-6-7, (a). 

New York School of Design, 625 Madison Ave. 
Douglas John Connah, Director.  1-2-3-4-5-6-7, 
(a). 

Phoenix Art Institute, 350 Madison Ave. L. M. 
Phoenix, President & Managing Director. 1-4- 
5-6-7, (a), (b). 

Urdang School of Poster Arts, 170 E. 
Edward Urdang, Director. 1-5-7, (a). 

Syracuse—College of Fine Arts, Syracuse Univer- 
sity. Harold L. Butler, Director. 1-4-5-6, (a). 

OHIO 

Ada—Ohio Nerthern University. Robert Williams, 
President. 3-4, (a). 

Cincinnati—Central Academy of Commercial Art, 
2936 Woodburn Ave. Jackson Gray Stovey, Di- 
rector. 1-4-5, (a). 

Cleveland—Fenn College, 2200 Prospect Ave. 
R. Anders, Dean. 2-3-4, (a). 

Columbus—Art School of the Columbus Gallery of 
Fine Arts, 44 N. 9th St. Robert O. Chadeayne, 
Dean. 1-2-3-4-5-6-7, (a). 

Toledo—Toledo Museum School of Design, Monroe 


Dwight Kirsch, 


5313-17 N. 27th 
1-5-6-7, (a), (b). 


Baron G. Von 


cs: T. 


5ist St. 


Paul 


St. Mrs. B. M. Godwin, Dean. 1-3-4-5, (a). 

PENNSYLVANIA 

Glen Mills—Glen Mills School, Chas, R. Miller, 
Director. 3-4, (a). 


Philadelphia—The Pennsylvania Academy of the 
Fine Arts, Broad & Cherry Sts. Eleanor A. 
Fraser, Curator. 6. 

Pittsburgh—Art Institute of Pittsburgh, 132 Stan- 
wix St. Willis Shook, Director. 1-2-3-4-5-6, (a). 

Scranton—Art Schools of the International, 540 
Jefferson Ave. E. L. Koller, Director. 2-3-4- 
5-7, (b). 


RHODE ISLAND 
Providence—Olneyville Boys Club, 33 Atwood St. 


Thomas R. Tisdell, Director. 2-3-4. 
TENNESSEE 
Nashville—Watkins Institute, Church St. W. D. 

Strayhorn, Director. 1-2-4-5-6, (a). 
TEXAS 
Dallas—Dallas Evening School, Bryan St.  1-2-3- 
4-5-7, 
Lubbock—Texas Technological College. V. A. 
Kleinschmidt, Director. 4-5-6. 
San Antonio—Blue Bonnet Art School, 218 Fred- 


ricksburg Road. Mrs. Edwina Mintel, Director. 
6, (a). 
McGuire School of Commercial Art, 2424 Broad- 


way. Jack W. McGuire, Director. 1-2-3-4-5-7, 
(a). 
UTAH 
Logan—Utah State Agr. College. E. G. Peterson, 
Director. 1-2-3-4-5-6. 


WEST VIRGINIA 
Charleston—Mason School of Music & Fine Arts, 


1303 Quarrier St. W. S. Mason, Director, 1-2-3- 
4-5-6-7, (a). 
Institute—West Virginia State College. J. C. 
Evans, Director. 2-4-5, (a). 
WISCONSIN 


Madison—Department of Art Education, University 
of Wisconsin. Prof. N. H: Varnum, Chair- 
man. 4-5-6, (a). 


CANADA 
Toronto, Ont.—The Black Arrow Studio, 39 Lee 
Ave. Giff Baker, Manager. 1-2-4-5, (a), (b). 


SIGN SCHOOL OPENS 


The Wagner School of Sign and Com- 
mercial Art opened its fall season on Sep- 
tember 11, with a fair enrollment. A larger 
than usual night school enrollment is antici- 
pated and a special NRA Saturday class has 
been started. 

The art Hee Re Soe under the direction 
of Theophanes Caravias, will be augmented 
this season by the addition of new courses. 
The advance lettering and sign courses will 
again be in charge of Walter V. Sherwood. 
Charles L. H. Wagner is director of the 
school. 


GUEST REAPPOINTED 


Harry R. Guest has been reappointed by 
the St. Louis Board of Education as instruc- 
tor in lettering and poster art at the Hadley 
Vocational School, day and trade. extension 
classes for the 1933-34 school year. Mr. 
Guest, who has been sketch artist and de- 
signer for the G. C. Kirn Advertising Sign 
Company for the past five years, is serving 
his second term as president of Local Union 
774, Sign and Pictorial Painters. | 


INSPECTING ART SCHOOLS 


George W. Kadel, instructor of art and 
lettering at the Dallas Evening School, Dal- 
las, Texas, last month completed a tour of 
inspection of similar institutions in New 
York City, Washington, D. C., Rochester, 
Detroit and other cities. Mr. Kadel’s depart- 
ment gives instruction in commercial art and 
lettering, show card writing, theatrical poster 
art, air-brush painting, process art, cut-out 
work, and electric sign design. 
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Standing of national and sectional out- 
door advertising accounts for month of 
September as represented by returns from 
38 cities of 75,000 population or more. 

Cities having showings or displays are in- 


dicated by ‘‘X.’’ 
(Continued from page 86) 


Buffalo, N. Y. Dist. 
Canton, Ohio 


Chicago, Il. 
Grand Rapids, Mich. 


Jacksonville, Fla. 


Allentown, Pa. 
Altoona, Pa. Dist. 
Bridgeport, Conn. 
Cincinnati, Ohio 
Columbus, Ohio 
Dallas, Texas 
Evansville, Ind. 
Flint, Mich. 
Johnstown, Pa. 
Knoxville, Tenn. 
Lincoln, Neb. 
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AGENCY DIRECTORY . 

Among the semi-annual directory lists 
in this issue of SIGNS of the Times is 
one giving information about advertising 
agencies, with names of their buyers of 
sign and outdoor advertising, which in- 
formation should be of considerable ref- 
erence value to SIGNS of the Times 
readers. 

This is the Fall Buying and Directory 
Number of SIGNS of the Times. Keep 
it for reference and use during the fall 
and winter months, 


Mathes Forms New Agency. 

J. M. Mathes, veteran advertising execu- 
tive, who resigned last March as N. W. 
Ayer & Son’s senior vice-president after 
twenty-four years of service, has established 
his own advertising agency, known as J. M. 
Mathes, Inc., with office in the Chanin 
Building, New York City. With Mathes are 
W. B. Okie and Hyland L. Hodgson, for- 
merly with the Ayer agency. Mathes is 
president, Okie is vice-president, and Hodg- 
son is vice-president and treasurer. 

Z. C. Barnes, formerly wit hthe General 
Outdoor Advertising Company as financial 
account executive, is director of the outdoor 
advertising department. 


Geyer-Cornell Consolidation. 

The Geyer Company, Dayton, Ohio, and 
the Paul Cornell Company, Inc., New York 
City, have consolidated to form the Geyer- 
Cornell Company, Inc., with headquarters at 
the former Cornell offices, 580 Fifth Avenue, 
New York City. The Dayton office continues 
under the Geyer name. Both agencies were 
members of the National Outdoor Advertis- 
ing Bureau. 


Sunset Coffee Account. 

Rogers Gano Advertising Agency, Inc., 
Houston, Texas, is advertising agency for 
Sunset coffee, product of the Cleveland 
Coffee Company, Houston. 


Western Representative. 

Malcolm G. McEachren has been appointed 
to representative in Chicago and the west 
for the McCandlish Lithograph Corporation, 
Philadelphia. Mr. McEachren will have his 
headquarters at 205 West Wacker Drive, 
Chicago. 


New Denver Agency. 

E. O. Shaw, formerly with Byrum-Shaw- 
Reaves, Inc., and Robert J. Betts, formerly 
with the Union Refining Company, have or- 
ganized Shaw-Betts, Inc., at 810 Fourteenth 
St. Building, Denver. 


Refrigerator Agency. 

John L. Wierengo & Staff, Grand Rapids, 
Mich., is advertising agency for the Gibson 
Refrigerator Company, Greenwich, Mich. 


SIGNS of the Times 


STOCK CHRISTMAS | POSTERS 


Your local Banks, Department Stores, Jewelry 
Stores and other business firms are live pros- 
pects for these attractively designed 24-sheet 
Xmas Posters. If you have not already re- 
ceived these miniatures in full color, drop us 


a line now. No orders received after Octo- 
ber 20th on these Special Designs. 


Cash in on those empty panels. These designs 
will sell if presented to your local clients. 


BUSINESS FOR YOU AT THESE LOW PRICES 


SPECIAL 1933 XMAS POSTER DESIGNS No. 331-332-333 SHOWN ABOVE 


Quantity 
9 


Price oe Poster 
9 


Manufacturers of 24-sheet posters of Character and Distinction 
in quantity runs of ten to five hundred. Send us your rough ideas 
for prices on Posters for test campaigns or for local accounts. 


H. W. GANTNER COMPANY 


Meakina 50. ethan staat - 


Night View 


- ORV RSUS, head 


with 


FORCELAIN 


ENAMEL FACES 


For Painted Bulletins & Highway Signs 


Furnished complete with reflex 
buttons and screws for mount- 
ing on metal. All you need do 
is drill holes in bulletin panel 
or sign board. 


e 
PLANT OWNERS — Send for 
full details. Our engineers will 


be glad to help you with your 
problems. 


@ 
Peerless 
Mfg. Corporation 


Successors to 


LOUISVILLE SWITCH & 


Made in standard sizes and 
colors. Special designs can be 
furnished. Send full-size draw- 
ing for quotation on specials. 


SIGNAL CO. 
1400 W. Ormsby, Louisville, Ky. Night View—A vivid, flashing message with reflector buttons. 
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New York Ruling 


On Exterior Beer Advertising Signs 
Is Opposed by Sign Manufacturers 


Individually and collectively, sign manu- 
facturers in New York State are working to 
have a recent ruling of the New York State 
Alcoholic Beverage Control Board repealed 
or modified. 

The law, apparently intended to prevent 
large brewers from securing a monoply on 
retail trade by offering elaborate signs to 
concerns signing long-term contracts, pro- 
hibits brewers from furnishing or owning 
interest in outside signs installed on a re- 
tailer’s place of business. Retailers desiring 
to exhibit the brewer’s name are compelled 
to pay for such signs themselves. Small in- 
terior signs are exempt from the ruling. 

The text of the ruling, adopted July 26, 
reads as follows: 

“No brewer or wholesaler of beer, or man- 


Editorial Note: Numerous reports 
have been received regarding the seri- 
ous curtailment of exterior beer sign 
sales in New York State as a result of 
the ruling of the Beverage Control 
Board. Inasmuch as this ruling re- 
moves the right of one industry to 
advertise its products with signs the 
same as is accorded every other existing 
industry, SIGNS of the Times calls 
upon the sign manufacturers of New 
York State to strenuously oppose this 
law. 

Coming at a time when new business 
is sO seriously needed to increase em- 
ployment and put business back on a 
paying basis, this ruling definitely de- 
feats the purpose of the NRA. It is an 
act of class discrimination causing loss 
to numerous industries in profits that 
would aid greatly to revive business. 
The very least that should be expected 
of the control board is a modification 
of the ruling that would permit the 
average number and size of exterior 
signs to be used by brewers at their 
sales outlets, the same as is done by 
automobile dealers, oil companies and 
other producers who furnish displays to 
their dealers. 


ufacturer of wine, licensed by the State Alco- 
holic Beverage Control Board, shall supply 
or offer to furnish to any licensee any exte- 
rior sign—painted, printed, or electric—ad- 
vertising the product of the brewer, distribu- 
tor or manufacturer, or shall agree, or offer 
to agree to install or maintain any such sign 
for any monetary consideration or anything 
of value. No brewer or wholesaler shall 
render service of any kind to a retail licen- 
see which, in the judgment of the state 
board, may influence such licensee to pur- 
chase the product or merchandise of said 
brewer, wholesaler, or manufacturer. 

“Nothing contained herein shall be con- 
strued to interfere with the distribution of 
circulars, placards, or wall trade emblems, 
of value only in advertising the brewer, or 
wholesaler, or manufacturer, or their prod- 
ucts.” 


SIGNS of the Times 


PERFORMANCE 


and 
STYLE 


in this New® 
SOLA TRANSFORMER | 


“WJ PORTABLE 


Effective low cost advertising for beer, clothing, 
food, drug, paint, real estate, candy, etc. 


Easily converted into suspension type 


SPECIAL phn 
FEATURE s CRYSTAL 
FINISH 


Supplementary ad- 
vertising cards can 
be fastened to the 
face of the trans- 


BRACKETS AND 


former with the aid TUBE SUPPORTS 
of four screws as FURNISHED 
shown in illustration. WITH UNIT 


UNDERWRITERS APPROVED 


Send for descriptive literature and prices 


SOLA ELECTRIC CO. 


9525 Clybourn Avenue Chicago, Illinois 
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Jacksonville, Fla. 


Allentown, Pa. 
Altoona, Pa. Dist. 
Bridgeport, Conn. 
Cincinnati, Ohio 
Columbus, Ohio 
Dallas, Texas 
Evansville, Ind. 
Flint, Mich. _ 
Grand Rapids, Mich. 
Johnstown, Pa. 
Knoxville, Tenn. 
Lincoln, Neb. 


Chicago, Ill. 
New Bedf’d, Mass. Dist. 


New Haven, Conn. 
New York City 
Oakland, Calif. 
Portland, Ore. 


Reading, Pa, 
Salt Lake City, Utah 


San Antonio, Texas 
San Diego, Calif. 


Savannah, Ga. 


Syracuse, N. Y. Dist. 


Newark, N. J. 
Saginaw, Mich. 

St. Louis, Mo. 
Scranton, Pa. Dist. 
Spokane, Wash. 
Springfield, Mass. 
Wichita, Kan. 
Wilmington, Del. 
Worcester, Mass 


Los Angeles, Calif. 


Buffalo, N. Y. Dist. 


Canton, Ohio 
Little Rock, Ark. 


BULLETINS—Continued 


BROCGE POO VORMOR, ie cick sche divs bic cc cde cbc bcc eds ob chy ele ate-ol, s[aebe oLeihe o> ell alle ofc cle sl apts elle ots chee 
ee gk clude Co oEe mde fo clo clewhe MMMGels ole shvale oles > aE ae Pee ee EL MEER LAL UML «hae Peis le che aly cta.etecletleate bleals « 
Nee nn yao ahh els ehh slo che Bs slosts ole ole she diaols ole MeaeNs ple thd stem STAs No leeEgelaStes le lo tfodleeiecte fed 
WORRIES OBE COED, ok kn hic ccc ccm cn ccc sovancabeelectes|, pte cPeede ols ole oleble sls olor is obs ob coe abe stan bade ake y 
R. J. Re nolds Tobacco Go. Se ation AUN fe ea wk, (ta Siminde ole we bace ticket as LoNRe hie sik Mpa Rtanr EAC EMERG CE pICGE LL uats ate sls Mia dheate steve alec 
Richfiel Oil Corp . me eo el wee Va rae ee Td et Rtas |, tae lates Obk aba hi aida sty Pie bal RUMOR LIC LIME tL sale taba Gischy eles ty oRoT he 
Reuter Seed Co.. Be ee aN De Se ES LOLs ahs he Mes o Le SLURS OL Bias Les Te STP eEAUEE KLG anne nNIeE EE Eee ED, EY ALi LIMES Siac BE) ataiuly Cvelecal’s « 
ee eT Ae Neck, clogde lacks sles leals dcabeates be besls a CR Pate IGE, tees t lh uikc Poh a 
Nee en ewe bbsenccws ecw ocale clewleslewhs eles Bila ote cle ile cba S bLaCiile Ate peice da Rh Wea eal eT he's ba atu: af scoMisale dba hare 
Sinclair Refiming Co... .c.. ccc ccc ccc ccscccccccccefe cls sie e[soleepe ele ele le cle obo ole ele cfoele cfs ole cleo [Male obs olecle ele sles 
Ne nee Seb ie wbie die cebu csheeti ele Mae leeds elects sleelasbagteels oleate X]..|.. Pe SEY SCAT TOR CTs ols else loads els ste cfGSlOON, ihe che.o 
Southwest Dairy Products Co............. , ow kg enc ofbiths Oh aba ghobcolials steel qetnlels bbe adesds sits le Eaten ED RIVE ARR Th Hy aly eles ta belay te eas 
Stahl-Meyer, Inc., Frankfurters.............-eeeeeefecleele else Feats il wala thet tel Khe obeeal bere tetany Rican Miata nit ee aio te Gis cis-sts is 
Standard Oil Co. of N. ca ia's dW ok Ew eae ha Laon ok phns Leeteahs blaaee efaale «|e steeds ates vide she Vial eae UPN OTs hile obs elu obs oleichcabeele elas 
Standard Oil Co. of Pa............ccccccccccccnncey EE Es she's Loa locads che ale «Lave }e’k [back o Lcgetloks Sienna ENE ME LEMME RB UOT al, sR chia aul viele eke 
i SN oe eign 6 as eblemdece oe bhe> welesfe steeds efecto feels efe efecto elesle Peele efecto ele ope ale cle ele ele cPe cla ele | Mle af cle ele ele cle efe. a 
Wer ROE GEO oc ain'e cc hacccdpdccecioes Shells alex oes Eile sj bciwbdcehe hots [o ote othr cte's toa fiMeleels: challieccity AREER MRC At, Gt ETT tok Pg 
Van Camp Sea Food Co .............. ccc cece ee eeedes vole ela claeda'slecstsalow}debes|a slee]*-elp ake ofaeeh ete ale ene en Cunt MTRIUUE ONL LaLa ov stale vane 
Westchester Ferry Corp.................. a Naina blk semis s choith Lestat ace Le dhar'c le ile pi blabe boo eM gies yt its DER MOOR Th, bm ke ee ye 
EE TUN, Rg MIO. ccc ceased codevcabeeebeeed ane SRL st ose ala bbe bee ol creBh.ndaletecnto ML shied Cane ake uke MnO, CAV STs steals abe ata Uhehlcche ole ols « 


WALLS 


XX 


RMI GM h Seb cere sacndccpbccrosboonscesnad besarte slehs shosleelet|soBeccle ble of |X). . welecleelscleebecleels 
Nd ee in se wn e.ce dew p aapeetsredoied, stecaBe-ehpudec|e-ate lols ale els: ¢)e'ed a wile ohcaie whe shemnne Jeolee o efBle ole cle ofeclecle 
ee OE Me cic ccs cen bévach sceeedee ache sibetewle cleats xX eelesles aleve]? elelele sfeiele els 
Beec -Nut Co. eoeereeee eres eeeeeeeeeeeeeees ose eele ele ole oht t]e ele ole ole oe ole ole el® . |. le wleede ele . 
Cascade Ginger Ale.............. SPA kabbbink Riek AGApSobee velestes ole cle fMRle ol. 
-Cola dicate h 2 |e > Aa Bie ee 
Consolidated Cigar Corp. Harvester Cigar. a ip Me Ja eafe oleate ole ofeofe o[QGle elec Pe le ele ele ele ofe «le e]- 
gdh? peau ot Inc eeeeve e@eeeseeve MAE eee eee ale le ofe ole fecleefeefeolecfecleelede cle fesles]osfeafeabe oBRle alee] P cfealee]esdeades . 
Bes WE lel tik b clad k Vaiss 4-46 b's & bd. ae 6» wares ob emboath o1oe1echs He *le cbelote ele of, alewfe'e]* oLe ole alaceialle shee pg 8 FS Mk > a es Oe ed 
Garcia ' rasie Clauws. ees eres eeceee Coeeeereresessee ade cleclsslecle ede cle. eeles eole ele oe wle%s A Coe . ORS els 21 hee . 
Gebhardt Chili Powder Co ; woleeleetes], hae faeds ala \dheivte 
Gulf Refining Coe ee ester eereee eee eee eteeesreseseeesive x ON EDF hie ° ele ele ele ehee . 
Hygrade Food Products seeeeeee eoereeces eeoeeee eeoeertoe oe selee . e ete ele eleeles >.< Or . ele ele ele ehe« . 
Ee a I I td lM elacMe SL cule ath cloeeiele ole ole stools eloetecle ote ehgc laure s e ele ele ele hee . 
Libby, McNeil & Libby eeeor ee eereeeeeeeeeeeeeeeeweeeeogr ei * *1* *]!e oie oF* * Stoel’. te oy sde'eleste ele ols ehawhe'chs nl eeceeee e el® ele el® he « Py 
Martinson Coffee ®orereeereoere ste eeer eeoeer ere eee eee ee ee eete ol #1 *]o oie of* * eeleeleeti* ® map. Se e ele eleele ehe « ° 
Mueller’s Spaghetti. . Leak ale ae ea usher bau a lamin cCeds abe beete ERAT laa |e wo [Mle ete ed, Heicheelagh viele 
Pacific Macaroni Co eee eeeeee eee er eeeee CeOeceeeeee eee eee oi\*® 1s *1eo elt ©H* Mle ole ole ol* Che ele ele ei & sole sie s cheiebe cfOlles ° 
Pennsylvania MOtor Oil... 1.2... ... ccc ccc cece ewe e ee efe ele ete ele ale ope Pls. ily slo sles fx ss «]ecado-4iks chadadislaad4 Gaannee sleelesleeteclecl. 
: Red Top Brewing Co.............. ToUTT Eee od on eri ak Mi. ele efe fe o[eefe ele ele ofe ele selestes els'sle. : 
R. J. Reynolds Tobacco Go. b PH sc meh ode bar udhs sfeyiseleuie db sinsle . |X. elesle- ; 
Schlitz Brewing Co eee eeeeeveeeeeeeesr @eeeereeeeeeeeevete ei/* *)e eles ee les |X > . 
Sinclair Refining Co. . eeoerereee eee eee eee eeeeeeeee eens s|* * oe ele oi* *H* Mle ole ele e|* the « oe eelee We + ele *iee 
Standard Oil Co. of N. 7 aah eeoeeeereeeeresreesees eeeeeerte el|* tle wle ole og* * ii Tals ho sbbadas ehers bo abe alte oko anata aba eae 
I iia ss Vhs conn dade kar s vec vinci es cabasle>fe o[vutes- CGAN dhe Shesdeafeafie|> + |). 
ie oi SL Lids be pid g's vs 9 duane bs on ac onde afeale sfolelocleed’© |X. 
Vernor’s Ginger Alé...............ssscccccccccccs A ed ed ee Go XX). «| ‘ waleefes 


ELECTRICS 


Anheuser-Busch, Inc................cceccees PE ee ae ae Be A an WY eR ere a) os Oe 
Automatic Soap Flakes......................0 QUE «PRR PG PAG BSR Sgr WN RE 
Borden Sales Co ®Peeoseeeereeeee eeoeoereeree eee eee seeeeeneert sine sats id, «AMEE: cle lealeec ele eleeleehe « 
Blue Valley Butter. .............. Lead 66s v' be ee ee eels pes » «Ye Tage WP FAS So SSR Se Dd ee 
ee I I Us ten be dé ewes vobehacdon ap? Re ame RG Ae BP 


x 
st” 


eevee eereeeereeeeree ee eeeeeeeeeeeeeeeeeeeweett tien oe} * * ea oi* * 


corre ee eee eee eee eeeeeese ee eeeeeeeeeeste eiegoi* Fie oi* Ph sion wie oie eiee 


x 


oeoeoeoereeeeee ee eereeeeeeee ee eee eee ciel *1e oi* & 


Hydrox Ice Cream 


eoeoeeeeveeereeeeee ee eee egetteeeeeeneeesefe sie els tie o/* *& 


Phillips Petroleum Co 
ade na Co., Beer 


eeceeeeereree et eeeevneeteeeeee eens eese sie e}® fe o}* * 


oeereerereeeeeeer eee eee e ree eee eee eeeeeoe rhe ie e}* *]e ei * *& 


ok 
os 
w 
& 
a 
a 
@ 
55 
3 
xx 


@rcerreeere eevee ee wee ost tie e|/* leo ai* * 


Schultz Baking Co., Butter Nut Bread Wis Salas ecaelie ocean cel cde Ahi ly dccke tls hiotealc lasts ee 
Be re eae sta eee oy eomenpeee OR MODMERD: «5 of =). 0] 28> «be o] nf eh wuls 0] veal eatedhe the Cabs 
sg week endhese = BGs 3 o'p ee ao de was oe ec ee 2 8 o tle AEM. 5 Pesdar |e SPOR Ly ola Mle. e be alee haha oa: afalalnes 


Wm. Ve hienlnus he hb yp bees Ob'eebe i abeeie ete oH Fa AK BP oe Mitie WEES ake ae 
BAUER UO EN CIO. c's ss nln ccc ce bine deee Gbmamlew eels afests s bie EPO Ls dbvda to's fm ete jal ofa tals 


Ne Mar oe ee 


88 | OCTOBER, 1933 


UANTITY 
SIGNS4 


Big Sign Order Placed. 

What is said to be one of the largest sign 
contracts of its kind to be handled during 
the past few years has been awarded to the 
Viking Products Corporation of New York 
for the new Bronx County Court House. 
The Court House is located at 16lst St. and 
Mott Avenue, and will cost $8,000,000 when 
completed. It is fourteen stories tall, covers 
three city blocks, and contains about 125,000 
square feet of floor space. 

The electric sign contract calls for about 
178 special signs of heavy-guage bronze, the 
faces equipped with Viking Prismatic raised 
glass letters. There are 5,760 letters, and 
the job will require one ton of bronze, 2,000 
feet of wire for the inside of the signs alone, 
and 1,000 feet of special molding. The total 
value of the contract is approximately $7,000. 


New Development in Demand. 

Judging from orders reported by the Bea- 
con Neon Corporation, New York, their 
“Vari-Lux,” display, a new, whirling, kaleid- 
oscopic neon sign embellishment is being 
met by a good demand. The development, 
controlled by the Beacon company, is manu- 
factured for them at Fort Wayne, Ind., by 
the General Electric Company. Among those 
from whom orders have been received are 
the Lefcort Hosiery Company chain system, 
Beverly Tavern in Brooklyn, Irving Place 
Theatre in New York, Shell Oil Company, 
Normandie Bar and Grill in New York, 
Hudson Theatre at Union City, N. J., Pad- 
dock Bar and Grill in New York, Park 
Theatre in Bridgeport, Conn., Gene’s Dutch 
Mill in New York, and the Gold Circle Bar 
and Grill in New York City. 


Appoint Eastern Division Manager. 
The Holabird Company, Inc., Bryan, Ohio, 
quantity advertising signs, displays, prem- 
iums and souvenirs, has appointed Edwin L. 
Ross as eastern sales manager, with head- 
quarters at 206 Lexington Avenue, New York. 


Two Hundred Per Cent Increase. 

Bastian Bros. Co., Rochester, N. Y., quan- 
tity sign manuacturers, report that their 
sign business has increased 200 per cent dur- 
ing the five months since the return of legal 
beer. 


QUANTITY SIGN LIST 

Among the semi-annual directory lists 
in this issue of SIGNS of the Times is 
one giving information concerning manu- 
facturers of signs and displays of all 
kinds in quantity. It should be of con- 
siderable reference value to SIGNS of 
the Times readers. 

This is the Fall Buying and Directory 
Number of SIGNS of the Times. Keep 
it for reference and use during the fall 
and winter months, 
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UTILITY 


TIME SWITCH 


Model 89 


With Interdependent 


Power 
A high grade product 


The UTILITY TIME SWITCH is as 
new in principle as it is accurate and 
dependable in operation. Though com- 
bining the advantages of both motor 
and spring power, it is NOT a self-wind- 
ing, but a strictly motor powered move- 
ment, which cannot be affected by cur- 
rent failures or slight variations in cur- 
rent frequencies. Being designed to 
eliminate the deficiencies of movements 
dependent upon motor or spring power 
alone, it reduces servicing to a minimum. 


$] pt 4 -00 


SPECIFICATIONS 


Single Pole 
Mercury to Mercury Switch 


30 AMPERES AT 120 VOLTS 
20 AMPERES AT 220 VOLTS 
NON-SYNCHRONOUS, SELF- 
STARTING A. C. INDUC- 
TION MOTOR 
SUBSIDIARY SPRING POWER 
JEWELED ESCAPEMENT 
ALUMINUM HOUSING 
Mission Bronze Finish 
OVERALL MEASUREMENTS— 
9” HIGH; 5” WIDE;.3” DEEP 
Approved by Underwriters’ 
Laboratories. 


Have you taken advantage of our special introductory offer? 


WALSER AUTOMATIC TIMER @ 


CHRYSLER BUILDING 


YSO 


PAINTS 
VARNISHES 
ENAMELS 


NEW YORK, N. Y. 


& 


BULLETIN COLORS 


117 LIBERTY STREET 


PYSOL, Inc. 


NEW YORK CITY 
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COMIN 


Your Colors... 
Your Brushes. . . 


Could They Be 
BETTER? 


The Answer is NO 
if you are using 

BER Brushes 
and Colors 


@ Weber Artists’ Quality Brushes are 
Pure Red Sable. They are REAL 
brushes insuring REAL satisfaction. 
To handle easily, work smoothly and 
accurately, are in-built features. 
Time has proved that they last 
longer. The range of sizes and styles 
is complete for every show card, pos- 
ter and sign need. 


@ Weber Sphinx Show Card Colors are 
the silent mediums which give way 
to your every inspiration and tech- 
nique. They flow freely, are thor- 
oughly opaque, brilliant beyond com- 
parison, finish with an ultra satin 
smoothness. 


Each, unbeatable in itself—Weber 


Brushes and Weber Colors are an 
unbeatable combination! 


Why Not Try Them, Now! 
F. WEBER CO., INC. 


Main Office and Factory 
1220 Buttonwood St. 


PHILADELPHIA 


Middle West Distributing Branch: St. Louis 
Southern Branch: Baltimore 
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Convention City 


Of O.A.A. Changed from St. Louis 
to Louisville; Dates Also Changed 


: Some dates and meeting place of the forty- 
third annual convention of the Outdoor 
Advertising Association of America were 
changed late last month in response to re- 
quests made by many of the members. In- 
stead of meeting at St. Louis, October 10 to 
14, the convention will be held at the Brown 
Hotel, Louisville, Ky., October 31, November 
1 and 2. There will be an officers’ confer- 
ence on October 28, and a directors’ meeting 
on October 30. 

B. W. Robbins, president, General Outdoor 
Advertising Co., Chicago, is general chair- 
man of the convention, and the national offi- 
cers of the association form the general com- 
mittee. An “On-To-Louisville” committee is 
composed of the secretaries of the state asso- 
ciations. Presidents of the state associations 
form the credentials committee with Ray 
Fitch, Racine, Wis., as chairman. Rex Bell, 
Terre Haute, Ind., is chairman of the ex- 
hibits committee, and the publicity committee 
is headed by Arthur Dundon, Alliance, Ohio. 

A program has been planned which will be 
highly instructive and at the same time per- 
mit of the execution of business quickly and 
systematically. 

Fach session of the convention will pro- 
vide ample time for a full and complete dis- 
cussion of the subjects to be covered. For 
this reason, there will not be a large num- 
ber of speakers. Each session will be aimed 
at the accomplishment of definite objectives. 

The opening session, with George W. Klei- 
ser, president, presiding, will be called at 
9:30, Tuesday morning, October 31. There 
will be reports by the officers and the session 
will be concluded by the memorial services 
held for those members who have passed 
off the “stage of life” since the last conven- 
tion. 

Vice-presidents Harry C. Macdonald and 
J. B. Stewart, will preside at the Tuesday 
afternoon session which will be devoted to 
unfinished business and the outdoor advertis- 
ing industry’s code of fair competition. 

On Wednesday morning, there will be a 
plant development session with Vice-presi- 
dents B. W. Robbins and P. L. Michael pre- 
siding. At this session there will bea dis- 
cussion of the Havard research and the 
newly-formed traffic audit bureau. There 
will also be a discussion of service to the 
advertiser. 

Wednesday afternoon, the session will be 
devoted to the problems connectéd with na- 
tional advertising. Kerwin H. Fulton, presi- 
dent, Outdoor Advertising Incorporated, will 
preside. Stuart Peabody, president, Associa- 
tion of National Advertisers and Wm. C. 
D’Arcy, chairman of the board, American 
Association of Advertising Agencies, will 
also appear on this program. 

The session on Thursday morning, Novem- 


ber 2, will be given to a discussion of the 
problems of the Business Development Divi- 
sion. Vice-president H. J. Fitzgerald will 
preside. 

The final session, Thursday afternoon, will 
be featured by a meeting of the board of 
directors for the confirmation and installa- 
tion of officers nominated by the president 
for the ensuing year. 

The annual banquet and dance will be held 
Wednesday evening. 


OUTDOOR ART EXHIBIT 

The plan for conducting the fourth an- 
nual exhibit of outdoor advertising art to 
be held by the Advertising Council of Chi- 
cago October 19 to November 1 has gathered 
together important representatives of all 
groups affecting that form of advertising. 

The method for conducting the exhibit this 
year calls for a group of advertising and 
art experts to act as directors of the exhibit. 
These men are charged with gathering to- 
gether examples of the best poster are pro- 
duced this year, selecting those that they 
think worthy of exhibit for the final presen- 
tation in the galleries of Marshall Field & 
Company during the period of the exhibit. 

The directors of the exhibit will also make 
their recommendations to the jury for posters 
that they feel are outstanding and that illus- 
trate current trends in poster design. The 
directors appointed by the advertising coun- 
cil are George Cain, Swift & Co.; Walter 
Daily, sales promotion manager and adver- 
tising manager, electric refrigeration depart- 
ment, General Electric Co.; Donald Douglas, 
vice-president, Quaker Oats Co.; Earl Free- 
man, vice-president, Kellogg Co.; Fred 
Mizen, artist; Paul Ryan, advertising man- 
ager, Shell Petroleum Corp.; G. R. Schaeffer, 
advertising director, Marshall Field & Co.; 
Mark Seelen, western art director, Outdoor 
Advertising Incorporated; Haddon Sund- 
blom, artist, and H. Ledyard Towle, art di- 
rector, Campbell-Ewald Co. 

The jury of awards represents, perhaps, 
the most outstanding group that has ever 
served on a similar jury. On it are Lee Bris- 
tol, chairman, Association of National Ad- 
vertisers, Inc.; W. C. D’Arcy, chairman, 
American Association of Advertising Agen- 
cies; Henry T. Ewald, chairman, National 
Outdoor Advertising Bureau; Gilbert T. 
Hodges, chairman, American Federation of 
America; Turner Jones, vice-president, Coca- 
Cola Co.; Rufus C. Dawes, president, A Cen- 
tury of Progress: Col. Frank Knox, publisher 
Chicago Daily News; Andrew Loomis, art- 
ist; Trowbridge Marston, president, Lithog- 
raphers National Association; Walter White- 
head, artist, and Mrs. Jacob M. Baur, Re- 
publican national committeewoman from 
Illinois. 
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ATTENTION! Silk Screen Men—Sign Men—Display Men! 
Here’s the Most Important Development in Silk Screen Process History in 15 Years 


SPECIAL 


NU-FILM 


Introductory Pat, Pend. 

Offer The quickest, most economical and practical method for preparing a 
1 Sheet NU-FILM 30” Silk Screen Stencil, resulting in sharp, clean edges, so necessary to 
by ait I pint adher- Modern Process work, because: 
strana nally tet 1. NU-FILM is easy to cut. seal perfectly during adher- 
for $1.95 f.o.b. N. Y. 2. NU-FILM is adhered with a ne oRer oes: 
be conjunction sieges liquid solution (NO IRON- 5. NU-FILM assures perfect 
NU-FILM, use our fine ING). Sire vege in any number 
imported substitute for 3 e : ahd ce ods 
silk. 95c per yd. 45” pecan ieete a dig break Gp 6. NU-FILM is easily removed 
wide. $1.10 per yd. from screen with water, 
52” wide. Minimum 4. In cutting NU-FILM cuts can leaving screen perfectly 
order, 5 yds. of one be OVER RUN and will clean for new use. 


width. F.o.b. N. Y. 


Order the Special Offer Now! 


NU-FILM PRODUCTS CO. 


217 SEVENTH AVENUE 


NEW YORK CITY 


Telephone: Watkins 9-7072 


Mechanically perfect—no bugs! Over four and a half years 
of the most vigorous laboratory, weather and practical tests 
prove this claim. Panels impregnated with Vonocite are ab- 
solutely weather and waterproof in any climate! Bands of 
cured tread rubber. Hooks and brackets finished with high 
grade enamel. CANNOT HARM TOP OF CAR OR FINISH 
IN ANY WAY. Easily and instantly attached or removed. 
Panels changed in ten seconds. Fits any car or truck. 
Regular price $3.50 Unlettered. Suggested— Retail Price 
Lettered $4.50. 


OVER THE TOP SIGNS CO. 


DWIGHT, ILL. 


SIGNS of the Times 


iP timely, sell-on-sight advertising medium that 
opens up a new, vastly profitable field for 
poster and sign men. Every business man your 
prospect. No firm too large—no firm too small. 
Described as the greatest automobile advertise- 
ment ever offered. Tire Covers and Windshield 
stickers become ineffective and obsolete by com- 
parison. A sample “OVER THE TOP” sign on 
your own car does the sales job for you. Inves- 
tigate this—free circular on request. 


OVER THE TOP signs are fully protected by 
patents and any infringement will be vigorously 
prosecuted! 


I enclose money order for $2.55. Send sample OVER-THE- 
TOP Sign MODEL...... ; also details on distributor fran- 
chise and available territory. 

eae ) State quantity price on 50, 100, 500, 

MODEL 5 (33’x6”) for Coupe. MODEL 10 done") for Sedan. 
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CHICAGO CARDBOARD COMPANY 


OUR 
FREE 
CATALOG 


shows the 
complete 


666 Washingron Blvd. Ghicago 


Mr. Gold Leaf User 


HERE'S GOOD NEWS 


Troubles of backing up, water size and clean- 
ing up are over when you use Bir’s Products 


BIR’S LEAF BLACK 


GOYPRIOR ARTICLE FOR BACKING- 
UP GOLD AND SILVER LEAP 
9 to hours If necessary, thin 
wth turpentine only iy BRN i cya 
tame Bleck wround m Japa 


For backing up Gold 
or Silver Leaf. This 
article is unsurpassed 
for its toughness and 
easy working qualities, 
makes sharp edges and 
they remain so when 
surplus leaf is washed 
off. Much time and 


. annoyance is saved by 


its use, as it is mixed 
ready for use. Your 
money refunded if you 
do not find this the 
best backing-up me- 
dium you have ever 


Nik) used. 


US. 


WE DO OUR PART 


Price per pint can $1.25 
Per %-pint can.... .75 


BIR’S “ISENJEL” 


A convenient and super- 
ior article for making 
Water Size for Glass Gild- 
ing. In capsules. Use one 
capsule to the pint of 
water and you will have 
the same uniform and 
brilliant size always. Put 
up in dirt-proof glass jars, 
100 capsules. 

Price, per jar of 100 .$1.50 
Price, per jar of 50.. .85 
Price per box of 25... .50 


Bir’s ‘“Jelowite” 


A compound absolutely 
free from soap or grease 
for cleaning glass prepara- 
tory to gilding and for 
removing surplus leaf. 
Formed compact in tin box 
and will last a long time. 


Price, per box......... $0.35 


Vey 
Making warresttt 
Chass pooner 


ORDER FROM YOUR DEALER OR 


GEO. E. WATSON CO. 


‘‘The Paint People’”’ 


164 WEST LAKE STREET 


CHICAGO, ILLINOIS 


MANUFACTURERS OF BIR’S SPECIALTIES 


DEALERS: Write for prices on above, also King Cole Black, White and Colors 
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Business Improved. 

In a letter sent to plant owners on Sep- 
tember 20, Frank T. Hopkins, president, Na- 
tional Outdoor Advertising Bureau, Inc., 
New York City, stated: “Business is better 
and shows evidence of being much better 
still. We are on the way out of the de- 
pression but ready cash is still none too plen- 
tiful. So, having in mind the spirit of NRA 
and thinking that maybe a little fall shop- 
ping may be necessary before the conven- 
tion, we are enclosing herewith a check in 
payment of our account which would not 
be due in the normal course until sometime 
in October.” 


The total of the advance payment amount- 
ed to about $300,000. 


G. O. A. Report. 


General Outdoor Advertising Company, 
Inc., and the subsidiaries report for the sec- 
ond quarter of 1933 a net loss after taxes, 
charges and depreciation, of $147,586, com- 
pared with a loss of $797,819 in the preceding 
quarter, and a $477,307 loss in the second 
quarter of 1932. Net loss for six months 
ended June 30, 1933, was $945,405, compared 
with a loss of $1,293,396 for the first six 
months of 1932, 


Oregon Association Meeting. 

The Outdoor Advertising Association of 
Oregon held its annual meeting August 21, 
when the following officers were elected to 
take office on January 1, 1934: President, 
Bert L. Harvey, Harvey Poster Advertising 
Company, Maker, Ore., succeeding R. P. Mc- 
Cann, Bent, Ore.; vice-president, R. J. Mc- 
Cann, McCann Poster Advertising Co., Bend, 
Ore., succeeding C. V. Jordan, Newport, Ore.; 
secretary-treasurer, H. P. Dueber, Foster & 
Kleiser Co., 633 N. E. Everett St., Port- 
land, Ore., reelected. 


West Virginia Meeting. 

The Outdoor Advertising Association of 
West Virginia held its annual meeting in 
the office of the Ohio Valley Advertising 
Corporation, Wheeling, August 28. R. Rob- 
inson, Ohio Valley Advertising Co., Wheel- 
ing, was reelected. R. L. McCoy, McCoy, 
Inc., Fairmont, was reelected vice-president. 
Secretary-treasurer is Jas. D. Ahern, Ahern 
Advertising Corp., Fairmont, who succeeds 
James O. Lakin, Charleston. Directors are 
Fayette C. Smoot, Smoot Advertising Co., 
Parkersburg, and L. E. McWhorter, Standard 
Advertising Corp., Fairmont. 


Potter Establishes Plant. 

Roy E. Potter, formerly secretary-treas- 
urer of the Philley Advertising Company, 
St. Joseph, Mo., has resigned from the Phil- 
ley organization and has established the Pot- 
ter Outdoor Adv. Co., at 512 North Fifteenth 
Street, St. Joseph, Mo. Mr. Potter is presi- 
dent of the new firm and H. N. Stevenson 
is vice-president and treasurer. They will 
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spcialize in painted bulletins, 24-sheet pos- 
ters, electric and commercial signs. 

Mr. Potter was associated with the late 
C. U. Philley in the development of the Phil- 
ley organization. 


Outdoor, 15 Per Cent. 

Walker and Downing, advertising agency, 
Pittsburgh, handling the Duquesne Brewing 
Company account, has distributed the adver- 
tising appropriation in percentages as fol- 
lows: Outdoor advertising, 15; radio, 20; 
newspaper, 30; dealer and distributor promo- 
tion, 30; miscellaneous, 5.. John A. Friday, 
president of the Duquesne Brewing Co., 
manufacturers of Duquesne and Silver Top 
beer, is an advocate of all forms of adver- 
tising. 


Oertel Using Outdoor. 

Oertel Company, large brewery in Louis- 
ville, Ky., is using a substantial amount of 
outdoor advertising through M. R. Kopmeyer 
Company, advertising agency, Realty Build- 
ing, Louisville. 
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BULLETIN Bits 


Biggest Contract in 47 Years. 

Walker & Co., Detroit, has closed the 
largest single contract that the company has 
been privileged to close in the forty-seven 
years of its existence. This order is the 
result of continued and persistent effort on 
the part of one of Walker & Co.’s account 
executives and the advertising sales depart- 
ment over a period of three years. The dis- 
play is an unusual type semi-spectacular 
bulletin, frequently referred to as third di- 
mension, a form of outdoor advertising Wal- 
ker & Co. has been pioneering for the last 
three or four years. This additional con- 
tract to the paint plant necessitates building 
additional locations. 

On September 15, Walker & Co. instituted 
a fall sales drive predicated upon a sales 
contest in which $1,000 in cash prizes will 
be distributed to the sales organization. 


Painting 150 Bulletins. 

Frank Kelley, Kelley Sign Co., Emporia, 
Kan., has a contract to paint 150 2 feet 6 inch 
by 6 feet 6 inch bulletins for the Broadview 
Hotels, Wichita and Emporia, to be erected 
on Kansas highways. The displays are to 
be modernistic, in five colors, with a figure of 
a negro bell boy. Spanjer’s raised wood 
letters and Peerless Mfg. Co.’s reflector but- 
tons will be used on each display. They 
are to be placed four miles out from towns 
on each highway. Elmer Seidhoff, son of 
the hotel owner, is an enthusiastic adver- 
tiser. 


California Firm Incorporates. 

The name of the Yutz Sign Company, 
Glendale, Calif., has been changed to the 
Yutz Sign Corporation. Thomas W. Yutz 
is president; Mark C. Kuntz is vice-presi- 
dent; George A. Keenan is secretary-treas- 
urer, and Thomas R. Parker is superinten- 
dent of production. 


SIGNS of the Times 


Valuable Engineering information FREE 


J. A. COMSTOCK 


Author of the article, 
‘Loading the Luminous 
Tube Transformer” (see 
page 35), is Chief Engi- 
neer of The Acme Elec- 
tric and Mfg. Co. 


TRANSFORMER S TRANSFORMER. 
Primary circuit provided 
with pull switch. Three 


Ye We 7. cord conductor with 2 prong 
L\Y ia AD SAV | > Z plug. High secondary volt- 
age midpoint grounded to 
case. Conduit connection 


~ x I A easily made. Compact, at- 
2 | {7 ap | | B L | D a tractively finished. 


ERE is a transformer that you can install and— 
forget, with positive assurance that it will 
give maximum brilliancy to the sign, that it 

will provide uniform lighting, and relieve you of trans- 
former servicing. 


Like all Acme transformers, this Indoor Suspension 
Type Unit is designed and built to meet a definite 
need. Every detail of application and practicability 
has been carefully engineered right down to the crystal- 
line lacquer finish which impresses your customer—the 
sign buyer. 


By constant research and experimenting, Acme de- 
velops transformer improvements and innovations that 
are helping you make good signs better. Much of this 
valuable engineering information (see page 35, this 
issue) is offered you Free. Just attach the coupon to 
your letterhead and mail at once. 


THE ACME ELECTRIC 
AND MANUFACTURING COMPANY 
1440 HAMILTON AVE. CLEVELAND, OHIO 
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im betts 

says: 

New York’s latest and biggest 
Squibb’s Spectacular 


(350,000 .watts ) 
is operated with a 


BETTS FLASHER 


and so is every other big job 
in Times Square. 


CLAUDE TYPE 
ELECTRODES 


are standard equipment with the 
principle Neon Sign Manufac- 
turers because of their absolute 


DEPENDABILITY 


Outdoor sit FON Controls 


PRESIDENT 


200 Central Avenue 
Jersey City, U.S. A. 


ATLA SPECIALTIES 


SAVE TIME AND DO BETTER WORK 
see SENSITONE 


For Photographic 
Reproduction 


SCREEN PROCESe 


NO MESS 
NO FUSS 


JUST ADD 
BOILING 
WATER 


INSTANTLY 
READY 
REE Fiat ** TO USE 
plified 
W A X , T A C ia Sako Cutting 


Saves Time—Eliminates individual handling of 
centers and cores. 


Send for Free Booklet of valuable gay et 
[sna complete line of ATLAS Process Supplies 
Profit with 
these advertis- 
ing specialties 4% 
TIRECOVERS £4 

Fabricand Fiber , 
PENNANTS 
BANNERS : 
CAPS, SIGNS 
for Politicians, Bus- va 4 


iness. Houses, 
Dance Halls, etc. 


CARDBOARD 
DISPLAYS 


ATLAS SPECIALTY ‘MFG. ,CO. 


Shields Ave. at 33rd St. Chicago, Til. 


SPECIALTIES 


Lr BEE me | 


ATLAS SPECIALTY MFG,CO. 
S3RD.AND SHIELDS AVE 
CHICAGO, IAL. 
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SCREEN PROCESS | 


FLASHES 


Federal Sales Exceed Quota. 

In keeping with the general upward trend 
in business was the sales volume of the Fed- 
eral Electric Company, manufacturers of 
electric signs, during the last half of the 
current year. 

“During the first six months,” says Wal- 
ter D. Krupke, general sales manager, “the 
company exceeded its sales quota. Since July 
1, however, many of our branches have more 
than doubled their sales volume and indi- 
cations are that we shall exceed our quota 
for the last half of the year to an even 
greater extent than we did during the first 
six months.” 


Appoint J. R. Robertson. 

Claude Neon General Advertising, Limited, 
Montreal, announce the appointment of J. R. 
Robertson as vice-president and managing 
director. Mr. Robertson will continue as 
president and general manager of the E. L. 
Ruddy Co., Limited, Toronto, and as presi- 
dent of the E. L. Ruddy Co., subsidiaries 
throughout Canada. 


Federal’s Heat Recorder. 

In the item, “Neon Records the Heat,” 
page 56, September issue, SIGNS of the 
Times, it was erroneously stated that the 
Havoline thermometer at the Chicago Fair 
was erected by the General Outdoor Adver- 
tising Co. This thermometer was erected 
by the Federal Electric Company. 


Sales Company Formed. 

The Don Neon Sales Co. has been estab- 
lished at 168 E. Main St., Waterbury, Conn., 
to handle the sale of all kinds of neon signs, 
reports Meyer E. Don, owner, who formerly 
operated the Don Jewelry Co., now reor- 
ganized as the neon sales company. The 
jewelry firm sold neon signs as a side line. 


Opens Display Rooms. 

Display Light Manufacturing Co., Bridge- 
port, Conn., special neon window display fix- 
tures, has opened display rooms in the 
French building, New York City. Walter 
Shannon, in charge, was formerly general 
sales manager, Encyclopedia Britannica, Inc. 


New York Firm Moves. 

Harris-Davis Company, general sign firm, 
New York City, has moved from West 
Forty-first Street to 130 West Forty-second 
Street, New York. 


Neonized Bar Signs. 

Neonized display signs for the Belmont 
Bar and Grill in New York City have been 
erected on its two street entrances at Forty- 
first and Forty-second Streets by the Gold 
Electric Sign Company, Inc., New York. 


Budweiser Sign Work. 

The Federal Brilliant Company, St. Louis, 
is doing considerable work for Anheuser- 
Busch, Inc., of St. Louis. 


OLD- OLD-FLAT 


SIDEWALK SIGN 


ALL-STEEL 


Comes assembled, can be 
set up or folded instantly. 
Will not tip over, as panel 
made of heavy steel, swings 
with the wind. 


SIGN COMPLETE WITH PANEL 
READY FOR LETTERING... 


20x24-inch panel... . $1.50 ea. 
24x30-inch panel... . $2.00 ea. 


Give Color of Background 


Kokomo Specialty Co. 
KOKOMO, INDIANA 


The All rae Paint Spray 
Outht 


A fast, sturdy 
outfit that fills 
every require- 
ment of the sign 
shop. Pays for 
May be purchased 
Write for 


itself in short time. 
with or without motor. 
prices and complete description. 


W.R. Brown Co. 


548 N. Parkside Chicago, Ill. 


No One Has Ever Regretted Buying Quality 

Evans Quality Brushes contain the finest of Red 

Sable Hair set in solid copper ferrules—uniformly 
constructed—Guaranteed 


Pgs par SERIES 


ST ee ee 5 6 7 8 9 
Md Su aSin ic téc tbe 2 22c 25c 28c 3ic ay 
MOGs. 6.0. 10 11 12 14 16 18 

Ea. .. 406 45c¢ 50c 75c $1.00 $1.25 $1. 50 


Evans Cutout Chisels, keen to please—Qoc per doz. 
ANS BROS.—Sign Supplies 
New York City 


EV 
719 8th Ave., at 45th St. 


PORCELAIN ENAMELED 
IRON SIGNS 
for the Trade 
Let us do your porcelain enameling for you. 


Quincy Vitreous Enamel Co. 
514-520 SOUTH FIFTH ST., QUINCY, ILL. 


Modern Mouldings 


and ornaments for signs. Interchange- 
able zinc Letters. Raised Metal Let- 
ters. NEW LOW PRICES. 


B. C. Metal Stamping Co. 
327 Langton St. San Francisco, Calif. 
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Dallas Firm Unionized. 


Another company has joined the list of 
unionized sign firms in Dallas, with the ad- 
dition of the Lewis System to the shops 
served by Dallas Local 756, Sign, Scene and 
Pictorial Painters, according to a_ report 
from Wm. M. Staples, its recording secretary. 
The Lewis System has succeeded the Roth 
Sign Company, which became bankrupt last 
December. 


Long Island Body. 

To come under benefits of the NRA, a new 
sign organization has been formed on Long 
Island, known as the Nassua Sign Craft 
League, with headquarters at 671 East Ful- 
ton Avenue, Hampstead, N .Y. F. G. Molter 
is president; Herbert Trafford, Jr., vice- 
president; H. H. Ejickhoff, treasurer, and 
Walter Player, secretary. 


Irving Tarloff. 

The National Desertion Bureau, Inc., 67 
West Forty-seventh Street, New York City, 
has asked SIGNS of the Times to request 
information regarding Irving Tarloff, alias, 
William Taylor, who was in the sign busi- 
ness. He is 34 years old, 5 feet 10 inches 
tall, weighs 170 pounds, has blond hair, blue 
eyes and is stockily built. 


Evansville Business Good. 

The sign business in Evansville, Ind., has 
been extremely good during the past month. 
A state Legion convention, an NRA parade 
and a Labor Day parade made business. The 
Evansville Local Union, Sign, Scene and 
Pictorial Painters, entered a float in the 
Labor Day parade and the entire body 
marched. 


Bees 
S oe 


El Paso Meeting 


Organization meeting of the Associated 

Sign Industry of El Paso. Standing, left 

to right: M. Lopez, Fred Hayward, C. 

Gamez, St. John, John M. Jordan, Chas. 

Strasser, S. Facio; seated, L. Caro, H. H. 

McKinzie, Jesse Young, Jose Fuentes, A. 
E. Richards and F. B. Hamsa. 
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NEON SIGN FLASHERS 


CIRCO FLASHERS are the only speller type for flashing 
the secondary side of the transformer without the use of a 
steady burning tube listed by the UNDERWRITERS’ 
LABORATORIES to date, and are the only positive metal 
to metal contactor flashers listed to date for flashing the 
secondary side of the transformer. They protect the trans- 
former in case of an open circuit. Contacts will last indefi- 
nitely. Our flashers are guaranteed to operate for a period 
of one year without replacement of parts. In fact, we have 
flashers that have been operating continually for a period of 
over 8,000 hours without even oiling. 


Cireo Products Corporation 


What Other Screen Process Paints 
| CAN OFFER THESE 


_ <a _ 
DOL ADVANTAGES? 


SCREEN 
PROCESS 
PAINTS 
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ard shades. Transparent Base, 

Extender, Overprint Trans- 

parent Base. Overprint Var- 

nish. Bronzing Liquid and 
Proper Reducing Liquids. 
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color chart and free sample. 
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Distributors for 


( | 
THE DOLPHIN PAINT 
& VARNISH COMPANY 


TOLEDO, OHIO, U.S. A. 
Since 1885 


A Non-Infringing Flasher—Patents Applied For 
Send us your flasher problems. Write for Bulletin 12. 


Type C 
. 7 Speed Flasher 
7 South Clinton Street—Chicago 


aS. 


NASON’S 
SIGN NITROLAC 


and 


GLYKO 


Both products can be used with equal suc- 
cess with the Vaughn Lackersign Method, 
patent for which is owned by R. N. Nason 
& Co. Each has advantages. Let us tell you 
about them and about our free license 
agreement for the use of the Vaughn 


patent. 


R. N. NASON & CO. 


151 POTRERO AVE. 


SAN FRANCISCO, CALIF. 


NRA says: “Make a profit” 


KNOW what to charge for your work to 
make a “reasonable and fair profit.” 
STANDARD (pocket-size) PRICE LISTS 
contain 24 practical lists for estimating 
all kinds of commercial signs. 


SCREEN PROCESS PRICE LISTS 
(pocket-size) show you how to charge 
for a complete screen process job. 


These 
Price 
Books Tell 
You How 
To Do It 


Stanford & Inge, Inc., Roanoke, Va., or- 
dered 17 copies, saying: “We have adopt- 
ed the Standard Price Lists exclusively 
for our salesmen’s use, having made a few 
minor changes.” 


General Adv. Service, Inc., Niagara Falls, 
N. Y., ordered 12 Standard Price Lists for 
their salesmen. _ 


ORDER YOUR COPIES NOW—50c EACH ; 
Book Department, SIGNS OF THE TIMES, Cincinnati, Ohio 
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ART NEWS 
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Doing St. Louis Displays. 

Ad-Craft, Inc., recently formed in St. 
Louis by August Krusz, Otto Krallman and 
H. J. Loosley, have secured the contract for 
all the St. Louis theatre displays. Ad-Craft, 
Inc., is a general sign business, specializing 
in theatre lobbies and window displays. Mr. 
Krusz was formerly art director for the Am- 
bassador and Grand-Central theatres in St. 
Louis. Mr. Krallman was his assistant, and 
Mr. Loosley is a well-known advertising 
and publicity man. 


Offering Commercial Art Course. 

The department of architecture and allied 
arts of the Texas Technological College, 
Lubbock, Texas, is offering this fall for the 
first time a four-year course leading to a 
degree of Bachelor in commercial art. The 
course is planned to combine a general edu- 
cation equivalent to about two years of col- 
lege work, the historical background in the 
selected field, and practical and technical 
training of professional standard. 


Birchman Caricatures. 

Caricatures of Mae West and Katherine 
Hepburn, by Willis Birchman, appeared in 
the September issue of “Life.” Mr. Birch- 
man, who is now in Hollywood with Sardi’s, 
making caricatures of movie stars, was for- 


merly head of the display department of the 


Carroll Co., New Haven, Conn. His is ac- 


companied by Mrs. Birchman. 


Elected Director. 

Chas. L. Holley, formerly manager of Dis- 
play Kraft Shop, Pensacola, Fla., has been 
elected director of vocation education by the 
department of public instruction, Escambia 
County, Florida. 

Deighan Moves. 

Cliff Deighan, Detroit show card artist, has 
moved his studio, the Deighan Show Card 
Shop, from Times Square to 1306 Randolph 
Street, Detroit. 

Enlarged Plant. 

The W. T. Blanken Company, show card 
and display advertising, Laurel, Del., has en- 
larged its plant. The company has a con- 
tract with the Red Star Bus Lines for ad- 
vertising displays using cut-out letters, and 
is using cut-out letters extensively in ice 
cream displays. W. Thos. Blanken is man- 
ager. 


Acquires Albany Houses. 

C. H. Buckley, owner of Harmanus Bleeker 
Hall and the Leland theatre, Albany, has ac- 
quired management of the RKO Corpora- 
tion’s Palace and Grand in that city. 


Johnston with RKO. 

Robert Sisk, publicity and advertising di- 
rector for RKO enterprises, has appointed 
John Leroy Johnston, formerly with Uni- 


OCTOBER, 1932 


versal in Hollywood, to be head of the ex- 


ploitation department of the RKO theatres, 


' numbering more than 100. Mr. Johnston’s 
office is in New York City. 


Looses Eyesight. 
Frank H. Knight, National City, Calif, 


who disposed of his show card and commer- 


| cial art business in San Diego, last January 
' because of illness, has lost his eyesight. 


DISPLAY 


SERVICE NEWS 


DISPLAY SERVICE DIRECTORY 
Among the semi-annual directory lists 
in this issue of SIGNS of the Times is 
one giving information regarding win- 
dow display service firms and booth and 
exhibit service firms, which should be of 
considerable reference value to SIGNS 
of the Times readers. 


Muskegon Firm Moves. 

The West Michigan Signs Corporation, 
sign, window display and outdoor advertis- 
ing services, Muskegon, Mich., formerly 
known as the West Michigan Sign Com- 
pany, is now at 232 Market Street, Muske- 
gon. The company also does sign erecting 
and maintenance work. Wm. J. Gagnon is 
manager. 


Buys Utah Service. 

N. W. Reynolds, window display service, 
Salt Lake City, Utah, has purchased the Dis- 
play Service of Utah from Russell Bendixen. 


Adds Neon Window Display Service. 

The Harsh Art Studio, display service and 
signs, operated by J. Merrill Harsh, in Salt 
Lake City, Utah, has added a neon window 
display service. 


PROCESS 


Fire Visits Process Plant. 

The plant of Barnett Brothers, process 
screenists, 545 Second Street, San Francisco, 
Calif.. was almost entirely destroyed by 
fire on September 16. The firm will either 
rebuild or move to new quarters. 

Barnett Brothers specializes in making 
screen process stencils for the trade and does 
not handle jobs on its own account. 


Process Hints. 

The Dolphin Paint and Varnish Co., To- 
ledo, Ohio, Dolfinite screen process paint 
has prepared a booklet giving hints for using 
their process colors. They have also pre- 
pared a color card assembly showing their 
process colors. 
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Dull Finish 
Sho-card 


We are Happy and 
Proud to Follow us 


WE DO OUR PART 


ROYAL CREST DULL FINISH 
SHO-CARD BOARDS 


(U. S. Pat. No. 166,998) 


and FANCY DISPLAY BOARDS 


In using them, remember their good qualities—that they 
are super-extra coated and finish, and quick-drying. They . 
are used throughout the world by the leading Card Writers. 


It is no trouble to send FREE Samples 
of all Colors and Leading Shades 


Hurlock Bros. Company, Inc. 


; 3436-38 Market Street : 
Office and Works: 3435-39 Ludlow Street: Philadelphia 


President Roosevelt— 
and You will be Soon 


= 
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“SOLITE*’ 
RAISED OPAL GLASS LETTERS 


In combination with neon is fast gaining its own. 
Stop wondering why the other fellow is busy, and hustle up your share. 


Remember—attraction value of a day sign is increased with opal glass 
letters—day and night value is therefore guaranteed. Quit guessing. 
Use a combination of neon with SOLITE glass letters. 


LETTERS can be had in all colors and all sizes. Specials in ten days. 


FALK GLASS PRODUCTS CO. 
115-117 W. 23rd St. New York City, N. Y. 
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“The Chosen Three” 


In The Graphic Arts 


For Smooth, Flat-Laying Paper-Joining 
BEST-TEST White Rubber PAPER 
CEMENT. 

For Economy: Air-tight, Quick-opening 
Sliding Brush, BEST-TEST Cement 
DISPENSER. 

For Cleanliness: Surplus cement can best 
be removed neatly and completely with 
the URACER—tape-like layers peel off. 

BEST-TEST actually prevents wrinkling, 
curling and shrinking of paper and is 
stainless. 


Write for trial sample 
and Best-Test Bulletin “S” 


T-T 
BES Gap EST 


REGaus PAT. OFF. 


PAPER CEMENT 


AReal Adhesive 


4 


FOR USE IN 
ALL BRANCHES 
OF THE 
GRAPHIC ARTS 


& ASBESTOS C0. 


TRENTON, NJ 


UNION RUBBER & ASBESTOS CO. 


TRENTON NEW JERSEY 


Brown- Lindsay 
Paint Company 


Manufacturers of 


All. Process Colors 


NOW OFFER 


Complete 
Outfit 


for making 


Photographic 
Screens 


Everything needed in one package. 
Full instructions and all equip- 
ment required to make business 
cards, letter heads or 14x22 posters. 
No dark room necessary. 

Finest detail screens completed in 
half an hour. 

Makes sharp, clean-lined stencils; 
your first order—200 prints pays 
for outfit. 


Write for detailed information. 


Brown-Lindsay Paint Co. 
1420 Center St. Chicago, Il. 
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Law Repeal Sought 


By Tube Sign Manufacturers in Fight 
Against Use of Protective Device 


Repeal of a law enacted by the New Jersey 
legislature in June to compel use of a device 
on luminous tube signs, which, it is alleged, 
greatly increases the cost of manufacture and 
maintenance, and gives interference to radio 
reception, is being sought by sign manufac- 
turers and radio distributors in that state. 
Failing to obtain repeal, those interested plan 
to bring suit to test the law’s constitu- 
tionality. 

This course of action was decided upon 
at meetings of sign makers and others at 
the plant of the New Jersey Claude Neon 
Corp., Newark, September 6 and 14. Plans 
were made to rally luminous tube sign manu- 
facturers and users, and radio interests 
throughout the state, in the effort to remove 
the law from the statute books. It was hoped 
that repeal action may be had at the ad- 
journed session of the legislature, Novem- 
ber 14. 

The law, known as Chapter 285 of the 1933 
statutes, was introduced by Senator Durand 
of Monmouth on May 24, as Senate Bill 407. 
It was passed in amended form in the Sen- 
ate, June 21, rushed through the House the 
same day, and signed by Governor Moore 
on June 23. Sign manufacturers, learning 
of the introduction of the bill, telegraphed 
the secretary of the assembly, requesting a 
public hearing. No response was received 
and the bill became law. 

Full text of the law follows: 


1. Any sign or signs composed of either neon, 
helium, argon, C, or any other similar gas, en- 
closed in a glass tubing, and which is electrically 
heated for the purpose of creating light, shall be 
so constructed that the installation of wires, glass 
tubing, transformers and the construction of the 
sign boxes for connection to an electric circuit 
or system be done in a manner which will make 
the use of electricity safe for persons and prop- 
erty. Conformity with the latest regulations of 
the National Board of Fire Underwriters for elec- 
tric wiring, construction of sign boxes, glass tub- 
ing and transformers or with electrical wiring, 
construction of sign boxes, glass tubing and 
transformer standards approved by the American 
Engineering Standards Committee or by the United 
States Bureau of Standards for electrical wiring, 
construction of sign boxes, glass tubing and trans- 
formers, or with electrical wiring, construction of 
sign boxes, glass tubing and transformer standards 
of cities, towns and villages shall be prima facie 
evidence that such electrical wiring, construction 
of sign boxes, glass tubing and transformers com- 
ply with the requirements. All electrical wiring 
material, materials for the construction of the 
sign boxes, glass tubing and transformers for at- 
tachment to or installation on any electric current 
or system must be of such material, design and 
construction as to guard against fires or damages 
to persons and property. Conformity with the 
electrical wiring material, materials for the con- 
struction of the sign boxes, glass tubing and 
transformer standards of the Underwriters’ Labora- 
tories, Inc., as indicated by lists of inspected 
electrical wiring materials, materials for the con- 
struction of the sign boxes, glass tubing and trans- 
formers or with the electrical wiring material, 
materials for the construction of the sign boxes, 
glass tubing and transformer regulations of the 
National Board of Fire Underwriters, or with 
other electrical wiring material, materials for the 
construction of the sign boxes, glass tubing and 
transformer standards approved by the American 
Engineering Standards Committee or by the United 
States Bureau of Standards for electrical wiring 
material, materials for the construction of the 
sign boxes, glass tubing and transformer shall be 


Mtass 
iar 

~ ee 
Bone 


Genuine Imported 


Tinsel — 


triple plated—extra brilliant 
and lasting — fine, medium 


and coarse. 


Per 10- 


Per Lb. Lb. Bag 

WOR 6. 6 $0.60 $4.50 
"aa .60 4.50 
TS .65 5.50 
Dark Blue..... .65 5.50 
atta .65 5.50 
Light Green... .65 5.50 

MN er .65 5.50 

me emmrele: fh. .u%. .65 5.50 
s Frosting ...... .40 3.00 


10% may be deducted from above 
prices in lots of 100 lbs. or more. 


Special low prices quoted to dealers. 


OTT RTs Go! © ene wete® OE ae oe Reid ber Ae 
SSSR IRS SETAE 


N. GLANTZ & ware 


289 BOWERY, NEW YORK CITY 


QUALITY 


ELECTRODES 


SHELLS—WIRE—WELDS 


Neon Division 


Queensboro Electrical Products Co. 
Box 105 
Long Island City, New York 


INVENTIONS PAY INVENTORS 


Protection at lower cost for inventors and 
manufacturers. Patents, trade-marks, copy- 
rights, U. S. and foreign. Opinion free. 


J. J. O7BRIEN 


Patent Attorney-Engineer. Reg. 1909 
100 W. 42ND STREET NEW YORK CITY 


ELECTRIC 
CLOCKS 


Outdoor and indoor adver- 
tising display clocks with or 
without neon illumination. 
Also clock and sign com- 
binations. Write 

E. C. THIEL & CO. 
3838 N. Ashland, Chicago 


NEON CLIPS 
GLASS STANDS 


Prices and Samples on Request. 
542 N. Hobart Blvd., Dept. A 
S. A. GAEDE Dos’ ANGELES, CALIF. 
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prima facie evidence that such electrical wiring 
material, materials for the construction of the 
sign boxes, glass tubing and transformer mate- 
rials comply with the requirements. All electrodes 
to be enclosed in an approved fireproofed housing, 
all high-tension wire secured at intervals not more 
than two feet apart to fireproof posts at least two 
inches distant from any metal, all glass tubing 
mounted on fireproof posts at least one and one- 
half inches from face of sign, and which shall not 
have or allow any exposed electric are or gap, 
unless it be enclosed in an approved fireproofed 
housing. No outside jumper shall be used in con- 
nection with the temporary or permanent repair of 
such sign or signs, such sign or signs shall be 
equipped with a device or devices which shall 
eliminate the use of any outside jumper for mak- 
ing temporary or permanent repair and which shall 
allow the sign or signs to continue to burn when a 
unit or tubing is broken, and which shall relieve 
the transformer of underload and overload. Such 
sign or signs shall be approved in a city, bor- 
ough, town, township or village, by the board, 
department, bureau, body or officer having super- 
vision of such signs, gas and /or electricity. Any 
person, firm, corporation or association violating 
any of the provisions of this act shall be guilty 
of a misdemeanor, punishable by a fine not exceed- 
ing five hundred dollars ($500.00), or by imprison- 
ment for not more than six months, or both. 
2. This act shall take effect immediately. 


Officers chosen by the formal organization 
of sign manufacturers are: President, 
Stephen W. Fullerton; first vice-president, 
Harry O’Mealia; second vice-president, A. 
B. Ripley; treasurer, Edgar B. Wolf; secre- 
tary, Joseph A. Wright; chairman, Bert Roth. 
Executive committee: Peter S. Palmer, Jos- 
eph A. Wright, Theodore Miller, Charles 
Hofacker, Stanley Garland, F. A. Schiller, 
George A. Davidson and Arthur H. Guertin. 
Counsel, Irving E. Kosky. 


NORTHWEST CONTRACTORS 

At a meeting of the Middle Northwest 
Sign Contractors Association, held at the 
offices of the Claude Neon Federal Co., Min- 
neapolis, Minn., September 5, the organiza- 
tion voted to affiliate with the Associated 
Sign Contractors of North America. Appli- 
cation for a charter was made by thirty-four 
members, and more members were expected 
to join before the charter is closed. Fifty 
men were present at the meeting, and as 
many as ninety have attended recent meet- 
ings of the association. Attendance has been 
from cities as far north as Duluth. 

F. W. Cook, Fargo, N. D., who was at the 
meeting on September 5, stated that he was 
going to make an effort to organize the sign 
firms in his state. 

E. Thomas Kelley, editor of SIGNS of 
the Times, Cincinnati, speaker at the meeting, 
discussed organization and code problems. 
W. H. Thurston, United Sign Co., Minne- 
apolis, president of the organization, was 
chairman, and J. N. Stone of the Claude 
Neon Federal Co., was host. 


MEETING OF SOUTHERN FIRMS 

Robert P. McLarty, president, Flexlume 
Southern, Inc., 118 Houston Street, N. E., 
Atlanta, announced a meeting of sign 
manufacturers in Louisiana, Arkansas, Mis- 
sissippi, Alabama, Florida, North Carolina, 
South Carolina, Tennessee and Georgia, is 
scheduled to be held in Atlanta, October 
16. Notices were sent to sign firms in those 
states. A local association was formed in 
Atlanta on September 16. Representatives of 
the Associated Sign Contractors of North 
America were invited to be present at the 
October 16 meeting. 
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WE ARE NOT CONTENT 


OUR Service 


merely to sell electrodes and Q- R- S Neon accessories. 
includes: 


1. Quality products of the hishest order. 
2. Merchandise aid in step with the times. 


3. Engineering Research which commands sathiotiiaties 
recognition. 


4. Co-operation of distributors throughout the United 
States and Canada. 


5. Development of National Accounts with unified adver- 
ising programs. 


6. Restricted and protected merchandising territories. 


These sound policies place the distributors in our organization in a 
most enviable position. The strength of this position is increasing 
daily. We invite inquiries from selected companies in territories not 


now fully covered. 


Q-R-S Neon Division 


General Scientific Corporation 
4829 SOUTH KEDZIE AVE: CHICAGO, ILLINOIS 


SIGN Painter's Supplies—Process Supplies 


Distributors For 


[Du Pont’s Green Silk Enamel and Process Lacquers 
Silk Bolting Cloth and Wire Mesh For Screen Work 


Japan Colors, Water Colors, Tinsels, Art Supplies, Flexible 
Letters, Cardboard, Oil Cloths, Metal Papers, Grumbacher’s Brushes, 
Screen Silk, etc. SPECIAL Attention Given to Mail Orders. 


Let’s Get Acquainted! 


Ss. D. JACOBS, 749 Sixth Avenue, New York City 


Between 24th and 25th Streets 
Sign Painters’ Specialty House—We know your needs—Consult Us 


THE QUALITY 
IERCE e3"m 
| CRAFTSMAN > 

Ask your dealer for prices and color & 


charts. Agencies are still available in 


certain territories. COLORS IN OIL 


Write for details. 


VARNISHES 
PRIMERS 


F. O. PIERCE COMPANY 


Makers of Paints and Varnishes Since 1847 


Factories: Brooklyn, N. Y. - - - Plainfield, N. J. 


COLORS IN JAPAN 


BROOKLYN, N. Y. 
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WE DO OUR PART 


Neo, 
MACHINERY 


Make your own tubes 


Eisler ers oat Unit” uv eine $395.00 
Eisler ‘Standard Unit’... . . $575.00 


Ready to operate—connect only to gas and 
electric—units are completely assembled— 
shipped complete—no extras to buy—ma- 
chine designed by neon engineers—meets 
every requirement—over 100 in use. 

Send for 28-page Catalog on Neon Sign 
Machinery. Catalog “S.” Electrode Sup- 
plied, too. 


EISLER 
ELECTRIC 


756 So. 13th St. Newark, N. J. 


y-ANIM-ATE wit 


UNITS..... AND 


MERKLE-4ORFF GEAR CO. 


213 -N. MORGAN. ST. CHICAGO, LEE. 


A 
ARTIST MATERIALS 
ARTHUR F. HOERAUF & CO. 


525 Woodward Ave. Detroit, Mich. 


HALEY STENCIL METHOD 


The West Coast Screen Stencil Sensation 
Used in 300 Process Shops. Not a Formula. 
Ask your dealer or write for 
particulars and low prices. 
‘HALEY o, POCESS ap tot thd co. 
741 E. Market St. 
Los Batis Calif, wt. ‘Verariens. Calif. 
Complete Line of Screen Stencil Materials 


SPECIALS THIS MONTH!!! 
Morilla Sign Cloth, 52”, DULL WHITE. 


SY MRE Ak og abn Vac Raid eck pol nn sed 'e aly Bec Paes 
Beverly Show Card Colors (All Colors) 
% pt. 45e 1 pt. 85e 1.60 


Morilla White Bond Poster Paper, 50-54. Rolls 
24”. mae 36”...90e 60-Ib. rolls...$6.00 
F.O. B. . Y. Write for price list of other specials. 


R. W. WHITE 


33-03 58th Street Woodside, L. I., N. Y. 
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Maintenance Profit 


Depends Upon Volume of Business 
If Basic Service Prices Are Used 


eae of the Times has long championed 
the need for sign maintenance and its 
accumulative benefits in increased sales both 
to sign manufacturers and central stations 
and its value in creating greater acceptance 
of signs as an advertising medium through 
the elimination of unsightly displays, often 
the cause of adverse public criticism and 
discriminatory legislation. 

Interesting and valuable comment on this 
subject has been received from Thomas C. 


Perkins, manager of sales, Neon Electric 
Service, Inc., East Hartford, Conn., who 
states : 


“Service should be furnished with signs 
the same as it is given by central stations 
and telephone companies. A concern like 
ours can service signs on a contract basis, 
by agreeing to take care of the electrical 
equipment by the month or year, including 
repaints. Big signs should be serviced every 
night and service on small signs can be 
obtained through calls made by the owners, 
either by telephone or otherwise. I do not 
find any definite scale for this business. I 
am told that in some cities the rate is very 
low, while in others it is very high. Prices 
should vary according to the community one 
operates in. 

“I figure that signs within thirty miles of 
Hartford can be serviced at prices ranging 
upward from 10 cents a foot a month. The 
area within ten miles of Hartford, for in- 
stance, at 12% cents a foot, and 15 cents a 
foot in the area thirty miles from Hartford. 
Whether there would be any profit at these 
prices would depend upon the volume of 
maintenance business obtainable over a pe- 
riod of one year, but these seem to be prices 
that are within the means of the sign owners 
to whom I have talked on the subject. I con- 
sider that maintenance is in the same cate- 
gory as insurance. One might get stuck on 
one or two accounts, but according to the 
law of average, if 500 signs are being serv- 
iced within a comparatively close area at an 
average of $5 to $10 a month each, it appears 
that a maintenance business could be oper- 
ated profitably. 

“Every effort should be made to keep neon 
signs in any area up to Al condition. These 
would be good advertising for those manu- 
facturing neon signs even if a profit could 
not be made on maintenance. My theory is 
that every owner of a neon sign should be 
so pleased with it that he would be a con- 
stant booster and be able to say that he has 
never had any trouble with it. 

“Another matter that has given me con- 


siderable concern is the general disposition 


to pirate competitors’ designs. Morale in 
this respect seems to be very low. The way 
it works out is this: 

“A prospect wants to buy a sign for the 
specific purpose of attracting business and 


asks several sign firms to quote a price. 
They get busy and have their artists submit 
sketches which they submit with their quota- 
tions. The sketches cost from $3 to $5. One 
sign manufacturer sees a sketch made by 
a competitor—a sketch which the prospect 
likes better than the one he has submitted, 
so he cuts his price. 

“My contention is that a sketch is the pri- 
vate property of the firm submitting it, just 
as building plans are the private property 
of the architect. I am speaking now of com- 
mon law. If you ask an architect to submit 
plans for you, and then obtain sketches from 
several other architects, finally taking the 
original architect’s sketch to another archi- 
tect, asking him to duplicate them for you, 
or give them to a contractor, asking him to 
build the house, and refuse to pay the orig- 
inal architect, I know that the builder of the 
house can be sued and a judgment obtained 
against him. I have seen this done many 
times in the building field. I believe that 
the same kind of judgment should apply re- 
garding sign designs and I should like to 
know if anyone has information substantiat- 
ing my contention. 

“I also believe that sign wording should 
be the private property of the sign company 
that creates the copy and that anyone using 
it without permission should be prosecuted. 
If anyone has information bearing out this 
theory I would welcome it also.” 

SIGNS of the Times invites those inter- 
ested in sign maintenance and the problem 
of retaining rights in sketches and copy, to 
submit whatever facts they have on the sub- 
jects for publication. These are subjects of 
interest to the sign field generally and an 
open discussion of the problems would be 
most helpful to the industry. 


RENDERS HIGHWAY SERVICE 

Wm. H. Ihlenburg, Keystone Sign Co., 
Philadelphia, believes the present time offers 
a better opportunity than ever before for 
business in the sign erection and mainte- 
nance field. His firm offers a sign erection 
and maintenance service in and within a 200- 
mile radius of Philadelphia. While equipped 
to supply any type of erection and mainte- 
nance service, they specialize in small metal 
highway signs, securing locations, and han- 
dling details of campaigns for sign adver- 
tisers in the Philadelphia territory. 


SUCCEEDS OLD COMPANY 

Neon Electric Signs, Inc., Battle Creek, 
Mich., a newly formed organization, has 
taken over the plant equipment and receiv- 
ables of the former National Electric Sign 
Works of Battle Creek. The officers are R. 
S. Steinbacher, president and treasurer; Fred 
DeTray, vice-president, and Mary Vinson, 
secretary. 
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SIGN ERECTING AND SIGN ERECTING AND 
MAINTENANCE DIRECTORY. 


MAINTENANCE 


MAINTENANCE DIRECTORY 

Among the semi-annual directory lists 
in this issue of SIGNS of the Times is 
one giving information regarding sign 
erecting and maintenance companies and 
the classes of service they render, which 
should be of considerable reference value 
to SIGNS of the Times readers. 

This is the Fall Buying and Directory 
Number of SIGNS of the Times. Keep 
it for reference and use during the fall 
and winter months, 


More Business—Bigger Quarters. 

It is getting to be an old story for sign 
erection and maintenance companies—this 
matter of moving to larger quarters because 
of increased business. Owing to greatly in- 
creased business, the Broadway Maintenance 
Company, formerly in New York City, has 
taken an entire building with more than 6,500 
square feet of floor space, at 40-35 Twenty- 
fourth Street, Long Island City. Sydney K. 
Lipkins and Wm, A. Hansman are respon- 
sible for the company’s growth. 


Inquiries Show Activity. 

Inquiries for names of firms who can pro- 
vide capable sign erection services continue 
to reach SIGNS of the Times, indicating an 
increase in sign construction activity in the 
eastern and middle western sections of the 
country. In the New York City office of 
SIGNS of the Times, requests were received 
recently for names of sign erecting com- 
panies in St. Louis, Chicago and Washington, 
D.C. A New Jersey concern wanted to have 
five neon displays erected, wired and con- 
nected in St. Louis. A Brooklyn company 
had two large neons to be erected and con- 
nected in Chicago, and a New York City 
firm wanted a company in Washington, D. C., 
to handle a large erecting and part construc- 
tion contract. 


New Company Organized. 

M. Diamond has organized the Neon Sign 
and Service Company at 564 Southern Boule- 
vard, Bronx, New York City, to engage in 
general tube sign and maintenance business. 


New Firm in New Jersey. 

F,. A. Schiller has opened a new plant, 
called Neon Arts, Incorporated, at 500 
Chancellor Avenue, Irvington, N. J. One of 
the firm’s first large contracts was a large 
display for the Hudson County National 
Bank of Jersey City. 


Becomes Association Director. 

E. P. Goldberg, president of the Associated 
Sign Erectors of New York City and Vicin- 
ity has been elected a director of the recently 
formed Electric Sign Association of New 
York, to represent the sign erection contin- 
gent. Sylvester Kerrigan, John Medvil and 


SIGNS of the Times 


Herewith is published a list of Sign Erec- 
tors and Maintenance Concerns. The key to 
the various classifications is as follows: 


1. Indicates firms equipped to secure space 
for and place in their city advertising 
signs furnished by national concerns. 

2. Indicates firms equipped to service such 
signs. 

3. Indicates firms equipped to secure space 
for and place outside their city advertis- 
ing signs furnished by national concerns. 

4. oe firms equipped to service such 
signs. 


5. Indicates firms interested in receiving 
orders to hang commercial and electric 
signs in their city and territory from 
concerns outside of their city. 

6. Indicates firms operating an_ electric 
sign maintenance service. 

7. Indicates firms operating a neon sign 
maintenance service. 

8. Indicates firms that do sign hanging ex- 
clusively. 

Figures in parenthesis indicate population 
of territory served. 


(In order to make this directory authentic, but 
within the reach of reliable concerns, a small 
charge of $5.00 per year is made for listing.) 


MPT IR Pe TEST he eT Oe ee oe 


ARIZONA (435,833) 


Tucson—32,198. Codd Advertising Service, 16 N. 
Scott St. 1-2-3-4. 


ARKANSAS (1,854,482) 


Texarkana—10,764. Texarkana Outdoor Advertising 
Co., 422 Hickory St. 1-2-3-4-5-6-7-8. 


CONNECTICUT (1,606,903) 


East Hartford—16,415. Neon Electric Service, Inc., 
672 Connecticut Blvd. 1-2-3-4-5-6-7-8. 


NEON ELECTRIC SERVICE INC. 
East Hartford, Connecticut 
Manufacturers of the Highest Grade Neon Elec- 


tric Signs, Neon Luminous Tubes, Neon Elec- 

tric Bulletins and Neon Advertising Displays. 
Complete Neon Sign Service Covering 
Connecticut and Western Massachusetts. 


INDIANA (3,225,600) 


Peru—12,731. (100,000.) Sterling Sign Service, 265 
North Benton St. 1-2-3-4. 


MARYLAND (1,631,526) 


Baltimore—804,874. Beaty eet Co., 3912 E. Ham- 
ilton Ave. 1-2-3-4-5-6-7-8 
MASSACHUSETTS (4,249,614) 
Boston—787,271. Co., 


Electric Sign Maintenance 
Inc., 325 Columbus Ave. 2-4-5-6-7. 


MICHIGAN (4,842,280) 


Detroit—1,573,985. Flasher 
133 


Neon Display Corp., 
3 E. Milwaukee Ave. 5-6-7. 


others who are members of the erectors’ as- 
sociation have joined the electric sign or- 
ganization. 


Maintenance Heads Honored. 

F. H. A. Brandt of the Atlantic Neon Sign 
Service Company, New York City, has been 
elected treasurer of the Electric Sign Asso- 
ciation of New York, and Robert T. Battle, 
sign maintenance specialist, was elected to 
the association’s board of directors to repre- 
sent interests of the maintenance business. 


Service Territory Enlarged. 

Francis “of Utica,” Utica, N. Y., report 
that during the past two years they have de- 
veloped their shop into an exclusive neon 
business, specializing in construction, erec- 
tion and maintenance of neon signs. Terri- 


MINNESOTA (2,563,953) 


St. Paul-Minneapolis—735,733. 
ing Service, 66 West 7th St. 


NEBRASKA (1,378,900) 


Lawrence Sign Hang- 
3-4-5-6-7-8. ie 


‘Alliance—6,669. O. W. Bayse, 321-23 W. Third St. 


1-2-3-4-5-6, 


NEW JERSEY (4,028,027) 


Paterson—138,267. Federal Advertising Corp., 177: 
Gould Ave. 5-6-7. 


OHIO (6,689,837) 


Akron—253,653. Claude Neon of Ohio, Inc., 861 E.' 
Tallmadge Ave. 1-2-3-4-5-6-7. i 


PENNSYLVANIA (9,640,802) 


Hazelton—39,078.: (250,000.) Mucha Sign Service, 
W. Broad St. 1-2-3-4. 


18 
gee Sg Gy 964,430. Keystone Sign Co., 2915 


Ridge Ave. 1-2-3-4-5. 
Schuykill Haven—6,510. (250,000.) National Out- 


door Advertising Co., Inc., 425 East Main St. 
1-2-3-4-5-8. 


TEXAS (5,824,715) 


Amarillo—43,132.  Hoarel Sign Co., 813 N. East 7th 
Ave. 1-2-3-4-5-6-7. 


Texarkana—16,602. Texarkana Outdoor Advertising 
Co., 422 Hickory St. 1-2-3-4-5-6-7-8. 


WASHINGTON (1,563,396) 


Spokane—115,514. U. S. Neon Corporation, 313 E. 
Sprague Ave. 1-2-3-4-5-6-7. 


tory has been enlarged to provide erection 
and maintenance service for concerns having 
national advertising sign contracts in Utica, 
Rome, Oneida, Herkiner, Little Falls, Cana- 
joharie, Mohawk, Ilion, Clinton, Hamilton 
and other towns within a considerable radius 
of Utica. 


Visits World's Fair. 


M. J. Levenstine, president of the Isbet. 
Electric Sign and Maintenance Company, 
Brooklyn, N. Y., made a special Labor Day 
excursion to Chicago for the dual purpose 
of supervising two new installations they are 
placing there and to view the Century of 
Progress Exposition. Mr. Levenstine’s car, 
in which he made the trip, is reported to have 
contained every known convenience, includ- 
ing a high-powered radio receiver. 
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DRESS UP 
your 


SIGNS 


New business is opening for you. Put 
a new decorative touch into your signs 
with our Modernistic Metal Orna- 
ments. It willmean more sales for you. 


F riedley - Voshardt Co. 


761-771 Mather St. 


‘Chicago, Ill. 


* * 


Write For .Our 
Catalog 


Also manufactur- 
ers of Raised 
Cast Aluminum 
Interchangeable 
Letters’ for The- 
ater Marquees. 


DISTRIBUTO RS: 
WANTED 


This double-faced, weatherproof, electrically illu- 
minated outdoor sign is constructed of heavy 


gauge, black enameled steel. It is completely 
wired with two sockets, eight feet of heavy rub- 
ber covered wire and plug. An artistic wrought 
iron hanging bracket and chains are included. 
The glass and slogan size is 14”x28”. Both: the 
glass and slogans are easily removed or inserted. 


Complete with glass, bulbs and $15; 00 


slogans—Selling Price’is ......... 


Also made in Single-Faced INDOOR TYPE, SIGN 


@e SLOGAN LIST e 
M-1—Beer Garden. 
—Hotel. M-4—Bar & Grill. M-5—Restaurant-Beer. 
M-6—Lunch. M-7—Beer. M-8—Eat. M-9—Beer- 
Dine-Dance. M-10—Tourists Accommodated. M-11 
—Restaurant. M-12—Beer on Draught. M-13—Tav- 
ern. M-14—Rooms. M-15—Cabins. M-16—Beauty 
Shoppe. M-17—Dentist. M-18—Home Cooked Meals. 
M-19—Refreshments. M-20—Gas and Oil. M-21— 
Soda-Candy. M-22—Barber. M-23—Bar-B-O: M-24 
—Chicken Dinner. M-25—Shoe Repairing. . M-26— 
Hat Cleaning. M-27—Beer'5 & 10c. 
Reer. M-29—Steaks-Chops. R-BL—Blank. 
These neon-effect transparencies are printed on 
heavy parchment in full coléfs' and metal- edged. 
The size is 14”x28” and will fit “all 14/x28" signs. 


.R. Write for Price List and 
Quantity Discounts 


sw H.& H. METAL PRODUCTS Co. 
wevoourrarr 93 Crosby Street New York City 
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A SIGN WRITERS 


M-2—Furnished Roomd. M-3°: 


M-28—Lunch- - 


ATERIALS and 
EQUIPMENT ® 


| 
New Officers Elected. 


Arthur E. Swanson, Swanson-Ogilvie Co., 
has been elected president of the General 
Scientific Corporation, Chicago, ‘succeeding 
Frank B. Evans. Mr. Swanson- has a: fund 
of experience acquired..as vice-president of 
the American Radiator Company, member of 
the executive board of the,Firestore Tire & 
Rubber Company, special expert, division of 
planning and statistics of the ‘U. S. Shipping 
Board; director of research for the War 
Trade Board; member of the faculty of 
Northwestern University, and national au- 
thority on business counsel. Associated with 
him.in the General .Scientific.Corporation are 
Richard E. Miesse, who continues as vice- 
president and director, of research,.and Ches- 
ter E. Willard, who has been elected secre- 
tary-treasurer and general manager. 

The General Scientific Corporation has 
formulated” and ‘put into’ operdtion plans for 
the development of its neon business under 
a practical policy of selected distribution. 


New Daily Catalog. 
Bert L. Daily, Inc., Dayton, Ohio, has 
prepared a catalog presenting in a highly 
pictorial manner the selection of “Perfect 
Stroke” .brushes and 
supplies for the sign 
writer, card writer, 
_ displayman and artist. 
Sign men in. all 
| parts of the country 
ee |. have used these an- 
ert ~ : 
Berect Sake | “nual catalogs regu- 
larly during the twen- 
ty-three years of Bert 
L. Daily’s business 
| activity. “This year, 
the catalog, prepared 
at considerable ex- 
pense, is dressed in a pleasing modern cover, 
the work of a prominent Dayton artist. It 
is larger than  ever,,. containing 160 pages, 
fully illustrated, with a new section of artist’s 
materials. 


SUPPLIES 
..cvcl ARTISTS 
MATERIALS 


New Cutawl Model. 


An entirely new model cutting machine, 
known as the K9 Cutawl, has been intro- 
duced by the International Register Com- 
pany, Chicago. It has 100 per cent higher 
cutting speed, 300 per cent longer chisel life 
and 50 per cent greater cutting capacity. 
Like its immediate predecessors, Models K6, 
K7 and K8, the Model K9 can cut a design 
of: any size, and will start cutting at any 
point without the need of boring a hole. 
“Two cutting speeds are provided: one of 
2,000 strokes p. m. for heavy layers of wall- 
board and thick wood, and one of 3,000 
strokes p. m., for fine results on single 
layers of wallboard, metals and other hard 
materials. A new type swivel head mounted 
ina double-bank of ball-bearings make the 
greater precision and speed of the machine 
possible. 


214 East 37th St. 


METPRO 


TUBING 


AND ACCESSORIES 


Straight border tubing of heavy 
wall glass, in lengths of fifteen 
feet or over, per foot, 

Housings, open style, each 
Closed style, each 

Bushings, small, each 
Large, each 

Electrodes, each 

Cable Supports, per 100 

Rare Gases, per litre 
Tubing guaranteed against defects and 
insured against breakage in transit. 


METPRO Changeable Letters 


Cast Aluminum, patented, Change- 
able letters, in lots of 300 or more. 


7” (9” overall) letter, numeral and 
character, each 


9” (11%” overall) letter, numeral and 
character, each 


12” (15%” and 17” overall) letter, 
numeral and character, each 


Word or day plates, each 


One-fourth down payment required with 
each order. This applies to the United 
States. Prepay foreign shipments. 


Metal Products, Inc. 


1434 N. Fourth St. 
MILWAUKEE WISCONSIN 


POLITICAL 


NET 
BANNERS 


FOR THE TRADE 


TIRE NRA 
COVERS FLAGS 


CAMPAIGN EQUIPMENT CO. 
3 West 14th St. New York City 


NEON TUBING 


With Q. R. S. Yellow Band Electrodes 


LET US EXPLAIN OUR 


UNUSUAL GUARANTEE 


& 
BURNAM NEON DISPLAYS 


1457 E. 86TH ST. 


CLEVELAND, O. 


ELLULOID LETTERS 


CHANGEABLE LETTER SIGNS 


For Building Directories and Bulletin Boards. 
Also Menu and Statistical Boards 
“A Type for Every Purpose” 


The Acme Changeable Sign Co. 


New York 


OCTOBER 32933 


Opaque Poster Printing. 

H. W. Gantner Company, outdoor adver- | 
tising firm, Columbus, Ohio, has entered into’ 
the production of opaque-printed 24-sheet, | 
3-sheet and delivery truck posters, display : 
cards, etc. The stock Christmas poster} 


eve ave 


NIM {| 7 SALES POINTS 
TOR to help you sell Gold Leaf 


y 1. Greater visibility. 2. Greater atten- 
tion-value. 3. Greater attractiveness. 
4. Greater durability. 5. Greater sales 
value. 6. More prestige. 7. It has that 
“quality” appearance ... 


shown here is an example of the designs now 
being sold by plant owners all over the 
country who are interested in building a good: 
holiday business. 


New Photo-Electric Relay. 


A new photo-electric relay, using the 
Visitron F2 photo-electric cell, which oper- 
ates without external source of voltage and 
without amplification, has been announced 
by G-M Laboratories, Inc. The relay can 
be used to control electric signs, lighthouse 
beacons, airway beacons, traffic lights, etc. 


ecceavie 


C ) 


cen equge 


And there are even more reasons for using 


AASTINGS 


DIAMOND <& BRAND 


(OILID LEAF 


“—proven best through a century's test™ 


Growth in Neon Plant Equipment. 

J. B. Levy, proprietor of the American 
Electrical Sales Co., neon plants and parts, 
New York City, who has just returned from 
an extensive overland trip, reports consider- 
able improvement in business conditions in 
the industry and that advance orders have 
been secured by his firm. 


Take Enlarged Headquarters. 
Volkmer Manufacturing Co., formerly of 


Newark, N. J., has taken larger quarters for ii y R . a O 
their neon accessory and electrode lines, at ave ou eceive ur 
40-17 Twenty-second Street, Long Island 


. . . . od 
City, to handle its largely increasing New Catalog and Price Sheet ? 


business. 


‘ 


New Transformer Bulletin. 

The line of luminous tube sign transform- 
ers made by the Jefferson Electric Company, 
Bellwood, IIl., is described and illustrated in 
their new 8-page bulletin, issued in August. 
Dimensions, specifications, prices and infor- 
mation concerning applications of the vari- 
ous types of transformers are included. 


Issues Sample Books. 

Artsign coated board sample books have 
been recently issued by the Milton Paper 
Company, New York City. One set of the 
samples shows a range of seventeen colors in 
8-ply, which may also be had in 4-ply, and 
another set shows eleven colors in 4-ply 
stock, available also in 8-ply. 


EN am 
No. 1370 No. 1682 No. 1308 


A Complete Line of Neon Insulators for Your Every Requirement 
Cincinnati Representative. 


_C. H. Storr has been appointed representa- | [| = ELECTRODE HOUSINGS—TUBE ELEVATION POSTS 
 calpeaae ta Od an mien saeratts b CABLE SUPPORTS—BUSHINGS—GASKETS—WASHERS 


Inc., Dayton, Ohio, sign writers’ and artists’ 
brushes and supplies. ) 
Berni: PORCELAIN PRODUCTS, INC. 
eas cots wath so General Office | Sales Office 
Te age ted SEN ly Me hap af FINDLAY, OHIO ~ PARKERSBURG, W. VA. 


has moved from Forty-eighth Street to 152 
West Forty-second Street. 
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SIGN MEN! Use 
This MODERN Way! 


° 1 A papier one-hand operation, 


leaving other hand free. Twice as 
fast as hammer and tacks. Shoots flat- 
surface, wedge-point Kling-Tite rust- 
proof steel staples—as fast as the hand 
can squeeze handle. 


That’s the modern, Kling-Tite Way! 
Eliminates tack wastage and danger- 
ous use of tacks in mouth. Tacker 
loaded with staples ready for instant 
use. Holds 160 staples. Weighs only 
1% pounds. Flat, wedge-shape staples 
prevent clogging. 


Ask for Bulletin giving 
complete Kling-Tite detaals. 


“ Below: No. 338 Hous- 
ing for 1%” Opening 


Dependable? 


Why, many sahfasip accept no substitute 
or 


UNIVERSAL'S 


Complete line of quality 


_ NEON ELECTRODE 
HOUSINGS and BUSHINGS 


Samples, Catalog and Prices on Request 


Above: No. 699 
Bushing 


The 
- Universal 
Clay 
Products 
Co. 


Sandusky, Ohio 


Universal 
Housings 


are 
Approved by 

Underwriters’ 
Laboratories 


Outdoor Code 


[Continued from page 13] 


date, except in the case of painted walls, which 
shall be coated out within six months from the 
contract expiration date. 
ARTICLE V 
Ethical Standards 

The industry is mindful of the interest of the 
general public in roadside conditions, and desires 
that the business of the industry as it relates to 
rural areas will at all times be representative of 
the best in the public interest, and to that end, 
declares its policy to be: 

1. No advertising structure will be located or 

maintained: 

(a) within the right-of-way of any highway 
or public road; or 

(b) upon private or public property without a 
lease or consent; or 

(c) upon the inside of curves or in the vicinity 
of railroad or railway crossings or high- 
way intersections in such a manner as to 
create an obstruction of view constituting 
a hazard to traffic; or 

(d) continued in operation which is not in 
good physical. condition, equivalent in 
strength to the specifications of the Out- 
door Advertising Association of America, 
Inc.; or 

(e) so as to obstruct a beautiful vista or the 
panoramic view of natural beauties of 
landscapes; or 

(f) so as to encroach directly upon the related 
amenities of an_ historical monument, 
shrine, relic, or object, or place; or 

(g) which will directly encroach or intrude 
upon the beauty or dignity of the ap- 
proaches and entrances to Federal, State 
ot County Parks. 

2. No advertising copy of any character will be 
posted, painted, placed, or affixed in any way 
upon. rocks, trees, fences, or barricades. 

3. No advertising structure. owned or operated 
by a subscriber will display copy which is 
critical of the laws of the United States or 
any State, or which induces a violation of 
Federal and/or State Laws, or which is of- 
fensive to the moral standards of the com- 
munity at the time the copy is offered for 
display, or which is false, misleading or de- 
ceptive. 

Because of the general nature of the foregoing 
declaration of policy, and the fact that in each 
instance adherence thereto is largely dependent 
upon the facts and circumstances strrrounding each 
particular case where any question as to such ad- 
herence arises, the ccmmittee shall have power 
upon the complaint of any subscriber hereto to 
investigate cases of alleged failure to adhere to 
the policies or any of them above described, and 
make such findings and recommendations as the 
committee shall deem proper to the end that such 
policy shall be maintained. 

ARTICLE VI 
Administrative Committee 

An administrative committee of four persons, in- 
cluding a chairman, three of whom shall be named 
by the Outdoor Advertising Association of Amer- 
ica, Inc., and one of whom shall be named by 
subscribers to this code who are not members of 
the Outdoor Advertising Association of America, 
Inc., shall be charged with the duty of working 
in cooperation with the National Recovery Admin- 
istration, in the administration of the provisions 
hereof. 

Such committee shall have the power to retain 
counsel, establish rules of procedure, lease offices, 
employ an adequate staff, conduct investigations, 
require such audits and reports as may be neces- 
sary to put into effect the provisions hereof, and to 
incur such expenses as may in its sound discre- 
tion become necessary to keep itself informed cur- 
rently with respect to the observance or non- 
observance of the provisions hereof, and report 
with appropriate recommendations to the National 
Recovery Administration all matters seeming to 
require remedial action. 

Except as may otherwise be provided in the Na- 
tional Industrial Recovery Act, all prices and 
terms filed with the committee shall be confiden- 
tial, and the prices and terms of one subscriber 
shall not be revealed to any other subscriber, 
except for the purpose of administering or en- 
forcing the provisions of this code. No member of 


Cleany, Projector 


Now a necessity for Theatre Artists, Sign and Art 
Glass men. Enables you to sketch enlargement in 
a very few minutes in true proportions and colors. 
PATENTED FEATURE (opening in bottom) en- 
ables you to project from any book or magazine by 
simply placing CLEAR-O-SCOPE over the picture. 


NOW MADE IN TWO SIZES 


Model 3A handles sketch up to 444’ x45”... 
Model 66 handles sketch up to 6”’x6” 


Write for literature, giving dealer’s name. 


CLEAR-O-SCOPE CO. 


616 Sixth St., Racine, Wis., U. S. A. 


. + -$35.00 


WEATHERPROOF 


TUBING 


and Neon Supplies 
Write 


NEON SIGN SUPPLY 


2032 W. Walnut St. Milwaukee, Wis. 


BOMBARDING TRANSFORMERS 


STANDARD With Control $85.00 
SATISFACTORY FOR AVERAGE PLANT 
Special Sizes and Types of Neon Transformers 

to your specifications, 


er alae. ELECTRICAL ety ¢ co. 
Griffith Ave. Los Angeles 


SIGN DEALERS 


Wanted in every city. 
BEER SIGNS for in- 
side and _ outside, 
$1.35 and up. Also 
for other lines of 
business. 


A. C. sceaininent & Son, Inc. 


311 N. Desplaines St. Chicago, Ill. 


WE DO OUR PART 


¥ SIGN PAINTERS’ 
Brushes and Materials 


314 N. Eutaw St., Baltimore, Ma. 


The Heart of Every Neon Sign 
D-V-A-TOR 
Fulfilling every requirement where neon safety 
devices are mandatory. 
3 for $1 
pee: and all infringements on our patents will 
be diligently prosecuted. 


D-V-A-TOR CO OF AMERICA 
225 West 57th Street New York City 


OCTOBER, 1933 


the committee shall use, or cause to be used, such 
prices and terms in such a manner as to operate 
to the disadvantage of any subscriber, except as 
required in the administration or enforcement of 
this code. 

There shall be formed an advisory board of suffi- 
cient size to represent every group interest in the 
industry, each group designating one member of 
such board, the duty of which board shall be to ad- 
-vise with the committee from time to time, and 
to bring to the attention of the committee all 
recommendations deemed necessary to advance the 
common interests of subscribers. Each group shall 
defray the expense of its representative on such 
board. 

With the consent of a majority of the subscribers 
hereto, and after notice of fifteen (15) days to all 
subscribers, the committee may propose amend- 
ments to this code to the proper officers of the 
National Recovery Administration. 

ARTICLE VII 
Declaration Against Monopolies 

Nothing in this code contained is designed to 
permit monopolies or to promote monopolies or 
monopolistic practices or to eliminate or oppress 
or discriminate against small enterprises in the 
outdoor advertising industry. 

ARTICLE VIII 
Expense of Administration 

Each subscriber hereto shall bear his proportion 
of the expense of the administration hereof, such 
proportion to be computed upon the gross volume 
of outdoor advertising less commissions and fees 
to sources of business. Each subscriber within 
thirty (30) days after this code shall become 
effective, shall file with the committee a sworn 
statement of the gross volume of outdoor adver- 
tising, as above defined, of such subscriber for the 
calendar year 1932, and annually thereafter, in such 
form and at such time as may be required by the 
committee. Failure to file such sworn statement, 
and to pay the proportionate expense within thirty 
(30) days after either shall be required, shall con- 
stitute a violation of this code. 

ARTICLE IX 
Effective Date and Termination 

This agreement shall become effective within ten 
days after the approval thereof by the President 
and shall terminate within sixty days after Title 
I, of the National Industrial Recovery Act ceases 
to be in effect. 

ARTICLE X 
Reservation 

The submission of this code shall not constitute 
an admission by the Outdoor Advertising Associa- 
tion of America, Inc., that the business of outdoor 
advertising, as herein defined, or otherwise, con- 
stitutes interstate or foreign commerce, nor does 
any person, by subscribing hereto, admit that the 
business of outdoor advertising in which he is 
engaged constitutes interstate or foreign com- 
merce, 


Canadian Posters 


[Continued from page 17] 
carefully it blends. into a splendidly balanced 
picture that has distinction. We want to see 
more posters like this one. 

Did you see a line of Monday’s wash or a 


cake of Reckitts Blue on the Reckitts poster? 


No sir! They have appropriated Nature’s 
own blue water to put over their message, 


and who would deny that “out of the blue 


comes the whitest wash?” After looking 
at this picture of health, cleanliness and 
freshness, you can just see those snowy 
white clothes of Tuesday morning. 

See that great big bottle at “no extra 
cost.” You’re surprised, aren’t you, that it 
doesn’t cost more? When this poster ap- 
peared on the boards it fairly thundered the 
news; it told the story so completely, so thor- 
oughly, so majestically that we felt sorry 
for the boys that have to sell other types of 
advertising. What other type of advertising 
can reach the motorists so timely, as this 
convincing poster. It’s a real sales pro- 
ducer ! 


SIGNS of the Times 


Electric Ad-Clock 


Sensational New Neon Model 


The regular Electric Ad-Clock, with 
its moving colorful advertisements has Size 
been eagerly welcomed by merchants, 14”x2114” 
manufacturers, hotels, and banks. This ia 
latest model, with neon illumination 
around clock dial and changing ads, is 
a positive sensation! 


The Ads Move... 
Change Automatically 


Below the clock dial, six removable colored 
cards come into view, one at a_ time, 
remain for a few seconds, and then move 
on automatically. Has synchronous TELE- 
CHRON MOTOR. Entire mechanism guar- 
anteed fool-proof. The time attracts uni- 
versal attention. The moving colored ads 
arrest the eye. Neon light floods both 
clock dial and the changing advertisements. 
The ornately etched plate glass dial, orna- —_ pier 
mental clock hands, beautiful walnut front, OR 
trim lines and rainbow colors hold atten- 

tion. It’s an unbeatable combination! 


Salesmen and Distributors 


Learn about our Special Franchise Plan. Ww aESEAOES 
Learn how you can earn big profits leasing cy er Mine 
Electric Ad-Clocks. Electric Ad-Clock is om ee 
cleaning up for specialty men. First man | 
out earned $124 in two days! Opens new es 

fields. No competition. Exclusive terri- 
tory. Write today. No obligations. 


ELECTRIC AD-CLOCK Co. 


553 West Jackson Blvd. Chicago, Illinois 


CHANGEABLE NEON SIGNS 


Write at once for Yes! And any other wording your customers desire— 
ye gre ga — just that quick! Sell these new Neon creations used 
yy oA it by biggest sign plants. Big profit and repeat sales. 
desired. : You can figure your actual cost on our changeable 


signs. No installation costs. Just plug in. 


“It’s All Changeable and It’s All Neon” 
CHANGEABLE NEON EQUIPMENT CORP., Cincinnati 


Selling Electrical Advertising 


IS MADE EASIER BY KAMIN’S 


“Electrical Advertising 
Sketch Portfolio”’ 


=o gala Price (Was $15.00) $ 1 0.00 


§ SIGNS OF THE TIMES, a 

§ Cincinnati, Ohio. - 

[] I enclose $10.00. Send me one copy Kamin’s g 

g Electrical Advertising Sketch Portfolio.” a 

This portfolio fills the urgent need for a compre- § [] I enclose $12.00. Send me Kamin’s Book and # 
hensive and authoritative reference work to aid in Mone year’s subscription to SIGNS of the Times. © 
creating and selling better electric sign advertising. § (Outside U. S. A., $13.00.) ‘ 
Among the 600 sketches are dozens of designs per- #7... a 
taining to almost every business, all practical, 5 Z oe aes # 5.0 § give 2 © ele Sree eo 6 0 ele ears Berge eon glee eae £ 
usable, drawn-to-scale material. Pe, | Se Aah ee Roe ec Petia. 0:5 0\'ble!G. is eee pil a dan - 
DELIVERED ANYWHERE TO YOU - MR Pe ee nk State. 0. ask 10-33 5 


LASSIFIED ADVERTISEMENT 


a RATES—7c PER WORD ONE INSERTION, 6c PER WORD SIX INSERTIONS, 5c PER 
WORD TWELVE INSERTIONS. NO AD TAKEN FOR LESS THAN $1.50 PER ISSUE. 
. Cash Must Accompany Copy to Insure Publication. 


ADVERTISING—HOME STUDY 


THE ADVERTISING MINDED SIGN MAN makes 
the most money. Send name and address for book- 
let outlining new home study course. Hundreds of 
leading sign men and prominent advertising men 
have graduated from this old established school. 
Write today. PAGE-DAVIS SCHOOL OF ADVER- 
TISING, 3601 Michigan Ave., Dept. 2117, Chicago. 


a a 


ADVERTISING IDEAS 


SOS ESSE 0 Rae Ea EM COIS A, SNES ERR ee aera 
SIXTY SALES LETTERS—Limited number 99- 
page portfolios of advertising helps for sign com- 
panies, available on controlled distribution. plan. 
I. M. Borgel, 4222 South Ave., Silverton, Cincin- 
nati, Ohio. 

ee eS 

AGENTS WANTED 


BIG MONEY and fast sales. Every owner buys 
Gold Initials for his auto. You charge $1.50; make 
$1.45. Ten orders daily easy. Write for particulars 
and free sample. AMERICAN MONOGRAM CO., 
Dept. 50, East Orange, N. J. 


AUTOMOBILE MONOGRAM LETTERS. New 
type applying instantly, no varnish required. 
Samples and full information free on request. 
INTERNATIONAL MONOGRAM & TRANSFER 
CO., P. O. Box 6365, Philadelphia, Pa. 


MAKE $50.00 WEEK! Sell Electric Changeable 
Signs. Beer and Stock Signs, 4c. Sample. Dept. 
58,-LLOWY, 8 West Broadway, New York. 


(ce Se LS RAS ELLERY TZ RR AER TaD IPTG 
THE WORLD’S FASTEST MONEY MAKING 
PROPOSITION—Making sparkling glass name- 
plates, signs. Beautiful sample and_ illustrated 
{ booklet mailed free. E. PALMER, 505, Wooster, O. 


eS SR SS 
BIG MONEY applying gold initials on automobiles. 
It’s the easiest thing today, You make $1.45 profit 
on every $1.50 job. No experience needed. Free sam- 
ples. ‘‘RALCO,” 1084 Washington, Boston, Mass. 
a 


ART SERVICE . 


LE Ea RA NDE AL CL en SO 
ARTISTIC BEER BARDEN MURALS and Wall 
Paintings. Novel; — Sell at arg bing 
rofits for Signpainters, Decorators, Agents. ic- 
ete and Poster Art taught by mail. ENKEBOLL 
SCENIC STUDIOS, Omaha, Nebraska. 


ER OER 
BOOKS 


MATTHEWS’ MODERN LETTERING. Over 150 

brand new Alphabets, Layouts, Designs.. Bound in 
- leatherette, gold stamped (regular $2 value). Spe- 

cial $1.25, postpaid. In cardboard cover, $1. Order 

today or get free circular. SIGN PUBLISHING 
 CO., 1934 Franklin Ave., St. Louis, Mo. 


———— .________ Emad 


CHALK TALKS 


ee ——————————————————— 
ENTERTAIN at parties, clubs, lodges, churches, 
schools, etc. Send .$1.00 for laugh-producing _Pro- 
gram of 23 comic trick drawings with instructions. 
Catalog 10c. BALDA ART SERVICE, Dept. 4, 
Oshkosh, Wis. 


ee e 


INFORMATION 


TOS EAE EAS NRE. PERC A ERESEAN 
HOW TO MAKE GOLD LEAF = SIGNS stay..on . 


frosty or sweaty..windows, simple, practical. 25 
years’ experience. 30c stamps.” LEON SCHAFF- 
NER, Gold Leaf Specialist, Ft. Dodge, Iowa. , 


LETTER PATTERNS | 


/ EIGHT ALPHABETS . from~ 1”, to,.5”, 
heavy tag board, $1. °*No° ‘samples: * 


rinted on 
RALEY, 


LETTER PATTERNS AND LETTER STENCILS 


LAYOUTS IN A JIFFY. Fine lettering fast. 
“MODERN LETTER PATTERNS” now total 35 
distinguished lettering modes. Alphabets include 
Cooper, Kabel, Fashion, Old English, Romans, 
Gothics and others in wide variety of sizes. 
Carved of durable stencil board. This material 
now available in form of “LETTER STENCILS” 
tieless for use with stencil brush on signs, ban- 
ners, etc. Sold under money refund guarantee. 
Samples and literature. 
Room 1502, 152 W. 42nd St., New York, N. Y. 


MASKER 


“WONDER MASKER.” What is it? Take whole 
page, photo, etc., to tell you. Send one dollar. 
Make one easily. Works perfectly or dollar back. 
Speedy production, metal, paper, card signs. A 
perfected improvement over an old idea. SOUTH- 
ERN SIGN SHOP,-.Wilmington, N. C. 


NEON PUBLICATIONS 


AN. ILLUSTRATED BOOKLET on “The Neon 
Tube Sign Business,” by a recognized leading au- 
thority. One Dollar copy. Send for list of nine 
other important neon publications. MEL.MORRIS 
LABORATORIES, P. O. Box 203, Houston, Texas. 


PRINTING 


500 TWO-COLOR Letterheads, Envelopes or State- 
ments, $1.75. Attractive workmanship, prompt 
service. Estimates gladly furnished. Samples 
free. DELMAR, 947-A North Rural, Indianapolis. 


PROJECTORS 


MAKE YOUR OWN BRISCHOGRAPH for $10.00. 
Save $15.00. Two scientifically correct four inch 
lenses. Metal mounted—with another flanged tube, 
nuts and bolts. Will enlarge 7x7 picture in natural 
colors to bill board size within ten feet or larger. 
You make a box 6x10x12 with two sockets, cord, 
etc. You will have a fine projector for every kind 
of poster. $10.00 cash or money order. Have cash 
registered at P. O. Shipped following day. Money 
back just as quick. Transpose mirror metal 
mounted to fit lens tube $2.0. THE BRISCHO- 
GRAPH CO., 92 E. Lakeview Ave., Columbus, 
Ohio. Send for information. 


RAISED WALLBOARD LETTERS 


THIRTY-FIVE MODERN STYLES of raised let- 
ters. Cut from full thickness Cornell wallboard, 
unpainted, in size range of two to eighteen inches. 
To your sho-cards and signs, to your modern and 
Continental displays they add that stimulus, which 
the inscribed letter cannot often achieve. Folder 
and price list. DISPLAY LETTERS CO., Room 
1502, 152 W. 42nd St., New York, N. Y. 


SHOW CARD OUTFITS 


THE SHOWCARDER supplies the inexperienced 
with newest up-to-date materials in stencil form 
for lettering signs, price tickets, streamers, banners. 
No freehand work. Compact, convenient, quick. 
No complicated scaling system, no unnecessary 
weight. Patented March 16,1926. Adopted by lead- 
ing chain store systems to replace the cumbersome 
old-style ‘outfits formerly used. ‘Paid for itself 
many times over.” “Turns out signs as good as a 
professional.” “Easily surpasses my old outfit in 
style and speed.” “I get duplicate orders for signs 
without ever asking for them—thanks to my Show- 
carder.” Folder explains everything—write for it. 
SHOWCARDER, INC., 2300 University’ Ave., St. 
Paul, Minn. 


13%4 Main St.,- Springfield, Ohio. 


Read the Classified Columns Each ‘Month—lIt Pays 


Classified Advertisements are brief messages, quickly and tersely told, which 
are being read each month with considerable profit by many readers of 
SIGNS OF THE TIMES. The concerns represented are offering a wide 
variety of supplies, services, signs or advertising specialties of real merit. 
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DISPLAY LETTERS CO.,: 


CHICAGO CHAPTER ELECTS 

The Chicago Chapter No. 8, Associated 
Sign Contractors of North America, which 
met at 1446 West Adams Street, Chicago, 
Ill., September 27, elected the following di- 
rectors: E. M. Bornhoft, E. M. Bornhoft 
Co.; C. E. Carlsten, Signs of Carlsten; 
George Harper, Geo. Harper & Co.; Walter 
Marx, Marx Sign Co.; T. R. McMahon, T. 
R. McMahon Co.; M. D. Price, M. D. Price 
Sign Co.; W. W. Stautz, W. W. Stautz Sign 
Co.; W. R. Williamson, W. F. Williamson 
Adv. Co.; G. M. Collins, Jas. D. Ahern Co., 
and S. Zoline, U. S. Sign Co. The directors 
will elect officers at a meeting to be called 
early in October. 


INSTALLS RAISED LETTER SIGN 


The General Electric Company has taken 
as their New York City home a 46-story 
building at Fifty-first Street and Lexington 
Avenue, and has installed at the building en- 
trance a special sign containing raised cut 
glass crystal letters to blend with the silver 
and chromium metal work. 


PATENT ISSUED 
A patent has been issued to the F. P. Yoer- 
ger Sign Co., Columbus, Ohio, on a bubbling 
bottle advertising display device, which is 
being made in sizes 18 inches to 50 feet in 
height. It is constructed of metal and glass, 
conforming to fire zone restrictions. 


McNEIL FAMILY INJURED 


George A. McNeil, president, Flexlume 
Southwest Neon Sign Corporation, Phoenix, 
Ariz., his wife and 13-year-old son, were in- 
jured in an automobile accident on their re- 
turn from the World’s Fair, Chicago. Their 
car overturned twice when a tire blew out 
twenty-five miles west of St. Joseph, Mo. 


A. M. FOR VICTOR 


S. J. Cowell is advertising manager of the 
Victor Brewing Company, Jeanette, Pa. The 
Victor brewery is using outdoor advertising 
in Pittsburgh. 


DAYTON CHAPTER FORMED 


Chapter No. 20, Associated Sign Contrac- 
tcrs of North America, Inc., was formed at 
Dayton, Ohio, September 22. Harry L. Des- 
sain is temporary chairman. 


IOWA STATE MEETING 
A meeting of the Associated Sign Contrac- 
tors of Iowa was scheduled to be held at 
Hotel Savery, Des Moines, September 30. 
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SKETCH AND LAYOUT MAN 
At liberty Nov. 1. Expert on Neon 
sign construction, wiring, painting; 


NOV. A-1, all-around sign painter. Age 
25; married. Wish steady position 
WANT | with reliable firm. Will consider 
any fair proposition. 
AD Address “BOX 111” 


Care SIGNS OF THE TIMES 


PRACTICAL SIGN PAINTER 

CLOSE (Formerly with G. O. A.) 
OCT. Experienced on commercial or Out- 
door desires position at once. Will 
27th go anywhere. Will accept fair offer. 

Write 
W. C. BECKNER 

a Gen. Del. Jeannette, Pa 


OCTOBER, 1932 


Opportunity Exchange 


VVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVYVYVVVY 


Local Dealer or 
Salesman Wanted 


Who is personally acquainted 
with his CITY OR TOWN 
OFFICIALS. Can earn liberal 
commissions selling street and 


traffic signs. 
Patent Protection Guaranteed 


| MUNICIPAL STREET 
SIGN CO., INC. 


299 BROADWAY 
NEW YORK CITY 


SIGNS and DISPLAYS 


FOR BEER AND MANY 
OTHER , BUSINESSES 


Sign Shops and specialty men, we 
have the product that means a 
steady income if you have the fore- 
sight to take advantage. Let us 
send you a photo circular of our 
signs and displays. We want you 
to analyze and read same carefully. 
You will then realize that a steady 
income can be assured, by handling 
our product, that must sell for its 
practicability, beauty and low cost 
to store keeper (large profit to you). 
New Neon-Like Outdoor Signs. 


Write for Illustrated Circulars 


BUSH SIGN & DISPLAY CO. 
12 E. 15th St. New York City 


CASH IN 
On Our Latest Discovery 
SILK SUBSTITUTE FOR 
SILK SCREEN PROCESS 
PRINTERS 
Fine, even No. 12 Mesh— 

45” wide— 90c yd. 

52” wide—$1.05 yd. 
Good for 5,000 impressions... . 
Try a few yards ... be con- 
vinced. . . Include postage with 


remittance. 
Representatives wanted all states. 


THE O. AUSTIN CO. 
158 W. 23rd St. New York, N. Y. 


Position Wanted 


by all-around Commercial Sign 
Writer and Show Card Writer. 
25 Years experience. Expert 
on Gold Leaf Lettering and 
Window Display Backgrounds. 
Can furnish best of references. 
Carry license to teach lettering 
in New York Schools. Married, 
will go anywhere. 


SAMUEL ROSS 
39 Edna Place 
North Bergen, N. J. 


A-1 COMMERCIAL 
SIGN PAINTER 


12 years’ experience, 4 years in 
neon shop, desires steady job with 
reliable concern. 

P. O. BOX 2321 
Roanoke, Virginia 


SIGNS of the Tues 


Sign men’s opportunity to get immediate cash 


GOLD WANTED 


Mail us your gold-cotton (22k) and waste gold leaf. 
We will refine it and send you money promptly. Abso- 
lutely honest weight and fair dealing. We also buy 


old gold jewelry, watch cases, gold teeth, etc. 


G. H. HERBERT CO. 


SMELTERS—REFINERS 
1966 Webster Ave. New York, N. Y. 


GALVANIZED STANDARD 
POSTER FRAMES 


Will sell to close out, knocked-down and ready to ship, 
120 galvanized iron standard poster frames for 10 by 25 
feet panels at $30.00 each, F. O. B. Wichita Falls, Texas, 
as long as they last. 


M & V TANK COMPANY 


WICHITA FALLS, TEXAS 


SELL NU-FILM 
The quickest, most economical and practical method 
for preparing a Silk Screen Stencil, resulting in sharp, 
clean-cut edges. 
Representatives wanted in every state. 


SPECIAL OFFER 


| Sheet NU-FILM 30”x40”, | pint adhering solution 
and instructions sent C.O.D. for $1.95 F.O.B. New York 


NU-FILM PRODUCTS CoO. 
217 Seventh Avenue New York City 
Watkins 9-7072 


WRITE TODAY CONCERNING TERRITORY 


for the jobbing or selling of neon and electric signs built by manufacturers 
who are reliable and maintain one of the most modern sign factories in the 
Middle-West. Merits of product second to none. Prices right. 


NEON ELECTRIC SIGNS, INC. Battle Creek, Mich. 


NEON-LIKE SIGN AND 
SLOGAN DISTRIBUTORS 


See our advertisement on page 102 
of this issue. 


FOR SALE 
One Cenco Megavac Vacuum Pump. 
Perfect Condition, $55.00. 


MANUFACTURER’S NEON 
SUPPLY CO. 


Mfg. Exch. Bldg., Kansas City, Mo. 


H. & H. METAL PRODUCTS CO. 
New York City 


93 Crosby St. 


WANTED—SITUATION 

By experienced ee L binge on WAN TED TO BUY 
neon signs—near io. nder- ‘ 
stand bending, electrodes, pump Sign and Show Card Shop 
_ venga = agent and of good East Preferred 
character. tate tu particulars. 

Address “W. M.” C. J. KRUPP 

Care SIGNS OF THE TIMES 270 Helen Ave., Mansfield, O.. 


WANTED 


Sign Salesmen and Distributors 
For Illuminated Signs 


NRA Signs 
““Neons”’ 
Outside Electric Inside Illuminated 
Signs 
—Road Bulletins— 
Special Features 
Excellent Opportunity 


Write 


THE McSAVANEY PRODUCTS 
Springfield, Ohio 


McSAVANEY—“A good name on 
good signs for years.” 


For Those Who Sell 


NEON-LIKE SIGNS 


We carry a big stock of oiled parch- 
ment board, transparencies and slo- 
gans, 8%x1414; 10x24; 18x36. 


OVER 300 DESIGNS 


For Indoor and Outdoor Signs 
for every line of business, beauti- 
fully illustrated, two and five color 
effects. Inexpensive. 


BUY DIRECT FROM 
MANUFACTURER 
Most complete assortment 
in country 


NEW SIZE 18x36 
JUST OUT 
BIG MONEY MAKER 
Also Big Assortment 
BEER SIGNS 


THE O. AUSTIN CO. 


158 West 23rd St., New York City 


FOR SALE — Demonstrator bar- 
gains, electric or gas engine drive 
paint sprays. Used only a short 
time on demonstration work. Easy 
pay-out-of-earnings terms. 30 days’ 
trial. Write for bargain list. 

KEN’S EQUIPMENT EXCHANGE 
Box I-103 Troy, Ohio 


BRAND NEW 


18”x36” NEON EFFECT 


OUTDOOR SIGNS 


CHANGEABLE SLOGANS 


This sign will make real money 
for agents and distributors. Abso- 
lutely weatherproof. Especially de- 
signed for the beer trade, but we 
have slogans for other lines of 
business. Send for full particulars. 


NEO-LITE DISPLAYS 


ARTHUR J. MUCHNICK 
303 Fourth Ave. New York, N. Y. 


Glassblower and Pumper 


Wants Steady Position. 


Address “BOX 16” 
Care SIGNS OF THE TIMES 
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VA BETTER™ 
ELECTRODE 


It isn’t so important that we say so. Too 
many experiences of the past have proven 
such statements are merely sales talk and 
the user is the final loser. 

Our record for quality speaks for itself. Our 
new quarters provide facilities for an in- 
crease of 600 per cent, while our shipments 
have reached 400 per cent this year over 
the same period one year ago. 

Our old customers, many of them users for 
the past three years, have increased their 
requirements while new customers have been 
added with consistent regularity. 


THERE IS A REASON! 


First—Our electrode was first submitted to the 
trade three years ago. It was built with definite 
knowledge of the requirements necessary. 


Second—There has never been a change in con- 
struction regardless of price reductions. 


- Third—When it is possible to produce a better 
electrode, whether it be from iron, nickel, SVEA 
or whatever, you can be assured we will be on 
the job. 


Our laboratory tests continue to indicate the same 
superiority over every other competitive product. 


A full line of supplies additional to Electrodes. 


Samples sent at no charge with full 
testing instructions to determine com- 
petitive quality in two weeks’ time. 


CHICAGO ELECTRODE 
LABORATORIES 


». 2238 E. 75th St. Chicago, Ill. & 


LINDE NEON GASES 
ELECTRODES - - GLASS-TUBING 


For gold and green, stopcocks, mer- 
cury, aspirators, McLeod-Gauges. 


COMPLETE NEON TUBE 
EQUIPMENT AND PARTS 


Write for New Prices 


ALFRED WEBER 


5 Union Square New York City 


‘ GB TNZtawn 
| SILK SCREEN 


PROCESS PAINT 


SUPER COL 
WRITE FOR COLOR dante AND Pet ay 


TIZIAW COLOR CO, south ave. rochester, 1 


“UNION SPECIAL” 


SQUEEGEE RUBBER 
FOR PROCESS WORK 


UNION RUBBER & ASBESTOS CO. 
Trenton, N,. J. 
Makers of Best-Test Rubber Cement 


NEON PLANT EQUIPMENT 


COMPLETE PLANTS 
OR PARTS 
Lowest Prices on the Market 


AMERICAN ELECTRICAL SALES CO. 
65-67 East Eighth Street |New York City 
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A. S. C. ADOPTS PROGRAM 


Orville J. Grisier, president, Associated 
Sign Contractors of North America, has an- 
nounced a nine-point program, adopted by 
the board of directors for this “year of op- 
portunity.” The nine points are: 

1. To establish a complete system of chap- 
ter districts. 

2. To organize the chapters into chartered 
state associations and encourage state and 
regional conferences. 

3. To build departments devoted to the in- 
dustry’s various branches. 

4. To work out means of harmonizing the 
departments under the national vice-presi- 
dent. 

5. To establish and maintain fact-finding 
institute. 

6. To develop a uniform cost accounting 
system. 

7. To make of the executive board a com- 
mittee for administration of the industry’s 
various codes. 

8. To wage against the forgotten and un- 
serviced sign. 

9. To have more than 5,000 members by 
the next convention. 

More than twenty local chapters have affil- 
iated themselves with the national associa- 
tion and more than eighty local groups of 
sign contractors in the process of organiza- 
tion have made contact with the national 
office regarding procedure. Leaders among 
sign contractors are being sought in every 
community to assist in organization work. 


A NEW “SUN” ON BROADWAY 


E. R. Squibbs and Sons announce that 
early in October their new electrical spec- 
tacular, located at the head of Times Square, 
Broadway and Seventh Avenue at Forty- 
seventh Street, New York City, will be illu- 
minated for the first time. 

This giant sign, now in its final stages of 
construction, will be remarkable in many 
ways. In the first place, it will be one of 


the largest of its type ever erected, both 


from the point of view of square foot area 
and illumination features. Color effects, in 
particular, promise to be striking and un- 
usual. 

The circulation, due to the strategic loca- 
tion and great size of the sign, will prob- 
ably exceed that of any other spectacular in 
New York City today. As a matter of fact, 
it is conservatively estimated that, with a 
population of 11,000,000 to draw from, more 
than 6,000 people will see this new Squibb 
sign every month. 

It is planned that the selling message will 
be changed periodically to conform with 
sales and advertising activities. Full details 
will be published in the November SIGNS 


of the Times. 


ATLANTA ORGANIZED 

Twenty sign contractors in Atlanta, Ga., 
formed a local organization on September 16. 
Various committees were appointed to estab- 
lish fair minimum wages and to determine 
cost prices on various types of commercial, 
bulletin and neon signs. The officers elected 
are: President, W. H. Wynne, Jr., Frank 
Munn & Co.; vice-president, George Wells, 
Wells Sign Co., and secretary-treasurer, A. 
H. Kent, Kent Sign Co. 


SATISFIED 
READERS 
WROTE THIS 
SUBSCRIPTION 
ADVERTISEMENT 


Subscribe and have your individual 
copy of your Trade Journal delivered 
to your address every month as soon 
as each new issue is printed. 


There is no further effort on your 
part, it costs less, and you are certain 
of getting each new issue and of keep- 
ing up with the trend of the times in 
the ever changing Sign Industry. 


Let these “regular” subscribers tell 
you from their letters received the past 
month : 


“With a feeling of gratitude 
I enclose $5.00 for renewal for 
two years.’—Sam W. Gleave, 
Chicago, III. 


“T like SIGNS OF THE 
TIMES the best of the art mag- 
azines I subscribe to and never 
want to be without it."—D. E. 
Andorfer, White Water, Wis. 


“A fine source of new and dif- 
ferent ideas. Can’t give too 
much credit to SIGNS OF THE 
TIMES.”—E. H. Sell, Macomb, 
Illinois. 


“Always held SIGNS OF THE 
TIMES in high esteem. The 
constant guide in organizing our 
local unit."—H. S. Walters, 
Green Bay, Wis. 


“Can’t afford to be without it. 
The Art and Design Section is 
the best ever.”—Irvin Sorenson, 
Albert Lea, Minn. 


“Let there not be.a break in 
my receiving regularly my cher- 
ished copy of SIGNS OF THE 
TIMES. I have got to have it.” 
—R. G. Watson, Winston-Salem, 
North Carolina. 


“If there ever was a time that 
sign men need SIGNS OF THE 
TIMES regularly, it is now.’— 
Elamsigns, Decatur, Ala. 


Join these “regulars” now, so that 
YOU will be sure to get the next 
twelve issues! 


Use This Subscription Coupon 
= ee ee ee eee ee ee ee ee ee ee ee 
SIGNS OF THE TIMES, Cincinnati, Ohio. 


I enclose $3.00, for which send me SIGNS 
OF THE TIMES each month for one year, 


beginning ge | hes! next issue. (All countries 
outside of U. » $4.00 per year.) 


(SIGNS OF THE TIMES employs No Traveling 
Subscription Agents) 
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READY REFERENCE DIRECTORY 


> > Pm OF LEADING FIRMS SERVING THE SIGN 


ADVERTISING 


INDUSTRIES <4 <q < 


ACTION DISPLAY UNITS 
Merkle-Korff Gear Co., 213 N. Morgan St., Chicago. 
AIR BRUSHES 


Thayer & Chandler, 910 W. Van Buren St., Chi- 
cago, Ill 


THE FOUNTAIN AIRBRUSH 


The airbrush of the 
particular artist 


Send for Catalog 52-S 
Thayer & Chandler 


910 W. Van Buren St. Chicago, Ill. 


The Wold Air Brush Mfg. 


Co., 2173 N. California 
Ave., Chicago. 


Signmen-Poster Artists-Display Men 
_. Outfits as low as $22.00 


wr The New Catalog is FREE 
THE WOLD AIR BRUSH MFG. COMPANY 
2173 N. California Ave., Chicago, Ill. 


ART COURSES 


Enkeboll Art Co., 5313-17 N. 27th St., Omaha, Neb. 


ARTISTS’ MATERIALS 
AMERICAN ARTISTS COLOR WORKS, INC., 
Bush Bldg. No. 3, Brooklyn, N. Y. 
CARTER’S INK CO., Cambridge C Station, Boston. 
M. GRUMBACHER, "162 5th Ave., New York City. 
Steiner Paper Corp., 50 Franklin St., New York. 
F. WEBER CO., INC., 1220 Buttonwood St., Phila- 
delphia, Pa. 


AUTO TOP SIGNS 
OVER THE TOP SIGNS CO., Dwight, Ill. 


BEER SIGNS 


H. & H. Metal Products Co., 93 Crosby St., New 
York City. 


BLANKING PAPER 


New York Blanking Corp., 111 8th Ave., New York. 


For over twenty years our paper has been 
made from a special formula to fit the re- 
quirements of the Outdoor Advertising In- 
dustry. All Blanking troubles are elimi- - 


nated when our paper is used 


New York Blanking Corporation 


111 Eighth Avenue, New York City. 


BOLTING CLOTH 


B. F. Gump Co., 428-36 S. Clinton St., Chicago. 
Kressilk Products, Inc., 27 E. 22nd St., New York. 
Noye Co., 285 Washington St., Buffalo, N. b i 


BOOKS 


The Signs of the Times Pub. Co., Cincinnati, Ohio. 
Sign Publishing Co., 1934 Franklin Ave., St. Louis. 


BOOKS (Lettering) 


C. HOWARD HUNT PEN CO., Camden, N. J. 


BRASS AND BRONZE SIGNS 


Baum & Arnold, Inc., 440 W. 42nd St., New York. 


BRONZE SIGNS--Tablets—Letters, Cast and 
Assembled—Directional Cabinets—In All 


Metals [ 
MFRS. § 
to the § 
Trade | Rec Caen < 

All styles and sizes. Guaranteed lowest prices for 
best work. Quick service. Send for’ Price List 
BAUM & ARNOLD, INC., 440 W. 42nd St., N.Y, C. 


SIGNS of the Times 


Trevor F. Jones & Co., 165 Spring St., New York. 


Trevor F. Jones & Co. 


CAST BRONZE TABLETS & SIGNS 
BUILT-UP BRONZE SIGNS 
ENGRAVED BRASS SIGNS 

INLAID VITREOUS ENAMEL 
BRONZE SIGNS & LETTERS 
BRONZE LETTERS FOR 


BUILDINGS 
TRADE WORKERS FOR 50 YEARS 
408 W. Broadway New York City 


United States Bronze Sign Co., 217-219 Centre St., 
New York City. 


CAST BRONZE SIGNS 


and LETTERS for the TRADE 


DENTIST. 


High Quality, Low Prices, Prompt Serv- 
WE DOOUR PART ice, Send for Illustrations and Price List 
UNITED STATES BRONZE SIGN CO. 


217-219 CENTRE ST. NEW YORK CITY 
‘‘Where the Best Costs Less” 


BRONZE POWDERS 


Edward C. Ballou Corp., 220 W. 42nd St., New York. 


Edward C. Ballou Corp. 
Mfrs. & Imptrs. 
Bronze, Powders, Liquids, Metal Leaf, 


Glass Tinsels and Metallics 
220 West 42nd Street New York City 
Dealers Wanted 


BRUSHES 


M. GRUMBACHER, 162 5th Ave., New York City. 
F. WEBER CO., INC., 1220 Buttonwood St., Phila- 
delphia, Pa. 


BULBS (Electric Sign) 


GENERAL ELECTRIC CO., Nela Park, Cleveland. 


BULLETIN ADVERTISING 


UNITED ADVERTISING CORPORATION, 354 
Park Ave., Newark, N. J. 


BULLETIN COLORS 


CHAS. H. HOWELL & CO., 212-220 Race St., Phila- 
delphia, Pa. 
F. O. Pierce Co., 26-42 Tiffany Place, Brooklyn. 
Mh Inc., 117 Liberty St., New York City. 
7, RONAN Cco., INC., 749 East 135th St., New 
ae City. 


BURNERS (Gas ) 


American Gas Furnace Co., _Spring and Lafayette 
Sts., Elizabeth, N. J. 


_ EISLER ELECTRIC CORP., 750-760 S. Thirteenth 


St., Newark, N. J. 


CAMPAIGN NETS 


Campaign Equipment Co., 3 W. 14th St., New York. 


CARDBOARD EASELS 


CHICAGO CARDBOARD CO., 666 Washington 
Blvd., Chicago. 


HURLOCK BROS. CO., INC., 3436-38 Market St., 
Philadelphia, Pa. 

NATIONAL CARD, MAT & BOARD CO., 4318-36 
Carroll Ave., Chicago. 

Sta-Set Easel Co., 118 W. Pearl St. Cincinnati, O. 


CARDBOARD MANUFACTURERS 


CHICAGO CARDBOARD CO., 666 Washington 
Blvd., Chicago. 

HURLOCK BROS. CO., INC., 3436-38 Market St., 
Philadelphia, Pa. 

Miller Paper Co., 80-82 Wooster St., New York City. 

NATIONAL CARD, MAT & BOARD CO., 4318-36 
Carroll Ave., Chicago. 


CARD AND SIGN WRITERS’ 
SUPPLIES 


Becker Sign Supply Co., 314 N. Eutaw St., Baltimore. 

Irving Berlin & Co., 309 W. 4th St., ‘New York. 

BERT L. DAILY, INC., 126-130 E. Third St., Day- 
ton, Ohio. 

Evans Bros., 719 Eighth Ave., New York City. 

N. Glantz & Son, 289 Bowery, New York City. 

Arthur F. Hoerauf & Co., 525 Woodward |Ave., 


Detroit, Mich. 
Joseph E. Podgor, 612 Market St., Philadelphia, Pa. 


A. & B. SMITH CO., 633 Smithfield St., Pittsburgh. 
GEO. E. WATSON Co. -. 1644 W. Lake St. Chicago. 
R. W. White, 33-03 58th St., Woodside, L + Kay eee 


CARTOON SERVICE 


Zim, Dept. S, Horseheads, N. Y. 


CAST ALUMINUM CHANGEABLE 
LETTERS 


Friedley-Voshardt Co., 761-771 Mather St., 


Chicago. 
Metal Products, Inc.,. 1434 N. 4th St., 


Milwaukee. 


CHALK TALK COURSE 


Balda Art Service, Dept. 44, Oshkosh, Wis. 


CHANGEABLE LETTER SIGNS 


The Acme Changeable Sign Co., 214-216 East 37th 
St., New York City. 


A. ¢. Davenport & Son, Inc., 311 N. Desplaines 
St., Chicago, II]. 


CLOCKS (Electric) 


ELECTRIC AD-CLOCK CO., 559 W. Jackson Blvd, 
Chicago, I1l. 
E. C. Thiel & Co., 3838 N. Ashland -Ave., Chicago. 


COLORS AND INKS FOR SHOW 
CARDS 


AMERICAN ARTISTS COLOR Aarau INC., 
Bush Bldg. No. 3, Brooklyn, N. Y 
CARTER’S INK CO., Cambridge C Station, Boston, 


Mass. 
COLORS (Poster) 


RICH ART COLOR CO., 31 W. 2ist St., New York. 


COLOR HOODS 


REYNOLDS ELECTRIC CO., 2620 W. Congress St., 
Chicago. 


CUTTING MACHINE 


THE INTERNATIONAL REGISTER CO., 11 S. 
Throop St., Chicago. 


CUT OUT LETTERS 


The Kut-Bord Letter Co., 524 S. Spring St., 
Angeles, Calif. 


EASELS (Cardboard) 


CHICAGO CARDBOARD CO., 666 Washington 
Blvd., Chicago. 

HURLOCK BROS. CO., INC., 3436-38 Market St., 
Philadelphia, Pa. 

NATIONAL CARD, MAT & BOARD CO., 4318-36 
Carroll Ave., Chicago. 


Los 
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Sta-Set Easel Co., 118 W. Pearl St., 
e 


Cincinnati, O. 


e 


AN EASEL BUILT AS EASELS 
SHOULD BE 


WORK KIT*°°° ASSORTED SIZES sIncLEg® 50) 


AND DOUBLE WING EASELS 


STA-SET EASEL COMPANY 
118 West Pearl Cincinnati, Ohio 


WRITE FOR SAMPLES OR SPECIAL INFORMATION 


7 < 
ELECTRIC SIGN DISPLAYS 
The Artkraft Sign Co., Lima, Ohio. 
- —_ a 


The ARTKRAFT 
Embossed Letter 


will make electric 
sign selling easier 


Write for information 


The Artkraft Sign Co. 


Lima, Ohio 


— mal 


Ce ee 


ELECTRIC ADV. CLOCKS 


ELECTRIC AD-CLOCK CO., 559 W. Jacksen Blvd., 
Chicago, Ill. 
E. C. Thiel & Co., 3838 N. Ashland Ave., Chicago. 


ELECTRIC SIGN ACCESSORIES 


Metal Products, Inc., 1434 N. 4th St., Milwaukee. 


ELECTRIC SIGN LETTERS 


Falk Glass Products Co., 115-117 West 23rd St., 
New York City. 


ELECTRODES (Neon Tube) 


Chicago Electrode Laboratories, 2238 E. 75th St., 
Chicago, Ill. 

EISLER ELECTRIC CORP., 750-760 S. Thirteenth 
St., Newark, N. J. 

GENERAL SCIENTIFIC CORPORATION, 4829 S. 
Kedzie Ave., Chicago, Ill. 

Neon Sign Mfg. Co., 2120 Broadway, Kansas City, 


oO. 
Outdoor Lighting Controls, Inc. (Claude Type), 200 
Central Ave., Jersey City, N. J. 
Queensboro Electrical Products Co., Box 105, Long 


Island City, N. Y. 
Alfred Weber, 5 Union Square, New York City. 


ELEVATION POSTS (Neon) 


A. B. McMahan, 1355 Newport Ave., Long Beach, 


Calif. 
ENAMEL LETTERS 
Trevor F. Jones & Co., 165 Spring St., New York 
EQUIPMENT FOR ACTION 
DISPLAYS 


Merkle-Korff Gear Co., 213 N. Morgan St., Chicago. 


FLASHERS (Electric Sign) 


Automatic Electric Mfg. Co., Mankato, Minn. 


TIME SWITCHES FLASHERS 
Great Values-- Moderately Priced 
Every detail has been developed to a per- 
fection where they will operate for years with- 
out attention. One installation will prove this. 
Automatic products give you more for your 
money than any other make. 
Automatic Electric Mfg. Co. 
Mankato, Minn. 


110 


Betts & Betts Corp., 551 West 52nd St., New York 


FLASHERS 


MECHANICAL | 
AND THERMAL 


We manufacture guaranteed equipment for 
all kinds and combinations of effects 


BETTS & BETTS 
CORPORATION 
551 West 52nd Street New York, U. S. A. 


Circo Products Corp., 7 S. Clinton St., Chicago, IIl. 
Eagle Electric Mfg., 65 Hall St., Brooklyn, N. Y. 


“A-2-IN-1-WINKER” 
The cheapest type for sign 
manufacturers. A cord attached 
through the hole makes a Cap 
Flasher, saving the use of the cap 
on the cord. We have a complete 
flasher assembly at a low price. 
We manufacture all types of 
Thermal-Flashers. 


Eagle Electric Mfg. Co., Inc. 
65 Hall Street Brooklyn, N. Y. 


Leland Electric Co., 
Ohio. 


1501 Webster St., Dayton, 


All types, all sizes, with the improved Kon- 
tax Mercury Switch. Get them from your 
nearest Graybar house or from 


The Leland Electric Co. 
Dayton, Ohio, U. S. A. 


Presto Electric Co., Inc., 32-34 West Twentieth St., 
New York City. 


“Presto” Thermal 
Flashing Devices 


for use on Cardboard Cut- 
out Displays and small elec- 
tric Signs. We also make 
larger capacity flashers for 
larger type electric signs. 


Presto Electric Co., Inc. 
32-34 W. 20th St., N. Y. City 


Pin Type Flasher 
Write 
for Booklet T 


REYNOLDS ELECTRIC CoO., 2620 W. Congress St., 
Chicago. 


FLASHERS 


. | Are made in all sizes, styles and types. 


Brush-Mercury-and-Spark Contac 


ae? COLOR HOODS 


ee Oe ee 


ests ERS 2621 W. Congress St. 
_ ELECTRIC ort CHICAGO, ILL. 


Largest Manufacturers of Flashers 
and Color Hoods in the World. 


SANGAMO ELECTRIC CO., 1022 Converse Ave., 


Springfield, Ill. 
FLASHERS (Motorless) 


Betts & Betts Corp., 551 West 52nd St:, New York 

Outdoor Lighting Controls, Inc., 200 Central Ave. af 
Jersey City, N 

Presto Electric Cox: Inc., 32-34 W. Twentieth St. 
New York City. 

REYNOLDS ELECTRIC CO., 2642 W. 
St., Chicago, Ill. 


Congress 


f=~ Thermostatic Flashers 
= ae (Phelps Skedoodle) 


MADE IN ALL SIZES, 
STYLES AND TYPES 


REZE2ERS 
ELECTRIC COMPANY 


2650 W. Congress St., Chicago, Ill. 
New York Office, 256 W. 3list St. 


fs etc 


MEE CAS 9 


FRAMES FOR QUANTITY SIGNS 


MID-WEST FORGING CO., 38 S. Dearborn St., 
Chicago. 


‘PORCELAIN PRODUCTS, INC., Findlay, 


GASES FOR TUBE SIGNS 


Alfred Weber, 5 Union Square, New York City. 


GAS BURNERS 


American Gas Furnace Co., Spring and Lafayette 
Sts.. Elizabeth, N. J. 

EISLER ELECTRIC CORP., 750-760 S. Thirteenth 
St., Newark, N. J. 


GLASS TUBING 


Alfred Weber, 5 Union Square, New York City. 


GOLD LEAF 


W. H. Coe Co., 89 Ship St., Providence, R. I. 


COE’S GOLD LEAF 


1. ie 5 0) Op Oy B\ BOD = 1 010) <-> 


‘“Mixtion Clarifiee’’ the French Oil Size 
\\ An. Pn CFO) an, | ot Crum On Om 


89 SHIP STREET, PROVIDENCE, R. I. 


N. Glantz & Son, 289 Bowery, New York City. 
HASTINGS & CO., 817 Filbert St., Philadelphia, Pa. 
DIAMOND ESTABLISHED 
BRAND | i > ae 


GOLD LEAF 


W. H. Kemp Co., 350 Hudson St., 


KEMP’S 
GOLD LEAF 


THE STANDARD SINCE 1849 


New York City. 


Progressive Sign Supply Co., Inc., 1999 Third Ave., 


New York City. 
M. Swift & Sons, 10 Love Lane, Hartford, Conn. 


GOLD SIZE 


W. H. Kemp Co., 350 Hudson St., New York City. 


HEINS GOLD SIZE 


Best known and largest seller since 1852. 
YELLOW AND CLEAR OIL SIZE 
YELLOW AND CLEAR JAPAN SIZE 
See your dealer or write 


_ W. H. KEMP CO., 330 Hudson St. 
New York City. Sole Distributors 


GOLD AND SILVER 
PAPER AND BOARD 


Miller Paper Co., 80-82 Wooster St., 


HOUSINGS 


New York City. 


Ohio. 
The Universal Clay Products Co., Sandusky, Ohio. 


INSULATORS 


PORCELAIN PRODUCTS, INC., Findlay, 


JAPAN 


Commonwealth Varnish Co., 4124-34 Parker Ave., 
Chicago, Il. 


LACQUER PAINTS 


S. D. Jacobs, 749 Sixth Ave., New York City. 

R. N. NASON & CO., 151 Potrero Ave., San Fran- 
cisco, Calif. 

T. J. RONAN CO., INC., 749 E. 135th St., New York. 


LAMPS (Photographic) 


Colonial Process Supply Corp., 126 W. 23rd St., 
New York City. 


Ohio. 


OCTOBER: 1934 


LAMPS (Sign) 


GENERAL ELECTRIC CO,, Nela Park, Cleveland. 


LETTER PATTERNS 


Straley Sign System, 13% West Main St., Spring- 
field, Ohio. 


_ LETTERING KEYS 
Consolidated Sign Letter Co., 6 PQ W. Van Buren 
St., Chicago, II]. 


LETTERING PENS 
ESTERBROOK PEN CO., Camden, N. J. 
C. HOWARD HUNT PEN CO., Camden, N. J. 


LETTERS (Cast Aluminum 


Interchangeable ) 


Friedley-Voshardt Co., 761-771 Mather St. Chicago. 


LETTERS (Cast, Sawed, All Metals) 


Baum & Arnold, Inc., 440-2 W. 42nd St., New York. 


LETTERS (Celluloid) 


The Acme Changeable Sign Co., 214-216 East 37th 
St., New York City. 

The Emeloid Company, Inc., 287-291 Laurel Ave., 
Arlington, N. J. 


CELLULOID LETTERS 


We Manufacture Millions of Celluloid 
Letters for the Sign Trade 


The Emeloid Co. 727:221,22%21 47% 


ARLINGTON, N. J. 
A. C. Davenport & Son, Inc., 311 N. Desplaines 
St., Chicago, III. 


LETTERS (Cut Out) 


The Kut-Bord Letter Co., 524 S. Spring St., Los 
Angeles, Calif. 


LETTERS (Window) 


Consolidated Sign Letter Co., ®-C W. Van Buren 
St., Chicago, IIl. 


WINDOW LETTERS 


Made from GENUINE GOLD LEAF 
Mounted on Tin Foil 
The most artistic ever produced—look more like 
hand gold work 
than any other 
letter—never tar- 
nish — last fer 
years. Script Signs 
Made to order Our Specialty. 


Free Samples and Literature 
CONSOLIDATED SIGN LETTER CO. 
69-C W. Van Buren St. Chicago 


N. Glantz & Son, 289 Bowery, New York City. 
Metallic Letter Co., 429 N. Clark St., Chicago. 


AGENTS $33 


PROFIT 
GENUINE GOLD LEAF LETTERS 


guaranteed to never tarnish. Anyone can 
put them on stores and office windows. 
Enormous demand, large profits. Paul Clark 
says: Smallest day $28.70. R. L. Reel made 
$920 in two months. Write today for free 
sample and liberal offer to general agents. 
METALLIC LETTER CO., 429 N. Clark, CHICAGO 


Neonite Co., Mendenhall Bldg., Akron, Ohio. 


GOLD AND’ COLORED 


SIGN LETTERS 
FOR WINDOWS, OFFICES, TRUCKS, SIGNS 
AGENTS '700% PROFIT 
Six Styles 
ROMAN, EGYPTIAN, COOPER, SCRIPT, 
MODERN AND MONOGRAM 
Free Sample and Literature 


NEONITE - - - AKRON, OHIO 


New York. 


SMALL ELECTRIC SIG 


Directional Signs with Raised Moulded 
Glass Letters 
SANDBLASTED SIGNS 
We also make signs in quantity at attrac- 
tive prices. Write us. 
RADIANT LETTER CoO., Inc. 
Mfrs. of the Radiant Concave Letter 
92 GREENE ST. NEW YORK CITY 


Radiant Letter Co., 92 Greene St., 


SIGNS of the Times 


Ralco Supply Co., 1084 Washington St., Boston. 


LETTERS (Raised Metal) 


B. C. Metal Stamping Co., 327 Langton St., San 
Francisco, Calif. 


LETTERS (Wood) 


Manhattan Wood Letter Co., 151 West 18th St., New 
York City. 


AISED WOOD LETTERS 
SIGN BOARDS 


Skilled Workmanship— Prompt Deliveries 


Write for Folder and Prices 


Manhattan Wood Letter Co. 


151 West 18th Street, New York City 


New York Wood Letter Co., 91-93 Mercer St., New 
York City. 


D LETTER 
woe OFS 


Sign Boards - - - Display Backgrounds 
Write for Catalog and Prices 


New York Wood Letter Co. 


91-93 MERCER ST., NEW YORK CITY 


Spanjer Bros., Inc., Newark, N. J., and 1160 


Chatham Court, Chicago. 


The Best WOOD LETTERS 
and SIGN BACKGROUNDS 


can be supplied by 


SPANJER BROS. 


1160 Chatham Court 267 Mt. Pleasant Ave. 
Chicago, Ill. Newark, N. J. 


MARQUEE ORNAMENTS 


Miller & Doing, Inc., 59 York St., Brocklyn, N. Y. 


MAT BOARD 


CHICAGO CARDBOARD CO., 666 Washington 
Blvd., Chicago. 

HURLOCK BROS. CO., INC., 3436-38 Market St., 
Philadelphia, Pa. 

MILTON PAPER CO., Inc., 119 W. 24th St., New 
York City. 

NATIONAL CARD, MAT & BOARD CO., 4318-36 
Carroll Ave., Chicago. 


MATERIAL FOR SIGNS 


THE SUPERIOR SHEET STEEL CO., Canton, O. 


MEMORIAL TABLETS AND SIGNS 


Baum & Arnold, Inc., 440 W. 42nd St., New York. 

Trevor F. Jones & Co., 165 Spring St., New York. 

United States Bronze Sign Co., 217-219 Centre St., 
New York City. 


METALLICS AND TINSELS 


Edward C. Ballou Corp., 220 W. 42nd St., New York. 


MENU BOARDS 


The Acme Changeable Sign Co., 214-216 East 37th 
St., New York City. 


MOLDING (Zinc and Copper) 


B. C. Metal Stamping Co., 327 Langton St., San 
Francisco, Calif. 
Miller & Doing, Inc., 59 York St., Brooklyn, N. Y. 


MONOGRAM LETTERS 


see Monogram Co., Dept. 50, East Orange, 


. J. 
International Monogram & Transfer Co., Box 6365, 
Philadelphia, Pa. 
Neonite Co., Mendenhall Bldg., Akron, Ohio. 
Ralco Supply Co., 1084 Washington St., Boston. 


MOTORS 


(For Sign Display Mechanisms) | 
SIGNAL ELECTRIC MFG. CO., Menominee, Mich. 


NEON CLIPS 


FAHNESTOCK ELECTRIC CO., 46-44 Eleventh 
St., Long Island City, N. Y. 

S. A. Gaede, 542 N. Hobart Blvd., Los Angeles. 

gs laacen cara 1355 Newport Ave., Long Beach, 
alif. 


NEON D-V-ATORS 


D-V-A-Tor Co. of America, Inc., 225 West 57th St., 
New York City. 


NEON TUBE LETTERS 


Burnam Neon Displays, 1457 E. 86th St., Cleveland. 
Iowa Neon Sign Co., 613 Grand Ave., Des Moines, 
gh oy Sign Mfg. Co., 2120 Broadway, Kansas City, 


oO. 
Neon Sign Supply, 2032 W. Walnut St., Milwaukee. 


NEON TUBE SIGN EQUIPMENT 


American Electrical Sales Co., 65-67 E. 8th St., 
New York City. 


American Gas Furnace Co., Spring and Lafayette 
Sts., Elizabeth, N. J. 


BEACON NEON CORPORATION, 200 Varick St., 
New York City. 

Burnam Neon Displays, 1457 E. 86th St., Cleveland 

Chicago Electrode Laboratories, 2238 East 75th St., 
Chicago, III. 

H. F. Coors Co., Inc., Inglewood, Calif. 

Curry Neon Lights, Inc., 508 N. Prior St., St. Paul, 
Minn. 

EISLER ELECTRIC CORP., 750-760 S. Thirteenth 
St., Newark, N. J. 


NEON SIGN EQUIPMENT 
AT VERY LOW PRICES 


BURNERS 


FOR GLASS WORKING 
Send for Catalog 


EISLER ELECTRIO 


750 South 13th St. Newark, N. J. 


GENERAL SCIENTIFIC CORPORATION, 4829 S. 
Kedzie Ave., Chicago Ill. : 

Iowa Neon Sign Co.. 613 Grand Ave., Des Moines, 

KAHLE ENGINEERING CORP., 300 Manhattan 
Ave., Union City, N J. : 

Neon Sign Supply, 2032 W. Walnut St., Milwaukee. 
Queensboro Electrical Products Co., Box 105, Long 
Island City, N. Y. : 
Volkmer Mfg. Co., 40-17 22nd St., Long Island City, 

1 et. 


NEON TUBE SIGNS 


The Artkraft Sign Co., Lima, Ohio. ret ' 
Changeable Neon Equipment Corp.. Cincinnati, O. 
CHICAGO SIGN SALES CORPORATION, Char- 


lotte, N. C. i 
Neon Electric Service, Inc., 672 Connecticut Blvd., 


East Hartford, Conn. 


NEON TUBE SUPPORTS 


S. A. Gaede, 542 N. Hobart Blvd., Los Angeles. 
A. B. McMahan, 1355 Newport Ave., Long Beach, 
Calif. 


NET BANNERS 


Campaign Equipment Co., 3 W. 14th St., New York. 


OIL BURNERS 


EISLER ELECTRIC CORP., 750 S. Thirteenth St., 
Newark, N. J. 


OPAL GLASS LETTERS 


Falk Glass Products Co., 115-117 W. 23rd St., New 
York City. 

KOLUX CORPORATION, Kokomo, Ind. 

Progressive Sign Supply Co., Inc., 1999 Third Ave., 
New York City. 


ORNAMENTS FOR SIGNS 


Friedley-Voshardt Co., 761-771 Mather St., Chcago. 
Miller & Doing, Inc., 59 York St., Brooklyn, N. Y. 


PAINTS AND VARNISHES 


Brown-Lindsay Paint Co., 1420-44 Center St., Chi- 
cago. Ill. 

DOLPHIN PAINT & VARNISH CO., Toledo, O. 

CHAS. H. HOWELL & CO., 212-220 Race St., Phila- 
delphia, Pa. 

F. O. Pierce Co., 26-42 Tiffany Place, Brooklyn. 

Pysol, Inc., 117 Liberty St., New York City. 

T. J. RONAN CO., INC., 749 E. 135th St., New 
York City. 


111 


ee tae 


PAINT SPRAYING EQUIPMENT 


W. R. Brown Co., 548 N. Parkside, Chicago, III. 


PATENTS SERVICE 


J. J. O’Brien, 100 West 42nd St., New York City. 


PENS (Lettering) 


ESTERBROOK PEN CO., Camden, N. J. 
C. HOWARD HUNT PEN CO., Camden, N. J. 


PORCELAIN ENAMEL 


Porcelain Metals, Inc., 58 Sedgwick St., Brooklyn. 


PORCELAINS (Electrical) 


H. F. Coors Co., Inglewood, Calif. 
KOLUX CORPORATION, Kokomo, Ind. 
The Universal Clay Products Co., Sandusky, Ohio. 


POSTER ADVERTISING 


UNITED ADVERTISING CORPORATION, 354 
Park Ave., Newark, N. J. 


POSTERS (Stock Christmas) 


H. W. GANTNER CO., 1787 S. High St., Columbus, 


Ohio. 
POSTER COLORS 


AULT & WIBORG CO., 417 E. 7th St., Cincinnati. 


Haley Process Supply Co., 741 E. 9th St., Los An- 
geles, Calif. 


RICH ART COLOR CO., 31 W. 21st St., New York. 


PROJECTORS 


The Brischograph Co., 92 E. Lakeview Ave., Co- 
lumbus, Ohio. ’ 


PUNCHES, SHEARS 
(Hand, Power) 


H. Weiss & Co., 115 Mercer St., New York City. 


Whitney Metal Tool Co., 110-114 Forbes St., Rock- 
ford, Ill. 


REFLECTORS (Poster, Bulletin, 
Wall) 


QUADRANGLE MFG. CO., 2 S. Peoria St., Chi- 
cago, IIL 


REYNOLDS ELECTRIC CO., 2620 W. Con 
St., Chicago, Ill. j eke 


QUANTITY SIGNS 


Consolidated Sign Letter Co., &-C W. Van Buren 
St., Chicago, [1]. 


H. & H. Metal Products Co., 93 Crosb t. 
York City, Oo rosby St., New 


Quincy Vitreous Enamel Co., 514-20 S. 5th St., 
Quincy, Il. 


REFLECTOR BUTTONS 
PEERLESS MFG. CORP., 1400 W. Ormsby, Louis- 


RUBBER CEMENT 


Union Rubber & Asbestos Co., Trenton, N. J. 


SCREEN PROCESS COLORS 


ABELES-LEWIT CO., INC., 250 W. 54th St. New 
York Ci 


ty. 
AULT & WIBORG CO., 417 E. Seventh St., Cin- 
cinnati, Ohio. 


Brown-Lindsay Paint Co., 1420 Center St., Chicago. 
DOLPHIN PAINT & VARNISH CO., Toledo, O. 
Tizian Color Co., 67 S. St., Rochester, N. Y. 


SERVICE FOR SIGN SHOPS 


Enkeboll Art Co., 5313-17 N. 27th St., Omaha, Neb. 


SHEET METAL FOR SIGNS 


THE SUPERIOR SHEET STEEL CO., Canton, O. 


SHOWCARD BOARD 
MILTON PAPER CO., Inc., 119 W. 24th St, New 
SHOWCARD OUTFITS 


Showcarder, Inc., 2300 University Ave., St. Paul. 


SIDEWALK STAND FRAMES 


Kokomo Specialty Co., Kokomo, Ind. 
MID-WEST FORGING CO., 38 S. Dearborn St., 
Chicago, Iil. 


SIGN BOARDS 


Manhattan Wood Letter Co., 151 West 18th St., New 
York City. 
New York Wood Letter Co., 9193 Mercer St., New 


York City. 
Spanjer Bros., Inc., Newark, N. 


Chatham Court, Chicago, III. 


SIGN PAINTERS’ POSTER PAPER 


Steiner Paper Corp., 50 Franklin St., New York. 


SIGN PAINTERS’ SUPPLIES 


Becker Sign Supply Co., 314 N. Eutaw St., Baltimore. 
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Irving Berlin & Co., 309 W. 44th St., New York. 


BERT L. DAILY, Inc., 126-130 E. Third St., Day- 
ton, Ohio. 


Evans Bros., 719 Eighth Ave., New York City. 
N. Glantz & Son, 289 Bowery, New York City. 


Arthur F. Hoerauf & Co., 525 Woodward Ave., 
Detroit, Mich. 


S. D. Jacobs, 749 Sixth Ave., New York City. 
J. L. McLogan, 1106 S. Main St., Los Angeles. 
Joseph Mayer & Co., 25 E. 14th St., New York City. 


JOSEPH MAYER & CO. | 
Artist & Sign Writers’ Materials 


Sole Agents for 
THE INTERNATIONAL CUTAWL 
THE MAYCO REFLECTOR 


25 East 14th St., New York City 


Joseph E. Podgor, 612 Market St., Philadelphia, Pa. 


A. Shulman & Sons, 870 Bergenline Ave., Union 
City; Bs. Y 


A. SHULMAN & SONS 


870 Bergenline Ave. Union City, N. J. 
Established 1892 
Du Pont’s Colors in Japan 
5-Lb. Press Cans 


$2.50 Each 
F. O. B. Union City, N. J. 
Get Our Special Prices Before Ordering Sign Supplies 


A. & B. SMITH CO., 633 Smithfield St., Pittsburgh. 
GEO. E. WATSON CO., 164 W. Lake St., Chicago. 
R. W. White, 33-03 58th St., Woodside, L. I., N. Y. 


SIGNS (Enameled) 


Porcelain Metals, Inc., 58 Sedgwick St., Brooklyn. 
Quincy Vitreous Enamel Co., 514-20 S. 5th St., 
Quincy, II 


SIGNS (Glass) 


E. Palmer, Wooster, Ohio. 


SPOT WELDERS (Electric, Suitable 
for Sheet Metal Sign Work) 


EISLER ELECTRIC CORP., 750-70 S. Thirteenth 
St., Newark, N. J 


SILK FOR PROCESS WORK 


B. F. Gump Co., 428-36 S. Clinton St., Chicago. 


Processiiandijoign 


"i AS y anes BE? Fe . 
Reproduction. Work 
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Chicage: Like: 


Adolphe Hurst & Co., Inc., 330 W. 42nd St., ‘New 
York City. 


STENCIL SILK 


FINEST QUALITY—COMPLETE STOCK 


ADOLPHE HURST & CO., INC. 


332 W. 42nd St. New York, N. Y. 


Kressilk Products, Ine, 27 East 22nd St., 
York City. 


Joseph Mayer & Co., 25 E. Fourteenth St., New 
York City. 


New 


Naz-Dar Co., 4014-22 N. Rockwell St., Chicago. 


NAZ-DAR 


We manufacture a complete line of all 
Paints, Equipment and Supplies used 
for printing with the Silk Screen 


Process. 


Dealers in Principal Cities 
Write for Catalog and Color Card 


Naz-Dar Company 
4014-22 N. Rockwell St. Chicago, U. S. A. 


New York Mfg. Co., 118 E. 28th St., New York City. 


STENCIL SILK 


Inquire for our prices before ordering 

your STENCIL SILK in any quantity. 

Special Prices For Jobbers and Dealers 
Correspondence Requested 


NEW YORK MFG. CO. 


Importers 
118 East 28th Street, New York City 


Noye Co., 285 Washington St., Buffalo, N. Y. 


| N. P. STENCIL SILK 


Makes Better Prints 
Better Prints bring Better Prices 


Order by the yard or inch according to your 
requirements. 


NOYE CoO., 285 Washington St., Buffalo, N. Y. 


Silk Screen Supplies, Inc., 1 Hanson Place, Brook- 


lyn, N. Y 
SPRAY GUNS 


The Weld Air Brush Mfg. Co., 2173 N. California 


Ave., Chicago. 
STAPLERS 


A. L. Hansen Mfg. Co., 5039 Ravenswood Ave., 
Chicago, III. 


SQUEEGEES FOR PROCESS 
WORK 


Union Rubber & Asbestos Co., Trenton, N. J. 
STANDARDS (Steel) FOR 
QUANTITY SIGNS 


MID-WEST FORGING CO., 38 S. Dearborn St., 
Chicago. 
Kokomo Specialty Co., Kokomo, Ind. 


STENCIL PROCESS SUPPLIES 


ABELES-LEWIT CoO., INC., 250 W. 54th St., New 
York City. or , 
Atlas Specialty Mfg. Co., 3257 Shields Ave., Chi- 


cago, Ill 
1246 W. 23rd St., 


Colonial Process Supply Corp., 
New York City. 

Haley Process Supply Co., 741 E. 9th St., Los An- 

geles, Calif. 


Kressilk Products, Inc., 27 East 22nd St., New 
York City. 


The Old Reliable Stencil Silk 


KRESSILK JR. 


A lightweight silk 
of heavyweight value 


ORGANDY & PROFILM 


Kressilk Products, Inc. 
27 East 22nd St. 


J. L. McLogan, 1106 S. Main St., Los Angeles, Calif. 

Naz-Dar Co.. 4014-22 N. Rockwell St., Chicago. 

NU-FILM PRODUCTS CO., 217 Seventh Ave., New 
York City. 


OCTOBER, 1933 


READY REFERENCE DIRECTORY 


Silk Screen Supplies, Inc., 1 Hanson Place, Brook- 
lyn, N. Y. 


BIRTEX 
PROFILM 
SQUEEGEES 


NAZ-DAR 
COLORS 


All No.’s—all widths. One Quality—The Best 


SILK SCREEN SUPPLIES, Inc. 


JOHN S. McMAHON 
1 Hanson Place, Brookl | ae, 


STOCK CHRISTMAS POSTERS 


H. W. GANTNER CO., 1787 S. High St., Columbus, 


Ohi 
STRIPING COLORS 
Commonwealth Varnish Co.. 4124-34 Parker Ave., 


Chicago, TACKERS 


A. L. Hansen Mfg. Co., 5039 Ravenswood Ave., 
Chicago, Ill. 


TRANSFER LETTERS 


Aeattionn Monogram Co., Dept. 50, East Orange, 


International Monogram & Transfer Co., Box 6365, 
Philadelphia, Pa. 


Ralco Supply Co., 1084 Washington St., Boston, 
Mass. TIME SWITCHES 
Automatic Electric Mfg. Co., Mankato, Minn. . 


R. W. Cramer & Co., Inc., 67 Irving Place, New 
York City. 


TIME DELAY RELAYS 
y, Cu nile for hiteralu (ca 
R.W.CRAMER & CO., Inc. * 67 IAVING PL. NEWYORK, N.Y. 


GENERAL ELECTRIC CO., Schenectady, N. Y. 
Reliance Automatic Lighting Co., 1930 Mead St., 
Racine, Wis. 


Announcing the 


“BADGER” 


Synchronous Electric Time Switch 


TOTAL LOAD 100 AMPS.—LIST PRICE $23.50 
Write for descriptive literature and discounts 
RELIANCE AUTOMATIC LIGHTING CO. 


1930 Mead Street Racine, Wis., U. S. A. 


SANGAMO ELECTRIC CO., 1022 Converse Ave., 
Springfield, Il. 

WALSER AUTOMATIC TIMER CO., Chrysler 
Bldg., New York City. 


TINSEL 
Edward C. Ballou Corp., 220 West 42nd St., New 


York City. TIRE COVERS 


Atlas Specialty Mfg. Co., 3257 Shields Ave.,. Chi- 


cago, Ill. 
*” “TRANSFORMERS 


THE ACME ELECTRIC & MFG. CO., 1441 Hamil- 
ton Ave., Cleveland, Ohio. 
DONGAN ELECTRIC MFG. CO., 3001 Franklin St., 


Detroit, Mich. 
Co., 10321-35 Berea Rd., Cleve- 


The France Mfg. 
land, Ohio. 

GENERAL ELECTRIC CO., Schenectady, N. Y. 

JEFFERSON ELECTRIC CO., Bellwood, [Iil. 
(Suburb of Chicago). 

Montroy Electrical Mfg. Co., 3556 Griffith Ave., Los 
Angeles, Calif. 

SOLA 5) eh CO., 2525 Clybourne Ave., Chi- 
cago, Ill. 

THORDARSON ELECTRIC MFG. CO., 500 West 
Huron St., Chicago, Ill. 


VACUUM PUMPS 
EISLER ELECTRIC CORP., 750-760 S. Thirteenth 
St., Newark, N. J 


KAHLE ENGINEERING CORP., 300 Manhattan 
Ave., Union City, N. J 


VARNISH 


Commonwealth Varnish Co., 4124-34 Parker Ave., 
Chicago. 


SIGNS of the Times 


Outdoor Advertising Concerns 


THESE LEADING FIRMS ARE EQUIPPED TO GIVE SERVICE 


PAINTED BULLETINS—Exclusive service in this field indicated by a star (*) preceding the name. 

POSTER PANELS—A star (*), following the name, indicates exclusive service in this field. 

BULLETINS and POSTERS—Absence of star indicates that concern is able to provide both types of service. 

POPULATION OF CITY is shown by figures immediately following name of city. 

mage orn G AREA—Figures in parenthesis show total of city’s population plus that of the immediate 
ng area. . 

POPULATION OF STATE is shown in parenthesis following state headings. 


Jersey City—316,715. O’Mealia Outdoor Adv. Co. 


ARIZONA (435,573) 


Phoenix—47,950 *Flexlume Southwest Neon Sign Newark—442,337, United Adv. Corp. 
Corp. i Trenton—190,219. Trenton Adv. Co., subsidiary of 
Tucson—32,198. Codd Advertising Service.* Maxwell. 


Union City—58,659 (100,000). *Gaess Outdoor Adv. 


ARKANSAS (1,854,482) 


Little Rock—81,679 (135,000). John P. Baird. 


CALIFORNIA (5,677,251) 


San Francisco—634,394. Foster & Kleiser Co. 


CONNECTICUT (1,606,903) 


Bridgeport—146,716. Murphy, Inc. 
Meriden—38,452. Cowl Advertising Co. 


GEORGIA (2,908,506) 


Kingston—596 (1,200). Kingston Posting Ad.* 


ILLINOIS (7,630,654) 


Chicago—3,376,438. *T. R. McMahon Co. 
East St. Louis—74,024. G. A. Levy & Co. 


IOWA (2,470,939) 


Waterloo—46,191. *Fish Sign Service. 


KANSAS (1,880,999) 


Kansas City—121,857. Merritt Outdoor Adv. Co. 


MAINE (797,423) 


Portland—70,447. Puritan Adv. Co. 


MARYLAND (1,631,526) 


Hagerstown—30,861 (150,000). Geo. D. Reynolds, Inc. 


MASSACHUSETTS (4,249,614) 


Boston—787,271 (1,500,000). F. H. Birch Co. 


NEW YORK (12,588,066) 


Buffalo—573,070. *Claude Neon Displays, Inc. 
Glens Falls—18,527. *Fitzgerald Sign System. 
Kingston—28,088. *Carhart Adv. Corp. 
Middletown—21,276. .*Carhart Adv. Corp. 
New York City—6,930,446. *Disoway & Fisher, Inc. 

*Disosway & Fisher, Inc. 

*C. L. Schloemer, Inc. 

*The Van Wagner Co., Far Rockaway, L. I. 
Plattsburg—13,333. *Carhart Adv. Corp. 
Troy—72,350. “Carhart Adv. Corp. 


Watervliet—15,781 (80,000). *Carhart Adv. Corp. 


STATE OF NEW YORK 
STATE OF VERMONT 


) CARHART ADV.CORP. 


WATERVLIET, N. Y. 


OHIO (6,646,697) 


Colum bus—290,564. Columbus Billposting Co. 


PENNSYLVANIA (9,631,350) 


Scranton—143,428. *The Smith Co. 


TENNESSEE (2,616,556) 


Knoxville—105,802. Knoxville Poster Adv. Co. 
*Post Sign Co. | 


Poster and Painted Displays in 
Boston and New England 


| Che F.H. ‘TL Y4:. C4.Bosran | 


New York Sales Office: 420 Lexington Ave. 
Phones: Mohawk 4-7343, 7344, 7345, 7346, 7347 


WISCONSIN (2,939,006 ) 


Oshkosh—40,108 (75,000). *J. P. Thiex & Co. 


Lowell—100,234. *The Kimball System. 


MICHIGAN (4,842,325) 


Grand Rapids—168,592, Walker & Co. 
Muskegon—41,390. P. P. Steketee & Son. 


MISSOURI (3,629,367) 


Kansas City—399,746. Merritt Outdoor Adv. .Co. 
St. Louis—822,032. *G. C. Kirn Adv. Sign Co. 


NEW JERSEY (4,041,334) 


Atlantic City—65,748 (transient, 14,000,000). 
R. C. Maxwell Co. 


YOU BENEFIT 
YOURSELF WHEN 
YOU PATRONIZE 
THE ADVERTISER 
IN YOUR TRADE 


The 


JOURNAL. THEIR 
ADVERTISING 
MAKES POSSIBLE 
YOUR MAGAZINE. 


PLAYGROUND 
FOR MILLIONS 


OD UT DOOR Eitan 
The 8.C. Maxwell Co. Atantic City NJ, 
Moi ADVERTISING 


Reach these millions 
thru Spectacular, Painted 
or Poster Displays. 


113 


ADVERTISING INDEX 


DIRECTORY OF CONCERNS THAT WANT YOUR TRADE 
EQUIPPED TO PROVIDE DEPENDABLE MERCHANDISE AND SERVICE 
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Where Uninterrupted Performance 
is essential— 


Illustrated above, is an actual photographic 
reproduction of the New Trade Mark Sign, 
adopted by one of the Nation’s Largest Pro- 
ducers—White Star Refining Company. 


“Powered by Dongans.’”’ Built and Erected 
by Flasher Neon Display, Detroit. 


DONGAN ELECTRIC MFG. CO. 
DETROIT MICHIGAN 


became our AGENTS 


LASTMONTH @) 
--because we offer... 
30% || L MIGHER COMMISSIONS 
On Cash Sales! -- - LONGER TERMS 
25% sb year guarantee on our TUBES 


COMMISSION 
On Time Payment Sales! WRITE OR WIRE FOR OUR 


NEW $5000 CATALOG --32 PAGES. 


All Illustrations in Colors 
Signs up to $150—20% deposit, $10 monthly. 
NEW TERMS: Signs over $150—20% deposit, balance in 12 months. 
CHARLOT Tz 


Chicago Sign Sales Corp, North CAROLINA 


a 


